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Abstract

The objectives of the research were to study 1) the relationship between internal factors:
trust, satisfaction, attitude, and the student’s decision making to buy licensed online music, 2) the
relationship between marketing mix, external factors, and the student’s decision to buy licensed
online music. Percentage, X, S.D., and Pearson correlation are used for data analysis. The sample
were 150 communication arts students from Faculty of Management Science, Suan Sunandha
Rajabhat, mostly were 35.33% female, 64.67% male, aged 21-23 years, monthly income 5,001-
10,000 baht, once a month in using the licensed online music services and 50-100 baht per fime.
The results were 1) No relationship between internal factors: trust, satisfaction, attitude, and the
student’s decision making to buy licensed online music, 2) Showing the positive relationship
between marketing mix and the student’s decision making to buy licensed online music at 0.01
significant level.
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