Msarsaluladfdodsunary ans.wszuas N 4 atuf 2 nsngian - Suanau 2562

dA15U%y

UNANITY
Hasuiiiauduiusiunsdaauladondodsanswawesindnwianeingnissanis
ANV LNAAIAASUNNINGIA LS 1T AIUGTUNMN
Factors Relating to Purchase Decision the Music License of Communication Arts Students,
Faculty of Management Science, Suan Sunandha Rajabhat University
Annsiud Inegdlsad
(Smithinun Thairoongrojana)
MsimswiiiensienisinsialdmsuidnnewioiSou nsdldnen: srenisinsyiad
“enén da 1od lelusoutay’ nedaidlnseiad lneAdios
The Content Analysis of Kids TV Program “TATA TITI TOTO CHEEKY DINO” THAI PBS
NAWS LAY
(Thosaporn Chaidech)
AudnSaveunisis dudesdladUssnmiasosdnowosindnsanginginssanis
WINYIAYTIYAYAIUFTUN

The Success of Online Sales of Cosmetics of the Students, Faculty of Management Sciences,

Suan Sunandha Rajabhat University

Aunu ufide war dudng Aaeded

(Somtop Keawchuer and Somsak Klaysung)
HANSENUTENAINAMNAR BRSNS UGz As Ut Weuas AR oA N e Ans s
Tugudeunsduiudnazas
The Effect of Film Audiences' Perceived Similarity on Positive Behavioral Intention through
Identification with Fictional Characters

WS 93US9ANT ofinud Bouazly uaz fAss quitWanl

(Proud Arunrangsiwed, Atikan Aeimlamai, and Nititorn Ounpipat)

UNAINIBINIS
nszuauMsiousadvanuundanowindiadiuaandinaluladiedaasunisasiauianssy
Aoasedssh
Connectivist Digital Learning via Cloud Technology to Enhance Creative Media Innovation
Construction

nowuwsd @AY uar Uilen assuignl

(Kridsanapong Lertbumroongchai and Panita Wannapiroon)
ANSINUHUSUSIA YN AudaSoaudadn leanndunals
Advertising Campaign Planning of Just Zaa product

PIEY LAYDAIUN

(Chan Dajasvanong)
LLuﬂ%ﬂﬁﬂﬂiﬁBﬂ’]SLLUUﬁﬁ’Ju%’mLﬁlE]ﬂ’ﬁﬂ%ﬂﬁﬁmé’ﬂmiﬁqwduﬁlugam’lﬂﬁﬁu Ltﬂggagu"]

Guidelines for Participatory communication for Community Identity in Mass Media and Other Media
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