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Abstract

This quantitative research is determined to study 1) demographic characteristics that contribute
fo purchasing decisions through the J.D. Central application and 2) online marketing communication
impacts purchasing decisions through the J.D. Central application. The research sample recruited from
the 400 customers who have purchased products using the J.D. Central application. The sample data
collected by using guestionnaires. Statistics used in analyzing data are frequency, percentage, mean,
standard deviatfion, one-way analysis of variance, and multiple regression analysis with a statfistical
significance level of .05. The findings indicate that 1) 54.00 percent of respondents were male. In
addition, 71.00 percent belonged to those between 18 and 31 years old. Furthermore, the findings
suggest that 66.5 percent of the respondents have a bachelor's degree (66.50%), 71.75 percent with
marital status classified as single, 36.25 percent are students, 36.50 percent earn lower than 15,000
baht per month, 36.50, and 54.50 percent who live in a family size of 3-4 members. 2) Education
levels were the demographic characteristics that contribute to purchasing decisions via the J.D. Central
application with a statistical significance of .05. 3) Website, Twitter, and Facebook were the online
marketing communication that influence purchasing decisions through the J.D. Central application with a
statistical significance of .05.
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