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Abstract

This article aims to compare between the positive and negative contents of anti-smoking
advertising campaign affecting, on the audiences’ recognition. By analyzing the researchers conduct
in both domestic and abroad, it was found that, there was the differences between positive and
negative contents, affecting on the memory of audiences. The negatfive confent could motivate
audiences to interest the content about the emotion in anger, fear, sadness, or distress, which was
infroduced in the beginning of campaign, but audiences’ satisfaction, exposure, and recognition in
content decreased. On the other hand, the positive content of antfi-smoking campaign could motivate
audiences to comply with enjoyment, esthetic, and family's relationship. The positive content could
affect audience satisfaction at an increased level, but it could not affect audience’s recognition. The
study was concluded that, the positive confent of anti-smoking campaign was more suitable for
promoting, or encouraging non-smoking behavior of the audiences, especially in children and youth
than the negative content.
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