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(Law and Ethics in Mass Communication)
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MC2001101 | wanms lawanuazdssnduiug 3(2-2-5)
(Principles of Advertising and Public Relations)

MC2001102 | ndnm3ingInsiminag Ingnszniodes 3(2-2-5)
(Principles of Television and Radio Broadcasting)

MC2001103 | malulagianine (Multimedia Technology) 3(2-2-5)

MC2001104 | ®¥anMISNITENTAUNAAING (Principles of Digital Journalism) 3(2-2-5)
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MC2001105 wﬁﬂmma:myﬁ?}amima%u 3(3-0-6)
(Principles and Theories of Mass Communication)

MC2001106 | maTuTaBmsmeamitomsdons 3(1-4-4)
(Photography Technology for Communication)

MC2001107 Lﬂﬂﬁﬂﬂ']'iﬁ']Lﬁu@Gluxi']u?fﬂﬁ']ﬁﬂJ'Jﬁ%u 3(2-2-5)
(Presentation Techniques for Mass Communication)

MC2001108 | maTuTaBasaumauazasufiunes luaudonsuiasy 3(2-2-5)
(Information Technology and Computer for Mass Communication)

MC2001309 | M3 3%&?{66 1538%U (Mass Communication Research) 3(3-0-6)

MC2001310 ﬂgwmﬂuazfﬁﬂﬁﬁu?famimaw 3(3-0-6)
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MC2042201 | unasansauman1ainemans malulad uaydenuemans 3(3-0-6)
(Science, Technology and Social Science Information Source)

MC2042202 | M3 5 L‘Vh‘ﬁ/u?'f aiuqﬂ @311a (Media Literacy in Digital Age) 3(3-0-6)

MC2042203 ﬂ15’E’)"lulmgﬂ'lifi']flﬂ@ﬁﬁ'ﬁ!ﬁ@\‘l']usﬁ{]uiéf@ 2(2-0-4)
(Reading and Dissemination for Cross-Media)

MC2042204 | msnaialugaaana (Digital Marketing) 3(3-0-6)

MC2042205 | msfaerd1eassd luanueasiia 3(2-2-5)
(Creative Thinking for Digital Media)

MC2042306 | mstteasugaTamisad 3(3-0-6)
(Globalization and Media Communications)

MC2042307 | msfaidadmndiienswanausuie 3(3-0-6)
(Critical Thinking for Cross-Media Production)

MC2042308 | masamsuianssuielugadviia 3(3-0-6)
(Media Innovative Management in Digital Era)

MC2042309 ?'fﬂ INE ngﬂTﬁﬂi%ﬂﬂUﬁ%Wﬂﬂ?ﬁJﬂaﬁﬂﬂNﬁﬁﬂll 3(3-0-6)
(Media, Genders and Social Construction of Reality)

MC2042310 ﬂ”l'iﬂixﬂ’tmmi‘giﬁ‘ﬂ’cd"fﬂ AN (Digital Media Entrepreneurship) 3(2-2-5)

MC2042411 | dununindnduasoivlifomn Tulae 3(2-2-5)
(Creative Media Technology Seminar)
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MC2042212 msaamuuamﬁaéaﬁ%ﬁa (Message Design for Digital Media) 3(0-6-3)

MC2042213 | Msweua1lugAAINa (News Writing in Digital Era) 2(0-4-2)

MC2042314 | madewdiomsdoasmsaaialugnasiia 2(0-4-2)
(Writing for Marketing Communications in Digital Era)

MC2042215 ﬂ”lsfhﬂmmﬁ@musi’fmﬁa (Cross-Media Photography) 3(0-6-3)

MC2042316 mﬁ?Ji’)ﬂll“]J‘Uﬂ'i”l?\lﬂLﬁﬂmiLdWé@Q (Graphic Design for Narration) 3(0-6-3)
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MC2042217 | madiamsadunmuagideuiionudiude 3(0-6-3)
(Visual and Audio Editing for Cross-Media)
MC2042218 | M3TeULazHan’1I lugnaia 3(0-6-3)
(News Reporting and Production in Digital Era)
MC2042319 | MIKanaInalugnaINa 3(0-6-3)
(Documentary Production in Digital Era)
MC2042320 | mskaaasiftemsadiesanaudlugaasiia 3(0-6-3)
(Message Production for Brand Building in Digital Era)
MC2042321 | sinued3aludmdndoarsurasy 3(3-0-6)
(Life skills in Mass Communication Profession)
MC2042322 ﬂ1331ﬂs1zﬁﬁj’u§13ﬂ1uQﬂﬁ%ﬁ’a (Consumer Analysis in Digital Era) 3(3-0-6)
MC2042323 | Tanwniluauidea saasy (Mass Media Worldview) 3(3-0-6)
MC2042324 ﬂ”l'i%’t]ﬁﬁ@]ﬁ”l’t]ﬁﬁﬂﬂﬂ@ﬂa%ﬁa (Brand Communication in Digital Era) 3(3-0-6)
MC2042325 | indedsuiamudinigia (Media Influencer) 3(2-2-5)
MC2042326 | N52UIUMIHAATOYARDIA (Media Production in Digital Era) 3(0-6-3)
MC2042327 | peufimeinsilniiensnanamdiude 3(0-6-3)
(Computer Graphic for Cross-Media)
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MC2042328 | mstesenlassnuiaenasennimoma lulas 1(0-2-1)
(Preparation for Creative Media Technology Special Project)
MC2042429 | Iassaunimeniasennlmema lulag 3(0-9-0)
(Special Project of Creative Media Technology)
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MC2043301 | M3tesouaNunsouannafnen 1(0-2-1)




(Preparation for Cooperative Education)
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MC2043402 | avinaanyin1enseinlmema lulay 6(0-40-0)

(Cooperative Education for Creative Media Technology)
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(Practice for Creative Media Technology)
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Principles of Advertising and Public Relations
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Principle of advertising and public relations; advertising and public relations history
and development; advertising and public relations elements; advertising and public relations process;
advertising and public relation technology; advertising and public relations industry; advertising and public
relations media; production cost calculating; production evaluation; and advertising and public relations ethics

and code of conduct
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MC2001102 ‘Viﬁﬂfﬂ‘i'JTltﬂﬂiﬂﬂ‘l-!!!a%ﬂ]‘nq715%inﬂ!aﬂﬁ 3(2-2-5)
Principles of Television and Radio Broadcasting
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Principle of radio broadcasting; principle of television broadcasting; radio broadcasting
production process; television production process; radio broadcasting technologies; television broadcasting
technologies; production cost calculating; production evaluation; and television and radio broadcasting ethics and

code of conduct
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MC2001103 malulagianing 3(2-2-5)
Multimedia Technology
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Multimedia technology principles; multimidia technology development; multimedia
used in mass communication; new media; multimedia process and usage; production cost calculating;
production evaluation; universal design; and information and communication technology ethics and production
code of conduct
MC2001104 HANMINIATAUNAAING 3(2-2-5)

Principles of Digital Journalism
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Journalism concepts and theories; journalism development; journalism process;
journalism production process; production cost calculating; production evaluation; disseminating through

mainstream media and digital media; and journalism ethics and code of conduct
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MC2001105 WanmMsuazNguaeaIsHIATY 3(3-0-6)
Principles and Theories of Mass Communication
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Communication principles; communication elements; communication and mass

communication processes; communication media; mass communication; and mass communication concepts

and theories

MC2001106 malulagmsemmnensaeans 3(1-4-4)
Photography Technology for Communication
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Concepts of photography; message communicated via photos; parts and functions of film
camera and digital camera; lights and principles of picture composition; photo transformation from analog to digital;

and creating photographs into interesting media

MC2001107 mﬂﬁﬂn1sﬁ1saua1m1u?raa1smaw 3(2-2-5)
Presentation Techniques for Mass Communication
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Preparations of media presentations; process of media presentations; presentation
techniques; persuasive speech; negotiation techniques and crisis management; and analysis of related case

studies

a d 4
MC2001108 malulagnsaumatazaeniimeslunyaeasNary 3(2-2-5)
Information Technology and Computer for Mass Communication
a A Y = 1
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Development of computers technology and information technology; Information in
journalism; computer application software; innovation and technology in mass communication; impact and

trend of technology; and ethics of computer usage
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Mass Communication Research
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Knowledge of mass communication research; research process; research tools;
research validity and reliability data; data collection and field work; data analysis and statistics selection; and

report writing

MC2001310 NYWANLIAZDIUTITNTOAITHIATY 3(3-0-6)

Law and Ethics in Mass Communication
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Law and ethics concepts; rights and freedom under the constitution; mass
communication law; good governance in mass communication; concepts of mass communication social
responsibilities; and ethics and code of conduct
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MC2042201 !!ﬂd\‘iﬁ1iﬁﬂ!ﬂﬁﬂ1x‘i')ﬂﬂ1ﬂ]ﬁﬂﬁ !ﬂﬂi‘lﬂaﬁ HAsaINNAITAI 3(3-0-6)
Sciences, Technology and Social Sciences Information Source
a A 9 = 1
FYIVINODAUTIUNINOU : -

a A 9 =3 '
JTYIFINAVIUTIUAIUR : -
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Sciences and Technology information; social sciences information; Sciences and
Technology literature; social sciences literature; sciences and technology information sources; social sciences

information sources; and applications of information in mass communication
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MC2042202 ms3muaelugnddia 3(3-0-6)
Media Literacy in Digital Age

a A Y = 1
FJYIBVINADUTIUNUINDU : -
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Media literacy concepts; influence of news and media on everyday life; influence of
news and media on society and culture; value and hidden meaning in the message sent out by mass media;

media message analysis and evaluation; and message selection and application in daily use

MC2042203 MIgUMAZMINENAM SN NUINNTD 2(2-0-4)
Reading and Dissemination for Cross-Media
a A Y =) 1
FYIVINADUTIUNUINDU : -
a A Y =3 1
JTYIFINAVIULTIUAIUR : -
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Knowledge sources of mass media; principles of reading; reading and issue
capturing techniques; summarizing; speech transmission; writing transmission; and integrated media

transmissions for cross media

MC2042204 msnaalugnadna 3(3-0-6)
Digital Marketing
51831 NA0S sUNIADY : -
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Concepts and importance of marketing strategies; marketing strategies in mass
communication; product strategic planning; price strategic planning; distribution channel strategic planning;

and sales promotion strategic planning
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MC2042205 msanaiassalunuaendiia 3(2-2-5)
Creative Thinking for Digital Media
a A 9 = 1
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Concepts; process; problem solving; evaluation; organize ideas, attitude and habit
development; and creative ideas applications for digital media
A av_ d
MC2042306 m‘saam{luqﬂhmmmu 3(3-0-6)
Globalization and Media Communications
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Concepts of capitalism and mass communication in globalization era; development
of mass communication in globalization era; media roles in globalization era; transformations in society,
economy and politic; roles of Thai mass media in global society; changes of communication technologies;

and trends of mass communication technology in the future
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Critical Thinking for Cross-Media Production
a A 9 = 1
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Concepts and theories of critical thinking; significance of critical thinking; principles
of critical thinking; development of critical thinking; methods and techniques of critical thinking; concepts of

critical thinking for media production; and application of critical thinking for cross-media creations
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Media Innovative Management in Digital Era
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Principles of media innovative management; process of media innovation
management; customers’ analysis; marketing trends and opportunities; strategies for media innovation
management; planning for media innovative production; budget management; and evaluation of media

innovative management

MC2042309 @0 1A nazmsdsznevadiannuasamadiny 3(3-0-6)
Media, Genders and Social Construction of Reality
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Theories of social science and identity; concepts of social construction of reality;
representation concept; concepts of semiology; concepts of media and cultural studies; concepts of genders;
diversity of genders; themes and forms of genders on media; inequality of genders; gender equalization; and

diversification of gender identities on media
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Digital Media Entrepreneurship
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Concepts of entrepreneurship; success factors of content and digital media; content
and digital media business strategies; funding sources and venture capital; business plan writing; and content

and digital media business principles
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Creative Media Technology Seminar
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Principles; elements; process of seminar; selection issues of seminar in Creative

Media Technology; seminar techniques; and evaluation of seminar
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Message Design for Digital Media
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Design principles and types of messages; process of message design; techniques of
message design; graphic for message design; message design for websites; message design for mobile
application development; and digital media message circulations
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News Writing in Digital Era
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Principles and types of news writing; news writing for advertising; news writing for
public relations; news writing for television broadcasting; news writing for digital media; and news writing for
cross media
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Writing for Marketing Communications in Digital Era
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Audience analysis; principles of marketing communication; marketing mix strategies;

techniques of creating communication channels; types of writing; principles of writing; and techniques for

media writing for cross media
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Cross-Media Photography
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Photography and composition principles; art and creative approach to news
photography; lighting techniques; location selection; set and props; art and creative approach to photography

illustration; and visual decorative arts in journalism for mainstream media and digital media
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Graphic Design for Narration
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Design principles; information summary for graphic storytelling; media

characteristics and graphic designs; graphic designs for storytelling; creating info-graphics; creating motion

graphics; and application of graphic designs for storytelling
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and Audio Editing for Cross-Media
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Visual and audio concepts; development of visual and audio editing; editing
application software; visual editing process; audio editing process; and techniques of visual and audio editing
for cross media
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News Reporting and Production in Digital Era
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News presenting and reporting principles; analysis of news issues and evaluation of
source and news values ; searching, gathering, and interviewing techniques; news presenting and news

reporting in mainstream media; and news presenting and reporting in digital media
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Documentary Production in Digital Era
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Principles of documentary production; sources of information; content analysis for
documentary production; planning for documentary production; documentary production; evaluation of

documentary production; and documentary broadcasting
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Message Production for Brand Building in Digital Era
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Principles of message production for brand building; process of problem analysis
and customers’ needs for brand building; brand design; production planning; analysis of cost of production;

and brand message circulations and evaluation
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Life Skills of Mass Communication Profession
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Life skills in society, journalism professional skills; entrepreneurial skills; digital

media startups business, models and opportunities of self- employment; and wealth management concepts and

approaches
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Consumer Analysis in Digital Era
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Consumer behavior characteristics; consumer purchasing decisions approaches;
consumer roles in marketing communication; consumer demand analysis; consumer insight analysis

techniques; and consumer behavior changing methods
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Mass Media Worldview
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New body of knowledge, latest trends and current issues in communication related to

communication sciences and technology
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Brand Communication in Digital Era
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Concepts of brand communications; brand and organization brand; SWOT analysis;

target analysis; brand positioning; identifying brand identities; brand integrated communications; and trends

of brand communications in digital era
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Media Influencer
1831 NA0UT SUNINOU -

a A 9 =3 '
JTYIFINADUITIUAIUS) :

o 4 < g a v v v &
wanmademsuaruaEsa uwanag diludasiaiien
a < 4 a <
ufadmiludasiasessn ufaf Imiudasesens

o A v Jdou A o A v A
uﬂﬁ@ﬁ'TiiJ'Jﬁsl)'UIﬂﬂiﬁﬂiﬂWV]ﬂﬁ]ﬂiﬂ$LLa$uﬂ§ﬂﬁ1§3\l'}ﬁ%utL‘U‘Uuﬂlﬂu‘ﬂN
<
ﬂmﬂmammsﬂ}aya!,mzmi@ﬂmm
v K ) 9 A [ a o dy
Llﬁ$ﬂﬁ‘Uu‘VlﬂﬂTWLmSLﬁ'ﬂQﬂ’JﬂQﬂﬂﬁiuﬁ’ﬂﬁWif’Jﬁ]ﬂiﬂ%uﬁgﬂﬁunﬁuﬂluﬂﬁi
Solo journalism principles; user-generated content concepts; user-generated story
concepts; user-generated program concepts; mobile journalist and backpack journalist; data collection and
script writing; and visual and audio recording using smart devices and content presentation
M(C2042326 NSZUIUNMINANTOYNRADIA 3(0-6-3)
Media Production in Digital Era
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Analysis of requirements; process of production planning;
pre-production process; production process and techniques; post production process; types of media

production; and media evaluation
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Computer Graphic for Cross-Media
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Computer usage for cross media; computer graphic programs; computer graphic for
printed media; computer graphic for advertising; computer graphic for public relations; computer graphic for

television and radio productions; computer graphic for film production; computer graphic for online media
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Preparation for Creative Media Technology Special Project
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Special project creating process; special project topic outline; special project
proposal; special project proposal writing; use of appropriate media in special project proposal presentation;

and creative media technology special project proposal presentation
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Special Project of Creative Media Technology
5183 NABITOUINDY 1 MC2042428 MTIAToY TATINUIAH
nuasenl@amalulas
a A 9 =3 '
JTYIFINAVIUTIUAIUR : -
) 9 a a a
msmmuammmmﬂwaﬂmwmwmy ﬂigﬂ’JUﬂWiwaﬁiﬂiQﬁHWLﬂ‘H
ﬂigﬂﬁuﬂ1§@§’3ﬂﬁf’]llﬂ??ﬂaﬂﬁ}ﬂﬁﬂlﬂﬁjﬂiﬁﬁuﬁmy ﬂTiLl"ﬁﬂuiTﬂﬂu ﬂ?iﬂiSLﬁUWﬁIﬂiﬁﬂuﬁlﬂy
° a A A Aaa =
Llﬁ$ﬂ1§uuﬁu@Wa\1TL!Iﬂ5\1QTUWLWHVIN?]?L@TW‘I?JL@EJW]?WIuiaﬂ
Presentation of special project progress; special project production process; special
project correction process; report writing; special project evaluation; and presentation of special project of

creative media technology
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Preparation for Cooperative Education
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Cooperative education processes; selecting establishments and job applications; job
interviews; personality developments; labor law and professional ethics; quality system and safety; report

writing and presentation
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Cooperative Education for Creative Media Technology
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Practice working in creative media as an actual employee according to the position

being appointed for not less than 16 weeks; accomplishing the work report or project report under the

supervision of the supervisor and teacher
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Practice for Creative Media Technology
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Apprenticeship to journalism companies or other relevant organizations relating to

mass communication for a minimum of 8 weeks including completion of report process



