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Abstract

Digital disruption cause to social media has influencing to audience more interest than television
and printing. Including journalist's working had changed because of audience’s behavior have more social
media expose. Now people can information report via social media without thinking of laws and media
ethic. However, the journalist must still be professional media by facts reporting on functions of mass
media. And if want the public get more media literacy Thai society have to information opened that
everyone accesses freely by giving credit unfil become fo information opening by government. People and
journalist will information access and gain information correctly cause to be the information society finally
and fake news is reduced. In the future Thai society will be transparency, participation and people have

more power to check.
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