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Abstract

The objectives of the research were to study 1) the relationship between internal factors:
trust, satisfaction, attitude, and the student’s decision making to buy licensed online music, 2) the
relationship between marketing mix, external factors, and the student’s decision to buy licensed
online music. Percentage, X, S.D., and Pearson correlation are used for data analysis. The sample
were 150 communication arts students from Faculty of Management Science, Suan Sunandha
Rajabhat, mostly were 35.33% female, 64.67% male, aged 21-23 years, monthly income 5,001-
10,000 baht, once a month in using the licensed online music services and 50-100 baht per fime.
The results were 1) No relationship between internal factors: trust, satisfaction, attitude, and the
student’s decision making to buy licensed online music, 2) Showing the positive relationship
between marketing mix and the student’s decision making to buy licensed online music at 0.01
significant level.

Keywords: Purchasing Decisions, Customer Satisfaction, Marketing Mix, Trust, Online Music
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Abstract

The main purposes of this research are 1) to study the program formatted of
“TATA TITI TOTO CHEEKY DINO"TV Program and 2) to study the content of “TATA TITI TOTO
CHEEKY DINO"TV Program which can enhance child development. 3) to study the education
road map in 215! by following the formatting and content concept of Television Program for Kids,
Child Development and Education in 215! Century concept. Content analysis, and Interview the
program producer and specialists are our research methodology. As a result, the program
formatted with regard to suitability for preschool children are puppet plays with slides,
accompanying songs, subtitles, graphics, colors, voice narration and songs fo describe various
important events during the program. The main characters are 3 super heroic dinosaur brothers.
They have special characteristics, inquirer, self-awareness, caretaker, responsibility, leadership,
followers and decision makers which lead fo enhance child development in 4 aspects, self-
awareness, family role model, social role model, and leadership. The Thai language is easy to
understand, polite, and correctly. Mostly content are adventures in science and technology
fictional events which enhance child development in 4 aspects which creafe the emotional
quotient for children to spend their life much more, happily, joyfully, and innovative. According fo
the 21° century educational approach represented, the main contents focus on storytelling which
is emphasized collaboration on game based that can be evaluated at the end of each game. This
help to stimulate 4 aspect of child development leading to, foundational skill, critical thinking,
character qualities, and adaptability.

Keywords: KIDS TV Program, Child Development, Education in 21° Century
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Abstract

This research was aimed to study the characteristics of cosmetics business
entrepreneur through the social network, study the management of the cosmetics business
through the social network, and study the success factors of the cosmetics business through
social network. The respondents were the students of the Faculty of Management Sciences,
Suan Sunandha Rajabhat University. A self-administered questionnaire was used in data
collection. Totally, 150 questionnaires were returned. Pearson’s Product Moment Correlation
Coefficient was employed to examine the hypotheses. Findings showed that the characteristics
fo success in the business of online sales, and the business management of entrepreneurs to
success in the online sales business were at the highest level. Findings also revealed
entrepreneurial characteristics and business management were related to the success of online

sales.

Keywords: Enfrepreneur, Business Management, Online Sales of Cosmetics



Mnsarsmaluladfodisunary uns.wszuas U 4 atufl 2 nsngnaxn - SunAu 2562

1. uni
11 Anuazarudrdyvastionn

lulanga Globalization Awmaliladinanllnasedl$iadnda nnawmnegalasuulasosn
510157 waniFeudeauislandwvnduwinligauludean fnsdisediafidsuulasliaaoanan Bns
drsetiafdouvdsuldauaniwlndiifetuimuanseddydrdyfiunuyndsem dludagdudiu
fovnisasradsunlauiiolilddeanuldiusouludenmsuleduiuusemadug Sefiniswamuag
as1vvAnudndrumaluladlvig evananudndudne ludrunisdrsedinvosauinem
waluladunTumaluladiiauddyegiann wazidvlasgiesiasmlagaasa fo malulad
inTodsdumnediilen Fuduadoirsmnalugiideulssdadedeasioyalldiilan maluladiinig
Wanuog19sa59 nliinaluladiauddnlidesluiiaused iy wsiefideswsainudean
AnsnadAMLAzaINAUIBLArSIaET n1siduveamaluladiidaunuining wagTuilnsdwei
anrsnlwufdedugunsailidlastilddunnmwannis awrsownwiluldnnd wsizuenainazld
fasednansuda deansnifoudedumefifiaiiodifedaneoulailddnuinuie Fendalddn
waluladidrunfiunumludiaausiiuegrauiniuaaldfuseiider (algive] wdivSogne,
2560) deanooulalifiudeninuddylitios wszduaioudonardlunistadedoans uandsu
ANuAaiuduTaenlBefidefivatnvate wu wadn gyU nimeed Wudu Fedeifudeay
soulaifitonegrauwsuate fgldununeisinSeuindne a1s1 dndes dnnisifiowTousinsei
yARAAATYSEAUUSEIVNA

lutlaqtinasodrenivldinduaudguinavsinaildsuaruionuasiunund drdnlunis
WundudiunieeenisdsadiausednTuniniu Biiowdiawenguduilaafiduwandgaintu
Lﬁaqmanaﬂisma\‘léuﬁﬂﬂﬁmméhﬁ“ffyLmzﬁmmﬁaqmﬂuauﬁwismmLﬂéa\‘léﬂm\imnﬁu
unnimnndundasariannisidsuulasnivanuadlauad dlafuaueswnndu dnisquaniudis
AN guanwsazgUdneainisuen salddifauasgduvunisdsadiainmsiasuuaclyau
WadnfousosanuasanluiiaUseiniudunisusinanissdieneuilnafivasute i
mstofunisidriedudlustuvvesulatiniudesy Feanaddanuiodlunisdoduddialusudi
soulatifie? 2561 Tasfidoyasniiulsduos MarketingDOPS! (2562) AitniduonanisAns1ves
Ecommerce 1Q iigaffunniinssnisdeinsovdronduazaudidasivesadlng wuin 1 4 veq 1,874
AU AeaUNAA1ITIIWUINTIWS1E “aAsIAT” Wnfide guasovasilduiiude “dusnisdens”
Aaidu 24% uasfiAudlhifoniwes Aadu 19.1%

Discounts

Free delivery

Wider product selection
Free samples

Detailed product information

1 CONSUMER
Live chat with seller m

w1 addnsTeiAsevdinna
7i17: MarketingDOPS! (2562)

27



28

Journal of Mass Communication Technology, RMUTP Issue 4 Volume 2 July - December 2019

o

uoN9Nil SNTnad1sr1vsiavasAudngslusrudteaulal duniw

Female Male Third-gender
Body care 23.5% 20.5% 21.1%
Skin care
Color cosmetic 14.6%

Men's grooming 6.1% 31.3% 16.7%
mconsunsn
w2 ¥iavosaudiidslusudieoulal
711: MarketingODOPS! (2562)

nfinuazanudrdgidodu swddonmalunisifudsenouniseaulad fiauasainuas
aunsoaiiunisislaedesiaisilaslddosiiningu wazidutawinisasesialadusuynna
il sufainAnerfidesnsussldssuinaiou dulu msidadwdeeulaiFaududndesmimied
Tgsuanuiisnuasdasessldvifuindnuild Seinldditeaulad@nesnfeaduduszneunisesia
insevden TasdAnsngudesiiduindnunfiddednsiesnnlutiiswiagusenaunisuin
Tnifivadnen uagingsinuneiadevdreniudoosulatidhedn Adiniliifaanudnsslunisinedud
gauuslaiduiladrdnlunsaniiugsiasold

1.2 Fagusvavaniside

1) edAnviaudnvuznsidugdsenounisgsiaiosdoneinuadednsduanosulaives
TINANYIAULINYINISIANTS ININLFLSISTHAUATUNT

2) WodAnwinisudnisianisgsiaaiovdonsituiaiotnsdvanesulaivoindnuiane
INYINITIANIS HUNINYIRLIIYYAIUATIUNN

3) WeAnwanuduiusserinandnsnznndudseneunts warnsuIMIssansssiany
Anudsalunisusenaugsienisngduassulalveuindnwianinginisianis umIngdesivsy
Adtiun

1.3 aundignuluniside

1) AuAnYuEIavyUsEnoUNIsssnalANuduRuSTuAud1S eUsznaunisnisuns Auan
soulaiUspinnmiaiosdranmasindnuaneinenmsiants awninendasiwsigaugiium

2) MsusuIsTanisgsnafilamnuduiusivaudnssvevgisenounisnisaiedudisaulal
Ussinniadavdronasindnvanzingnnsianis uwinendosivtnaigiiun

2. su\dguisivy

n1s3suiiee AnudnSanisiedudieeulaiussinniadosdronsasindneiaugingnis
Fan1s uinerdeswsigarudiuni 1Jun1sidedaiunn laglduuuasuowlunisifivdeya Taed
msenfiunside deil

2.1 Useynsuaznguelosng

Ussynsiidne ldun dndnsiidnde@neluangineinisdants unninendesvsigaiuaiu
M1 91U 3 @191390 laun USunsgsia dmddrdas Uo¥ 91uau 5,544 Au

nquénas1eildlunisdne ldun dhAnsaneinginisdanis uningdesiesgaiuaiuni
31U 3 4191397 ldun uSuisgsie dmddidas dod lasnqualsgieazuiannisduuuutady
(Accidental Sampling) wazduuaA1ALIToTUTsEEU 95% veulifinrnuaataAdouraanis
UszanuAnindu .05 winsawiungudiegidlasldlusunsy G* Power TagfiiuuanisAiuamm



Mnsarsmaluladfodisunary uns.wszuas U 4 atufl 2 nsngnaxn - SunAu 2562

uANquEIas LAz A dnUsEAns anduiusve oS dulunisnadouanndisu (Faul, Erdfelder,
Buchner, & Lang, 2009) suandudiaenldde 67 au weilgidoldiinauiangudiestaiu 150
AU iieanAMuARIaIAAaWIeaya uarilosfumnuuuasunuldauysel
2.2 A3pufiafldlunsise
1) 1n3oviloldlun1side 1dun uwuuasunu (Questionnaire) Tasduuvuasunudatsia
(Close-Ended Questions) S’J&Jﬁg\'iLLUUJJ’IGli’la”JuUiaLﬁuﬁ’l (Rating Scale Questions) Taguu
Tasvasednuoonidu 3 diw deil
A1t 1 Aroinldifieatudnenenisdsesins fdnsuzuvvdsvnnduiuuasiadey
518N15 (Check List)
41Ut 2 Anruifisafugudnsuzvoadusenaunis Adnvmzuuudsunindunuy
was1dmUssiudn utveanidu 5 szdu ldun wnfiae wn vaunans tes wastesdiaa
duit 3 Anuifeadunisuiuisianisgsiavesusenounis Tdnsnznuuasuntniu
nuvnasdmUsziud utveonifu 5 sedu ldud wnfiga un thunans vies wartosiiga
2) N1suiAunIwiAsovile feunissausiudeyaiinnsnadsuainugndeeveaindovile
(Validity) laefgassldiuuuasuonlifnssnandnsmasvuazldinuvuasunmiiiiunisasiam
fin1snaaay (Pre-Test) fuiindnurvasuniinendesisigaiugiuniiddnvauslndidoeiunda
§10879 371498 30 AU waztINIdASIERUIA1IA N deield (Reliability) vesuuudeUn Y
Tagl¥&uUseans Cronbach’s Alpha Coefficient lagl435duuszansuaana (O -Coefficient) 0589
ASEUUSIA (Cronbach) iiienAAMITaiuveuUdDUNATueaRITlE e LLﬂG]\m\‘iSum‘Uﬂ’NNﬂ\‘i‘Vl
vovnuvaounu lasgddslddmunanudoiiuvvosuudsuamsatulid 0.75 evinsifusiusu
ToyauarinnsiiaseiAAuFeiiuresiuudoun ety wudn woudeuauiwaunduiAaanu
Foiusening 0 < A = 783 < 1 Alndidodu 1 wn waavirdaruideiuuinandudiuls
wuuasuadludesnisldnvuazanudtlainsluynuseidu
2.3 nMsasizidoya
1) mﬁmiwﬁsﬁ'mﬁaﬂwugm Gronasiiusuau (Frequency) Soway (Percentage) Alade (X
LLaséauLﬁmmummgm (S.D)) wazinnuanueilunisiansundeil wdvesnifiu 5 sedu dv
(UsuwH ASAz0m, 2535)

X)
i

AvuuaAY  1.00 - 1.50  wnsf lpgndn
Avuuwads 151 - 250  wuneiy Hog
Avuuuady 251 - 3.50  wanei Uunana
Avuuuady 351 - 450  waned 11N
Avuuwads 451 - 500  wuneiy uNTida

2) msimsevidoyalagldaiaiBeoyunu (nferential statistic) ArpafAA1dNUsE AN AndNTUS
WUULRES AU (Pearson product moment correlation coefficient) WarANNANWUSveaAUSuAAY

'
a Ya o

nauiigitoaulafidnsindanuduius Taosvuassduioddyisedu 001
3. wan1s3ie
Han1s TS0y Anudnsanisedudteeulaiussinniadesdronesindnvaneingnis

Fans uninendesvsiganatinn aunsoinaueningUseasdnnside del

31 audnvuznisdugisznaunisgsianfasdrasituaiednadeauasulativasindnun
ANEINGINISIANTS NUNINg1des19igaugiuni wudn annsdneiludiuvesnudnuuzueg
fusenounsifiuadennudnianissdudiesuladssinniadosdrenvosindnuamgineanis
Fan1s unnAngndassigamgiun Gl

29



30

Journal of Mass Communication Technology, RMUTP Issue 4 Volume 2 July - December 2019

A159% 1 udavAlRAYENANANBULIaEUTENaUN1SEsNaIAToNdA 0 1eHwAS eI e duansaulall
VONTNANYIAULINGINITIANTS UNINYIFESIBIY AU TUNT

AMANvzvavgUsENaUNIS x S.D. ANUNIY
fianuldiSousmdoyantidue 3.99 613 1N
finsldduwmesifiadudses 4.57 628 1niige
fnvuioadudumesiiaduosned 4.81 413 1niige
fianundudevsioAeiiiniu 3.47 1.091 NN
fiausatugalalunisineu 4.44 524 wniide
fuiouludeanoaulatidudmuaunn 4.12 694 un
fnwaifoduniswansifuasned 415 730 1N

59U 4.22 670 wnfiga

MNENT T 1 uAsAaAIDIRnENYrIaNUsYnaUNMsEsAalASavArasiuAS ol dea
soulaiavindnviAueingINsiants uringdesivigaiugiuni wuin dndnvianginginis
Fansiigudnunzesdusznounisluduinvsdumediia ogluseduniniiga TasfAadsmaiu
4.81 drugudnvuzdiuanundndsededsiiiaiu sgluseduioniiaa lasddnadsmndy 3.47
TaesmamdnunzvasdUsznaunisvestindnuiiiiieds 4.22 Seegluseduniniiaa

3.2 n1susuisdanisgsiaaiovdroviiuasoinedeanasulaivavindnuiamginanis
Fan1s anAingrdesrvsgaugiung wui anmsAneidunisuiunsdanisvosgusenaunisiia
nageAudNsInssdudiooulaiuseinniaiosdiens inAnsaneineinisdants swiinends
s AmgTunn Gail

AN 2 WAANANALIBNTEAUNTUSINSIANTSEsNaASaed1aHuAS el e duanasulatuoy
TINANIAUZINEINISTONIT UAIINBIAYSITTDAIUFUUNT

N15USUITIANISESN x S.D. ANVNTE
finsdalusluduiioifvooauis 4.03 759 NN
wvaansissuiunisinulaifuegied 4.53 631 unfiae
wuanataaugnalaidunged 4.45 538 1Niide
finardwedldnane 413 762 1N
finapausuarngnandusged 4.31 667 unfiae

57U 4.29 671 NNfige

91NEM5NA 2 WU uAavATeAsveNsEaUNIsUSIISTan1sssiAsovdrenuiATedne
AvansoulatvavindnviAneing1n1sIan1s uunIng1desieigdaiudiuni wuin dndAnyiamy
IneINsIan1s NInedossgangiunn finsudsianisludesutanainisifouiunisineu
18 dunsed ogluseduunniian lasddedomindy 4.53 uasnsialusluduioinsonus oelu
sedutiosiian laofidnademindy 4.03 Tassamnisuimsdanisssivovindnuifid1ademindy
4.29 Feagluszduaniian

3.3 fladeniianuduiusiuaiiudnienisvrsdudisauladuszsianiafoudnane vov

indnsraneing1n1s3anis an1Ingrdesigsigaiugiuni annisimsivideyalagldaia
\Feoyuny Auansiaseiniaidauaunigiunsite deil

aundgud 1 audnsnizvosUsenounisgsiafianuduiusiuanudnieoedUsenounis
msnsdudesulaiusuamaiesdionsesinAnsaneinensianms uwinendesivsigaiugium




Mnsarsmaluladfodisunary uns.wszuas U 4 atufl 2 nsngnaxn - SunAu 2562

A5 3 wAANANANNANRUSSEIANANwuen sl ugUsenaunsgsialiauduiusiu
ANuASeIRUsEnaunsnsIe Audiosulatistinniasaednons

ANdnSalun1sUsenavgsie

r P

AUANWUBYNRUSENOUNIS 4757 .000

** Qg drAgyndfanszau 001

a5 3 paudnvaznsidudusznaunisssialinnuduiusnisuaniuanudnsaves
guUsznaunisnisunsduaiesuladiszinniaiosdsvreindnyiaugingnnsianis anningde
S5 AIugiuNT ag NIty d1AYNIenIadanszau 001

Auudgun 2 mMsuSsIanisgsnalianuduiusiuanudnsevesdusenaumsmsngAudn
saulaiUszinmiasovdonwantinAnwvAaningnsdnns umingndss1vsigaugium

A5 4 WAAIATANNANRUSTEUINNISUSMNTIANIsssNatANANiusTuANdS 98
Jusznaunisnisisduiseulatlsyianiasosdiens

AudnSalun1sUsenaussie

r p
N15USVITI6EN15§519 .386*** .000

a o

** AlpdAgynivdnanszeu 001

NAITWA 4 NM5UTMsIanIsgsnalauduiusnuInduaudussvesyusenaunisnis
sAudtssulallssnnipsavdiarvuovindneiansdng1nsianis unInedusivigdarudiuni
pg Nty AAYNINANENSEEU 001

4. afius1gwanazdasUnani1sIve
4.1 d3duanisidy
nwan1sIdeamnsoasuldinguansurussgisenaunisnisuedusiesulatdussindnen
ANEANEINISTANTS u1Inedesvsigaiugiuni Useinmadesd1o1vd lasdaeunuudaun 1u
dnnniiandnvuzegluseduniniiga d1un1suinisdanisssiavosdusenaunisnisune dudn
soulaiszinnmiaiovdrondasindnvanginenisianis sinendesivigaiuaiun Tasgaou
wuudsUaHAmINN finsuSusdanisgsivogluseduanniigauiu
98l dAnudedulsianuduiusifonduannudnsslunsdsenougsianisineaudiooulal
Tgun audnvurvesusenounsuaznisudmsdanisssie duiuieasuldin wuihdauaoandos
fuaunfgiuiin audnsurnisidudusenounisuagnisudmsianisssinfanuduiusiuanudnsa
TunsUsenaugsianisineaudioolard egsiitoddymeadfisedy 001
4.2 afiUsnana
MNuaNIsITeIdes Anudusansiedudieeulaiusenniaiosdionaiindnsangineinis
Fans uinendesvsiganatiunn awnsoefissldded
AudnuurrsisenounisanuanisAnsifuwuin gusenaunisgsivooulaiiduinAne
fwsrszavanudnsatudosinuduazUseaunisal snududesnanudiiuinogeaonlasianis
AMUSTayaNIINITeAIn sygia nisified nguanedluuavaaszma Yeyamaniazdasliun

31



32

Journal of Mass Communication Technology, RMUTP Issue 4 Volume 2 July - December 2019

Tiasrdnunisaimdasundaniiodunvglidodamiu utledovn Auvdrilenfuisuilsievraely
Mud§aEtu sawnensidifesruuiaiotnentedvauseulall uaznisiivnuentsldaumnalulad
ansaunaiddny Snedanuaiunsolunisliuginiels gaulianudmfiotemdslunisite
F3nldanuanisolunisinnuasrwiduadnazusegelase guslnauasgsineu Wmmmﬁﬂmﬁ
WmuamqLmﬂaﬂgummumumﬁb mmsn‘[uuun"’lmmamumu WU su1ANT IdRte iiloug
Twﬂaaym’mmmﬂmmmuLa\ﬂ@Umﬁsm)amwwuuammmaﬁmLuamaqmuiamauauwamammum
AuAfunsiigsiatedoandesiumuideveusiue Budgu (2552) 1304 nagnsnisusudiioniny
281596 speduAtdnuuudadluesinedios fmiauaslsy wuin yarafievdadulaUsenau
gsfivvzdoviinnnundiiireidsaiionnudnievesionts gusznaunisdeendiaeineiuiinie
AMuAsafiseiiliigsiussauaduse uazonfiag dliazls (2543) fiagdannnisdnerdeyaves
nsududsugadamnssulunisia Iasenswaiungusenaunisssiagadnnssu (Entrepreneurship
Development Programme, EDP) na'nﬁ\i@mé’ﬂwmwméﬂssnaumsﬁlﬂsyaummﬁ%%ﬁ&a\iﬁmm
ndndss fanugeiuluanudnds anuamnsaliniinialagdunasiinuaulanisuarmnanug
Wiadin doanrdesiuyad sunan (2540) wagide Togissuiuan (2546) finanifunmednumezyoy
fusenounsiiavanudnfaldduinananuaiunsoluns Aadodoarsuaznisiiuyseduiusiiu
avAUsenavniwesnsidudusenaunts ueniniieninnisianuanusadiuadtyy Anuda nns
dadula uaraugsumaluladasawnd

AIUNISUSMNSTANISESNINANISANBINUIN N1sUSMNSIansiianuduiusaenudnsaly
msdiiuanudnsansinsdudrosulaiuseinniaiosdrenwevindnu Ao $4nl¥anuanansdlu
AMNLLAZIAT B NTuADY Nsingsirasteiauadiuazusagilalunisingsis dsnadeaiy
wadss pAdNANA (2552) wut gusenaunisdoveseunindednuurrecdudn d1uniide aasaIu
AMUWSouvaeEUsEnounts ANBnIWYBdAeY uArnTEUIUNISIIrdulugsialiusrauaudnsa
wazaeaAdoety audn vy (2558) nA1111 Guseneunsiivszauaudnsredoianudifoaiu
gsiafiUsEnaun1sesainge $inudasurt $3ngndn uasinnudifieatunisldnagniuasdolunis
usinsdansliuseavnadnss detudiiaulassusenougsindesdnsSosdunarilidle iieUsedu
ANuANSalunisUsEnounns

4.3 Yorauauurdmsunisiseasedoly

1) lunrsAnwrasedifunisAnvingudreseiduinAnuivevanginanisdianis
i Ingdesigaugium 3 @i ldud vuisesie Tmamdes uasdod detu TunsAne
asaely ArsAnvndudngnsannindnsluaans/awidne WwoSsuiieufeandnvusuaznis
UsmsIanisgsnavesindneiniianuusnareiunssli oevls

2) ns3suasuanllonsl 9353 Touuuiu Wy nsduniualidedn (Depth Inferview) W3an159a
AUnNuINgu (Focus Group) iioldnadseiiean

5. fimanssuusenid

.

NATLVDVBUWSEAUNNIINGIAYS YT A1ugiun1dusunisadvdyunuidsluasell uay

VOVDUWSTAMURUIUIS AUNIITE 191MTNAAUEINEINISTANIS NUIINYIALS I AIUATUNI AU
ANumilalunisiiudeyanisive

6. LaNAISD DY
algWan) WEHWSEYNDN. (2560). Marketing Fast Forward. wunys : auidagWwudatadis,
WAR UNAN. (2540). NISUSHITESAVUIALEL. WUWASIA 5. NTUNWNMLAT : WAnAFwaoS.



Mnsarsmaluladfodisunary uns.wszuas U 4 atufl 2 nsngnaxn - SunAu 2562

wWaAsS BAANAIA. (2552) N15ANYI99EADAIINAUSIVINGSAIE TUAIININYLIALD.
NFUNWUVIUAST © U INYIADETSUAARS.

uSWUR DUAY. (2552). ATWANTUSTEnTAMANIEY U senaUnIsTuATINA NS Ive U senaUn s
gshvvuIRgon : nsdlAnwigshaliaonlivseay lusunssvasnd suniauasuien.
IngiiwusAaladansuniuia @4197139130IML9AAUNTTUIATENANS DUAEINIAY
NUNINYNADETTUANARS.

YT ASAvena. (2535). n1sI9endavs. ANWASIA 6. nguMWIMIUAS : @5enanarl

A9y Tngassuiuan. (2546). mym?aw?bw?wwgsﬁwumyau (uurfuduasnsaldns).
Fuwasan 3. nyanwanuas : dunanaaasumalilad (Ine-diuw).

Aupe UL, (2558). 9VANISUAZNISTANTS. RURASIT 7. NFUNWUAIUAST © UM Inawal 31170,

919ne jdlazls. (2543). agUarsvdAYs WSS 1UYQRAVASNIAAIYUIANA N UATYUIAE DA,
90ANTSUAIS. 43 1 1-6.

MarketingOOPSY. (2562). (eaulatl). 191eaidardal dounwginssu n1sioinsovdrouazaudiag
vovaulne. duAuann https://www.marketingoops.com/reports/beauty-product-thai-buying-
behavior-2018/

Faul, F., Erdfelder, E., Buchner, A., & Lang, A. G. (2009). Statistical power analyses using
G*Power 3.1: Tests for correlation and regression analyses. Behavior Research
Methods, 41(4), 1149-1160.

919158auMY ufiude
919159U5E31 @195 IngnseaeLdauazing Insidd
AMEINYINITIANIT HUNINYIABTIVNYAIUATUNY
nN1sAnYI:
Uues  Ansredasduiia (malkladuazdeansnisdne)
wnIngdumaluladsisuepasyys
Usagiln  agadasgadvnssuuvduie (naluladwaiiadne)
wningndgmaluladwszaoundnwszuasiuile
919158 @s.audng Adreded
sovAUBEeUSINS a1anssusEamueiTinweuasuazdedava
ANEINYINITTANIS HUNINBIAUT IV AIUFTUNI
n1sAnun:
Usuues  msdAnendodie ((naluladnienisdnen)
NN INBNADATUASUNT L6
Usuln - msdnenuvntosie (naluladnisdnen)
NN INENADASUASUNSI LS
YSuguen  dinAd1desgujunide uuningiaussnavagie




34

Journal of Mass Communication Technology, RMUTP Issue 4 Volume 2 July - December 2019

waniu‘wwaam'mﬂmsma\‘mumamﬂumumwsummumamwmﬂa
L%wqmnssaﬂumuﬂmumsaummmssaunumazﬂs
The Effect of Film Audiences' Perceived Similarity on Positive
Behavioral Intention through Identification with Fictional Characters

[ 1* a < o L] aa Y a o Cel
Ws11 agms\‘iaw%’ DEANTUL LDYNATNY” LAY UAST JUWWENU
Proud Arunrangsiwed, Atikan Aeimlamai, and Nititorn Ounpipat

" ganinivdddes umingndosivdgaiudiiun
Communication Art Programs, Suan Sunandha Rajabhat University
? dnivnnsddsy vSenuedus njU
Independent Scholar, Ascend Group Company
* Corresponding authors e-Mail: proud.ar@ssru.ac.th; parunran@nyjit.edu™

UnAaga

AUy asd i anadeuRANsENUTDIAMLAGI AR UE AT AS YOI TWEUAS AT
foANEalIENwgENss] Halaeasy uaslagrnududsdwng Ao nsiuauwinissauluiudiaras
Anugaladewgdnssiluauddeivunoi anudleieringdnssuddoiiousauiodlunawn
ndugegedu 106 au ldgnuslivunwsusdifsafuwgnssuilddlunsl935elunewn Fedaua
Tdaumn vdsansumwauaswananldinuuuaounndedl 3 dauietadveduds 3 dafidesnns
nadou Msleswiidunldgnldifednmuansentlasaswarnsdonannanuadeniiudaeas
Afideanuddladamginssy wamsidoudadlihiLisvewalasaswiosrnundwalatusasasi
fidennuddlaiangdnssy uaiidnswanssenlagnunisiuaumssmlusudravasagaiidoddoy
nadd wan1sitedtldiiuin nweuadduiivselovilunisaoudiddodyn Tasianzaged
lugpddvatavuiimuadladua evanluaavosidied ldgnnadeunansenuanndeolussaydu
detiwniAdelusmnansnadeuin AnudNTUSARuUGINa s lina luszozanuiunI ol

AdATY: AdeAdy, ANuAdlaBengAngsy, NSIUAUINITIWAUAIAYAT, NMWBURAT

Abstract

The current study tests the impact of film audiences' perceived similarity on their
behavioral intention, both directly and mediated by film character identification. Behavioral
intention, in this case, is the intenfion to positively behave toward roommates in dormitory.
One-hundred and six participants were asked to watch a film portraying the negative
behaviors done in dormitory which results in various negative outcomes. After watching the
film, they completed the questionnaire with 3 scales for measuring 3 variables. Path analysis
was used to indicate the direct and indirect influence from perceived similarity on behavioral
infention. The findings reveal that there is no direct influence from perceived similarity on
behavioral intention, but there is a significant mediated influence from perceived similarity on
identification and from identification on behavioral intention, respectively. The present study
suggested the benefit of short films uses for prosocial purposes, especially in digital era, in
which people have shorter attention span. Because the current study identified a short-term
effect, future studies should test the same model with a longitudinal design.

Keywords: Similarity, behavioral intention, character identification, films
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Abstract

This paper aimed to 1) present learning concept of Connectivist Digital Learning via Cloud
Technology and 2) set up a framework of learning management system in the digital age which
could be adapted to use in various learning environment to enhance creative media innovation
construction. The Connectivist Digital Learning via Cloud Technology model was developed on the
literature reviews and related researches studying. PPAC Model is an output from the literature
review and synthesize. PPAC consists of 4 steps, 1) Plan step 1.1) connectivist digital learning
environment 1.2) media and content 1.3) instfructor and learner 1.4) learning objective, 2) process
for learning step 2.1) orientation 2.2) connectivist digital learning 2.2.1) learning 2.2.2) query 2.2.3)
create a creafive media 2.2.4) finding problems 2.2.5) searching for problem solving method 2.2.6)
Problem Solving 3) Assessment step, learning effectiveness, and 4) Creative Media Innovation
step.

Keywords: Digital Learning, Connectivist, Cloud Technology, Creative Media Innovation
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TWusnis danldaretdosnitnanddiuyana wanINNINAAIEASISUE

3) ARG5S (Public Cloud) Wuaandrglvuinisldudnsudusesvuiilunuy
assnizinBumodifin Tusgduguuuunmsliuinsiugiu Tians uasdeddansmnunisiimuats
annsnepuaussiuaudosnisvodliuinisiiudsuuacly dregravu Amazon Elastic Compute
Cloud, IBM Blue Cloud, Google App Engine 1az Windows Azure mﬁu%ﬂ’]SLLwamWa%/N a1unsald
nswennssantunaziasosiioessaUselovinugu

4) aaMENAN (Hybrid Cloud) Wunandiusenaudisnardaosusanniuldiuandng
fu fAnslimswennsdiudaing uasnuvaisisaueing wu laandaisisuglunisifiu§nsdeyaily
wsl¥aanddruyaralunisiiuauduresdayauivese AanduduIzsligsialdustloviainnis
senesruuiliuinisiaslidoadamonsldeuiddy waedoyaluseyanaian

2.3.4 nsWaunluursusUwAiaduisaivayunisiFous

woUwaLATW (Application) MuNafly Msuﬂiu‘dwqﬂﬁﬁaammumLﬁas‘iuﬁumw%a
direuiitaniziarzasd msudld wu druanutwie dussia dunisdoans wazdiunisdnen
Wudu Tagldarusiudumesing (Interface) vugunsaluwanwasu (Platform) 6199 19U iI0S uag
Android (Christensson, P, 2008, 15001 91351893, 2555) lasniswaunluuisuoUwdiaduliie
atvayunisiSoud Wuniswaueundinduvuiuguesaanidinaluladuszian nasliusnns
Fanduas (Software as a Service: SaaS) %QLﬂuLm%\iﬁaﬁ'ﬁlﬂ?ﬁmmLLanﬁLme"n’uéw%'usswﬂﬁﬁ’&mi
i0S uay Android UUAANIG

msWawluunsuoUwdiaduiioaivayunisiSoud aldudnnisves System Analysis
WUy System Development Life Cycle: SDLC Usznaudie 7 Yusou ldud 1) nisdumuavidendss
TAs9n1s (Project Identification and Selection) 2) mmémﬁuuam’mLLf}J‘lﬂﬂNﬂ’]S (Project Initiating
and Planning) 3) N15LAS TS EUL (System Analysis) 4) N1590NULUULBNASSNE (Logical Design)
5) Funseenuuudenoniw (Physical Design) 6) MsWaNuAzARAYSTUU (System Implementation)
uag 7) ﬁi'Jy’umaumseﬁauﬂﬁﬁwU (System Maintenance) (land BenasvA, 2560)



Mnsarsmaluladfodisunary uns.wszuas U 4 atufl 2 nsngnaxn - SunAu 2562

2.4 wianssudoasreassa
2.41 ANMNANIEVINUIENSSHADASNATSA
WIANSSN (Innovation) Wu18IHY ﬁﬁiwﬂﬁLﬁaﬁumﬂmmﬁ@l,l,asmsﬂﬁﬁa nsiTbuded
wandanaudy iaUselovidonuetevdns dan Usemand wislan lasldaug vnve anuda
A5 9a556 uavUszaunsailunisasvadlvidu FvardasldsunseonsunianisaouduevIInAusay
d1¢ Tuvreaseonaifinannisusegnd nisdosondandsidegidn nsonisiwuyadiliiu
éqdﬁqq Aneldiianisiasundadlunieiddunindu (Gaubinger, K. and et. al, 2015, p.3; wéa

18iS9A, 2557, w.15; uwaa AeNAsug, 2555, W.14; AAUN wanudl, 2557, 1.418; wasufAuns

SANWA, 2550, U.25)

AS1afiW (Creative) wunefy 4519dssA FuAsiiialuazdovdnunszurunisaaiueall
dreanuAanainuatsgluuulasidiuieanuduiuiiosdedne gaaaunsnidonanudnianinuda
wiliuseaunsndeseanuAaivanatsduainudalung laserdegininuduasduauints mid
ofAnd 2559, W.10; inFeAnG 1930YWAANG, 2556; 4ang yadn, 2550, W.9; A1linuIuALENITUNNS
MSANYIUUNTIE, 2540, B191; UAXASHSINA ueng, 2542, w.12)

4o (Media) vanefiv dovsomsaadeliaeiuriiuweadlaveaamil (s1edasmasan,
2542) Tmﬂﬁmvaﬁlusmmumm Wy Aodviud Aoddia uardesssurnd 1Dudu

mﬁuuuamﬂiﬁuaaai’maﬁm (Creative Media Innovation) ERBIN ﬁaaﬁ’l\‘iaiiﬂmﬂ@
ANNTFUIUNITVNANNARAS AT SATENABN5S uazidila (Cognition) N1597 (Memory) nsAaLUL
aluniy (Divergent Thinking) N1sAALUULANIIE (Convergent Thinking) wazn1sUsziiuaAn (Evaluation) 11
namdudoluillusuuvusneg wu dodvind d0d3via uardosssuvd AneliifaUsslovidoauins
wardeAn viedosaaiioifiuyadandeniogiau

2.4.2 nsguruniswanuianssufoadassd
nsWauAea19dssA (Creative Media) asWamnaunsyuaunts ADDIE ldun
1) A15ASIEN (Analysis) Wunisszauduaa (Brainstorm) ﬁmﬂimﬁmﬁaﬁﬂ (Content)
avinluwmunduuionssudoadassa wossinludladgvidmvuetunn deldussduioniuda
FaviunugfivSeeduius (Concept Chart) tiioliifiuanudenlowonilonn wardaninisadng
LLNugﬂmwmuam (Content Network Chart) el iiusasduanuduiusveailom

2) nMseenuuy (Design) tunistiivuadsnisiniaus uariaguszasdusunssuiunis
WannuanssuAeadeassd warosnuuunaugfinisiniauaiiion

3) mswWai (Development) unisoenuuudessaziBaaiilont n1sdanaiiomn
wazn1s0enuUUdn dna3uosa (Storyboard) U3elAsese (Wireframe) tias1viasaudalsitann
Sovdnduiiomauildiiaseiuazeonuuuld antduindeis didemyduiloninsrsasy
anugndeseniiont wnidluiomilianudereimsasawvunageuiaanudamudlaldsu
nquilwnsisurudoasassadis

4y msialtld (Implementation) (unisinnuuseandelaseisansanniuuianssude
asassa lagldrerdursaeninned luduseuiivedoinissaniomilon uasndndedsenou uax
dandarindunianssudeasneassd

5) MsUsziiiuna (Evaluation) 1unisasisdeuguniwsesuianssudoadieassd lae
fidormgdnde vndudemnlianudiedoinismaassiseaninmas fwenveglduuunadeu
faarugarnudaudsuifisudoufurudeuasudefurude wdriuaildunisuifsudu win
uinnssudoaseassanasniluivsednsnm nquilvmnssgdoadlaioniuniu

e Sh.

49



S0

Journal of Mass Communication Technology, RMUTP Issue 4 Volume 2 July - December 2019

2.4.3 msUsziivuianssudodaseassa
n1sUssiiuuianssudadsaassa Muuulseliuyianiasidiulssuinian (Rating
a' a v d v o v o aa a o . ) $ @)
Scale) 1N UsEINUNANISASTINADASINATSAVDNHISUY 0NT5v0vAIASY (Likert's Scale) @ailu
Y o a a a % 1 Y < o ' @ ) P a
doAaunudasnndvsoniuianaeduniivdala wueoanidu 5 sedu laun S=uniige 4=un
3=Uhunans 2=ties wag 1=tesfida (UAS 1AS5NY, 2555, 1.29) uavadanidlunisdtuwin Tdud
AaAY wardulgNuuNIaSEIY
o v ) 1 v 6 ¥ a . a a
Winwrn1sas1auinnssuAnds1edssa 195usa (Rubrics) lun1susziliuaudninass
. P @ a o a vaa v Y ' v
(Authentic Assessment) Lilava1nidunisuseifiunisdanisifoudafinisasieduaiu $18linas
Uszilluwanuilanuaadunen vgaadeiidalunisssiuiouibn ievainnsuszifiunougusnd
9210UAINAINIS0VDNE LS sURINKAN 3P ldun nsyuaunis (Process) Hudnu (Product) way
AMNAINNSalUNSUFIR (Performance) Tagandunisdaing uaznisaavuiinvosddou (YUnyid
WAnsal, 2552, u.84)
2.5 n1siSguiadvaninnwidansuiinddaduunardainaluladiiiodauasunisasie
winnssudedas1vdssa
MsI5gusaManNLIAaADWindIddruAaGIAluladiieduaSun1sasauianssude

'
v a a

a%9dssA Junszuaunisiwauiannsanenainendisuazawidefiieades wazdaunsizndy
sUuuunsiSeud PPAC Model iiiaifunsovlunisianisisoudlugaasva dmsuinluusuldiu
ANTWUIAADUEIN

MsiISeusAINANLIARABUIINAIAE (Connectivist Digital Learning) tunszuaunisiSeus
mmﬁlﬂmmmmuwaqm&ﬂu‘laﬂmsaumﬂLLaumsﬁams mmsLamﬂuamawauammuummfﬂu
vier;nN um{lﬂmﬂﬂsmmwamaaumasmmmmﬂmuwmma El’lﬂsluﬂ’liﬁilui ‘mmiyummsm
AUANLIAN Anui wAERANINITISoUSlaa8a DY mSLisJusmwavl,mwmaymzﬂwamwu WEIEN
Lnsﬂ,uﬂmwLL'JmaaumsLiﬁuguaﬂsuwauﬁq Tudenu muumsﬁgugmaam%m (Rongxia Zhuang and el
al, 2016, pp.386-387; yUuy1d “Wiinsal, 2552, W.14-15; LAz AN IBALENSTUNISNNS ANYI T4
Nugy, 2553, u.2) Tasivinweidniuldud 3R Ao d1ueon (Reading) Weuld (Writing) uarAnias
1Ju (Arithmetic) uag 4C ldun n1sAnogaiiiansumyin uavnesenisuddana (Critical thinking
and problem solving) AMTNARAS1NASSALAzUIANSSN (Creativity and innovation) nsdedns
(Communication) WaznN1s$2uie (Collaboration) (Snit Sitti, Saroch Sopeerak, Narong Sompong,
2013)

nsian1siseusasvianuumdnnouiindidduiunainsnaluladuszinnnisiiusnns
doWGuIs (Software as a Service Connectivist Digital Learning) LﬂuﬂﬁiﬁaﬂﬂiLgﬂuiim ol
wouwdiaduiiasviuannaandinaluladusznnnisliuinssendund aandmaluladdenadrniu
Hou§uasTldasueUwaady (Build Application on Cloud) fifianuanunsalunisadstvuaunaaduld
varnvatogUiuy Tieesaeg soeunisinauiivanuats ldud ssuudanisiflon szuvauin
STUUALANLANNISINT U SYUULTADY wazszuunisuansieia 1udu gdas1ausunandu
Tidndudosfinnuddrunisidouldsunsy famsnadroneuwdinduldlionn nisasranenwnddu
lusduvuizasraiissasadon uassessuszuudiiinisuwaavesusneg ldurd i0S uay Android
inlddadrvnadwdindulszudanaiuazsuuszuialuniswauiueundiaduld weundiadu
svgnesnuuuiiieliaenadosiunisianisiFoudlaslinguiideusds (Connectivism) AFjiSouaunsa
AUANIIAT Anuit uariantenisi§oudlddsnuaduantwuindennisifoudane lageenuuy
AINNTEUIUNITYDN System Analysis wUyU System Development Life Cycle: SDLC Usenauaig
7 dusou 1dun 1) nsAuniuazidendsslasenis (Project Identification and Selection) 2) n1515udu
WAEITILHULASINAS (Project Initiating and Planning) 3) N15ILASIERS LU (System Analysis)
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4) N1590NUUULANASSNE (Logical Design) 5) TUN1S99nULUULRNN1801W (Physical Design) 6) NS
WalUwAzAAENS¥UU (System Implementation) 7) du@aun1sgouU§9szuy (System Maintenance)
(lonnd 1BauAS9A, 2560)
a vaa o A& 1 a v o § v o L. A

N15158USAINALWOANIASUNISASNUIaNSSuADAS19455A (Digital Learning to Enhance

Creative Media Innovation) 1un1siSousarsnuaeiiendoainuiniuinveunaluladdasaunduay
§ J a 1 a' a ﬂl $4 1 a
nsdedns Twilemsiedvdie) Agnsivswliluseuwdimduiiasraiunandmaluladlszinnnis
v a s o & a v & Y o o o 1 a % vy a v o |
THusnsvanduas uananiilemiignasieliuudrdeiiieidudneg Adronszdulddisouldifonde
Aanug Tgdluuncneg fegnisusnuouwdiadu vinlvgiSoudadeosdanuilml dunisasieiuau
o y v a & a _ a v a
wazoonuduuianssuAods19dssd lasiialudtunssuiunisannudaludisanuianainmaie
stnvulagiutvanuduiusueedeane ganduisaidenanuialaanuaaviavisdunsaaeson
a _a [ a | a v a a a <

anuAaivaInuatsiuaudalud lagendugiinnusuaziuauinis (mi ofans 2559, u.10;
INSLNANG 19T IAANG, 2556; 4Ing YA, 2550 w.9; A1INNIUAUENSSTUNISNISANYILUNYIE,
2540, w.191; UATASASINA Tiuena, 2542, 1.12)

futunsiSsusAsviamuumAaApwinAldauunanamaluladiioduasun1saseuinns sy
Aoasedssh uduanuwiinsounisiSousaiianaunsodadsunisasauianssudodasdassala
Auasizmduguuuunisisous PPAC Model Usenausie 4 suAUsenoy uasdumauane waaues
NIWN 1

Plan (igital Planning) Process (connectivish) Achivement

Fulquline
sl @ Sl

0 % wadunnEMIMSsISeu

amumsiSougivuidoucdomsiSougara Tudhdsn siBougaAra
Connectivist Digital Learning Enviroment : CDLE Connectivist Digital Learning

21 duBsug
2

ocOo &

o / ifiom 2.2 JuduAuRNL§
Media / Content

2.3 duasbeadudeaduassa Creative Media Innovation

3 2.4 JuAuwuloum

qjaou / ¢isau
Instructor / Learner

(uoyooyddy) nRUIEMMEI

25 BuRumdEmMsIAUm o o .
SIdry udanssudoasuassa

2.6 BuALLUMSIAUYM

4

Sanussasrmsiseug -E‘umsUsslﬁuua
Objective Assessment

PPAC Model
A ’

Ay BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN B o mm W

AW 1 nsEUIUNISISousAdnanuLwIAaABuIndIAGHuAAIGIMALULLAT
W ANASUNISASNWIaNSSuADASINASTA (NOBUWIA 1AATNTITY, 2561)
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pvAUsenaud 1 n1s21auuu (Plan) Wusedusznavreenisiadsuauwdenludiudng
Usenaueiy
1) ﬂﬂﬂWLL?Qé’@NﬂﬁiL%ﬁu%ﬁ%ﬁa (Connectivist Digital Learning Environment: CDLE) ﬁLfJu
nsifoudiuuaundinduranndinaluladusznnnisiiuinistendund saudvlaseadieiiugiues
waAluladarsaumanaznisaoans ldun gunsal dumediflannudige wavuauwdiadu 1Wudu
2) Asuaziflown (Media and Content) uAsiiaddluuazsiusmmiweinsninisSousuvu
\Fousoaud
3) fasunazgiSou (Instructor and Learner) dgdavilaugaaudiunsalunisidinalulad
ANTAUNALAZNISADANS
4) TagUsvAvAnisiSous (Objective) avgninvualilasydau
99AUSENOUT 2 NsrUIUNNT (Process) LﬂmumaumaauuaumLsyuﬁ]ummumusaﬁlumumau
6114°) LwaaqmaTwLﬂmwaaqusmqmﬂsyuuavmLasumsaswmmnssuﬁaaswassﬂ Usenauaiy
1) Gﬁguﬂguﬁmm (Orientation) Lﬂwﬁguﬁsjaau%a%uwLﬁmﬁumsﬁl%l,mﬂwﬁl,ﬂsﬁu LAaEIDANAN
fn19q iivelifiaanudilafiasafuseninddousugSou
2) sﬁgul,%"'aur;iamsﬁﬂuia%ﬁa (Connectivist Digital Learning) \Junszuaunisildueunwaiadu
Jundnlunsidoudoanudiiedaasunisadeuianssudoadeassd Usenoudas
2.1) swsoud §ispuldustwdindulunisiSoudandendeflomeninguseasAninious
luanwwiadoun1siSeusaiva fgaouianionld
2.2) uvduaing §i3ouldusuwidiadwdenlsuiomlusduuacie Aifussdanudd
uenintioandevseiiomidasuineionld Taedgiseulidndudesesninnuetwaindu
2.3) Yuaviioadredeadreassd fifsuinesdaug Wnve Jszaunisal uazauidn
aduassd inasvdoasnassdlasliiadesdionamaluladasaunauaznsdeans lasldnszuaunis
adaanuddasmuadlasnisadieiueu (Constructionism) Aidunisifoudannsigisouldasoin
Fuamata
2.4) Suduwuilu §issurenudygninnisasieasiedoadieassd Fee1aiaainia
finwe Uszaunisal uazosAAIusiiioado
2.5) Judumiiznisudilum Gideusrdosdunnitnisuddogu Junsasrmiadeniunis
ufitoywn uarsausanANuAe Woidenisnanaaiunisudtogm
2.6) Suduwunsuddm Gispuinisianaaniidlunisuddyvfifiatuseninenisasdio
asdoadoassd
3. Julszifiuna (Assessment) Us¥noudionisuseiiiuna 2 sUunuv léun
3.1) msTanadugranienisiZou Wunsiuvunaasulagldaanidinalulad Fegnsauoe)
TuusUnwdiaduiasniu
3.2) nmsUszifiunianssudodaddsss Wunsusuiivutanssulaglduinsidulseunuan
(Rating Scale) Lwa‘dsvmumamsaswﬁaaswassma\mLsgu AT VDN ALASY (Likert's Scale) "‘Tf\‘i
LﬂumammummmLﬁ]mﬂmmamﬂmﬁnmaawmaﬂm wisoanidu 5 szdu Tmﬂaﬂmmsﬂumsmmm
Tdud Anads wavdrmndouvuninsgiu wazdsziuinuenisadauinnssudeadieassd 1unis
Usziliumudniwasy (Authentic Assessment) LlUAMUAINISAVBIHLI BUATNAAN 3P laun
N38UIUNIS (Process) %umu (Product) LLa”ﬂ’J’lﬂJa’lﬂJ’liﬂﬁlumsUgum (Performance) Iﬁlzﬂﬁlﬂ,ﬂﬁmu@
Rubrics lagadun1sdung wazn1saaduinvavydou
avAUsENaUT 3 wadugrantanisiSou (Achievement) Junsiaseduanusigisonldidous
\evnannseuaunsluduaeusdneg vesevAUsenauit 2
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auAlsenaun 4 uianssuApa$19dssA (Creative Media Innovation) 1uwadwsveviiSoui
HUN159aNNsISsusasiamuumAarauindIdanunanamaluladiio dadsun1sas1auinnssude
ASATTA

3. unagy

Jagtumaluladadvaduniiunumluiialsesriugndiu liineedudugedivnssy uas
drun1sdnun gaatunssududoadvassaldsuanuioniuasrege fdeatelnivainuasguuuy
Tudrnvownisansivsndudesianilonnaiina (Digital Content) ¥aaulandiuaiudeenisvod
gndmnssu Weliiseuaunsnifouslddreaunvinugunsniadne anneuidesne Tdfinsweaun
sruunIsisousainanivainvaie ldinazidu uoUwdiadu (Application) szuunissanisiSeus
(Learning Management System: LMS) Hulwd (Website) waluladaaing (Cloud Technology) YEn)
nsdanisiSeusoaulaiuuuilaunivy (Massive Open Online Courses: MOOC) Fedmudauaiiu
msiSouddsgunsaiadva nsiSousadramnunmanreuiindiadiuaandinaluladiieduaiunis
ASauianssuAedaddsss (PPAC Model) FudunsaunazuimdlunisasedaniwnindaunisiSous
A3via arunsaduasuligiSouannsasousladioauenanniia Wulnda dnuddgu uazdasis
uianssudeadedassd enunsevulsvisusemdlng 4.0

4. finanssuusgnA
nszuaunIsisoudddvannuuifanouiiindladuiuaaiidinaluladifieduiadunisadng
uinnssudoasvassdamnsndnioganlddnd ewinldfuanuewasieiannsesaansnanss
as.Udian a5suig arv1ivinaluladarsaunduaznisdoaisiionisAne) auzasAEas
geanTsy winAingrdonaluladwszrouindwseuasiuile AlkArUSnsnaglidinusindiu
waluladdrsaumddunisanelaidusdisiidanonn as.Asde yasuda Usesrundangasdanuniv
waliladiaaide ansnaliladdoarsuiary winerdomaluladsvueaasyus AWASnuRa
\dneNT vevauamALzmAliladdoarsiiaty wineduimaluladsivinaasyys Avlenia uax
atluayugUnsaifataziovUguianns uaraluauuaIuoNAAINSAIN 9INNISIANISAIINS

5. 1aNdA1591499Y

nsensmalulad ansaunduaznsaedns. (2554). [paulatd). nsevulevremaluladarsaunauasnis
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Abstract
This academic article indicates main issues about advertising campaign planning for
products and services that the author has participated in as a case study. The key issues consist
of general situation analysis, target group analysis, competitor analysis, objective defining, product
positioning, and advertising creative strategy. Therefore, the advertising campaign planner can
utilize knowledge appropriately in work process.
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Abstract

This academic paper aims to present the way of participatory communication for building
community identity in mass media and other media in many format such as different kind of
discourse communication, communication through mass media and communication through other
media. The author presents the study of pedestrian sireets activities and postcards media that
reflect the important identity of each community very well. The purposed content focus on the
community culture by inviting the local wisdom to present knowledge and local wisdom through
community media which can reflect the tfrue identity of the community through local participatory
communication. Which creates understanding in all parts of the community: government, economy,
society and tourism.

Keywords: Participatory Communication, Community Identity, Mass Communication
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Abstract

This paper presents the development of augmented reality (AR) technology from literature
related to AR technology as primary data for other researchers used as a reference paper for

research in next step. The paper aims to disseminate knowledge to interested person. The
confents consist of the definition of AR, the history of the development of AR, devices of AR,
the interested research topics in AR and summaries and suggestions for further research of AR

technology.

Keywords: Augmented Reality, Evolution of Augmented Reality, Augmented Reality Technology
Devices, Research Topics of Augmented Reality
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m‘wﬁl 3 Sensorama
7u1: Heilig, 1962
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