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Abstract

The objective of this study was the marketing mix factors, product and price factors, distribution
channels, sale promotion, personnel, safety and reliability, and word of mouth affecting consumers'
decision to buy community enterprise products through the e-commerce system. This research used
guantitative data collected online with a purposive sampling technique with 400 samples of questionnaires
fo people who have bought products from community enterprises via an e-Commerce system. The
statistics used for data analysis consisted of Descriptive Statistics, Frequency Distribution, Percentage,
Mean, Standard Deviation, and Multiple regression analysis. The multiple regression analysis indicated
that product and service and word of mouth influenced consumers' decision to buy community enterprise
products through the e-Commerce system at the statistical level of .05.
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