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Abstract
The objectives of this research were to 1) analyze and design Answering System, 2) development
Anwering System, and 3) evaluate the efficiency Answering System for Public Relations in Promoting
Business Computer, Chandrakasem Rajabhat University. The sample of this study consisted of two
group. were selected as purposive sampling group Statistics for data analysis, mean, standard division.
The research findings Answering System for Public Relations in Promoting Business Computer,
Chandrakasem Rajabhat University are as follows 3 parts: (1) Admin (2) Staff (3) Users. Results of
evaluation to determine the efficiency of the system performance was at the high level (X=4.26, S.D.=0.61)
1) evaluate the efficiency design test (X=4.43, S.D.=0.59) 2) evaluate the efficiency function test
(X =4.29, S.D.=0.52) 3) evaluate the efficiency content Validity Test (X=4.00, S.D.=0.65) and 4)

evaluate the efficiency security test (X=4.30, S.D.=0.66).
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