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Abstract

The purposes of this research are 1) fo studied media exposure of enfrepreneurs fransporting
goods by road, 2) to study the decision fo use electric trucks to fransport goods by road, and 3) to
evaluating entrepreneurial behavioral tendencies among road freight entrepreneurs. Quantitative research
was done with data collected by questionnaire from 311 samples, staff of a road transport company, and
the Land Transport Association of Thailand, which uses trucks to transport goods by road. Data were
statistically analyzed by descriptive statistics, including percentage, mean, standard deviation, and one-
way analysis of variance (ANOVA). Results were that in terms of exposure fo online media or the
Internet, samples were most frequently received information on Facebook. For information about electric
frucks, online media, and the Internet were the most common sources, with samples likely to receive
messages by Facebook. Behaviorally, samples were usually intended to use electric frucks, mostly in
terms of the personal or organizational pursuit of announcements about electric trucks for road freight

use at a very profound level.
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