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Abstract

The purposes of this were study the demographics to making purchasing decisions to
beauty products in multi — brand store and study To examine Brand Equity affects on purchasing
intention of beauty products in multi — brand store The sample is customers who purchase
products through in multi — brand store of 400 person. The statistical methods used to analyze
data were frequency, percentage, mean, standard deviation, one - way analisis of variance and
multiple regression analysis with a statistical significance level of .05. The results showed that 1)
most of the respondents are female accounting for 69.50 percent. The age between 27-32 years
accounting for 58.30 percent. The bachelor’s degree holders comprised 77.50 percent. The
business of employee accounting for 56.80 percent. The Income/ month less than 15,001 — 30,000
baht accounting for 61.00 percent and 4) Brand Equity affects on purchasing decision intention
of beauty products in multi — brand store with statistically significant level of .05 with the two
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affects that included Brand Awareness increased by 30.30 percent. Brand Associations increased
by 33.30 percent

Keywords : Brand Equity, Buying Decision, Beauty products.
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