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Abstract

The objectives of this research were 1) to explore consumers and farmers’ media exposure,
knowledge, attitude and acceptance of paraquat usage, 2) to explore the difference among the media
exposure, the knowledge, the attitude, and the acceptance of paraquat usage in demographic characteristics,
3) to explain those associations also, and 4) to describe the key factors for the acceptance of paraquat
usage. This was quantitative research that collected the samples of 4 0 0 consumers and farmers in
Thailand, by using a questionnaire. Percentage, frequency, mean, standard deviation, t-test, one-way analysis
of variance ANOVA, Pearson's product-moment correlation coefficient, and stepwise multiple regression
analysis. As a result, the findings were: 1) the media exposure of all samples, consumers, and farmers was
at the lowest level. Their knowledge is moderate level, and the atftitude was neutral level but the acceptance
of paraquat usage was high level. 2) There were differences in the media exposure, the knowledge, the
attitude, and the acceptance of paraguat usage among farmers and consumers. 3) There were associations
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between media exposure and the acceptance of paraquat usage. There were associations between the
knowledge and the affitude also the acceptance of paraquat usage. As well, there were associations
between the aftitude and the acceptance of paraguat usage. The media exposure, the knowledge, and the
aftitude could predict moderately the acceptance of paraguat usage at 29.20% of the coefficient of multiple
determination. 4) The key factor for the acceptance of paraquat usage was the aftitude of paraguat usage.

Keywords: Acceptance of Paraguat Usage, Herbicide, Paraquat, Farmer, Consumer
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\fosidan ASqy (2552) s1vivly Uszauwds waquui (2558)

§ive Mnnsusaifiuandands 5 sedu udrinazuuuinmdnads d1o38n1suivaeauning
savdunsnatuade wdwvengunisliazuuudedl

A5 1 nunnisudannuviing

msiaduinaisifisatuansy nAuaRfan1sI¥a15Y woAnssun1sEaNsun1sIdasY
seeuguNn = 4.21-5.00 sedugs (Beun) = anni1 366 | dalafiazinegnain = 4.21-5.00
SEAUAN = 3.41-4.20 sgeuluna = 2.33-3.66 galaiaeiin = 3.41-4.20
SYOUNAN. = 2.61-3.40 spdUen (Fvau) = éndn 2.33 HONSUTEAUNAN = 2.61-3.40
SeduUEn = 1.81-2.60 gl aiaemin = 1.81-2.60
sedudiun = 1.00-1.80 lidslafiaginegnanin = 1.00-1.80

Amsu nstaseduanusifisatunisidansindairiswisiaes ldnisuusatsedududs
maUgn = 1 Azuuu AoUAaAuAzlUins U = 0 AzuUY WAINNI9ATEEUAINS 3 Seau laun Taus
SEAUGY 11NN X+0.5 S.D. szaulunay sende X+0.5 S.D. warseeauan doundn X+0.5 S.D.
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2.3 mMsaasizinasdseanana

1) msieseiidanssaun laowiaud fosar Aads uardaundouuuninsgiu Lite
pSuBdnvAEnIUsEng samnansidasudnnans anud wauad waswgdnssuniseoudulians
fndadrRrwismenvonnsasnsuazguiing auteguseasddod 1

2) msieseilagldaifideonniu lagldnisnageuaiii nsiAsiziAnuuUsUsUILLY
FUUMN DB UILANULANGIIBNENYEN U s NsAUNSITasuinaans Anug fauad uas
wofnssunissansunisldarsindatriewisiaonvoanuasnsuaziuiing I¥n1suardulseans
anduiufuuufissdu uazdduUssAns anduiuswygn ieesuisanuduiusseninedulsany
Jaquszasadoi 2 uar 3 Bnndldnisiiasieinisnanoswygndieds Stepwise ioAnuEIuUsH
annsnesunswganssuniseansunsldansiniariawisiaten anuinguseadten 4

3. wan1s3de
3.1 n5Wasuinrans anug dauad wednssuniseansunisidarsindadyivwisiaen

vpuneasnsuarguilng wansAnyiwuin

Anwugnlszrinsvosnguiiogvenduaglulsemdlne sou 400 au wvadunawile na
arfusanideainiio nana1e nAld uasidewarngamwivnuasludaduiningu Duwane uas
WA oAz 50.00 windu Wunwasns uazgusSlaa $esaz 50.00 mfiu lasdulugieng
sening 19-38 U $awar 45.00 AunsAnsrseduUSnesuiniian Sovas 38.80 uawiisneldainia
15,000 UM 59818y 46.80

o uunanunguéiestuneasns wuin endeegluniamie nnasziuenidounie na
nay nald uazifioaatnganwuviuas ludaduivindilundazna sau 200 au dalugifu
WAYIY S08Ay 59.60 Ho1ysendN 39-55 U Sogay 48.00 9UNISAN®ISzAUNSYNANBIADUAUNIN
fign Sovar 37.60 uavdnilvgisroldainit 15000 v Sevay 49.60

idloduunanungudieseuslng wuin ondveglunanmie nnanzfusenideanie na
nae Ml uazifissannganwanuas ludaduivindundaznia sau 200 au dalugifu
WA $ouaz 59.60 Hengsening 19-38 U $oway 64.40 aunisAnunsedulsymuiasuniaa
S9vay 58.40 uardnllunfisglddnnin 15,000 um Sowar 44.00

1) msdasuimasifisatuaisindairiswisiaeavoansasnsuazguiing

e1SNA 2 sEAUN1SIUasSUT1d1sIAgTUdISA19a TNTNISIAIDANTWS INUDNNGNAIDLINNYASNS

wazUSlnA
NIWSINVNNGNED LN LNYATNT Huslam
Usuande _ SEAU _ STAU _ STAU
X | SD. ~ ., | ¥ | sD. ~ . | X | sD. .
n1saAsu n1stdasu n1stdasu
Hocaidn 171 | 056 | éwan [ 175 | 052 | @wan | 1.67 | 0.60 | @auan
- vils@oRuwW 1.33 | 0.80 f1nn 1.38 | 0.86 funn 1.29 0.71 fnn
- Ang 143 | 101 | éwan | 147 | 108 | dwn | 140 | 093 | duwn
- fiapans 117 | 054 | @wan | 142 | 048 | dwan | 122 | 058 | @wn
- {hari 146 | 096 | éwn | 137 | 088 | éwn | 155 | 1.03 | @wwn
- Tnswiad 313 | 1.44 nay | 340 | 1.44 G 2.87 | 137 nan
Aolwsi 1.81 | 0.95 6 154 | 0.69 | dwan | 2.09 | 1.09 61
- Julwdaneg 1.86 | 1.36 én 1.42 | 1.05 gn | 230 | 1.49 a
- MSAWAEAY Google 158 | 119 | éwn [ 128 | 087 | éwn | 1.87 | 138 én
- Bua 124 | 082 | éwn | 105 | 040 | éwn | 144 | 106 | dwn
- Aodnunaulal 259 | 1.55 61 240 | 158 61 276 | 1.51 na
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NINWSINVNNANEIDEN NEASNS Huslaa
Uszinnde _ STAU _ SEAU _ SEAU
X S.D. ) X S.D. . X S.D. oo
n1s1Uasu nstUasu nstasu
doynna 166 | 0.83 | diwmn | 1.65| 072 | diwmn | 1.68 | 0.94 | dwn
- AsaUA$a 209 | 1.41 61 221 | 1.46 61 197 | 136 i
- \iiou 198 | 1.36 én 207 | 1.41 én 189 | 135 i
- A5 WIS 1.38 | 0.85 grun | 130 | 078 47N 1.46 | 0.91 717N
- Aatu dnsed dnuaag 121 | 0.7 fwn | 103 | 047 Gann 139 | 0.96 Gan
saunnde 173 | 060 | @ | 165 043 | dwn | 1.80 | 072 | diun

HANISANBINTWTINVOINANEIEN WU fin1siTadurnasifieatuansindafeiawas
Aealuszdudnin fintede 1.73 Wednsrduunaungudiognauneasns wudi nvasnsins
\Wasudnaansy lusedudunn fdniads 1.65 dunquéieseguilnn wuin guslaafinislasu
9118154 lusedudunn fidiads 1.80

2)  anudifisafuansindafritwisimesveansasnsuazguslnn wuin nwsaueoudinly
druanuifsduasiniaeivwisaealdesgndoia 8 4o dear 1 Azuuu Tasuuusiiads 2,57
AviLY SapRe 32.13 vevazuumbn TasUsuidudtonuiingudioseougnunniiaa de msldans Sosay
41,00 sovasn Ao antuniwnsindldarslulsemnadug fosas 37.50 arsnaununseniaidonduy
Soway 34.80 AruANURUENANT Souar 34.10 WANSYNUABAUNW Sosay 26.00 wasanuluiy Souas
25.00 mudndy il Ussiduiisougniiosiian Ao wansenudedwindon Sosas 24.50

ifloduuneunguéiognainuasns wuin insasnsaovAnsludiuainudifisafuans
fndafrRswisimealdosnugndos via 8 4o doar 1 Azuuu fAzuuusiiads 3.72 Azuuu Seuay
46.50 vavAzuuby TasUseidudiniufindudingeaaugnuiniiaa de n1sldans Sesar 61.60
509AMN AD AuANTAvENA1S $8AY 53.50 Arsnaunuvieniudendug fosar 51.60 AnuAwn1s
vuldarslulseinadug fosas 48.00 Anuduivuasuansenudoguaiw Sesay 35.00 auATEY
vl Ussiiiufinougniiosiide fe wansenudedaaden Seuay 34.30

dlodnuunanungudiegguilna wut guilaasoudnludiuanudifisatvaisinda
Fefmwrsaealdesngndes e 8 o doar 1 Azuuu fazuuusiuiads 1.42 Azuuu Sosag 17.75
vovazuumdn TapUseidudronfingudiegneugnuiniida Ao aotunwnisvinaldludssmadug
$9pay 27.00 sovauun de n1sl¥ans Separ 20.40 arsnaunuiIontudendug Sesar 18.00 uax
AudnTBvoeans anuduily wansenudsduniw dswudesugnéeaniiu fe $ouaz 15.00 luus
avlszidu il Ussiduiinougniiosfian e wansevudeduiadon $osay 14.40

A5 WA 3 SEAUANUSINEITUANSINTR TERNYTWISIAIDAN WS INVDNNANE DL NINYASNSUATHUSINA

NIWSINVDNNGNED LN LNEASNS guslam
- S.D. TEHUY ~ | SD. TEAU - S.D. Szeu
X y X y X y
ANS ANS ANS
AN 2.57 258 | thwnaw | 372 | 247 | dunan 1.42 2.4 Uunan

NANISANBINIWSINVOINAUAIDEIN WU HAuSiAgafudIsitdaiswywisinlon
lusedudiunate Anade 2.57 Weadnwisuunaiungudieg1e wuin nwesnsinugy luszdu
Uunae Alede 3.72 wazguslaaiinugy lussdudiunate Aedy 1.42
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3) WAuAdAenisida1sindatRewisIAIeavDNNYRsNSUAZEUSINA

[V Y]

A5 R 4 szauiduARaonsidasiiairiswisiAmeanwsuveungudagunyasnsLazEuS A

A NIWSINVDINANED LT BRSNS Huslna
NAUAG * > ” = =
. - _ SEEU — SEAU — SEAU
upazlsziau X SD. | o 4 X SD. | o 4 X SD.| . 4
NAUAR NAUAR NAUAR
AUALTRYENATUAY 328 | 093 | naw | 363 | 0.89 | naw | 293 | 0.85 | naw
AnuIndudanisly
Anuduiy 220 | 0.92 61 225 | 0.94 61 215 | 0.91 61
WANSENUADAVNIW 274 | 1.08 na 341 | 109 | naw | 237 | 0.95 | nanv
NANSENURADAIUIAADN 270 | 1.00 A 298 | 098 | naw | 2.41 | 093 | naiv
AsnauNULaENINIEeNdu) | 2.70 | 1.25 AN 314 | 122 | naww | 227 | 112 A
saunnUsuLau 2.80 | 0.81 nag 310 | 076 | na1y | 2.50 | 0.73 | na

NANSANYINIWSINVBNNANEI98 WUl TvAuARAsnisldansindatyiwisimealy
sedutunae iAeds 2.80 iednuduunaundudnsny wuin insesnsiviauagsy lussduuiu
nae fidieds 3.10 uazduslnaiiviauady luseduliunate fidads 2.50

4)  wodnssuniseansunsidasininfsiswisiatenvevnuasnsuazgusiag

Y]

A15H 5 SEAUWOANTTUNISEaNSUNS IFA1SANIa TsATWISIAI9AN WS INYBINANEIDE1NINEASTNS

¥ art
wazguslan
o NIWSINVDNINANEIDEN NEATNS Huslam
WOANSSH » ” ”
v _ Syau — Syau _ SyaU
N158YNIU X S.D. = X S.D. = X S.D. A
wgdinssu wgdinssu wydinssu
woinssun1seeusu | 3.59 | 0.61 | Adleiaesin | 3.78 | 0.63 | Auleiagsin | 3.41 | 0.53 | ddlanaesin

seluy

WOANSSNNNTEONSU | 3.45 | 0.45 | éalediaziin | 3.49 | 0.51 | duledtessin | 3.41 | 0.41 | dslafiaein
N1YUDN

599 3.52 | 0.46 | dalafieviin | 3.64 | 0.49 | dsladAezdin| 3.41 | 0.39 | daladiazin

HANITANYINIWSINVBINANEIDE1N WU AwgAnssunisgausunisldasindataiswisn
AeeluseduadlaTiawin Aede 3.52 1eAnuiuunaungudiesns wudn invasnsiwgAnssunis
sonsuy luszduddlaiiaein Anady 3.64 uazfuilnainwgfnssunisponsuy lusedudalafiozin
Aads 3.41 vl wodnssunsponsuniglu ldud 1) Basudnraisifieatunisimenegediiidne
2) ldatduayunisenidnaiswisiaes uay 3) aludydliniassinausuinuasnslda1swisinien
pdvUanade elkdudnsasUasadodoguilaon duwndnssunissondunisuan ldur
1) WAuuzivdedeyauiyanalnddanionduinouiisatuwisiaien 2) liidendevsevslnadudii
spyiuAnInninsasdunitvuiosesuniia uay 3) @endonTouslaAduA1nuasunassIu GAP (Sxuu
nwasiiildasiaild uddevaunuanlasaie) 1nuvasdneg lassvyfiaainit Uasadaisiad

3.2 AnuuendNnNansusdsgyInsivnisidasuinidars anug dAuad uaswganssu
nsgansunisldansiidatydiowisinien
HANISANBINWSINTDINGNEI081 WU Anvuen1sUsernsvoenaudiogeiuansiaiuly
guedw laun ineasnsuazguslan dn1siUasuinndls anug vduad uaziwginssuniseausu
msldanstindatviswisiaeauanaiuluynsiu
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3.3 anuduiusseninnisilasudnians aus wasiauad duwgdnssuniseansunisly
d4151119a v WIWISIA206

A157 5 WANSNAADUAMNANRUS (Simple Correlation) lusunisilasuinaisiuanug wauad
warWnANTSUNISEANSUNIS IS AT T¥RYwIs1A106

N ANS VAUAG WOBHNTTNNITEANSY
Pearson Sig. Pearson Sig. Pearson Sig.
Correlation (2-tailed) Correlation | (2-tailed) | Correlation | (2-tailed)
n151Uasue1aa1s | 400 0.066 0.190 -0.004 0.930 0.141** .005

** syautiydmsy .01

HANISANBINIWSINVDINANEI819 WU nsilasuindrslhifianuduiusiuaug ua
WwAnAd uan1sidasuinnansiianuduiusiungfinssunisoensunisldasidaiviewisiaien lagd
anuduiusluianiadeatueglusedudmnn ndnde efinsilasvinasifeafuansinda iy
WASIAIDANIN WAWNBNTTUNISLENSUNMS Ao TrRswisIAIeaRtunTugae

AN5% 6 WANSNAABUANNANWLS (Simple Correlation) luduanusiuiduaduaswgdnssuns
gaNTUY uaraUiAUARTUNANSSHNNSEaNSUNIS IFANsiNTaTvRYwWIs 106

N WALAR WHANTTUNISYDNSU
Pearson Correlation Sig. (2-tailed) Pearson Correlation Sig. (2-tailed)
m’m% 400 0.669*** .000 0.460*** .000
NAUAG 400 0.496*** .000

>+ syauildAny 001

HANISANEINIWTINVDINANEIDE1N WU ANSTANUAuTuSTuiduARAan1SIdA151190
Fyfvwrsraten Tasfianuduiudluianiadestuedluseduge nande lefanudifisatuansinia
FyRewasiareann wiiAuafiBeuindonsidaisindatrisnasiateainuniudie Wudsadu
ANnusiianudniusivwgfinssunissausunisidansindatyiewisiaies lagianuduiusluianie
\dearuagluseduliunans ndnade iflefianudifeaduansindafsiewisiareanin sxfiwgfnssu
mssensun1sldarsindafeiewisiateainundugas

wanAaiANuduTuSiuwgAnssuniseausunisldansindadsiewisiaten lasdauduiusly
fanadoatuegluseduiiunany nanade efivauadideuindenisldarsiniaivivwisiaton
Wiy aeiiwgdnssunisoensunisldansindafeianisiaoaiuuniugae

uananil Sanwuaruduiuiseninnsidasvingis anud uasiauad dron1shaseinis
aanaswuA (Multiple Correlation) 1Juanuduwusluszauliunans

3.4 PaspRamnsnasurswginssuniseansunisliarsiidaieiswisrarealdsening

Jadeaunisidasuinigns anug uasviduas

OIS 7 WANISAASIEHNISAANDUWYRAMUUUY Stepwise LNOWEINSABNEWASEUINNISITASY
911815 AN uasiAuAd duwgAnssunisuandunisidarsindatyienwisinies

Aauds Adulseansnanay t-value t-prob
AAST 2.689 27.222 .000
nsiUasuIans 0.099 0.128 3.024 .003**
AN 0.039 0.216 3.996 .000***
NAUAG 0.201 0.352 6.178 .000***
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Aaunds Adulsransnanogy t-value t-prob
F-Value / F-Prob 54.505 .000***
R / R Square / R Square Adjusted 0.541 0.292 0.272
Std. error of estimate 0.389

** sygutigdidsy .01 *** szautydiAgy 001

NANISANYINIWSINVBNNGNAIDEN WU NIsUasUT12815 ANS uaxviAuAG 1Bnswa
$osar 29.20 dawgdinssunisgansunisiasiITatrRen1s1A196 lasviAuAs @1u1sawsinsal
woAnssunspansunsldarsidatrivnisimenlaandgn audunisevil

WOBANSTUNISHONSU = 2.698 + 0.201 x WAUAG + 0.099 x N5t UASUI12415 + 0.039 x AINS

4. d5duanazafiusigwna
41 151 0asud11d15 Aus WAuad waswgdnssunisgansunisidarsindatyily

WIsIAIBAYBNINEASNSHATEUSInA

naudaagraneasns Insidasuinarsifsatuasindaivivwisaieesgluseduaun
HuAedudunnfida sevasnde deyana uazdsluy auddu Tasnisidasudnansuiiudeduds
wnfiga fe dolnsial diunisidasuinaisiiudoyarauiniiaa de AseuA wazn151asy
dmasiudsluduiniian fe dedeausenlail

inwasnsiinnudifeafuasindaivfivwisiates oglusedudiuna Ussifuianugunn
ﬁqa Ao 1) N15l9a1s so%aun Ae 2) AudnURvevANs 3) ArsnaununIonaidendug 4) dounw
nsialdludseinadug 5) AU URYUATNANTENUABAINIW LAY 6) HANSENUADAILIAADN

saite Svauadifunandenisldansindafrfiawisiaton Soedrduaudssiduainiauad
wnlddegldded 1) AudutivavdrsuazauiIndusonisly 2) A1snaununiontaidendug 3)
HANSYNUADAUNW WAy 4) wansenuandduindon uaviduiauadideavunniiaa Ao arduiy

WOANSSUNISLONSUNS I aNSiNTa T RvnisIAI00 Ao dulafiazin uwgdnssuniseeusy
aelunnnnimgdinssuniseansunisuen

nguiageguilaa finsidesuinmasifieafuasidairiwisinenlussdudiun b
dolwinniian sevasnn Ao Aeuama uazdodudn euddy lasnsilasuinansuiudslusiun
fiqa Ao Aedvanooulall dwnsilasuinaisiiudoyanauiniida Ao AseuAsa uarn1sidady
dmasiudesuduuniiga Ao dslnsiiad

fuslnafinudifisafuansindaisfisnisiamenoglussduuiunan dssiduiiianuduiniaa
fo anunmnsialdlulsemadug sevawn Ao n1sldars arsnaunuvSeniadenduy auaudd
Y99AT HANTENURaAIN WIArAMILTURY LATNANSENUADAYLInAaN

s Sauadifunarsdensliansindaeivwisaen Sodnduauussiduaniauaiuin
lutieslddil auantBvosarsuazarudndusonsld wansenudedaindon uavuansenudoguaw
uanniisivsaduiiivaundieau do anuduiy uavarsnauwnuionadenduy awddy

woAnssUNISEONSUNSIaNsiNsa T RYwIsIAIee Ao dalafiasin (uwgdnssuniseeusy
melumiuwgdnssuniseausunisuen

dlewSpuiiunisilasudngts anug Wauad uaswodnssunissensunislidansiniafuis
WAsIABASERITNEassuariUSInA wudl insasnsWasuiniaisaininguilan wdinsasnsd
anusganinguilan saanvasnsidauaduiunaradudetuguilng uazsinuasnsingfinssunis
sausunsldansindateivwisimendilafiazinunninguiing
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4.2 ANNLANANNNANEBUENINUSEIINSIUNISIUASUI1I1415 ANS AUAGS woBnssH

nsgansunisldansiidafydivwisinien

AULANANNINANBUEN U SEYINsaUaTw laun ineasnsuazguslnn dunisilasy
911815 AN AR waswgAnssunispansunsidarsindatriswisiaien unaannisisous
warlszaunsaianan windeniuana1eiy Swinldiaude Wauad adeu yadnaw uasdeau
Tiwifioutu (DeFleur, 1966) lasinuasnsidasuinaisiadsdninguiuslna ovaninsasnsifu
flflasasedoifioadostunisldasinfateiswisimonoguda Faudasuinnarsainit luvoed
Juslnadalifidoyaniodnansifisatunisldasindafsiswisiaon Mlidasudnnarsgenin il
Junarnanudesns fiauad Useaunisal wavdnunizesudazyanaliwioututwes nilvnns
dondasudnasanedu liiesdunisidendiessuile o1u wionludodey isliaeandesivau
founsuazAuAUlIveNALDY (Assael, 1998)

inwasnsiAudiedsgeniinguiuilan wsieinsasnsusenovondwildueifisadediunisld
asiafisenaniegud JudunisiSeusuazdszaunisainse (Rogers, 1973) wldifianisseanls i
Al dluusegndldldestanuizan Tiasied daasied uazlseifiunaldin adangndes
w3oliigndoy (Bloom, 1956) Tuwnizduslnannafinisndunsouasianumunsandsildiu T 14
dudauansneiusanll Tusgiulszaunisaiiaznsentiivoudaryana

fifionTwanedu efiuuida gaunisal Arfion uaznisuedlanlimiioudu uwsizvouiug
vifinagniseuusaredwdaliiiauadialy wiieeianuduiannyaradoiiounsiungy
saofu fualszlovdsudu luanwwiedeuisieadu fesiinsujialuaunssaowasdean uazifia
\Juyadnawveanduiu (Usue anviafiu, 2546) diliiAuadusanuasnsaenisldansindatuie
wismesdulludsuinuinningusing

nsasnsinganssuniseansuadlaszinunninguilag enafisrdesiuualselovinge
HaNsENyU ws1Ewasiateauansindaivieiidutaseddnlunswdanienisinuas sneiduilon
Tiauddydonandaninisineasitanudasasy UsI#annsanaeansiainiensineas wie
anana1ildin wodinssunssensuvedusarendw unainnaaseuing (Goal) wieianUssauAniaziii
Thhanisnseusafanssutuiianuuanaieiy (4011550 Tusiias, 2538)

4.3 anuduwusseninnisilasuinndns aus waviduad duwginssunisgensunisld

d15i19aivNsws1A9e

msAnslunwsanveengudiesns wudn nsiasuinmansldfianuduiusiuanudifeaiu
a1sindaiyivwisiaten Wuwsienisilasuinaisoglusedudnin uazarunsaasuisldaiu
nszUILNISIABNSUANSYDY Klapper (1960) wsizaduduveenisidansuans Suduainnisiden
Wasu denauls @onsud wfenisidenaadn vinyaradenidasude uasdiarsaufiaulouay
dounsuda udldalsluilovmeswaznidoadiaisiu freiilinseuaunisdeldudumar lifa
Ms5usuazaninld susadeyansetiaisifioafuansindaiviswisiaeaiiiniauosiudesiey i
watnuanglszifuuazianudauds 1unalidsuaisiiannudvausuivainugnaevuevdoya
asandouiueitedon meSsuifsunisidasuinans awg fauad uaswgdnssunisdesiulsa
P§dvaUszvuluanganwuiuasuarisuiaFeduml vad UseRuws Asywgnd (2546) Alaiwy
AMUANNUSTEMINNISITAS UV AT UATAIINS

msiUasuinaslifanuduiusividuad aenisldarsiidnviswisiaios uwsizngu
frosvoaiiiAuadiduoguda ldannsodsudadld Wownniauadifuuuliunisaevauadud
vinuTeaudeddladwi Tuegiunsieud Aden anude usegdls Ussaunisallusdeveusay
yaAa (09a8 a5IANA, 2543) uavdnswavesdonifideunna Lilldnswalasase Wuiedasden
s atuayuiauadniogudliidunieiu Tasrgamnsaidsuwiauadldifisadntos uazinlifinau
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ffuas devendoanuliudewosidauafidnesyanaiiiogiouniin (Kiapper, 1960) Usenoutiunis
\Wasuinarsvondudeseglusesdudnunn aliannsarvindeyauUsuiduiauadaonisldaisy
16 Fedevondotatodusandas wu auduasdszaunisoldn deandoviunacuideides ns
Uasuidns anud viduaduaznisiidusulufianssunisusnadendivuse gyuws ey
(2553) wuin nisiasuinianslifiauduiusiuiduai

n1sWasurniansiianuduiusiuwgdnssuniseonsunsidansy Tudszidudalafiosrin 1y
wsznsidasudnnansiiudodieg welugduuuniw Bev davdede nwedoulna anunsnida
orsunilvguarsifiaanudwdu alladaau Tdudaldifawgdnssuldly 2 unuy Ranseduli
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Abstract

The objectives of this study were 1) to study exposure, perception, and aftitude by influencers about
the fashion amulet on social networks, and purchase decisions, 2) fo study the differentiation of the
demographic for exposure, perception, and attitude by influencers about the fashion amulet on social
networks, and 3) fo study the factors of exposure, perception, and attitude by influencers fo predict purchase
decisions on the fashion amulet through social networks. The quantitative research by survey method from the
online survey was used. A total of 400 sample size who were 18 years old and upper live in Bangkok and
Metropolitan region who have exposed information from influencers on the fashion amulet via Facebook or
Instagram was collected. The result was analyzed by descriptive statistics, one-way ANOVA, and multiple
regression analysis. The sfudy showed that males had exposure to the amulet influencer more than
females. The older had exposure to the amulet influencer more than the younger. A higher degree perceived
information more than a bachelor's degree. The females had a positive attitude foward fashion amulet
influencers more than males meanwhile males had the atfitude in terms of positive information more than
females. Factors of exposure, perception, and attitude were influence able to predict the behavior of purchasing
decisions on the fashion amulet was statistical significance at the level of .0S.

Keywords: Exposure, Perception, Aftitude, Purchase decision, Fashion Amulet
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nséadulatfe viuitoaseiidunsitodelinnm Wudoyadiotnsidouuudisvlusuivuasuniunig
soulatl nquénedeifiongdaus 18 JAlY uazineTondaiumiviovinisunutemgsislnfuanomiisa
8atios 1 A% 91UIU 400 AL WATBNNSANEAE WUT1 ATILENATINNE AN surUsErINSTinISSUS way
aunddonisdearslagldgrudoyamnalnguesgsialnioansudsdlinandety wadetunisdadulatod
me@qﬁwqaﬂﬁums%auﬁwmfﬂm%aﬂamLﬁ%ﬂﬁunﬂﬁqm wsziiovantadeduauduteulunisteuie
Auduaruinisidisdenislduinas Tasdadefifisadotusian uazndudiesneiifiendwiiuandieiu
finsdnaulafeniuandeiy Fedawudnin winvwuddninisliaudrdudutasonisdadulafodude
WNNINguBLg domeguaniediuauAn s185Us18918 uazanun W NAaL dvuannsessldiadode
deulwfianuuandeiiludrurenisdadulafedndqs uaedatodunissusuasiauadvosduilnaanunsn
fimmeniséadulafedutomngsislmFoanouiisy snefidpddynivaiansydu .05

Arddty: N1s5us Weumd nisdadulete gudeyaruialvg ImToansuiiss

Abstract
The objectives of the research were to study the differentiation of consumer demographic
perception, attitude, and purchasing behavior toward big data communication of social commerce business,
and study predict purchasing decisions toward big data communication of social commerce business. The
guantitative research by survey method from the online survey at .05 statistical significance level was
infroduced. A totfal of 400 sample size, 18 years old and upper living in Bangkok and Metropolitan region,
who used to buy products or services at least once a month via Facebook or Instagram was
collected. The study found that consumers with different demographic characteristics responded to
perception and attitude via data big communication of social commerce business were not different. But
for purchasing decisions, females had purchased products or services from social commerce more than
males because social commerce business platform is not complicated and easy to reach and understand
price and sale promotion factors. Difference careers also had a different purchasing decision on social
commerce because of income, expense, and social status. Factors of perception and attitude on big data
communication of social commerce business can predict the behavior of purchase decisions via social

commerce was statistical significance at the level of .05.

Keywords: Perception, Attitude, Purchase decision, Big Data, Social Commerce Business
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Abstract

This research aimed to study and analyze the accumulation and expansion of capital to create
the professional identfity of female photographers through photographic activity. The accumulation and
expansion of capital in relation to a photographic career were examined through a case study of
Katherine Lyndia. Data was gathered by in-depth interview and informal interview, including content
analysis of accumulation and expansion of capital. According to Katherline Lyndia’s case, she built her
profile as a female fashion photograher career by accumulafion and expansion the capital of cultural,
economic, social, identity, sub-fields as well as the concept of feminism then furned her to be a
recognized female fashion photographer. According to her past experiences, she could create her own
unigue identity, new meanings and new images, as an outstanding female fashion photogragher.

Keywords: Female Photographer, Photography Career, Capital Accumulation, Capital Expansion,
Photographic Speciality
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Abstract

This research was to analyze the content of locality and method to symbolically communicate
locality through cultural commodities focusing on the process of analyzing the meaning from the tourist
commodities of Klong Lat Mayom floating community along with the framework based on semiotfic
theories and the in-depth information collection in the real phenomena to understand the contexts related
to the research issues. The findings reveal that the locality reflected in the cultural commodities had 3
content issues, namely, 1) naturalism of life associated with water without dependency on technology and
the love in the value of trees as the component, 2) traditional way of life which was simple with
handicraft as the prime livelihood, and 3) in-tfrend culture by which the reconstruction of old things and
diversity were presented on the commodities. Symbolic communication was done through 3 forms,
namely, 1) paradigmatic communication which was the results of using the parts to communicate, 2)
intertextuality by using clues of old things to create value with the new meaning, and 3) construction of
opposites or bipolarity to clearly differentiate between urban and rural societies. The research findings
could expand the perspective on the use of local culture as the factor to enhance the capacity of tourism
to assure its development and sustainability.

Keywords: Local Image, Klong Lat Mayom Floating Market, Semiotic Approach
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Abstract

The objectives of the research were to 1) study users’ problems and needs on the inventory
system of Department of Educational Technology, Faculty of Education, Kasetsart University, 2) design and
develop the inventory database management system of Department of Educational Technology, Faculty of
Education, Kasetsart University to achieve the appropriate quality, and 3) study the users’ satisfaction on
the invenfory dafabase management system of Department of Educational Technology, Faculty of Education,
Kasetsart University. The population and sample group were 1) System specialist on content design,
measurement, and evaluation aspects in a total of 9 persons. 2) Professors and personnel in the
Department of Educational Technology in a total of 7 persons. Research instruments were interviews, a
Quality assessment form, and a satisfaction questionnaire. The statfistics used in data analysis were
percentage, mean and standard deviation. The results of the research were shown that 1) there were many
problems in the delayed disbursement, and it took a long time to verify the remaining parcels. The users’
requirement was to know the number of parcels remaining and the easy-to-use system. 2) The designed

inventory dafabase management system had high quality. ()_(=4.44, S.D.=0.56) 3) The satisfaction of the

users to the designed inventory database management system was high. (X=4.46, S.D.=0.61)

Keywords: System Development, Database, Inventory Management, Inventory Management Database
Systems
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Abstract

The objectives of the research aimed 1) fo synthesize the components of the education
environmental management model in the vocational education institution to favor a digital learning society and
2) o assess the suitability of the educational environmental management model in vocational education
institutions to favor a digital learning society. The researcher applied the principles of the system approach
fo system model design. This model would favor digital learning society. Data were collected from the
Delphi technique of 13 vocational college administrators and stafistics used fo analyze the data were
mean (E) and standard deviation (S.D.). The results show that the components of the model consisted of 6
main components and 26 sub-elements, which were: 1) Vocational school environment, 2) Vocational school
management, 3) The concept of organization management like OKRs, 4) Infinite Learning System, 5) Digital
literacies, and 6) Digital fechnology. The implementation was evaluated via interviews with 13 participants
and showed that the overall suitability of the model components was most appropriate, (E=4,69,

S.D.=0.48). The feasibility of the model was at the highest level (f=4.62, S.D.=0.51).

Keywords: Education Management, School Environment, School Administration, Vocational Education,

Digital Learning Society
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Abstract

The main purpose of this research is fo study communication strategies fo negotiate power with
the National Council for Peace and Order (NCPO) government through the fraditional political parody
parade at the Chulalongkorn-Thammasat University traditional football. The content was analyzed via
samples of puppets displayed through the political parody parade of Chulalongkorn University social
reflexed group and Thammasat University political parody independent group from 2015 to 2019. Data
were obtained from in-depth interviews. Samples were students involved in the political parody parade.
Data were analyzed fo evaluate processes and communication strategies occurring in the pre-production,
production, and post-production of political parody parade activities. As a result, before the parade three
factors that influenced substance creation and control over meaning processes were organizational
structure, issue selection, and supervision. During the parade, students used communication strategies
to negotiate the power of each puppet through eight main tactics: meaning connection, wordplay, satirical
language, symbol use, deconstruction, linkage/combination, intertextual use, and verse/ slogan used.
Those tactics were used as communication to resist and negotiate. In addition, after the parade, the
students preferred to upload content through social media to reiterate their activities much more than
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mainstream media that only reported the situation of the political parody parade. The political parody
parade served as alternative media for communicating and criticizing politics, while also being an important
communications area to simulate patterns of student political activism.

Keywords: Political Parody, Negotiation Power, Alternative Media, Government, NCPO
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Abstract

The objectives of this research were to 1) study the principles of therapy of cerebrovascular patients
with virtual reality technology, 2) develop a therapeutic model for cerebrovascular patients with virtual reality
multi-sensory games, and 3) study the results of the use of a multi-sensory model with virtual reality technology
for cerebrovascular patients. By using qualitative research methods, this study was investigated for the multiple
sensory design data associated with occupational therapy for cerebrovascular patients. Consolidating data from
non-participant observations, talking fo the caregiver, occupational therapist, research tools expert review, and
in-depth Interview. The results were analyzed by five virtual reality design specialists, 2 occupational therapists,
10 caregivers or close relatives, and 10 cerebrovascular patients, using the result collection tool, including
structured interviews. The interview responses are carefully confrolled. The research found that 1) The design
of the environment and activities that are close fo the real-life, stimulates the patient fo have the strength to
move the muscles in different parts by themselves. 2) The game had various functions, it was no need to use
all parts of the game, patients could select suitable functions for muscle therapy. 3) Development of the patients
when using multisensory virtual reality from week 1 to week 8 were improved, respectively. By using the
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mulfisensory virtual reality game in conjunction with the regular occupational therapy courses that the patient
had to do. The occupational therapists and caregivers agreed that patients had better conditions than conventional
occupational therapy used. 4) The use of multisensory virtual reality games must be supervised by supervisor
who could help the patients all the time. In some games, the patient might exert excessive exertion or move
away from the chair that could cause an accident. 5) When using multisensory virtual reality in the real
environment, the sound level and privacy should be considered not to cause patients’ stress.

Keywords: Multisensory, Virtual Reality, Design, Occupational Therapy, Stroke Patients
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unaudrnIsiiifaguseasAioinauanisesursysingnisaisUuuuimusssunisudlnaiion
as1Aud1 drenseuumAansiendiaularsadnuaiiiunisidendonsidudt Tausssuvilnateniaqiiu
Juslnafildiasannisidendedudfisanguadiuassalssloviveenisldaosve@udvingu minuasly
AMUAAYTUALAIMINEISUN ATURNIYITNAYYLUDNASIAUAT AADAIUAIUUNNIYLTIAY Y LU0
gy wienwdunudadneainrawaildlunislasuiasidudt nande nisdadulaidonuilng
as1AudlaasAuduivoduing ssaiounszanasiounnan@edyye (Symbolic Value) 1duslnadiu
feudiau (Self) uazdndnual (dentity) vesaueeindiouduauiyadndneaziguls saudadunisvens
faaunsodrioudadnualsalonauios (Extended Self) Wiuni1suslnaasiaudidngls wu n1sidende
asAudniagiounwdneaiiaswanuainvateniawd asfeudadnuaiuilaadn uaugiluiauledng
ANuLdNDnIANTIaWA 1ugu

Addty: YausssuuSlnalion asdudn nwdunudadnuainawdlugauai

Abstract

This academic article aims to elucidate the contemporary phenomenon of brand-consumer
culture by employing the Self-Possession concept of brand consumptions. Today's Consumer Culture,
Brands plays as a significant role for people’s everyday life. When purchasing the product brands,
consumers do not only consider its rafional benefits. Instead, they tend to pay crucial considerations on
the emotional benefits of why to buy this brand - the symbolic values of the brands. It mirrors the
symbolic brands as the self-identification when consumers consume or possess such product brands.
It reflects the symbolic meaning of which kinds of people you are. For example, one buys such brands
because its brand portrays supporting the LGBT people or respecting the diversities of genders. This
signifies that such people who buy those brands are young generations, reflecting that they support
gender equality.

Keywords: Consumer Culture, Brands, Gender Ideal Images
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udeyoon (Project) énoaduauifsnvaendoanusedndlsludenn w faanay (Belk, 1988;
Wattanasuwan, 2005) n1sidendeasidudnievsinalugaidagduiu guilaadldiissiansun
ossnUsslovindudedld wiousepdladrumguarovasidudiniu wnudguilnaseuslaadudieiiu
ANNNNEIFd gy (Symbolic Consumptions) WANNAIUAUNITASIGLTIPILaN1A1UDITUT
(Goldman, 1992) n1sUsenauadtenwaneaiveensiAudiiu azdnyuguslaanguivungliidadula
\donFoAudiefivraviouindadnuninwoy (Self) uiasaflon (Taste) (Bourdieu, 1984) 1uau
Anwuziduls Taslddvaunioandnludvaulddudirusiuuvrnsnisuslaans1ausBedygy
(Baudrillard, 1998)

awaneains1Auauenanidunisiniauedidud Selinistindusnwdunussvsowavga
Tuganadiiednyuligndrdadulade nisinausdindnidniwadenisliutinuazdaduladonde
as1Audnesrsufiashild wu lunsidendeufinilsidnd (Rolex) fuslaafildAsaniisedadoves
\wigua (Rational Appeals) Andudsilduananfisainty ududnddelsidnddeasanisldutingla
FNQAGIBLUGNANINAUBNSHAL (Emotional Appeals) msjmsml,auamwml,mummLﬂumzﬂuammm
FusvaunnuanElu®n drunise msidy audisay NN Lﬂsﬂmauauswwmaﬂan X!
dydnuninangwsesivsinguulald (Logo) Joauninisidnd (Goldman, 1992, 2005)

nUsIngnIsnifnaandedu wiuldin asaudildduRocAudmTondasumiinaiu
ynudas1Audn uazguvunisidendessiaudrfudunisasiouanunune@edygsiguilnald
Heudiau (Self) uardnanual (Extended-Self) 171'r;“f’;La\mmnwL‘flushugﬂLLUUi’mussiunﬁiu%Iﬂﬂ
fouas1Audn iieasoudadnunivevauin Wuauyadndulsiiunisidendeasiaud detuunaans
F91n158 SevettdueniseiustouwIAanisisudaay (Self) uarn1svesdiauiedvioudadneal
r;“f'smumaqéu?‘[mshuﬂ'mﬁaﬂ?ﬁwamﬂﬁuﬁw (Extended-Self) agldnsauumanduaning1asidudnsiu
Ay (Lury, 1996, 2004, 2011)

2. uuAan1sdgudinunardadnualiruniwdununiawdlugauadnusinglunwsnual
ASIAUAT

msdsznauase wsensluslug asdudi Sanudidyedtaunnlulanvesnisaaialussuy
ulleu (Keller, Parameswaran and Jacob, 2012) uaduas1auailliiondauinaiewuienisan
weligndnaninde ognalsfionu Jegtuasidudrdiaruddyuinlunisiege uazdziousaion
laWaled nwdnwaivesduslnauiunisuslnandenseuasesnsidudiiug wu vrawdonuilnaes
AudnfiinwinuniazieudadnunifiAsadestunissndawinden easiouyadndiodudeanii
FrouduausndandentiunisuilnanioasovaseaiduidrvesnsrAudatug nieurvauinie
as1Audfiagieuyadnanudunedivseauanudnsa vus easieun wdnuniinguesiianiig
$1518m30Uszaumndnseluiia (Elliott and Wattanasuwan, 1998) na11#da a1wanuive
m’lauﬁm%qﬂﬁnmmm’lauﬁi’lﬁﬂwnaua%wﬁmﬁlamw%‘lmL%qﬁmfyz flaudidguinluga
Haytuiguilnadunisdedudfifisadesiuuseivgadiuensuniniuddn Afiauisadeiv
AN eRedne 1anninisudlnadudiuisiessouselonifiuiade
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wInuadluyNvoini1saata WaU Aomlans (Kotler, 2018) dauvienisaaiaddelv
LarA1A051915561UN15ea1alEaEUIEd1 “as18uAY" (Brand) uuet de A1 dydnual way
MMs00NUUY MazuaniAuduiovinisuile Wuvedas uasianuuendivainguisagnils Feas
Audranunsndoanuningldandnene 4 Usenas ldud susramieinisuen gaudsslovi aodn
uaryAANN WDNasIAUAT na1de sUSmthansusnuasaulseleviidudiuiiannsaiudosld
AuRuAILAryARNATWIeNas1Audn Aodiuiiliatunsniudedld udannsndudaldeananuddn
wazdszaunisaisanildsuannsdsenevadeanuinadedynzvoasidud

ENUANANINYIAS1AUAT Lury (2004, 2011) mamwmsz‘fé@'ﬂ'Jﬁf’]wﬁmi’musssumsuﬁﬂﬂ
flyums18UA1 (Consumer Culture) wazdaAnina1as18uA1 (Sociological Branding) baasune
AU ETDNRSIAUAIN a51Audn AednydnunifignusenavadraionsuslnalussuuiAsegia uay
\Juuseiuindoussuuiasugiafddyuesdean Tanuduiusidonleviussuuiasugianosiu way
sedulanauszuuyuasionln as1audAodydnuainlflussuniasugia (Brands as The Logos
of The Economy) uaziigaddedudnual diowegins1Audi3ediyas1veeasidudi (A Matter of
Value) Gae520un1sinuasian e ildundenisaseuasesaaiinisaainvoessungsia

Schmitt (2012) lgesuned1 Anuduiusseninvyanatuasduai un1ssusuazdndule
v9uijuslng Aamnsnuteld 3 sedu Ao msiferiuduasdudilaesitiudinquaznisldeuainga
Audn msifisiuiuesAudnifioweaiugudnats uasnsifisriusuasiudlusedudoadlaons
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2ENUUY SIniNIsAasNAUAMINANLSAnfins Auditnaus as1dudiFeianudndyimsisduded
MyasANuLanes wazdasvanulaissoulunisudsduniessialdtunandumivsausnns wsiein
wiiidonlovauAn londnunivivegnadafuniildassvesndndurinievinisliifianissudud
fuslna Anuuendeiide nsasraendnunlliifaduasiAuduaryadvosnsidudn

nmsiguslnaidenieasidudfieeuaussanudesnisiiedsviounwanunifauoosinaniu
wiedndnwalluganad d@uisassuigdignsovuuAanisietudiau (Self) nsgnedauLe
avvioudadnuaidiauvovfuiladiunisidoniensiAudn (Extended-Self) ldnuuuiAavaingug
£l Elliott and Wattanasuwan (1998) ldasurein “nsidende wsaUslnAas1AuAlugATaILsTSH
U%Tﬂﬂﬁyuﬁaqﬁuﬁu nwansalvens1AuArToA U N dyzravas1Auiiinasanisdaaula
\denTamwsienisidendonsidudiiug srdsiiouanununededynzvoidonioduilnainauoady
aupsnals Weulevfudndnunivosasidudiiug’ anunsnedusldanungul Selt/Extended Self w04
nqugnseil Jaugassa (2005) 11 nsidendevsevilnaesiduditu luvaeiisdeniensouases
as1Audiug daustes (Self) Adnaviduioanldasiaudiu fazidudunszandziion (Extended-
Self) Aus1iisadnuoindonwdneaivuls eunwdnvaivevasidudiiug Aldusenovadeiu
Fedoandeeiuiuuwiie Self/Possessions 10ANdAs191556 1uN156a6 Belk (1988) MldoSurein
“Howdnduriviedudlaq ognneldnisasouasowasyanalag n1sAsaUATadlaY Y8dYAARATIY
fiag awaumm‘wmmL%qﬁfyé’ﬂwfﬁaanmﬁmmﬂaﬁ?uﬁé’nwmw'mvli Faulgetuamumanaiiadoyazuag
Tns

muwﬁ’mqLﬁuﬂiﬁngminimiuﬁmL%qﬁfgfymhumﬂﬁaﬂ%miﬁauﬁ’lLﬁ'aazﬁauéf’mu‘w%a
Sadnvainredeaufiadu ondosrvtu 1BesasAdwindegdiudeanlnenin 88 U (ussAudni
avvioudadnvain awAas13udn (Brand Gender) Mifipadosiuainmdurege dnsazsslnasau
afpidsatond Juvudunanlufege Gn1sdnund uasinusndlunmd aaun emnuuianfion
e wazdamilunisifuaud ﬁﬂﬁqaﬂ AuddvAun (Siripai, 2020) fuiie 1519 WULTuEa9s 1IN A%
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ss1auvandosaaiinagldinausns1auaAl (Brand Presenter) iwAsiatdundn Léaqinﬁumﬁﬂhﬁ
wuuatudsd 1wu Wavea Tusouds dnedd aurSAowAsaai waztismdogUsrdausolada 1udu
NNSHANY AW dedioudndnuainiunansiAudn Asznovaraiessrdnvaunguivuns
vilnavseidenuslnaduiiioasiiousaion yadn uazdndnuainnudursuuudei doandouiy
WA Self/Possessions AnA1IMIT1EY
SnnselidregaiiasioudadnunintawdasAudnsamais fuUseiduanumainuaten1awa
WiansduaSHAMITsInIaWA Ao 1h3eddlén (Coca-Cola) ﬁﬁﬂmuamwc{j%ﬂ LGBTQ+ lun1s
50Us9A (Campaign) tiednvaunduitmnediduausiluildlanssuanisindenlnmedean uazans
YoNEiiAuraINIATIENINA deiaunwdnuniasiAudfiianswanuvainvatsniawd weilieidu
nstnvauauguli Adsiudieei ldladeanuazansanuiniiouniawa Iidenuilaaldniie
avvioudiaunardadnuoiin uauldladean wazianswifidanuuainuatsniawa Hudu nsi
guslaaliauadls wazuovindudfieuouslnafinnuvuisegluiy wioaunsnaseanumang
dudiAudniy (Signifying) AudniwwSeuiailou Signifier WSeAuiinNuMLNY Lﬁ'aﬁuﬁnmeﬁmﬂ%
AudvToufigavuiuasAud miﬂauﬁﬂﬁ%ﬁmﬁﬂﬁLﬂué’a@ym’iasﬂa (Information Cue) visa1dugn
Uauendaanenl vsodyanwalideiausssusig (Schmitt, 2012)
andreeeiinarnagieuliiniuin nwdnsainsidudiuarnisinauesadnsainiawdly
nslawunasdudntu fanuduiusiunisUsenavadiegaunisnl Aude Arfoun1edeau
Fusssufirfusadnuniniauwalugauafesaidioddy §9A Schroeder and Salzer-Mbrling
(2006) mamswmsﬁﬁﬁﬂ"mﬁfyﬁﬂuﬂﬁsﬁﬂmi’muﬁsumwﬁﬂﬂﬁzmLLagé’\muﬁmmmﬂﬁuﬁw
(Sociological Branding) ldafunsdn Jausssunisuslnaflouns18umt As dnwuenisusina
By diun1sidendoasrAudufetuiuwinismnuiuneoenisdnsedie uazifiaduluyniui
guslaaaunsaneasiaanuidilaanasdydnsainsaudfivesdudldidnsanisusenouadng
AU laseIalddiiinueedaieein asrdudrluuasulandainufeenisvadiies unuIuay
Sndwavounisusenauadas1Audty AseUAgNTIANNUINEIENTMUSSSH 1MNSSH gaunIsal
AuAR Adlon Yuty wavnisdudvesduslnafiidenisuslanasidudniy wellwaindugaunisel
ANULTe LLazrﬁhﬁwvm\ié’(\‘imu‘muﬁssﬂmﬂwqaﬁq wnuaiinisluadu (Fluidity) wasinisudunany
(Hybridization) agjaapaaTluyng Afvesdean s1uagUuUUNISUsENOUASINAMIUINEATI AUA
uazdnAnwaInIIWAYsNN WANEIRS1AUANGY (Lieven, 2018; Siripai, 2020)

3. Yausssun1suslnans1dudndedyusivunumaadsuanuiiisuniawd
sadvanlanldinisilaiasnienisaaeusussuunudsioulml Usenaufudnswasaenis
Wasuulasdrumalulad (Digital Disruption) Mideulevszuumaluladnisdedisurarudalideiu
(Zuboff, 2019) Vl’ﬂ,ﬁgﬂLLU‘Uﬂ’]ﬁgaﬁﬂ%ﬂ’]ﬁma’lﬁlLﬁ@ﬂ’]ﬁﬂ%’]\‘]GIS’]auﬁﬂﬁﬂ’liL‘I.Jalilul,l,ﬂﬂﬁv[ﬂaill’]\m’m nal]
N1SUANUIAMUSITUN1955A9 (Sustainable Business) WAzNISUAANNTWANENIANTI1AUATT 1AW
AURAINVAIINIWATDNAS1AUAT (Kantar Millward Brown, 2018) iusngniswandigedulu
seeiulan (Sustainable Development Goals) 1duniidluilmunedrdomiessia Tasfidvunsddof
Ao Wannneded 5 MdruanuiaNenIANINIWA (Gender Equality) AsitiuAINLANDNIANILIWA
waztasuasaanuduuddligudenazidn Wivunadunandenasegsiaaie wuuilianuauly
3oua1utdnan AN WA Geaziiuldann nsiiauentwdunureieluslunas1adudn Sve
daland (Gillette) ﬁﬁé’mé’nmim’lauﬁ’lmnmﬂmﬁa@q LATADUTALTEU “NIWASIAUAI LUV BT
\Jufie (Toxic Masculinity)’ nwanuaiiiiengogiudaandnin 120 U 1aeanad 1901 duilunisiiee
Wasunwanuaiilidnedmsviusudaudnifiongeinuninfosd udmsiedeanasu wonad
9ANNITUNINLWA dsuldauwatamietausssulan wilidaans (Gillette) naninmien wanual
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f10982n1550neunwanenias 1 auanfiianudusefiduie (Toxic Masculinity) wazinidus
awanwalnsiAualul 1unwdnealanudusegidulinsdududs (Friendly Masculinity) uag
LAISWATNUAINVAIEN WA RDaaUsUNsruadaaNn1siSandaednsanuminiisuniawaiagiy
(The Matter, 2019)

agnlsfionu nszuamuiadenlneamaasidudduinvodan fudssidunsdaasuay
W s awAEtunsaenntye deaziiuldenn wandyluvuiedseasidudidiey W
aunsalin3esiivn Adidas, in3esduuaanagodluiaie Diageo, AoNALGY HP, 1AS0vdu Pepsi uax
3uq Snunung (Sustainable Brands, 2021) ldiinsudwiiowniinaatvussifuaumainuaisnis
\we (Diversity) LA¥ATOUARN (Inclusion) WINTU Lievian1sUsenovaenwnIsdsawa n1sa
AsIMIWA N1sUUdLen Anugunss suihludanudauds uazanulimdsuveawdduinainnig
Tuvaiieasasidudn wu decinnszdulan ESPN ldfinisinluvandindate nmsiduivauns
Usziam 1w sndmitin LlsAinfdesdmsumarsminiy wisaussdlilingudadowaaniaglan
Fsmlunsidutiiafiausaduld sgrdadudime nszudanuadeulvail waadliiniuin asAud
a9 lainsusudaliiudonisusenavastenindneainsidudn eseusunszuadeanifinnudu
Inaagaaaiian

il ileinudnnisumdanisieudiau (Self) Larn1sv818d1aulio dvioudnanwalfaau
vougjuslaaniunisidendens1@udn (Extended-Self) urodursUsingnisnidunans aediuldn
msUsunwanuaiasiaudvecdaaad (Gillette) luasanazviauliiiuin faaad aswnindt nsiia
awanwalg1suuy Toxic Masculinity vavdalandildgUuuuganinuiansogaunisailunisisny
famu (Self) wazdmanual (Extended-Self) voviuslnadnasly uusudsevasreniwaneainnuiu
4elnsl (Re-Brand Image) Atguriu a%wmwm'}auﬁﬂﬁ'aeﬁaumwvmmjlﬂuﬁm Tinadniawd
IANSWAIHVIATINTIATEN WA deaadosiuusundeasluiiigty wavesitliuusudsedugeluld

n1sasnwdnenins Aud1fideiouanuminfisuniawad 1a1swaniaes wazginanu
warnuatgniwAlulavun iy deandosiueiuddeves Kantar Millward Brown (2018) UM
USnemasnAuduazn1sisen1saaie 1589 Ad Reaction : Getting Gender Right mr;mwusl,uﬂ 2018
Faldsrusamuniansal wavaruiiiureenisnadoulasnnasidud1siuan 30,000 Asa mnmumaua
Tuwvadlan Link™ s1uiNAI80U9NUUUADUINTDNTNNISAaa 450 S18 UNIASIETAuAG]S
gelawunanguilnafiou 40,000 s1eviilan wazn1siiasiziguAtas1Audinin 9,000 uusuG
Tan Teedlwmngianianudilafisafunisinaueniwdunumawaliluvanasi dudognednds
§AIMWEIUNUN AT LANDNSIANS AL BN warauanuashilasanes Aud send
mméiﬂé’fwﬁ’umsﬁ%mmﬁﬁué’wmnﬁméam WS mwﬁumﬁ]vma\iLLam\‘mmmmmLLﬁ’lﬂJﬂmméf\mmwa
fuslna uaziiloasnaaureusssy wioAulouvesasiAudnluwdong fuieasraudedu

4. unasy

MsUsEnevasANEMINEasI AU waznwdunudadneainawdlugauadfivsingluns
Tuwaunas1dudniu fdnswasgraundenisnseduanudesnisuinanazdndulate arayan
ANuInededyge Bynuliguslaaiianuaseuinieanuddyde as13uAuazes1NAToUATDY
(Azar, Aimé, and Ulrich, 2018; Lieven, 2018; Paek, Nelson, and Vilela, 2011) aunazidu (Self
/Posesession) Widgatunwiiiniauslilusaunasidudn (Belk, 1988; Elliott and Wattanasuwan,
1998) \iinavvioudnuuazdadnuaiveiionseraseuasesin ldlanssuannusinfiouniang wau
msidendeduddismeil nsinauenwdunilugauadvesasiAudduduadounisusenauadi
ATNUNITEUINNIWEINUaS1AuAuazAlonludmusssy (Lury, 2011) laan1sas1ednswanaia
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