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Abstract

The research objectives to: 1) develop a chatbot for checking
plagiarism 2) study the effectiveness of chatbots for checking plagiarism 3)
study the effectiveness and acceptance of the chatbot for checking
plagiarism. The sample groups used in this research are Educational personnel
affiliated with public higher education institutions Muban Chombueng Rajabhat
University; a total of 20 people, were obtained by simple random sampling
using the lottery method. The research tools include: 1) a chatbot for
checking plagiarism; 2) a chatbot efficiency evaluation form for checking
plagiarism; and 3) a form of effectiveness and acceptance of chatbots for
checking plagiarism. The data were analyzed using basic statistics, including
the mean and standard deviation. The results of the research found that: 1)
the developed chatbot for checking plagiarism can check for plagiarism
accurately and quickly, and can access information conveniently anywhere
anytime 2) the effectiveness of a chatbot for checking plagiarism is at a good
level the average was 4.34 and 3) the overall effectiveness and acceptance

of chatbots for checking plagiarism is at a high level, with average score at 4.37.
Keywords: Chatbot Development, Plagiarism, Artificial Intelligence
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Abstract

Currently, Thailand has become an aged society since the year 2023,
entering into a complete elderly society. From the past issues, the behavior
of the elderly still lacked learning and keeping up with digital technology, and
the use of communication devices did not meet the needs of the elderly.
However, the situation of digital transition and government policies support
the elderly to access technology more easily and conveniently. The research
objectives are to 1) develop digital media on social networks for public
relations and promotion of sales of OTOP Nawatwithi community tourism
products in Bang Sao Thong Subdistrict, Bang Sao Thong District, Samut
Prakan, 2) evaluate the effectiveness of digital media on social networks, and
3) assess the satisfaction that affects the use of digital media on social
networks. The findings show that the design and development of digital media
on social networks, follow a five-step development cycle. The effectiveness
of digital media on social networks was evaluated by five experts in digital
media design who has over 10-year experience. They found that the overall
effectiveness score was at a very high level, and the score for each specific
aspect was also very high. The satisfaction assessment, which affects the use
of digital media on social networks by a sample group of 100 tourists in the
Bang Sao Thong Subdistrict, Bang Sao Thong District, Samut Prakan, showed
that the overall satisfaction level was at the highest level, and every specific

aspect also received the highest satisfaction rating.

Keywords: Digital Media, Social Networks, Community Products, Nawatwithi,
Elderly
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Abstract

The purposes of this research were 1) to develop and evaluate the
quality of digital content kit for public relations of the project “Paper-Cycle
Separate, Exchange & New” on Social Media of MCOT Plc., 2) to assess the
perception, and 3) to assess the satisfaction of the sample group towards
digital content kit for public relations of the project “Paper-Cycle Separate,
Exchange & New” on Social Media of MCOT Plc. The research tools used in
this study were consisted of quality evaluation form for content and media
presentation, perception assessment form, and satisfaction assessment form.
The sample group permanent and temporary employees of MCOT Plc., who
had watched digital content and were willing to answer the questionnaires.
30 of these people were chosen using purposive sampling method. There
were the experts who evaluated the content and presentation media. The
statistic methods used for analyzing data were standard deviation. The results
indicated that the evaluation by experts in the quality assessment of the
content was at the highest level (X=4.86, 5.D.=0.36). The quality assessment
of media presentation was at the highest level (X=4.70, S.D.=0.47). The
sample’s perception evaluation result was at the highest level (x=4.74,
S.D.=0.51) and the sample’s satisfaction evaluation result was at the highest
level (X=4.66, S.D.=0.53). In conclusion, the digital content kit for public relations
of the project “Paper-Cycle Separate, Exchange, New” on Social Media of
MCOT Plc. can be used effectively.

Keywords: Paper-Cycle Separate Exchange New Project, Digital Content Kit,

Public Relations, Social Media
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Abstract

This research is a quantitative study with the objectives to: 1) study media
exposure and understanding of low carbon tourism management for enhancing
tourism in Kanchanaburi Province, 2) study the level of community participation in
low carbon tourism management for enhancing tourism in Kanchanaburi Province,
and 3) compare personal factors, knowledge, understanding, and information
perception with community participation in low carbon tourism management for
enhancing tourism in Kanchanaburi Province. This study quantitative research with
the sample group consists of 400 individuals from communities in Kanchanaburi
Province, selected using convenient sampling. The research tools include
questionnaires, statistical analysis such as frequency, percentage, mean, standard
deviation, hypothesis testing including t-test, ANOVA (F-test), and correlation
analysis using Pearson's correlation coefficient. The research findings reveal that 1)
Most of the information is received through the internet/ social media, accounting
for 90.25%, and the knowledge and understanding are at a moderate level. 2) The
level of community participation in low carbon tourism management for
enhancing tourism in Kanchanaburi Province is also at a high level. 3) The sample
groups with personal factors such as age, education level, occupation, and duration
of residence in the area exhibit different levels of participation in low carbon
tourism management, with statistically significant differences at the 0.05 level.
However, sample groups with different genders and average incomes show no
significant difference in participation in low carbon tourism management.

Additionally, it is found that knowledge, understanding (r=.849) and information
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perception (r=.969) are the positive relationship with engagement is significant at
the .01 level.

Keywords: Community Participation, Tourist Attraction Management, Low

Carbon Tourism, Information Exposure
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https://thai.tourismthailand.org/Search-result/tagword/%E0%B8%AA%E0%B8%B0%E0%B8%9E%E0%B8%B2%E0%B8%99%E0%B8%82%E0%B9%89%E0%B8%B2%E0%B8%A1%E0%B9%81%E0%B8%A1%E0%B9%88%E0%B8%99%E0%B9%89%E0%B8%B3%E0%B9%81%E0%B8%84%E0%B8%A7
https://thai.tourismthailand.org/Search-result/tagword/%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B9%80%E0%B8%97%E0%B8%A8%E0%B9%84%E0%B8%97%E0%B8%A2
https://thai.tourismthailand.org/Search-result/tagword/%E0%B8%94%E0%B9%88%E0%B8%B2%E0%B8%99%E0%B9%80%E0%B8%88%E0%B8%94%E0%B8%B5%E0%B8%A2%E0%B9%8C%E0%B8%AA%E0%B8%B2%E0%B8%A1%E0%B8%AD%E0%B8%87%E0%B8%84%E0%B9%8C
https://thai.tourismthailand.org/Search-result/tagword/%E0%B8%99%E0%B9%89%E0%B8%B3%E0%B8%95%E0%B8%81
https://thai.tourismthailand.org/Search-result/tagword/%E0%B8%A7%E0%B8%B1%E0%B8%94%E0%B8%96%E0%B9%89%E0%B8%B3%E0%B9%80%E0%B8%AA%E0%B8%B7%E0%B8%AD
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Abstract

This research is focused on analyzing how television media, news
websites and Facebook pages frame news about cyber bullying, as well as
developing policy recommendations for news reporting on cyber bullying.
The study involves conducting in-depth interviews with a panel of experts,
comprising the Director of Online Business, Trending Content Manager,
reporters, and creative personnel from the Entertainment News Department,
totaling five individuals. The research results indicate that: 1) Presenting online
news about cyber bullying in a certain way can serve as a warning. It can
impart legal knowledge regarding cyber bullying and foster empathy in social
media usage, thereby decreasing the likelihood of interactions deemed as
cyber bullying. It also aims to raise awareness about respecting others' rights,
which  may reduce future cyber bullying. 2) Formulating policy
recommendations for the coverage of cyber bullying in online news
necessitates a collaborative effort between media regulators and mass media

companies.

Keyword: Online News Framing, Cyber Bullying, Media Ethics
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Abstract

This research explores the development of digital media tools and design
thinking to foster audience engagement. The study employs a mixed-methods
approach, incorporating design thinking and audience experience design
methodologies. Data collection methods include workshops, behavioral
observations, in-depth interviews, and skill assessments. The target participants
comprise 97 media producers, public communicators, social activists, and
media education scholars. The findings reveal design thinking as the most
effective tool for cultivating social innovation thinking among media producers
and those who aim to communicate social issues communication. The study
demonstrates that media producers can leverage design thinking to develop
digital media content that fosters audience engagement through a four-step
process: 1) In-depth analysis of audience and target issues 2) Design of
experiences for content consumption on digital media that align with the target
audience's behaviors 3) Design of interaction and engagement processes and
4) Planning media utilization: Develop a content dissemination strategy and
select suitable digital media channels to achieve the desired behavioral
outcomes from the communication process. Media producers participating in
the study expressed their belief that designing engagement processes with
audience understanding and digital experience creation enhances the

likelihood of achieving commmunication goals and generating social value.

Keywords: Media Production Skills, Design Thinking, Participatory Media,
Digital Media
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Abstract

The objective of this research is to 1) develop a radio drama podcast
titled "Little Hope" and 2) study the satisfaction after listening to the radio
drama podcast "Little Hope." This research is a mixed-method study. The
researcher studied and explored relevant theories and research to develop
the radio drama podcast "Little Hope," which was then evaluated by three
experts. The podcast was revised according to the experts' recommendations,
and satisfaction was studied after listening to the podcast. The sample group
for this research consisted of 100 general residents living in the Bangkok
metropolitan area. The sample group will be compared with the sizes of the
Taro Yamane Sampling, formula with a confidence level of 95% and a margin
of error of +10, and the study used accidental sampling. The result of this
study can be concluded as follows, 1) radio drama podcast titled "Little
Hope," consisting of one episode lasting 26 minutes, which the content
revolves around a child soldier suffering from Post Traumatic Stress Disorder
(PTSD), a severe psychological condition resulting from exposure to traumatic
events. The quality assessment to the "Little Hope" radio drama podcast by
all three experts overall falls within the moderate level, with an average score
(%) of 3.96 and a standard deviation (S.D.) of 0.99. Regarding satisfaction after
listening to the "Little Hope" radio drama podcast, the study group of 100
individuals, on average, rated it as highly satisfying, with an average score (X) of
3.96 and a standard deviation (S.D.) of 0.59.

Keywords: Podcast, Radio Drama, PTSD

1. Ui
1.1 NuuazaudAgvaslym
Tudenuiiiatfoldudadlan AnYuLaN IS YINDALAFAAINITORDULANG
Todusgefdnsunisidasudeuseinnle Usennuils Gdnwaizianiznyinle
WOALAAALAALAUNINEDUTELANDU 9 Ap nsTts1aunsalasudeussinnillalu
fw aa A I A a o A P A A o A a X
gunsalfadiifesuiadn anunsadenidasudeviailunailavsetnsudoviing



15grsvaluladioasuiary uns.wszuas U0 9 atui 1 (uns1eu - Jowrew 2567) 119

Qll 49{ [ LY a d! ¥ ¥ = QAI 1 A (3
lvuguediugsuansies dnnilsteliussunuiaulene audlaneaunas @115
Suildlusuzdinfanssudu 9 919 11915 Weunilsds JuTn J@nA1aINIY
= A 1d = [ o w A o b4 & v a v a, (Y]
Feteluntddudadeddgyivilineawaadiifauinisnuiaulanazgrudaiy
doUssianiluindu og193tud1Any (Fernandez, et al., 2015) AIUUNITNAIU
6 @ 1 U & a o Y a < (% 2 Y
wonuaadlutamnslumssuilelnades MiliAnduguuuunsdnsenisaaieiu
N1339518N15INe nafen1sTuindssadeiun1sTundees1en1TIng wivin
NSNELNTBONNIUATEY I BUNBSLTALNIUNIINTZELEBINIULAS O8IV WUY
ABANNTEINGNTEANABILUTIUU AM 38 S3UU FM (1uimitl ynsduns, 2552)
Tudagtusemsnesuaadidziluiteuneluluswanludsemalneanigils
lasuilemndannarnuatesienisimiiaula assduainuaulavemnngurils
v ) ¢ & A A v @ | v v FYAPN o
widnrsuilaneauaad LWudenldnile windudregligilalailaninudiy
Usvaunsallndnaiuisaadienuduiiie afreussdunala wasgilesienisla
Usglogtiuiiesdundstg 9 annsdendaduils delu weaweaiiduidendsa
Useinvmilsnusindnlaldenn witedudeniussansnmlunisdeansuseiiusing o
Tudsay Fsfalumadoniirauladmivindndelulsznalne genndesiu
[ v ¢ a 2 =S ] = )
Juugilssenisneauaadiiindululssmelnenny daundadunaniwiain
AnuagaIntunsiiidanalulad WeSsusuiugilaneauaadluanigeiusn
wuirdwugilaenuaadlulsemalnedieglunduanie wenuaadnlsonlsgean
ludszinalneiinisidrflaussunn 54,000 ase Tusenisineziuilay N
sonauluszaufinuin dgudnila 10,000-20,000 AdN (¥TuNS LAQYERNS, 2561)
HANTEVUAIN COVID-19 Buibinginssuvesitauasuudasiulumeaiiadu fauii
wwildunenupadinslulssmalneuagludiUssmmsiimadulaiuiniuegises o
I & @ X By ¢ | = ° v
NAY WANYIAITUBYNUADIUNITUNITUNITTUINYDY COVID-19 F9agyinln
woAnssuvesUstnadeuly Aslianansanvzanle (sulh wedlaGeyel, 2563)
TutlagiunisWanisiansessisedeneauaaddundeuduegiunn swdu
guyuoaulaunausaduinnteyalinunaulalusenssifuruiaiaviedaay
poulal yilmAansHRILIAEIMIIAIUTInEER1e 9 Tun1sl9ainUszaiuN1udEe
woawpas wilulagiuasinalfeunuasmnulivuiueanly win1sdeansimede
woawAasaINnIsHlaissegLftunionassUfiasleiumaluladnsdoansiae
AmndudsdAy TusunisdeansniianvuzBaisnsdunivalnuneulusienis
wazurensiiteya Uselewd waanudalunslidinusedriuld whinsaeudiniy
31M4584517 NeRnssu AuAa Jymianulidilamiinduvesywd winn1s



120 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

Fousludin (humssa ansem, 2566) datumadoudiBossnludewsnunaniia
nsimuangudmung Mseingusvadlunsndnsienis n1smvualAsEsg
199318015 Fadduiiiont nisdmunszezinavesde deidudeddnylunis
SN siauedonenauaaiinsiuauessYeslsazidestuiinannns
funuaivdonanelumensulddesssnoumudsngresnenmstuibehlide
noauaaniintaulanndety fellagtusuuuuresmenisdenonuaadogly
Snwagvesmsaunuuasdunivailusients fudnvurazasludenonuaad
glifigudnuntn uardmnidenlunisduaiunruiifenisidifeoangugils
qﬂlwzjﬁﬁawamLmaﬁmuuaﬂwﬁLﬂ%’ﬂMLW@@W@%@J@@ﬂ@ﬂ (FAWN NTNFA LaTAY,
2566) uariAfeldimunienidaazasing Tnsidonieantsguy devieusiiiu
ALLATEATURS AR LT InRNuaz BTy warddumsgadegindounduie

]
=

MBRATITUYIR FzdaNansenuNTULsARLTY WhnAnsigydeneniouazd

Y

anudsdlunsiiadymmadnlalunaiennls wu nmsgaydevisuslugiseny
° ] = = I 2 ¥ a ° ] oA a o
71031 5 U msagdswiluingvgeeigainit 11 U vienisgaideneluivgueie
Jusiu aenrdesiulsaanuesenainmsiudymanisalaziiousdy dnnidouun
avAINININY wazatuayunsilsdoreainenivulnasdensiauilszme hnynau
Minudansauinuazaueilldnneutuazglvg lsunisufialugiue
wywdaunils (WU J35883584, 2563) MNnanzdasy 1adu Iandna wtewnn
FeaannaoeiueIn1s PTSD (Post-Traumatic Stress Disorder) Wun1siu@eyiv
MANITAATULSY 19U @n13EaeATId gURWMATIERTY QANITNTTN QNUNTY
Uszaudenvfinissssuyd wiegnidaduilulsadionse wazfionnismiednny
Tz mnlaeszesIa 1 HeulddimuLee wazndanunmsalnenan Adiue
81713 PTSD (u1luw vidensena wavusilung gaivd, 2558) a1nan1igmanisal
Panuvznuladnlsa PTSD duifianaidesion1sldanudiinusedniu mndaniunisal
A @ ! <3 ' Y Y 2 aa LY E4 ' ad
wsoaNvEaINIINBUNaINIaTIE I Isn1snwIlsA PTSD lmamqgmﬁ
gnanduninazanudifyesdymidisiunudl walulagludagdu
nsiauIsudeiicuiuaisunguwazausavilininduauinisla lnaanis
A o | ¢ a a g A o a = . L.
doide WU nonwAadLTaATINY Wudeideawuuiniuniades (Audio Fiction)
& oA v o = ¢ o ) A o g w
Jumsianseddegldidesusseinia deannisalnigluseweiiasas wevinlv
AilsanansadunuinisialagiiunisSuilafissegiuies deaiugidedaiuaula
WaIAoNeALAAALTIALATINYLSBY Little Hope 713itia1115049 15A PTSD (Post-
Traumatic Stress Disorder) L3AAI1ULATEAIINA TR LA N1 TlEE L0 UY TRy



M37159mAlladaeaIsuiavy unswszuas U0 9 atudl 1 (uns1eu - dowiew 2567) 121

At undsanuszaunisaifinsenunssifieunarguuss 1y 9ifimgiouss
MSAIATINNININGT Msazidaniana wgnsaifiAsunsgadsauinlunis
i@nsessnluguvudenenuaadsiassaniunisalveslsaielfiinaiuiuay
nsgniindsernisvedlsauazannnsnidignszuiunisine winidesaniunisal
madenuiidunansgnusednla wazidngnisinvivesunmduiotostunanides
Linueaninsaidanadla
1.2 InguseaeAn1sivy

1) WeWawuneauAadLdiazaTIng 1304 Little Hope

2) dednwinnuiawelandamsiuilmenuaadidaazasing Sos Little
Hope

2. NINUNIUITIUNTIN

Tudlagtuideuaziinisasuldsunisusunasimulviiudegaalfe uas
weluladfifmiuaziudsundadldamuanimdsas msfmurvinvenisilsedg
n¥199219 nnsidendedlmanzan azainauie warasinuaINaulaveayud
Tudlaqiu weluladnenuaad (Podcast) Saududeiifuariiusslonl uavfisou
anunsaissulaviiniinuensilesvesnuasla dnn1s@nwilaliaununeves
waauAzs (Podcast) Tl

avA nesFuAINa uazaIANG SeAw (2558) nandaneauaan (Podcast)
131 Bansiaueliddenauiaifidelnoszvudumesidn siumeluladidndidy
Loa (XML) 30 #a (RSS/Feed) H1un19gunsainauiiaimes wisgunsalnnm,
(Smartphone) LflmmaLﬁ@iﬁﬁﬁﬁaami%’uﬁammmLﬁusﬁa%aﬁaﬂdnmmulu
gunsal wazdle1wdndn POD Ho1n31n “Personal On-Demand” diAamisngdn guasa
d1uyAAa dIUA11 Cast 119INA1I1 Broadcasting AAIUNNIEIT N1598NDINTA
Tnegldesilusunsudssgndiisosiunaramadou esudedonfiety 1

Yoyw 1ied (2557) Ifnanaguliin weawaadifudemalulad dslviam
dudis anse uazdeildomiinarnuans Fsannsoaiivasliddssdonduiale
thinvuvideils ileruduiiisuasiaduainsnnuslédnse

asuUlérin woswAas (Podcast) Wudemaluladiviuasiouazasmnaunedldils
fuleesnouinnefdruyanaiuiuusiwe fniorunounainduuuainnlu
riuasevedumesidniiamnsadidedeldynaniui yana wazgldaunsa
Fonldwoaunadlduarouszinnianin 1des uagidle 91n518n13Iny azas



122 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

Auvadumeu 9 wazgamsoilanardiauuy Off-line 16 §Q§uagﬁUﬂawuﬁaQﬂw3
wazauaulaveafliiiionviuldludindsed1iu vieagldiiudeiasy
nszUIuNISunsaey warludunisinulfesaiussanam nviedsanunsn
Fonilamenuaadilennaiuiislédnge

Tadgnmisafuanuhaulalumssuilanensneawnadvesfusinavsogile
iy szanlaludemesgualunsiliiiaenndestuanurseunionudonisues
uiazyarauaziiomiiflsie nseduldlany danuuanlmivoadomiiflovde
ymgiiulsennuazagliinEosnnuindefiovesenssuidedvsesinmens
(A Uszn1ud, 2562) donndeafus1gnis The Momentum 133n138A518A15
Turtesdnidsaitelidssiilindnunw Bunsliieiosdlefndeidsaiviuatie was
ms19eeneIMARdauLUUTBEUn Tdgrudilehlnsidhuilanesuaadiidu
Fruuann Sefuldndunisufiinswenueaduuuiiooinedausnlulseme
InsuaziurniEudurosonmsweaunainiilmidnidudmauinn @nindunses
fuslanlufanisnszaneidsanazingsien, 1.U.4U.) Ssaonndostuiiadonisaing
authaulalunisuilsdenenuaaddiaduainanud fyesnonuaadvilasu
Audley 91nNIMUMIUIsTANSIINUIN dnsdnausdeyaiiefueunanyes
1maneakaadlulszinalne lnsdnausmguadvinlinenuaadlssuauien
R figd (39U Nages, 2561)

1) Wumadendwiumsndnuilannvihasuassinansm wszdeguuuudy
dusedlaenimsuesiivinee viewsiusinseuniisde (nsean) Adeamsangnn
uiisnilade worunadadudeiilideddaneminduiiteutun

2) fiinnlunsinaue Wemlilnusuwesndoudedy

3) AuAvAINAReI Losndumsiliedeariniu lideseminae
aztusaunsaileriluuily fevasdvihianssuse 9 14

a) madrdedumedide Seszunslandidedumesidnuinivinlng
deveulatss 9 foafvlnty uasdeliusuvemenuaadie aunsandivan
Pilsmeudilaifidumedidals

5) usueghamidsivilineaueradiiuln uaztsuenindeduultuasingy
dne nguiiledrulvgjvemenuaadifuauiiengdliinn uazaonndeaiunisly
dumesiiinvesuszeinslanteny 16-64 U wuin Ussmnsuszinealnedidnsidiu
nsilawenuaaiiesay 20.20 anAadsuasgulanlunisivilsdenenunad
fidadsdesay 20.60 waznuiiaulngldnainisilanenunadlasinde 1 42lu



157159mAlladaeaIsuiavy uns wszuas U9 9 avudl 1 (uns1ew - dowieu 2567) 123

7 uil nAadsiasguvessErnslaniitnailunisiuildenenuaad 180
Wde 49 ufl dsdurenuldinerndag 16-64 U dnmaddsuariuiladonanunad
ity uagviliduihdenenueaiardisaslunmsiuladudeifiusniulusuian
(Kemp, 2024)

Tngdnwazvesguiuusensazasing (Audio Fiction) Adinnsid3esiuy
guunazaseenly naneiludesUsznouiiazas 1dBIUTIEINA INAIUTENOUIEBS
Foaoniing 1dosUsznovann (Foley) “a vildnaumilouflanmeunsannniy
avas (b 1Ana, 2562) MndnuairvaITensazasIngty Aldiauidudedes
Tusuuuudenenuaadiianansasuilsuunanwosumiououndinduseulal uas
ansnidendosanionvessiensiinuesaulaileld Fesanazasingiill
anunsoidenlsl wasdossonuusagiiaioenamanisaniiivg faliu 9annswdn
semsingluedn Iihuiiaulveglusuuuuvesdenoauaadiaiunsails
ruumanlasusing o emnutuifiafiulsesdaimg asgnlindaSosiinausls
uogned

NFULANRYLNNBIYBILIAMINATIAINN T TEY AN Tada oW TEY M50
T5AuAuNan1$la (Post-Traumatic Stress Disorder- PTSD) ulsadniavviinnils
Fagndmeglusia Fa3.1 mad@suunlsaseninesema (1CD-10) Fssyyindu
nsnpuaLeIMANaiIoan unsaileTsafidnwuganAuvIoiuseivR G
annsalfeudilvgifnmnneiennendannnisafingaiinuige Tnansgny
soffUszauimamIniviesentinainugnisaitusgiesuuss Tasimmnsaiiniu
iaidwvl,ﬁméhsJmmﬂ1szﬁmmaﬁmwaw%ﬁ'uuwéa%wﬂsﬁumaﬁiamadaiﬁlﬁm
mmmamauLmﬁwmawmamammmmuu 7 wilingnisalazauliuds ud
Aumsasfumnnsaitussneg visaamniaeanunisaiiannsonseduvie
aqmvﬂ,ﬂammﬂuamumﬁmmamamm'gumquu q axdasilviinfangnisal
Suande fsenaiinnsmevaussdomnnisaiduludnuazedonuuiiunio
N1swAUyi ULy (FuAgm 9Imes wardstun gissannsal, 2564) 31nlsa
AINULATEAIINNISLNT LA NS lasLAiouuTyn3olsauinwnaniela (Post-
Traumatic Stress Disorder- PTSD) f@nw1latiudisaiud1dgyveslsndangid
IFundeuduunazasingluides Little Hope waziiauss udenonuaas
iWeUszmduiudnisseainaziinlsafenan wazansailugisnissnule
9 9QNABY



124 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

ada v
1%

3. sulsudnivY

Tumssidumsideluadsilifunsitenuunaunanu Fifeldmunseasden
AeEeR AL

3.1 Ysgunsuasnguaiegng

1) Yszmnslumsideedsd fo Ussrwuiluluwensamamuas $1uou
5,471,588 AU (@1inusmsnisvzileu nsun1sunases, 1.4.4.)

2) nguieg Ae Uszansiluluwmngammamiuassuay 100 AU 9103
Wsuidisurunangusegne ils suni ssiummderiufesay 95 Anumaindeu
+10% (Yamane, 1967) lngidannguéiegianuutadey (Accidental Sampling) la
nauiegsivinsAnwduiiiinuassuilsdenenunadlutinyszd funazidn
Fosmsunanlesuvidoneundindilunisiuilsdenenunad

3.2 ia3esilaildlunsise

1) dovenunanidsazasingi3es Little Hope

2) wuudszifiununmvesdenenuaadidazasingiie Little Hope W1u
fumeunisnsvanuaudenndossznitsdadinuiunguszasd (100) $1uu
3 U wazUszillugunmdenenuaadiaofiisrmasunisesnuuuieides sy
TinAmanidoasinary daluszaumsaiirnuluindnlddesndn 5 4wy
3 o Tnefinnsandiuuniasidodes dunmstufindeuazniseanuuuides uas
AIUNDAUAES

3) wuussduanuiswslaiudununisnsaaouaiudenndeqse g

Pornuiuinguszasd (100) 913U 3 au wazUssiiiuauiisnelandanisiuils

)3

donenunadidiazasingos Little Hope vosnguiiogng
3.3 M3AAszidayauaznsiiauadaya
mslesiteyanaznsinauedoyalidaiffenedeavadn X waz
dudsavunasgiu (D) lumslinseideyauuuuszifiuaanmiazuuuyssiiy
mnufisnelandansiuilsdonenuaadiBsazasingdes Little Hope

4. WAN1TIY
4.1 nan1sWANHawenuAadiBsazAsinei3es Little Hope
nsau1denanunadiiarasingi3os Little Hope 71U 1 oy
svaviaan 26:11 wifl Wneifomaeludenduasasiinndniidndmeud wn
Huegnals wawmgnisalozls Aundadn 9 91nlsaauA3ena1NN15MTeY



NM3a19malladiealsuiavy unswszuas U0 9 avudl 1 (uns1eu - dowiew 2567) 125

wgn1salaviieuniny nielsauiaunaniala (Post-Traumatic Stress Disorder-
PTSD) waathnlaaldndnnisuandonanwaaduuy 3P Usenaudie 1) Pre-
Production 2) Production wag 3) Post-Production lagiinanisivenail

M9 1
NIMUNYeITIENITHOALAAHITNAYATINGIT0N Little Hope

AN 2
UNNATIYNITNOALATHIINAYATINGIT04 Little Hope

PTSD

Post-Traumatic Stress Disorder

vie - Wulsthagn Fuilidufuiauaynl?

#u : aynuniagay Weuqwiluiauthuay seuwynselanwilouassuuenmeasg
vie : Srgnueuida Tungamiivievundnuy

AU : ATUNY

wi : Tvieeninuiusdive suugAitueuwiuzeulfisisuvesinliud wiedy
¥ : 555 wiuaud nunieuliudindstegiunsiy dunbundediniiia

s : Towagy

wi : LiqdendunBueaiunin anluaulaouuluu

vio : Iwidn wuiiafinaen.....




126 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 (January — June 2024)

AN 3
MITUTINFeananunasiisasAsIneised Little Hope

AN 4
NISFANDAINULTEINEAL

FAE FOT 00 PTG WEW 0PI 1001s WP (N g v

panldsasATINgISad Little Ho

Bl EL Bl L E R L L)

W
“*
-
“+
+
“+
-
“+
-
+
+
-
+

HANSUTTEUAMNAINIALELTEIYIEY NITHAIUIAD NOALAARALTIREATING
1504 Little Hope lagldev1d1uiu 3 AU §398911015593U5URan15UsELEY
ANAMITIATIZTIUTULUUMITN Al



157159mAlladaeaIsuiavy uns wszuas U9 9 avudl 1 (uns1ew - dowieu 2567) 127

5197 1
HamsUsziunain maweaunariiiazasineised Little Hope neggideavey
F1en15UTEEUY b S.D. 32AU
1. $ruunuaziiledes 4.06 0.80 1A
2. fuMstufndsalaN15oanNLUULEYY 4.33 0.62 110
3. PIUNDALAGR 3.47 1.30 Uunans
\Aesm 3.96 0.99 Urunang

INENTNA 1 WU HaN1TUTHEUAMN YR O NOALAFALTIALATINGLTBY
Little Hope Tnggllignyayduiu 3 AU WUd1 ATNTINANNINEONOALAARLTIALAT

a A

501 Little Hope seauinaueinan1n Uunane tnedidade (X) wiiu 3.96 uag

a1 ]

fiandudoauunasgiu (S.0) Wiy 099 mnusadusiesuvesnsUszidunuin
sunstuiindeatazasesnuuy fiszfuinamiqanmsnnlaeiaade (6) wiitu
433 waeiandudsauuanesgiu (S.0) whiu 0.62 sesaanie fuunuasiiedes
fiszsuinasinanm 1nn Tnefidede (£) winfu 4.06 wasilmdudsnuunnsgu
(5.D.) Wiy 0.80 uazddugAVesUNEAUARA SEAuINaEinaIAIMINN TneilAade
(%) winfu 3.47 uazdiAdrudeauusmsgiu (50) widy 1.30 §3seldduiunis
Usuusaudlvdenenunanidsazasing3es Little Hope muduuziiuesgidervay
dielyiiusEAvS nmuazany salneuthluldauriungusetng

4.2 nan1sUsziiunuiswelavdsnisiuilsdenanuaadidsasasing 5os
Little Hope

nan1sUsziliunuiianelavesnquiiegisdiulnglumnandgsuinnan

e Toewnends Anluiosas 58.00 ey Andusesas 42.00 waztie18ves
naudieg U eng 15-25 U Andufeeay 70.70 93018 26-35 Andusesay 24.20
2907 36-45 TAulU Aniuosas 4.00 uavtaseny 46-59 U Anliudosas 1.00

A9 2
Hamsyszdunaiuilanelandinissuiledenenunasifeazasineiies Little Hope
518n15UsEE (X) S.D. SEAU
1. FruuvuasiilaFes 4.53 062 | wniign
2. UM sTuAnduasNIseaNkUULdes 4.65 056 | wniign
3. nuAnUsElel 4.59 060 | wnfign
e 459 | 059 | anilgn




128 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

N7 2 maUsediuaaaelandainsiuildewenunadiBsazasing
304 Little Hope waangufieg1sd Iy 100 Au wuiilunmsimnguiiegainang
flanelaogluszivanniian fiauede 4.59 uazdmdnidoauunnsgiu 0.59 mnued
Dusrgdunudn dunstuiindeswaznisesnuuuides anuianelaeglusyau
undige Tnediaeds 4.65 wazdadrudoauunnigiu 0.56 T090%1AD F1Y
AuUsElev Nﬂ’l’]ﬁJWQWBIR]E)EJI‘Hi“@U%ﬂﬂ‘Vlﬁﬂ loedl (X) 4.59 waziidndudoauy
11A3g1U 0.60 UardIdugATEAIUNLAY deiFes fanufiawelasgluseduain
fign Inoidniades 4.53 uagilendudoauumnasgiu 0.62

5. d@sunauazanusnena
5.1 d3Una
1) Nan1sHAIFeNEALAAALTRATINYLSY Little Hope Hszeziian 26:11
a o a & dy a [} I3 o v a &
Y7 91U 1 ABU NISHAANBALAFALLEBUILNEINULANAINS 1T UULSA Post
Traumatic Stress Disorder (PTSD) 3oan11gdren1sinlailioindeyiuingnisal
NNTLNUNTLLNBUINLBEN95 LS4 Lﬁumiﬁ%aua‘lugﬂquﬁawammaﬁ NAUNEY
) A o = A =~ v Aaa N Y
Aumadatufinidesusenauain (Foley) winlmdesiilifnasiinulndlAssayas
a & P DY a A & P
sanmeunsiInian lagldnannisnandenantagduuy 3P Usenauniy Pre-
Production Production ey Post- Production 2) wamsﬂsmﬁuﬂmmwﬁawamLma(ﬁ
TeaeATIng 304 Little Hope “UENNLGUEJ’JGU’EUVN 3 A Tunmseglusyiuliunans
TneilAuade 3.96 LLavaJmmuwmwummimu 0.99 wag 3) mamiﬂﬂmmmwmfﬂa
RN ITUTInonLAAALTBEATINE S04 Little Hope ¥8NgusiI9E13 311431 100 AY
Tunmsegluseiuinniign lneliaiade 3.96 wavilAmdudeiuuinggiy 0.59
5.2 aausieua

HANSWAILARNOALAAMTIATATINGLS0 Little Hope ldndnnszuiuns

NARAWUU 3P Usenaumie Pre-Production, Production way Post-Production 9umau
a A ya o v ) a A v o ¢ = o

NsHAnFeveIudenndasiy 818 Ysens (2560) lavinsfinyiises nsdnw
LUINNNITHENTIENTNTEILLFS LR DHE NI UFULUUTIENT TN SN elng
NANISTITUANNITOLUILUINIINSHANT 18NS e R Ty 3 f1U AINNTZUIUNS
N1IHEATIEN1T LAKA 1) AUNTTUIUNITATENNITHEANBUNITHENTIENT JKER
18015 N15YINAIULTLANEINUNITINNITIENITASTEAULFIHIUTBINIINT
WIYUNITHANSIENIT WALNITEINLUULIBDMNSIENIT hALNISHATIUNITINNITANY
WALANBUNISHANSIENT 2) AUNITHNARSIENTS Q’mémwmiﬁmiﬁﬂ‘wu@gﬂufuu



157rsvaluladioasuiary uns.wszuas U0 9 atuil 1 (uns1eu - Jowreu 2567) 129

Asutaualaunn lus 19NN karn15INNITANUNATATUNITINSI8NITIUNSHAR
518115 3) AIUNISHELNSIIENT JruansienisludseinalngasiinisAniden
YDINNIAINSULNYLNITIENIT NISANLADNYDINIILUNISUTLI1FUNUSI 18NS
1ngfin1581529A1008Y wazlin15AnlLLARES19571819a1NNISHANSI8NNT kA
nszvaunskasdelinnuiilullufienaiedu aula duans ueznaniivg now
(2565) lavinn1sAnwIaday m%ma%ﬁﬂasiﬁlﬁadqLa%msumwﬁﬁﬁ’mimmmi
mmuwmmaiumlmuaum 4.0 fp9AUsEnoUfe mimmmﬂ’mm& Sundunses
i evn mummmsmmsaaumimamLUumai’wiamamawumuLLa WWYUUN
nswaunsdeansfidounateduing waglinnusdnyniuseninenseunsa
WATYUTU TURBUNTHARLAZTUNDUNAINITNER é’aﬁu%’umaumsm%mﬁdugﬂLLUU
a A v 2 o ° va A P A ¢

3P gnunsandndelaegiadutuney wasvinlidelinunnlunislidanudenenwnaas
LazfnwIngAnssun1sSuiladenanlAadveINgufIeEIe aenARIiuUITeves

a & v o = ~ a Y A A =
Ay Usenieud (2562) lavinsdnwiseanginssugusiaadednuagsuuuuns
Suilsdevaanguyils Podcast ieasraguuuunisiausuazlnslunyessionis
Podcast iiUszAnsnImuuLnannesu Facebook Tulszimalnenuin wgRnssu
n1ssuilsdenanuaadivasnguiilsazeglutiudt Feneaunadiniuendliiy
30 Wi lngguuuulunsihiaue Useneusme msdiaueriunmnsminiviaula
Caption ¥89518M 5y nsedulalaniy AsedanauwazUsuasunisitauedeya
1uaawamLmasﬂwaamammﬂamﬁq mﬂLLmﬂmmﬂanmmwﬂmmemwaﬂmi
aﬁmma mmaﬁuumaumsmamaawa@Lmam wardanafan1sUseiununINYed
aawammammazqumaq Little Hope Aun1sUufintdeauagnsooniuuidss
o I Y} a P P al | ~

wud1 daunmedluszduun laelidaduegi 4.33 wavdrulewuuuinsgiu
P a v g | a ~ A I3 | A o v
ag#1 0.62 uansliiiudnnasuwazideslszneunenisidiadudiudsenauivinle
ensianuiaulitaenndeiu 3510500 gunsanndna (2543) In1sesune
d' U = 1 1 e:; v % 1 o
e UaIkasdeaUsenauIn aunsanudlaeniluls 2 Ussan town wmasusean
579115 waLknawTaulus 18NS Inen158en lENaIAIA1 UaDITNAV N LATBY
AuRsTlgensualnas wazillomfeglumas msidenlimunzauiuusseInAves
5189015 UBNAINLNAIUTLIN51801T wagnanTaulus1en1swal desusenau
dadudiudrrgndennunudonldlmvunzan wsisidssusenavavaieasng
91sualiazussenalaluegned dadunisiansessudsazasingfildiudfy
lunsiwuiguiuunsiatisesgdaneauaadniainuuiaula wagaiuisa
nszntinisdeyanieilomnitausludenanunanidinaiainissednseiuag



130 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

o a

Jostumgnisalndvinuesfediuiinduazidngiunsunisineilsa PTSD I
ivieNNT
HaN15UTELIUAIUNINE1aU0INFUAIDE19UBINI AU FONDALAAALTY

a

azATINgL3es Little Hope mwsamudy danufinelaszduanniian nefldiad
4.59 wardrudouusasgu 0.59 uandlifiuindenenunadliuifnlunislidin
Tudsnuuasiasuasrdumunnishidudite annaidedanaradululufienafeatiu
nedlng gisenm (2563) Idvhmsfnwides snudanudlaludeommsussiude
H1uABNEALARATIEN1S The Money Case wuin nguiaegfiniuiadila
asssdfiuiiemlunmsiaueniusenisdenenwaas seinsliinudes dudes
maﬂﬁ%ﬂﬂumiLa"1L‘%'aw‘%aiﬁmmifﬂu%ﬁﬁﬁmiunqamémﬁawaﬂLmafﬁ wagiiiy
sz'aqmﬂumi%’uﬁﬁaﬁLgaiﬁﬁ'uﬁﬁﬂéfvﬁﬁqazmﬂ 9199reglugULUUNITHY A
Fafunaziuruaietiodruseulal fiudenenwnadifudeiianunsadeiiie
anutufiwiodedionsfnuildlueuian g fanansaadafduauinis uaz
eausludlanaeaiaiainnisilafissegrauien wavaiunsavinaumnie
VRanssudy 9 Uszneumsilsdenenwaadle

6. 1ANE1TD1984

UNT30L A58 (2566). Msassyuvusaulay nagnénisdeansuaznisly
Usgleluazanuiianelavesyfuansannsenisnenuaadding
Warawaunsn. [Ierdnusauamansumdadia Llandusi).
anUulnudinimuuimsaans.

indedlns gBsem. (2563). aowsavudileludommsussiustsdonenunss
598175 The Money Case. [NM15AUANDETHIVAAIEA TUN TSR
Laile@fiam]. amInendengamnm.

UANY Yo wazdTuN a3ssannsal. (2564). 1sAAIEAINNISINTYMANITA]
AxWIoUTYINNNIIVINI. 275575I99UALUTNATIUNINING 1M TUAE
walulad, 2(1), 1-12

390501 qUNTINNENR. (2543). BaNNITIATIINITINGNTLDILNTEN.

(fanindsit 5). uminendoglaossaanda.

¥iuns uieyges. (2561). wennand dovnadentyal: nsdlAnwIeudiousening

ansgawisnazlng 295975991713 nanw. Usedt 2561, 2(2), 283-284.



M57159mAlladaeaIsuiavy unswszuas U0 9 atudl 1 (uns1eu - dowrew 2567) 131

Py Uszneud. (2562). nginssuguilnalsdnuasguuuunsiuiledevesngurils
Podcast Ltea¥esuuuumstiausuagluslumyessenis Podcast i
Usgansnmununanosy Facebook luusewelne. [n1sAuaindase
TwamansumUndia Tdlaafud]. smInerdengamm,

suloR 1duBeye. (2563, 30 Sunaw). 190 sHeRnIEHIzlnfTulaulain-19
Aﬁ?s@vﬂsinﬁzmgu. Songsue. https://www.songsue.co/12675/

Yoy Wied. (2557). msvimnawannsanumsienwismguleelinenniasd
vosniSeu Fullsendnwi 4. nerdnusAaumansutadia
Lilaanun]. unInendusvinanssil.

WU §35803584. (2563). Msiawauniindnlupseunsiguiudons nsdifnm
yatisaseunsuiandgsugsonll. mrsarsumenIvInTyssamd, 7(8), 400.

Wluy vidensena wavusilund galivg. (2558). IkawmIan $574795U8.

(fanindsil 4). madvdnnmmand auzunmdmanslsmenuiasaniud
U IneqeNing.

J9UNT AUNLAS. (2561, 30 wewnAY). Podcast lulne ATensInT usdslyl
asnTela?. dintndnndsdeRuinelszinalne. https://tja.or.th/
view/booklet/12556

Wy wena. (2562, 26 Mignew). In-Ear Cinema Aosiemsiasuuziisar il
1gnenuAaslneg [Video. YouTube. https.//youtu.be/G7b713g74MY

Aaw nsewme, Ydual Yagusenn wasunea Bunsdums. (2566). M3finykay
nseenuuuAsLiionsBouidmiunisnansiensneauaanluusungld
ylne. 29587599 INISAIpumansuaEn A0S, 6(8), 198-209.
https://doi.org/10.14456/iss¢.2023.73

aula Auieny uaznaniug e, (2565). azasingainsassdiiloduaduguaimia
mglavnmsdmiudgeenglugalveuaud 4.0. 95a15a0InegINIsuY e
AIansuazaIANmanNs, 54), 1301-1317.

dindunsesiuilaalufanmsnszneidesuagingim. wU.U). vsnsnsimiie
N15487A9NeeRUAingT AINYSENIA NANT. 1309 NISAUATILATANATEIEYS
voImuAnIsIilddamsesuFiasltuseleviannsienisvesianisinsvay.
drinnuanensIUNIsAaNTIINsEedss Aansinsviad waghanis
ISANLNALLASTIRA. https://bcp.nbtc.go.th/th/detail/2018-03-21-15-22-31



132 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 January - June 2024)

Y

dvinusmsnmsvedeou nsunsunases. (W), ssuvaiannIsmzdey. d1un
USMIN1TzLdeU NSUA1TUNATEN. https://stat.bora.dopa.go.th/stat/
statnew/statyear/#/FilterPageAge

v 6 Y

4u15 NosTuNINa uazasAnd fedwi. (2558). MuuuszuudeUseuduiusadva

v oa

assaziienInszaeauiuuutauds. Anermansuiya nuivade
Lilafnun]. unInendeasuyy

a1udninl unsduns. (2552). wavesnsaeuasumIenanmadinglinalslunis
rummaslumeivinmskandodidnysedng ionisinwiidse
mﬁ’mw%wnm?g/mmsmm"’zﬁ’vmmawaoﬁﬁwm”m/?zyzyn?’zwﬁm.
AnendinusasmansumUudia ldlaffusi]. punansaluninede.

918 U383, (2560). N15ANWILLININNISHENTIINITNTEDITLUNDINEUNTHIL
sUnvuTIEnISHOnUAasUYszIAlNe. IneniinusAaumansudgn
lalla@fnn]. anrdudafinimuuimsamans.

Fernandez Vicenc, Jose M Sallan and Pep Simo. (2015). Past, Present and
Future of Podcasting in Higher Education. New Frontiers of
Educational Research. 2(1), 305-330.

Simon Kemp. (2024, January 31). Digital 2024: Global Overview Report.
Datareportal. https://datareportal.com/reports/digital-2024-global-
overview-report

Yamane, Taro. (1967). Statistics, An Introductory Analysis. (2" Ed.). Harper

and Row.



M37159mAlladaeaIsuiavy uns wszuas U9 9 avudl 1 (uns1ew - dowieu 2567) 133

e InleraumuAfioanwuulneiusnanvaiains
WansuszrdunusuuunannasusauladBanisusdane
dusutinfnerunmnInerdemalulagnszaaundisuys
Development of Video Content Media Designed by Focusing on
Corporate Identity for Public Relations on Online Platform
Regarding Student Dress Code, King Mongkut’s University of
Technology Thonburi

nasen s95uAnYl" wsUdeas Usaywneyna' 53ams gAi’ waz 9avand F3euda’
Kuntida Thamwipat, Pornpapatsorn Princhankol, Theeraphat

Sukhampha, and Phuripat Wiriyanuchit

' angagrnansanamnssuLazimalulad uninerdemaluladnseaeunaisuys
Faculty of Industrial Education and Technology, King Mongkut’s University of
Technology Thonburi
* Corresponding author e-mail: kuntida.tha@kmutt.ac.th
Received: 14/02/2024 Revised: 19/03/2024 Accepted: 22/06/2024

UNANEa

nMIdoafalifnguazasdiiio 1) fauwagUssifiuguam 2) Useifiuna
M35U5 waz 3) Useiliunuisweloveanguieg1siitironisimunialonoumnusd
sonuuulagiusndnualosdnaiionsussnduiusuuunanlosueaulatiFosnns
uiamedmsutindn sminendomaluladwszasuindisuy’ indesdlefililumsise
Isiun Frloneumudnosnuuilasiusndnualesdnsiionsussndniusmsusianie
dmsutindnw LLUUUizLﬁuﬂmmwé’mLﬁamLLazé”mﬁaﬂ'ﬁﬁ'}Laua WUUUsEIIUNS
Ms¥ufvesnguiietns uaziuulssdiumnuiisnelavesnguinetne nausegeily
TumsAnwadel 1Run andnfifamumaiistnduaiilodnnm wes. Teldunan
Msduegeine MnnAnyivesviingdoimaluladnszaeundisuys Masvu
IersumuAuUUiuShanvalasinsiensUsEvdiug uarBufinouuuuaouay
$uu 50 AU wan153dEleARlonouudToonLuulnusadnvaliileants
UssnduriusiFomsustsnedmiuindnu smminendemeluladnszaesnndsunys



134 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 (January - June 2024)

ANE1 4 117 $1uru 1 e Uszneudae 4 dauges nanmsusziiulaegideney
nuin fwanisusziduaunindudoniegluszdufiun (£=4.79, 5.0.20.66)
wamiﬂizLﬁu@mmwﬁmﬁamiﬂwLauaagluisﬁuﬁum (X=4.58, 5.0.=0.50)
wansUszliusunsiuivesnguiaogweglusefuinniian (X=4.82, 5.0.0.43)
warnan1sUsziiuaufianelovesnguiiegegluseduuniian (X=4.84,
$.0.20.39) dstiudefiimurtuannsadiluldldedsdinunmlasrlulda3elu
AANMSANWIA 2/2566

ANANARY: N1TUAINIY NTUTZIEURUS unanvlasueaulal Inlenounug
20NWUULABLUUINANYAIBIANT

Abstract

The purposes of this research were 1) to develop and evaluate the
quality 2) to evaluate the perception of the sample group 3) to evaluate the
satisfaction of the sample group towards the video content media designed
by focusing on corporate identity for public relations on online platform
regarding student dress code of King Mongkut’s University of Technology
Thonburi. The research tools included video content media designed by
focusing on corporate identity for public relations regarding student dress
code, a quality assessment form, a perception assessment form, and a
satisfaction assessment form. Data were collected by simple random
sampling from a sample of 50 students of members who followed Facebook
page to promote discipline among KMUTT students in King Mongkut's
University of Technology Thonburi and were willing to answer the
questionnaires. The result of development was a 4 minutes long video clip
focusing on corporate identity for public relations on online platforms
recarding student dress code of King Mongkut’s University of Technology
Thonburi, comprising 4 subparts. The results of the evaluation by experts
showed that the content quality assessment scored at a very good level (X
= 4.79, S.D. = 0.66), the media presentation quality assessment scored at a

very good level (X = 4.58, S.D. = 0.43), the result of sample’s perception
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scored at the highest level (X = 4.82, S.D. = 0.58), and the result of sample’s
satisfaction also scored at the highest level (X = 4.84, S.D. = 0.39). Therefore,
the developed media can be used effectively and with be launched in the

second semester of 2023 academic year.

Keywords: Dressing, Public Relations, Online platform, Video content,

Designed by Focusing on Corporate Identity
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UNANYa

The objectives of this research are: 1) to compare the extent of
information on tourist attractions and tourist activities that are provided on
hotel websites and on other online platform websites; 2) to compare the
extent of information on tourist attractions and activities provided on hotel
websites in regard to primary tourist provinces and secondary tourist
provinces. The study employed a desk research method where the researcher
gathered online data from hotel websites as well as other online hotel
platform websites. The population includes 3-star and 4-star hotels based in
six tourist provinces in Thailand. Fifty percent of the samples are hotels based
in three primary tourist provinces and the other fifty percent are hotels based
in three secondary tourist provinces. The research was conducted during April
-September, 2023. The study found that 1) hotel websites provided significantly
different information about tourist attractions from other platform websites
(sig. 0.000). It was also found that hotels with their own websites provided
significantly different information about local tourist activities from other

platform websites (sig. 0.000), 2. there was no significantly different information
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of tourist attractions and tourist activities on hotel websites in primary tourist
provinces and secondary tourist provinces. However, the number of hotels
that have own websites in primary tourist provinces are significantly more
than hotels that have websites in secondary tourist provinces. This study
strongly urges hotels in primary and secondary tourist provinces to create
their own websites through which they can provide more information about
local tourism attractions and activities in order to induce potential clients to

visit the destinations, and have a longer stay at their hotels.

Keywords: Information on Tourist Attractions and Tourist Activities, Hotel
Website, Primary Tourist Provinces, Secondary Tourist Provinces,

Sustainable Tourism
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1. Introduction
1.1 Rationale of the Study

The tourism industry has been a major foreign income earner for
Thailand for several decades. In 2019, prior to the COVID-19 pandemic, there
were 39.9 million international tourist arrivals to Thailand, which generated
1.9 trillion Thai Baht. The COVID-19 pandemic had a negative impact on most
businesses, including tourism. Post COVID- 19 tourism has been perceived as
a catalyst for several countries that previously depended on international
tourism to bring in foreign income and to improve the economic situation.
One of the trends of post COVID-19 tourism is to seek new and authentic
experiences by exploring local tourist attractions and products (SiteMinder,
2022; Hollander, 2023), and staying in independent or boutique hotels rather
than big resorts or chain hotels. Thailand’ s tourism development plan also
aims to promote secondary tourist provinces in order to spread foreign
income to upcountry provinces (Ministry of Tourism and Sports, 2023).

Prior to the COVID-19 pandemic, research revealed that the majority of
tourists had turned to online purchasing of tourism products and reserved their
hotel rooms online (Barthel & Perret, 2015; Patchamas, 2017; Chubchuwong,
2019). One of the reasons for potential tourists perusing hotel websites was
to seek information about nearby tourist attractions, tourist activities and local
events (Chubchuwong, 2021). This indicates that a hotel website is one of the
sources used by tourists to find information about destinations to plan their
trips. However, earlier research found that a minority of hotels provided

information about tourist attractions and tourist activities on their websites
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(Chubchuwong, 2022). If tourists can access more information and are better
aware of local attractions and activities, they are likely to plan their trips
better. In 2019, it was found that the online search volume on Google for
trips had increased by 7% in 2018 (Das, 2023). As most international tourists
stay in hotels, hotel websites can be a potential channel to help promote local
tourism. The statistics on Thailand’s tourism between 2011-2019 demonstrated
a reduction in the average length of stay and slow growth in the average per
capita spending of international visitors over the last decade (Ministry of
Tourism and Sports, 2020). In addition, the tourism plan indicates that
promotion and publicity should be encouraged, and it should not only be
the responsibility of the government, but also of the private sector in the
tourism industry, which should find ways to promote tourism products and
to support each other in order to promote provincial and local tourism
(National Statistical Office, 2021).

If the government policy aims to promote international and domestic
tourism to secondary tourist provinces (The Government Public Relations
Department, 2024), effective hotel websites can be used as one of the online
channels to promote local tourism.

Until now there has been little research on how hotel websites can be
used as a tool to provide information about local tourism (Chubchuwong,
2022), particularly for the primary and secondary tourist provinces. The
researcher intends to study its potential by researching the types and extent
of information about local tourism attractions and activities that are currently
provided on hotel websites in comparison to websites on other online
platforms, and to explore whether the information on hotel websites in
primary tourist provinces is different to the information on the hotel websites
of secondary tourist provinces. These findings can indicate how much the
hotel websites, as one of major online marketing channels, currently help
communicate about local tourism to the public and contributes to promote

local tourism.
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1.2 Research Objectives
The objectives of this research are 1) to compare the extent of
information on tourist attractions and tourist activities that are provided on
hotel websites and on other online platform websites; 2) to compare the
extent of information on tourist attractions and activities provided on hotel
websites in regard to primary tourist provinces and secondary tourist
provinces.
1.3 Hypotheses
The hypotheses of this research are H1. hotel websites provide
information about local tourist attractions different from websites created by
other online platforms, H2. hotel websites provide information about local
tourist activities different from websites created by other online platforms,
H3. hotel websites in primary tourist provinces provide information about
local tourist attractions different from hotel websites in secondary tourist
provinces, and H4. Hotel websites in primary tourist provinces provide
information about tourist activities different from hotel websites in secondary

provinces.

2. Literature Review
2.1 The Tourism Situation in Thailand

The tourism industry has been the top foreign income earner for
Thailand. In 2019, the year before the COVID-19 pandemic in Thailand, the
number of international tourist arrivals was 39.91 million, and the revenue
from international tourism was 1.91 trillion THB (Ministry of Tourism and
Sports, 2020). Hotel businesses were the top income earning sector in
Thailand’s tourism industry. In 2019, the distribution of tourist consumption
expenditure to the accommodation sector was 28.45%. In 2019, there were
approximately 24,300 hotels in Thailand with 27.6% in the south, 25.1% in
central Thailand, 20.6% in the north, 20.6% in the north-east and 6.1% in
Bangkok and adjacent provinces. The majority of hotels (93.7%) are small in
size (1-25 employees) and are distributed throughout all regions (National
Statistical Office, 2021).



158 Journal of Mass Communication Technology, RMUTP, Volume 9 No. 1 (January - June 2024)

At present, Thailand tourism is under the 3 National Tourism
Development Plan 2023-2027, which focuses on sustainable growth, modern
tourism, development through the use of technology and innovation,
upgraded tourism personnel and entrepreneurs, and the integration of the
public and private sectors and local communities (Ministry of Tourism and
Sports, 2023). According to a survey in 2021 in which 88.7% of hoteliers shared
their opinions, one of the obstacles for hotel businesses was the lack of
promotion and publicity in regard to tourism. The tourism plan indicates that
promotion and publicity should be encouraged, and it should not only be
the responsibility of the government, but also of the private sector in the
tourism industry, which should find ways to promote tourism products and
to support each other in order to promote provincial and local tourism
(National Statistical Office, 2021).

The statistics on Thailand’s tourism between 2011-2019 demonstrated
a reduction in the average length of stay and slow growth in the average per
capita spending of international visitors over the last decade. In 2011, the
average length of stay of tourists was 9.64 nights and in 2019, nine years later,
it was 9.26 nights. For the average per capita spending, in 2011, it was 4,187.12
THB per day and in 2019 it was 5,172.29 THB per day (Ministry of Tourism and
Sports, 2020). This is equal to an average annual increase of 2.61%. This has
not yet taken the average annual inflation rate at 1.4% during 2011-2019 into
account ( Macrotrends, 2023). This indicates that there is still room for
improvement in the length of stay and tourist expenditure locally if tourism
stakeholders can work together and closer to find ways to promote tourist
attractions and tourist products such as tourist activities. If the accommodation
sector can use online channels and provide information on local tourist
attractions and activities on their websites, it can be one of the ways to help
promote provincial tourism, particularly in secondary tourist provinces.

2.2 Trends of Post COVID-19 Global Tourism
Over the last decade, studies have revealed that the majority of
tourists conduct online searches and purchasing of tourist products (Barthel &
Perret, 2015; Chubchuwong, 2021 & 2022). As a core tourism sector, the hotel
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business can also play a role as tourism information providers which can help
to promote local tourist attractions and local activities. SiteMinder (2022)
reported various trends revealing that tourists were booking independent or
boutique hotels rather than big resorts or chains, and looking to tick off bucket
list items and making the most of their time by taking truly meaningful trips
(Tourism Authority of Thailand, 2023). Hollander (2023) found that tourists
sought experiences in preference to material possessions suggesting that they
intended ‘to buy less, but do more’ such as ‘experiential travel’, which
means immersive experiences like trips that offer unique activities and
accommodations. In addition, the national tourism statistics reported fewer
group tours and more independent travelers (Ministry of Tourism and Sports,
2020). The Thai government and the Tourism Authority of Thailand (TAT
Intelligence Center, 2018) have tried to promote tourism in secondary tourist
provinces in order to increase income in local areas. Based on above
mentioned rationale, the provision of information about local tourist
attractions and products provided by hotel businesses on their websites
would be significant and in line with the requirements of post COVID-19
tourists.
2.3 Online Purchasing of Tourism Products

Online purchasing of hotel rooms has increased for more than a decade.
Two major online travel companies, Expedia and Priceline, were established
in the 1990s. Both Agoda.com and Booking.com are under the Priceline
Company (Barthel & Perret, 2015). Chubchuwong (2019, 2021) found that in
the past decade, most hotels have turned to online marketing and selling
due to the changing demand of consumers. In 2019, it was found that the
online search volume on Goosgle for trips had increased by 7% in 2018 (Das,
2023) and that 45% of small and medium-sized hotels in Thailand did not
have their own online booking systems. As a result, they tended to rely on
Online Travel Agencies (OTAs) and other online hotel platforms to help in
selling their rooms and to increase their market exposure (Chubchuwong,
2019). In 2021, the hotel clients’ behaviors and preferences towards online

direct hotel booking were studied. It was found that tourists used online
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channels to search for information and purchase tourism products where
25.51% of tourists checked hotel websites most of the time before making
reservations, 34.09% checked sometimes, and 15.91% rarely checked
(Chubchuwong, 2022). Therefore, hotel websites with comprehensive tourism
information are one of the potential tools for the success of destination
marketing. Hotels have their own websites to provide hotel information and
to facilitate direct bookings. A ‘hotel’s own website’ means a website that is
operated and managed independently by a hotel. However, not all hotels
have their own websites.

When searching websites for more information about hotels, Chubchuwong
(2022) found that consumers looked at user-friendly websites that had good
pictures, provided a variety of hotel information such as nearby attractions,
had positive client reviews, and were translated into many languages.

2.4 Current Online Marketing Channels for Small and Medium-sized
Hotels in Thailand

Hotels have their own websites to provide hotel information and to
facilitate direct bookings. A ‘hotel’s own website’ means a website that is
operated and managed independently by a hotel. However, not all hotels
have their own websites or their own booking engines. Some hotels use the
marketing channels of other online platforms. In 2019, it was found that 65%
of tourists booked hotel rooms via OTAs and 19% booked with hotels directly,
whereas 16% said it depended on their requirements at the time
(Chubchuwong, 2021). Currently, there are several types of online platforms
that facilitate online bookings. They 1) hotelmix.com and Booked.net. These
two international brands are operated by the same mother company Ciliara
Trading Limited. Its headquarters is in Cyprus. They claim in that they have
400,000 hotel rooms for reservation and have 120,000 customers (same
information for both brands). They describe themselves as “an ever-evolving
hotel search service that leverages all necessary factors to assist you in
selecting and reserving an ideal hotel” (Hotelmix, 2023; Booked, 2023). These
two brands create web pages very similar to hotel’s own websites. 2) Provincial

or city brand platforms- these websites use the names of cities or provinces.
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They create a brief or one-page website for a hotel. However, the website is
linked to major OTAs such as Agoda.com for online booking. Examples of
popular city and provincial online platforms in Thailand are Chiangdao.com.
and Chiangmai.com. 3) Google.com - a few years ago, many hotels used
Google.com to increase a hotel’s exposure in customer searches. Recently,
having known the potential of being an online booking channel, Google.com
has established small web pages for hotels which provide room rates and
links to online booking engines. 4) Online Travel Agencies (OTAs) - most
hotels, whether they have own websites or not mostly sell via OTA platforms
due to the global market exposure. The top three most popular brands in
Thailand are Booking.com, Agoda.com and Expedia.com (Patjamas, 2017,
Chubchuwong, 2022). Many hotels in Thailand, even those with their own
websites, use these platforms.
2.5 Primary and Secondary Tourist Provinces of Thailand

Primary tourist provinces are provinces that have more than four million
tourist arrivals per year (22 provinces). Secondary tourist provinces are
provinces that have less than four million tourists (55 provinces) (TAT
Intelligence Center, 2018). In this research, the author used hotels in Phuket,
Chiangmai and Saraburi to collect data from primary tourist provinces, and
Phetchaburi, Ratchaburi and Samut Songkhram to collect data from secondary
tourist provinces. For each province, 50 samples were collected. Brief
descriptions of these provinces are presented below (Tourism Authority of
Thailand, 2023)

Phuket Province is a globally-known seaside resort island located next
to the Andaman Sea, in the south of Thailand. It is popular for sea, sand and
sun holidays. There are a number of beautiful beaches, famous temples,
Chino-Portuguese architectural style buildings, and unique food. Phuket has
a lot of international hotel chains and is accessible by international scheduled
and charter flights.

Chiangmai Province is famous for her beautiful nature blended with
Lanna culture. The province is one of the most popular destinations for Thais

and foreigners. Phra That Doi Suthep is one of the landmarks of this province.
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There are also botanical gardens, a royal park, and several hill tribe villages.
Chiangmai also offers stylish, handmade products. Northern style food is also
one of the pull factors drawing people to this province. Chiangmai is also
accessible by international flights.

Saraburi Province is located in Central Thailand and is famous for its
mountainous landscape and beautiful natural sites, cultural festivals and
majestic temples with Khmer influence. It is about 1.5 hours or 108 kilometers
north-east of Bangkok. Khao Yai, which is partly located in Saraburi, and partly
in Nakorn Ratchasima Province, is popular for both overnight trips and
excursions for domestic tourists. In recent years, there have been more
overseas travelers visiting Khao Yai, Saraburi.

Phetchaburi Province is situated about 1.5 hours from Bangkok to the
south. It is famous for beaches and mountains. A popular beach is Cha-am,
which is close to Hua Hin. Phetchaburi is also well known for historical parks,
ancient temples and palaces. It is also famous for delicious food and sweets.
In 2019, Phetchaburi Province was awarded UNESCO Creative City of
Gastronomy status (UNESCO Creative Cities Network, 2023). The province is
visited by both international and domestic tourists.

Ratchaburi Province is situated on the banks of Mae Klong River, 80
kilometers west of Bangkok. It has beautiful mountains and landscape. It also
has several natural attractions and one of the attractions is Damnoen Saduak
Floating Market. Ratchaburi is more popular for the domestic market.

Samut Songkhram Province is a small but interesting province situated
about one hour from Bangkok to the south west. It connects to the Gulf of
Thailand and has a fascinating history and famous tourist attractions.
Amphawa Floating market is one of the most popular floating markets in
Thailand. There are also famous temples and Wat Amphawan Chetiyaram, a
former residence of King Rama | and the birth-place of King Rama IIl. It is
popular for Bangkokians to visit on a day trip. Due to the slow growth of
tourist arrivals in secondary tourist provinces, the Thai government and the

Tourism Authority of Thailand (TAT Intelligence Center, 2018) have encouraged
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all parties to try to work together in order to promote tourism in these
provinces.

In terms of providing information on local tourist attractions and
activities, it is likely that hotels that are based in the locality or province are
likely to provide tourism information on their websites in more detail than
websites on other online platforms. This is because the hotel business is a
local tourism stakeholder and is thus motivated to help promote local
tourism. The information they provide may encourage tourists to plan longer
trips in order to visit the attractions and join other activities, which may
encourage tourists to stay longer and spend more. Websites created on other
platforms, such as hotelmix.com, booked.net or online travel agencies (OTAs),
mostly sell rooms in large numbers, so it is less likely that they provide
information about local tourist attractions and activities in detail.

As primary tourist provinces are more developed and welcome more
international and domestic tourists than secondary tourist provinces, the
websites of hotels in primary tourist provinces tend to provide more
comprehensive information than hotels in secondary tourist provinces. In
addition, hotels in primary tourist provinces have more resources and more
access to informative personnels, hence, are able to invest more efforts in
providing more comprehensive detailed information about local tourist
attractions and activities on their websites than hotels in secondary tourist

provinces.

3. Research Methodology

The study employed a qualitative desk research method. Desk
research is a type of market research that involves collecting and examining
information that already exists and is easy to obtain, such as company
records, published government reports, and information in newspapers,
magazines and on the internet (Cambridge Dictionary, 2024). In this research
project, the researcher gathered online information from hotel websites and

other platform websites based on stratified and convenient random sampling
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methods. This desk research was conducted between April and September
2023.

The questions were divided into two parts: |. The hotel profile including
hotel name, the name of the province in which the hotel is located, the
classification of the province, i.e. primary or secondary province, the level of
service, whether the hotel has its own website or uses websites created by
other online platforms; Il. whether the website has information about tourist
attractions, the characteristics of information about tourist attractions,
whether the website has information about tourist activities and the
characteristics of the information about tourist activities. An Excel table was
created for tabulating and categorizing the data obtained from the research
questions.

3.1 Population and Samples

The research population included 3-star and 4-star hotels in Thailand.
The star(s), or the level of service of the hotels, are usually indicated on the
OTA webpages of hotels. The hotels are small and medium-sized and are not
part of international hotel chains. The reasons for not including international
brands are that most international hotel chains have their own computer
reservation system (CRS) and they are not usually located in secondary
provinces whereas 3 and 4-star Thai hotels are located in both primary and
secondary tourist provinces.

The author gathered data from 300 hotel websites including hotel own
websites and websites of hotels which were created by other platforms, 50%
of the hotels were based in primary tourist provinces, namely, Phuket, Chiang
Mai, and Saraburi, and 50% were hotels based in the three secondary tourist
provinces, namely, Phetchaburi, Ratchaburi and Samut Songkhram. For each
province, 50 samples of hotels were collected based on stratified and
convenient random sampling using online searching during April to
September, 2023. The hotels that did not have own websites, the author
collected data from websites of hotels which were created by other online

platforms.
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For the sampling procedure, firstly, the author identified primary and
secondary provinces based on the definitions (TAT Intelligence Center, 2018),
and then employed Google to search for independent 3-star hotels and
d-star hotels in each selected province. Secondly, the author employed
Google to search for hotel names in order to study the websites. If the hotels
did not have own websites, the names were obtained from websites created
by other platforms. Thirdly, when visiting the websites, the author searched
for the keywords “tourist attractions” or “tourist activities”. The details of
tourist attractions and tourist activities were analyzed and categorized based
on the quantity of information provided.

3.2 Data analysis

This study used three hundred sample hotels out of the 23,400 hotels
in Thailand, representing less than a 0.06 % confidential level, using the formula
of Taro Yamane (1973) to determine a reliable number of samples. The
analyses applied in this study included the following: 1) comparative constant
analysis for the qualitative part (Creswell, 2007) and 2) statistical and descriptive

statistics, frequency tests, and chi-square tests for the quantitative part.

4. Research Results

Based on the data of 300 hotels in Thailand’ s primary and secondary
tourist provinces, the details of hotels which have their own websites and use
‘other online hotel platform websites’ that provide information about tourist
attractions and tourist activities are presented below. Table 2. presents the
profiles of the samples.

Of the 300 hotels, 150 hotels (50%) are in primary tourist provinces
which are Phuket, Chiangmai, and Saraburi, and 150 hotels (50% ) are in
secondary tourist provinces, which are Phetchaburi, Ratchaburi, and Samut
Songkhram. The author collected data from 50 hotel websites in each province.
Out of 300 hotels, 187 hotels (62.30%) were 4 - 4.5-star hotels and 113 hotels
(37.70%) were 3-3.5-star hotels; 171 hotels (57%) had their own website, and
129 hotels (43%) did not have their own website. Out of 300 hotels, 110

hotels (36.70 %) had some information about local tourist attractions, and
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190 hotels (63.30% ) did not have any information about local tourist
attractions. Out of 300 hotels, 40 hotels (13.30%) had some information about
tourist activities, and 260 hotels (86.70 %) did not have any information about

tourist activities.

Table 1.
Profiles of the hotel websites and the websites created by other platforms
Types of Province No. of Hotels | Percentage
Primary 150 50%
Secondary 150 50%
Level of Service
4 - 4.5 Star 187 62.30%
3 - 3.5 Star 113 37.70%
Hotel Websites
Hotel own websites 171 57%
Websites on other platforms 129 43%

Information about local attractions on
hotel websites and other platforms
Have some information 110 26.70%

Do not have any information 190 63.30%

Information about local activities on

hotel’s website and other platforms

Have some information 40 13.30%
Do not have any information 260 86.70%
N = 300

Hotels that ‘do not have their own websites’ use websites created by
other types of online platforms. Such websites usually have more language
options and have their own booking engines. The following platforms found
in this study were 1) Hotel mix .com and Booked.net (25.3%), 2) ChiangDao.com,
ChiangMai.com, Nakornratchasima.com (7.7%), 3) Google.com (3.75%), and 4)

online travel agencies or OTAs (6.3%) such as Agoda.com and Booking. com.
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However, some hotels that have their own website also work with some of
the first three mentioned platforms, and most hotels work with online travel
agencies (OTAs).

The characteristics of information about tourist attractions that were
found on websites were categorized into 6 groups: 1. websites that provide
only names of the places and distances to the places, 2.websites that provide
only names and pictures, 3.websites that provide names, pictures and give brief
information about the attractions, 4. websites that provide names, distances
and locations on the map, 5. websites that provide names, distances, pictures
and locations on the map and 6. Websites that provide names, pictures and
links to websites of tourist attractions.

The characteristics of information about tourist activities that were
found on websites were categorized into 5 groups: 1. websites that provide
only names of the activities and distances to the activities, 2. websites that
provide only names and pictures, 3.websites that provide names, pictures
and give brief information about the activities, 4. websites that provide names,
distances and locations of activities on the map, 5. websites that provide
names, distances, pictures and locations on the map and 6. Websites that
provide names, pictures and links to websites of tourist attractions.

When comparing the extent of information on tourist attractions
provided by hotels’ own websites and websites created by other platforms,
it was found that the hotels’” own websites provided more in-depth information
about tourist attractions than the websites of other platforms. Hotel websites
show more pictures and provide brief information on tourist attractions (Table
2. group 3) and hotel websites provide links to tourist attraction websites
(Table 2. group 6). However, other platform websites mostly provide names
of the places, distances and show locations on Google Maps, however, there
are no descriptions or details about the attractions. Hotel websites also
provide links to local attractions much more than websites of other platforms.
It is evident that hotel websites provide information on local attractions

significantly differently from websites created by other platform websites
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(sig. 0.000). Table 2. shows the comparison of information about tourist attractions

on hotel websites and other platform websites.

Table 2
Comparison of information about tourist attractions on hotel websites and
other platforms
. . Hotel own | Other platform
Information about Tourist Total | Total
website websites N o
i O.
Attraction No. | % No. % °
1 | Names and distances 3 2.7 2 1.8 5 4.5
2 | Names and pictures 7 6.4 2 1.8 9 8.2
Names, pictures and
13 | 11.8 3 2.7 16 14.5

brief information

4 | Name, distance and
4 3.6 66 60.0 70 63.6

location on map

5 | Names, pictures,
0 0.0 1 0.9 1 0.9
distances and locations

6 | Names, pictures and
8 7.3 1 0.9 9 8.2

links to websites

Total 35 | 31.8 75 68.2 110 | 100.0

Note: Sig. (2-sided) 0.000 (see appendix A)

When comparing the extent of information on tourist activities provided
by hotels’ own websites and the websites of other platforms, it was found
that hotel websites provided more pictures, in-depth information about
tourist activities than other platform websites. (Table 3. group 3), and provide
links to the tourist activities on other tourism business websites (Table 3. group
6). Other platforms mostly provide names, distances and show locations on
Google Maps (Table 3. Group 4), but there is no description or details about
the activities. It is evident that hotel websites provide information on local
activities significantly differently from websites created by other platform
websites (sig. 0.000).
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However, it can be seen that even though hotel websites can provide
more in-depth information, the number of hotels and other platform websites
that provide such information is still very low. Table 3. shows the comparison

of information on tourist activities on hotel websites and other platform

websites.
Table 3
Comparison of information on tourist activities on hotel websites and other
platforms
. Hotel own | Other platform
Information about Total Total
website websites
Tourist Activities No. %
No. % No. %
1 | Names and distances 1 2.5 1 2.5 2 5.0
2 | Names and pictures 6 15.0 1 2.5 7 17.5
Names, pictures, and
3 8 20.0 1 2.5 9 22.5
brief information
Names, distances and
4 1 2.5 16 40.0 17 42.5
locations
Names, distances and
5 | links to activities' 4 10.0 1 2.5 5 12.5
websites
Total 20 | 50.0 20 50.0 40 100.0

Note: Sig. (2 sided) 0.000 (see appendix B)

For the comparison of hotels that have their own websites in primary
and secondary provinces, it was found that for the primary tourist provinces,
95 hotels (63.3%) of hotels had their own websites, and 55 hotels (36.7%)
did not have their own website.  For the secondary tourist provinces, 76 of
hotels (50.7%) had their own website, and 74 hotels (49.3 %) did not have
their own website. The finding indicates a significant difference at sig. 0.036
between the number of hotels that had their own websites in primary and
secondary tourist provinces. Table 4. shows the comparison of hotels with

their own websites in primary and secondary provinces.
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Table 4

Comparison of hotels” own websites in primary and secondary provinces

Types of Have Own Websites Do not have Own Website | Total | Total
provinces No. of hotels % No. of hotels % No. %
Primary

) 95 63.3% 55 36.7% 150 | 100%
province
Secondary

] 76 50.7% 74 49.3% 150 | 100%
province

Note: Sig. (2 sided) .036

For the comparison between hotel websites in primary tourist

provinces and secondary tourist provinces that provide information about

local attractions, it was found that hotel websites in primary tourist provinces

do not provide information on tourist attractions significantly differently from

the hotel websites of secondary tourist provinces (sig. 0.150). Hotels in

secondary tourist provinces provide more pictures and brief description of

tourist attractions, however, hotels in primary tourist provinces provide more

links direct to the websites of local attractions than hotel websites in

secondary tourist provinces (group. 5).

Table 5

Comparison of information about tourist attractions on hotel websites in

primary and secondary tourist provinces

Hotel own Hotel own
. website in website in
Information about . . Total | Total
. . Primary tourist secondary .
Tourist Attraction province tourist province e -
No. % No. %
1 | Names and distances 2 5.7 1 29 8.6
2 | Names and pictures 1 2.9 6 17.1 7 20.0
Names, pictures and
4 11.4 9 25.7 13 37.1
brief information
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Hotel own Hotel own
. website in website in
Information about . . Total | Total
. . Primary tourist secondary .
Tourist Attraction province tourist province e 70
No. % No. %
4 | Name, distance and
. 3 8.6 1 29 4 11.5
location
5 | Names, pictures and
, , 5 14.3 3 8.6 8 229
links to websites
Total 15 429 20 57.1 35 1100.0

Note: Sig. (2-sided) 0.150 (see appendix C)

For the comparison between hotel websites in primary tourist provinces

and secondary tourist provinces that provide information about tourist activities,

it was found that the hotel websites in primary tourist provinces do not provide

information on activities significantly differently from hotel websites of secondary

tourist provinces (sig. 0.197). It was found that hotel websites in secondary tourist

provinces provide more pictures and brief descriptions than in primary provinces

(Table 6. group 2,3). However, hotels in primary tourist provinces provide more

direct links to local tourist activities (Table 6. group 5).

Table 6

Comparison of information about tourist activities on hotel websites in

primary and secondary tourist provinces

Information about

Hotel own website

Hotel own website

in Primary tourist in secondary Total | Total
Tourist Attraction province tourist province No. %
No. % No. %
1 | Names and distances 1 5.00 0 0.00 1 5.00
2 | Names and pictures 1 5.00 25.00 6 30.00
Names, pictures and
o , 3 15.00 5 25.00 8 40.00
brief information
4 | Name, distance and
’ 1 5.00 0 0.00 1 5.00
location
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Hotel own website | Hotel own website

Information about in Primary tourist in secondary Total | Total
Tourist Attraction province tourist province No. %
No. % No. %
5 | Names, distance and
link to activities 3 15.00 1 5.00 a4 20.00
website
Total 9 45.00 11 55.00 20 | 100.00

Note: Sig. (2-sided) 0.197 (see appendix D)

5. Conclusion and Discussion
5.1 Conclusion

In conclusion, this study found that there were significant differences
between hotels’ own websites and the websites created by other platforms
in providing information about local tourist attractions and tourist activities.
Hotels” own websites provided more in-depth information such as brief
descriptions of tourist attractions and activities than other platform websites.
Hotel websites also provided links to local tourist attractions and activities.
Global online platforms that create websites for hotels such as Hotelmix.com
and Booked.net ((Hotelmix, 2023; Booked, 2023) tended to focus on selling
hotel rooms worldwide and did not provide detailed information about local
tourism. If they included more information and provided links to local
attractions and activities, it may encourage visitors to stay longer at the
destination and increase the number of visits to local attractions. The inclusion
of such detail is particularly relevant to Thai-owned hotels, both at primary and
secondary destinations. Out of 300 hotels, there were only 171 hotels that had
their own websites and only 35 hotels provided information about tourist
attractions and 20 hotels provided information about tourist activities.

This study strongly urges hotels in primary and secondary tourist provinces
to create their own websites through which they can provide more information
about local tourism attractions and activities in order to encourage potential

clients to visit the destinations and to stay longer at their hotels.
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5.2 Discussion

Based on these results, it can be seen that hotel websites provide
significantly different information on tourist attractions and activities from other
platform websites. However, not all hotels have websites. It was found that 57%
of Thai hotels in this study had their own websites while 43% did not have their
own websites and, as a result, depend on other platform websites.

The number of hotels in primary tourist provinces that had their own
websites was significantly higher than the number of hotels that had their
own websites in secondary tourist provinces. Therefore, local attractions and
activities of primary tourist destinations had more opportunities to be
promoted online by hotels than those of secondary tourist destinations.

Primary tourist provinces welcome more international visitors and have
more experience in online marketing. Even for hotels that have their own
websites, only 5 out of 15 hotels (33.33%) provide links to local tourist attractions
and only 3 out of 9 hotels (33.33%) provide links to tourist activities. This is
considered extremely low based on the fact that currently, the majority of
tourists research their trips online (Das, 2023) and majority of tourists check hotel
websites prior to making decisions and online reservations (Chubchuwong, 2022).

Hotels which have their own website can provide significantly more in-
depth information about local tourist attractions and activities than other
platform websites. However, the number of hotels that have their own
websites is still very low i.e. 63.30% in primary tourist provinces and 50.70%
in secondary tourist provinces. By having their own website, they are able to
both provide and obtain information about local tourist attractions and tourist
activities at the destination for both domestic and international clients.

International platforms such as Hotelmix.com and Booked.net and online
travel agency (OTA) platforms focus on providing hotel room reservation services
for hotels worldwide (Hotelmix, 2023; Booked, 2023), thus, they do not
necessarily provide detailed information on local attractions or activities.

It should be noted that the data in Table 5 and 6 were not significantly
different (higher than 0.05) due to the fact that there was insufficient data to

apply Pearson Chi-square comparisons in several categories at the same time
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(McClenaghan, 2023). Hence, the results were not significant. However, there
were observable differences found in those websites. The websites of hotels
in primary provinces provided more links to tourist attractions and tourist
activities while the websites of hotels in the secondary provinces provided

only pictures of tourist attractions and tourist activities.

6. Recommendations

Based on the findings of this research, the author would like to propose
the following recommendations for the provincial tourism industry: for the
private sector: 1) hotels in both primary and secondary tourist provinces
which do not have websites are recommended to create their own websites
2) in addition to details of hotel rooms, facilities and amenities, hotel websites
should have a map of hotel and inform distances to local tourist attractions
and activities, 3) hotel websites should provide pictures and descriptions of
nearby local tourist attractions and activities. If possible, hotel websites
should provide links to those attractions and activities. In addition, hotel websites
should be user-friendly and be translated into several foreign languages; 4) local
tourist attractions and local tourist activities are recommended to create their
own websites in order to be linked from hotels or other tourism businesses’
websites, 5) hotel businesses and other tourism businesses should have
regular meetings and find ways to collaborate in the area of online promotion
and publicity. For the public sector: 1) the provincial tourism authority could
play a leading role in facilitating meetings between various local tourism
stakeholders in order to disseminate updated information on local attractions
and activities; 2) the provincial tourism authority should create websites
containing updated and detailed information with a complete list of local
tourist attractions and activities, whereby local hotels could refer to and copy

the link to further disseminate information on their own websites.
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Abstract
This article aims to describe the techniques of silhouette photography for

communicative purposes. The mode of the photograph, exposure, and

composition are the three most important elements. First, consider the
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photographic mode. The photographer can use practically any desired mode;
it all depends on how the tale is told. Photographers, for example, employ
shutter speed priority mode (mode S/TV) to freeze the moment and aperture
priority mode (mode AV/A) to create depth of field effects. Second, except
for the sun, the photographer must measure the exposure at the brightest
spot in the picture. Third, the essential rule of thirds composition can be used
for landscape photography; for portrait photography, the model should not
squeeze their arms toward the body the model must post the body to reveal
their figure in an interesting form. Fourth, silhouette for communication,
silhouette simply shows the two-dimensional structure that the audience

must imagine-which will be amenable to life experiences and stories.
Keywords: Photography, Silhouette, Communication
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