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Abstract

This study aimed at examining the factors affecting consumer decision-making on food delivery
service. The survey research was conducted in Chonburi province. Logistic regression analysis was
used with 425 consumers to predict the decision-making on food delivery service. Selected demographic
(gender, age, education, occupation and income), marketing mix (product, price, place and promotion), and
media exposure (online and offline) were used as independent variables. The results indicated that
education, income, and online media exposure were positive significance on food delivery service decision-
making, whereas age had negative association.
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