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GE2100101 awilveifienisdeans 3(3-0-6)
Thai for Communication

GE2100102 nmﬂwatﬁaﬂﬁ%mﬁqﬁa 3(3-0-6)
Thai for Business Communication

GE2100103 awilneifisnisinaus 3(3-0-6)
Thai for Presentation

GE2100106 A1sassAadIanwILiieRmuTin 3(3-0-6)

Language Creativity for Life Development

NgUIVINTWIANUTEINA 12 videna TwidanAnwnansedsnsaluil ¥se51839MUMINENSLY AU
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GE2200101 nwpanquinaila 3(3-0-6)
Technical English

GE2200102 mmé’aﬂqmﬁam%w 3(3-0-6)
English for Careers

GE2200103 N1391UN¥IBINGY 3(3-0-6)
English Reading

GE2200104 n1sian1wdangw 3(3-0-6)
English Listening

GE2200105 ASAUNUIAIIDINGY 3(3-0-6)
English Conversation

GE2200106 mwﬁuﬁugm 3(3-0-6)
Fundamental Chinese

GE2200107 awidudionisdeans 3(3-0-6)

Chinese for Communication

GE2200108 mmé’aﬂqmﬁamiﬁaui’ 3(3-0-6)
English for Learning

GE2200109  vinwznmsdeansfmeniwndangy 3(3-0-6)
English Communication Skills

GE2200110 A1w194 ﬂqmﬁami‘q@luﬁmﬁﬁmxLLax nslenni 3(3-0-6)

English for Public Speaking and Debate
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GE2200111 a1w1dsnguiiegsivesulal 3(3-0-6)

English for Online Business
GE2200112 mmé’aﬂqwmmﬁmmaﬂu% 3(3-0-6)
English via Media Literature

GE2200113  Aw183NguaINAINeuns 3(3-0-6)
English from Movies
GE2200114 N wuazIausTsY 3(3-0-6)

Language and Culture

nguIYIFeANATIEATIATUYBEAIEAS 6 Wideha liidanfnwiainsiedvidelUil wses1e7vN
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AV Fasre3mn w28

GE2300101 walan9dsAuLasAuNuay 3(3-0-6)
Social Dynamics and Modernity

GE2300102  uyweduius 3(3-0-6)
Human Relations

GE2300103 sz108U3s4 3(3-0-6)
Research Methodology

GE2300107 N uuBLazasesssuluIvTn 3(3-0-6)
Law and Professional Ethics

GE2300108 @ HaufAnw 3(3-0-6)
ASEAN Studies

GE2300110 msfamAMANEInLazAUeYn dgY 3(3-0-6)

Quality of Life and Well-Being Development
GE2300111 @aaswsesvdnswmuNgsdy 3(3-0-6)

The King’s Philosophy to Sustainable Development

GE2300112 wuwuAnw 3(3-0-6)
Community Studies

GE2300113 Jela lagzeonn 3(3-0-6)
Youngster with Good Heart

GE2400102 3sanewily 3(3-0-6)
General Psychology

GE2400103 Ive@nw 3(3-0-6)

Thai Studies
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GE2400104 nsHwUIUAGANIN 3(3-0-6)

Personality Development

GE2400105 wfnssuauudiunsiauImu 3(3-0-6)
Human Behavior and Self-Development

GE2400109  ¥inwemsiansaume 3(3-0-6)
Information Literacy Skills

GE2400110  3adayeyfioniswaiunm 3(3-0-6)

Mental Wisdom for Self-Development
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GE2500101 wafinw 1(0-2-1)
Physical Education

GE2500102 &anm 1(0-2-1)
Social Dance

GE2500103 AwUszLnniiuy 1(0-2-1)
Team Sports

GE2500104 ﬁmﬂixquﬂﬂa 1(0-2-1)
Individual Sports

GE2500105 HunuIn1g 1(0-2-1)
Recreation

GE2500106 @aUznisdesiusuaznissadmenylng 1(0-2-1)
Martial Art with Thai Boxing

GE2500107 ﬂﬁ?lﬂﬁmﬂ;mﬁmﬁaqsumw 1(0-2-1)
Weight Training for Health

GE2500108 ﬂ’]‘ﬁﬂmiﬂmﬁﬁ]&ﬁlﬂ’lw 1(0-2-1)
Jogging for Health
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GE2600101 Agiapnansiiugu 3(3-0-6)
Fundamental Mathematics

GE2600102 ahmilodiu 3(3-0-6)
Introduction to Statistics

GE2600103 malamanslutinusedniu 3(3-0-6)
Mathematics in Daily Life

GE2600104 n1smsizidayasislusunsudnuiasunisadn 3(3-0-6)
Data Analysis Using Statistical Package Program

GE2700101 Aneeansludiinusediu 3(3-0-6)
Science in Daily Life

GE2700102 &swindeuuasnisdnnisnineans 3(3-0-6)
Environment and Resource Management

GE2700103 Fndumelulad 3(3-0-6)
Life and Technology

GE2700104 Avenmaniuavinaluladwdsulan 3(3-0-6)
Science and Disruptive Technology

GE2700105 n1slifindiduinsiudsuande 3(3-0-6)

Green Living
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GE2810101 Tlanlusmisswd 21 2(2-0-4)
World in 21* Century

GE2810102  A1sWawnuLiioanTn 2(2-0-4)
Self-Development for Careers

GE2810103 ¥Inuazrn1sAALaUIN 2(2-0-4)
Life and Positive Thinking

GE2810104 m‘zaﬁmﬁﬂé’ﬂﬂwua:ﬁwnﬁaqmmw 2(2-0-4)
Exercise and Sports for Health

GE2810105 ﬁaﬂi'ﬁmﬁaqsmmw 2(2-0-4)
Activities for Health

GE2810106 3Imeauarn1sUesnuaIsnsaie 2(2-0-4)
Volunteer Spirit and Disaster Prevention

GE2810107 N15AALAZNITEBNLUUNIANTTUATINATIAvRINYYE 2(2-0-4)
Human Innovative and Creative Design Thinking

GE2810108 13151 UNT.WIZUAT 2(2-0-4)
| Love RMUTP
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GE2820101 UAmnadinm1ans 2(2-0-4)
Miscellaneous Mathematics

GE2820102 Aneneansiunisamsetin 2(2-0-4)
Science for Living

GE2820103 JaguaznisUszanaltludisusydniu 2(2-0-4)
Material and Application in Daily Life

GE2820104 n1sAa nisenaulanaznsuadym 2(2-0-4)
Thinking Decision Making and Problem Solving

GE2820105 m'mJ5'EJur.imgjmmiuiagﬁl,%uﬁaﬂmE“J"agu 4(4-0-8)
The Transition to Green Technology for Sustainability

GE2820106 w%’w&?ﬁumﬁ]m@WLﬁaqmaﬂﬂﬂﬁimﬁL%’a 4(4-0-8)

Intellectual Property for Green Industry
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Mass Communication Research

AU Fown wu8nn

nzjuﬁugmmaﬂcﬁﬂmam‘uaﬁwa'lmaﬂ%

MC2001101  uwannslawanuazUszsduius 3(2-2-5)
Principles of Advertising and Public Relations

MC2001102  wénnsdeansvnanmuazdes 3(2-2-5)
Principles of Audio and Visual Communication

MC2001103  wieluladdaniife 3(2-2-5)
Multimedia Technology

MC2001104  @stevinilihswmalulat 3(2-2-5)
Creative Media Technology

nzjuﬁugmmamﬂiﬂaﬁ

MC2001105 wé’mmma:wqwﬁﬁaaﬁmaw 3(3-0-6)
Principles and Theories of Mass Communication

MC2001106  waluladnsarenimdfienisdeans 3(1-4-4)
Photography Technology for Communication

MC2001107  wiadlanisinauelusudearsinavy 3(2-2-5)
Technigues and Creativity in Mass Media Presentation

MC2001108  waluladansauwmenarroufinnesluanudeans 3(2-2-5)
Information Technology and Computer in Communication

MC2001209 ﬁ]’%aﬁ‘ﬁimLLagﬂgﬂmaﬁamimaw 3(3-0-6)
Ethics and Law in Mass Communication

MC2001310  m1s3dedeansuiany 3(2-2-5)
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nzjuﬂ'Jmiﬁmnﬁﬁamﬁmmmﬂ

MC2012201  MsAATIEMNZENAINADINSVRIHUSLAA 3(2-2-5)
Consumer Insight Analysis

MC2012202 ﬂaﬁmﬁ‘m'ﬁﬁaaﬁmimmmL%agﬁmwmﬂuqﬂﬁ%ﬁ’a 3(2-2-5)
Integrated Marketing Cormmunications Strategies in Digital Era

MC2012303 ﬂ?i%’@m‘ﬁ%’ayﬂal,l,a:ﬂ']ﬁm'31:ﬁLﬁaqﬁﬁm’mimwmmawi:mﬁmﬁu% 3(0-6-3)
Data Analyzing and Management for Business Advertising and
Public Relations

MC2012304  nsadnemsndudniioanudsbu 3(3-0-6)
Sustainable Brand Branding

MC2012405 ﬁﬂwmﬂ'ﬁu@:ﬁjixﬂaumﬁaaﬁmﬁmm@ 3(3-0-6)
Marketing Communication Entrepreneurial Skills

nauauiaumalulagnislavanuasussyrdunus

MC2012206 n1sUSMSNUANAaYLATINISTIAINTSIavauazUsEduiuS 3(2-2-5)
Client Service and Project Management in Advertising and Public
Relations Business

MC2012207 m'il,%aul,ﬁaﬂﬁ?ﬁlaaﬁmﬂ%’guazLaﬂﬁu 3(0-6-3)
Writing for Public and Private Sector Communication

MC2012208  nsileuiienulawanuazyssundunus 3(2-2-5)
Writing for Advertising and Public Relations

MC2012209  wipdlanisanesiudealsnisnain 3(0-6-3)
Sales Technigues for Marketing Communication

MC2012310  M1SAAALTININTIULAZ N TAAALTSETUALY 3(0-6-3)
Event and Sponsorship Marketing

MC2012311  n1saausudslevan 3(2-2-5)
Advertising Media Planning

MC2012312  nagndnisaseassakarnsnanaulawan 3(0-6-3)
Creative Strategies and Advertising Production

MC2012313  nagndn1saseassAkaynsnanduyszmdunus 3(0-6-3)

Creative Strategies and Public Relations Production
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MC2012214  nSARASISASIALAZNISAALTIDDNLUY 3(0-6-3)
Creativity and Design Thinking

MC2012215  maufiawmesnsifinuaviafiiiefionulavanuasUssonduius 3(0-6-3)
Computer Graphics and Multimedia for Advertising and Public
Relations

MC2012216  nsudmsnmeingAuazdsuiiiu 3(3-0-6)
Crisis and Issue Management

MC2012217  nissneamiiierulavanuavyssundusiug 3(0-6-3)
Photography for Advertising and Public Relations

MC2012218  nsHARNTNEUASISIWEAI 3(0-6-3)
Advertising Film Production

MC2012219 e lawiun Lazinusssus ey 3 (2-2-5)
Gender, Advertising, and Contemporary Culture

MC2012220 nisdeansiionisiasuutasden 3(3-0-6)
Communication for Social Change

MC2012221  srumduAadluaulavan 3(0-6-3)
Art Directing for Advertising

MC2012222  FouazSausssudnu 3(3-0-6)
Media and Cultural Studies

MC2012223  waflansidufisns 3(0-6-3)
Master of Ceremony Technigue

MC2012224  Tanviedluaudeansnisnatn 3(3-0-6)
Integrated Marketing Commmunications Worldview

nauIvlaseey 4 widdsfia Usznauaae
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MC2012325 msinsedlasenuiitawnansiavanuasyssvdunus 1(0-2-1)
Preparation for Special Project of Advertising and Public Relations

MC2012426 lassuiitawmeanslavauasUssudunus 3(0-6-3)

Special Project of Advertising and Public Relations
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MC2022201 n1sWEUUNINGNTEINBLEELS 3(2-2-5)
Radio Script Writing

MC2022202 M T8UUNIIINATIEI9ETTA 3(2-2-5)
Creative Script Writing

MC2022203 wallan1sasiunnuazideaudeainsassa 3(0-6-3)
Creative and Technical Visual and Audio Editing

MC2022204  supupswazudsafionsudnde 3(2-2-5)
Music and Audio for Media Production

MC2022205 N1SHAATIEATINGNTEINGLEES 3(0-6-3)
Radio Broadcasting Program Production

MC2022206 n1sHERTIENTINGLNsTiA 3(0-6-3)
Television Program Production

MC2022207  nsilnuasmeialunisudnde 3(0-6-3)
Graphics and Technical for Media Production

MC2022208 quw‘%amamﬂumwﬁmﬁa 3(2-2-5)
Aesthetics for Media Production

MC2022309  wiadlanslddsuazmsidugusznie 3(0-6-3)
Audio Presentation and Announcer Technigues

MC2022310  Umuazanunsaliilagdu 3(2-2-5)
New and Current Affairs

MC2022311  nnswanwaznisdnnisdelm 3(0-6-3)
New Media Production and Management

nzjumﬁuiﬁﬁumﬂiuiaﬁuaxqﬂmwnsmﬁa

MC2022412 ﬁﬂﬁgﬂaum‘ﬁmuﬁaaﬁmaw 3(2-2-5)
Entrepreneurship in Mass Communication

MC2022413  wiadlansdununddngunisudnde 3(2-2-5)

Seminar in Media Production
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MC2022214  wiadianisaneninadouln 3(0-6-3)
Motion Picture Photography Techniques

MC2022215  wielansdnuaaiion1sndnde 3(0-6-3)
Lighting Technigues for Media Production

MC2022216 ASHARNTNEUAT 3(1-4-4)
Film Production

MC2022217 A1SHARAIIAR 3(0-6-3)
Documentary Production

MC2022218  nsudmsaIudeansuiay 3(2-2-5)
Mass Communication Administration

MC2022219  MSHAATIEANTYNY 3(0-6-3)
YouTube Production

MC2022220 wATlANSLUALAZNITINENUDIIA1UTENA 3(2-2-5)
International News Translation and Reporting

MC2022221 N1SHAATIENITTNFIANLAS TRIUGTTY 3(0-6-3)
Social and Culture Program Production

MC2022222 A1SHANSIENTUILATANSARLTIU? 3(0-6-3)
News Program and News Documentary Production

MC2022223 N15AS1NETIALAYMSREATIENITRNIZNEGY 3(0-6-3)
Program Creation and Production for Specific Audiences

MC2022224 N13E1AUNNLASLEBUANIENY 3(0-6-3)
Visual and Audio Specialty Editing

nauIYIlATNIL 4 wilaehn Usznaume
TAAIV Foiun w28

MC2022325 nswdenlassufiteuniasnunisudnde 1(0-2-1)
Preparation for Special Project of Media Production

MC2022426 Iassnufitasmieasnunisuande 3(0-6-3)

Special Project of Media Production
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MC2032201 n151annLarasflsznaudal 3(2-2-5)

Drawing and Art Composition

MC2032202  nrsilsuuniiiosiudadiiie 3(2-2-5)
Script Writing for Multimedia

MC2032203 n1599NLUUNTINN 3(2-2-5)
Graphic Design

MC2032204 danasiunazmsdsulusuasy 3(2-2-5)
Algorithm and Programming

MC2032205 A1599ALUULES 3(0-6-3)
Audio Design

MC2032206 N1598NLUULTASI9ATIA 3(2-2-5)
Creative Design

MC2032207 N1599ALUUAIN 3 {R 3(2-2-5)
Three-dimensional Image Design

MC2032308 n1seenuuutiulen 3(2-2-5)

Website Design

NGUANIAUNTHARILLARIILAY
MC2032209  wailldu 2 is 3(0-6-3)

Two-dimensional Animation

MC2032210 N1599NLUULATHANLNY 2 Hf 3(0-6-3)
Two-dimensional Game Design and Production

MC2032311  nseenuuULaiLaraIndiony 3 7 3(0-6-3)
Three-dimensional Light and Scene Design

MC2032312  N1SAAABILIIUATNEURS 3(0-6-3)
Editing in Films

MC2032313  nseanuuumaluladanuiuasaaiiou 3 4 3(0-6-3)

Three-dimensional Virtual Reality Technology Design




nguIvITwiden 15 wiein lidandnwianseivsellil

VAU P23 28RN

MC2032214 nISUSISNSHAAIIUNARLILRY 3(2-2-5)
Multimedia Production Management
MC2032215 nsasianneasulmnazludunauiand 3(0-6-3)

Animation and Motion Capture

MC2032216 N1599nLUULaTWRIUILDUNALATY 3(0-6-3)
Application Design and Development

MC2032217  wialuladarudusisailoulsyynd 3(0-6-3)
Application of Virtual Reality Technology

MC2032218 msanenniiiedendsa 3(0-6-3)
Photography for Digital Media

MC2032219 el 3(2-2-5)
New Media

MC2032220 nnsadnasshidiomonlay 3(2-2-5)

Online Content Creation

MC2032221  n1seenuuudeilliney 3(2-2-5)
Interactive Media Design

MC2032222 AedAsfinsididnvsodnd 3(0-6-3)
Electronic Publications

MC2032223  nseonuuutdsenseaning 3(2-2-5)
Universal Design

MC2032224  Jgayrusshivg 3(2-2-5)
Artificial Intelligence

NauIYILATINIL 4 widehn Usznaunie

VAU P23 280

MC2032325 nswssnlassnuitawnavalulagiasine 1(0-2-1)
Preparation for Multimedia Technology Special Project

MC2032426 lassnuiAwnianalulagdaniing 3(0-6-3)

Special Project of Multimedia Technology




4. 3y nanaseininemalulag

NGFUIVITNUIAY 39 nein Usznaume

Platforms Design and Development

AV T3 yiuehna

na;uﬁﬁﬂﬂ11uﬁﬁu@uﬂ%mﬁw&ﬁ&lmﬂﬂaﬁ

MC2042201 m‘nmgﬁﬂﬁ%’umﬂuqﬂwaE)m'mﬁa 3(3-0-6)
Audience Insight in Media Convergence

MC2042202  n1sAnad1eassAdeuaruIanssy 3(2-2-5)
Media Creativity and Innovation

MC2042203 quw'%'amamﬂquaam’mﬁa 3(2-2-5)
Aesthetics in Media Convergence

MC2042204 m‘amﬁmmwLLazLﬁEJa"Lquaammﬁa 3(2-2-5)
Visual and Audio Production in Media Convergence

MC2042205 m‘aa%"]aaaaﬁﬁawﬂuqﬂwaamwﬁa 3(2-2-5)
Content Creation in Media Convergence

MC2042306 nistaisedludedivainvany 3(2-2-5)
Transmedia Storytelling

MC2042307 misdamisanuidssuaznisdeanslungingd 3(3-0-6)
Risk Management and Crisis Communication

nguAYIANNINISHANATIRTINIRmAlUlaE

MC2042208 niseenuuuns finludedivainuane 3(0-6-3)
Graphic Design in Transmedia

MC2042209  NNSENEAINAENABINATNIVUIALEN 3(0-6-3)
Small Compact Cameras Photography

MC2042210  nnsadreniwnsfinadeulm 3(0-6-3)
Animation Graphic

MC2042211 L‘iﬂﬂﬁﬂﬂﬂﬁﬁﬂﬁUﬂﬂwLLaSL?WENELUEJm’TaEJM‘i’m?‘IIE] 3(0-6-3)
Visual and Audio Editing Technigues in Media Convergence

MC2042312  wiadansiduiisnsuavguiaus 3(0-6-3)
Master of Ceremony and Presenter Technique

MC2042313 n1seRnLUULATRRILILNaANDSY 3(0-6-3)
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MC2042214 m‘mm@ﬁ%ﬁaiuqﬂwaammﬁa 3(2-2-5)
Digital Marketing in Media Convergence

MC2042215 ANSHARTIENNSHUUATUINDS 3(0-6-3)
Omni-media Program Production

MC2042216 m‘a‘m&mmi’nL.La:mw%mﬂwﬂu&mwaamwﬁa 3(2-2-5)

News Reporting and Production in Media Convergence

MC2042217  msadinsiduduaznisaomsmnannlugavasusude 3(0-6-3)
Brand Building and Marketing Communication in Media
Convergence

MC2042218 u‘j’ﬁmﬁ'i:uLLa:mTU5:ﬂa°uq'§ﬁﬁlam%mé'wluawuﬁaaﬁmaﬂju 3(2-2-5)
Innovation and Start-up Business in Mass Communication

MC2042219  nswanwenAEn 3(0-6-3)
Podcast Production

MC2042220  n1sudvnsessuadhudnIndeasinay 3(2-2-5)
Integrity Management in Mass Communication Profession

MC2042221  tihdeansinavudaaialuganasusinde 3(2-2-5)
Solo Content Creator in Media Convergence

MC2042222  msiiasizvideyaiiionudoasinay 3(0-6-3)
Data Analytic for Mass Communication

MC2042223  Usziiunsasieiiniifowmealulad 3(3-0-6)
Issues in Creative Media Technology

MC2042224  nswimunanuduasaasuuarauduasuaiiou 3(0-6-3)

Augmented Reality and Virtual Reality Development

nguIYIlATNIL 4 widaehn Usznaunie

VAU P23 280

MC2042325 nseseulaseauiidunaasernimemalulad 1(0-2-1)
Preparation for Creative Media Technology Special Project
MC2042426 lasanuiitAun1aasenninemnalulad 3(0-6-3)

Special Project of Creative Media Technology
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MC2003301  AISLA3EUAUNSDUANAIANWN 1(0-2-1)

Preparation for Cooperative Education

1. Avnenwmalulagnislagaunazussuraunus
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MC2013402 aunnafnwInaniIsiawuiwazyseindunus 6(0-40-0)

Cooperative Education for Advertising and Public Relations

Tunsaldanunsoamadousedvn MC2013402 andadnymnanislasauazyseanduius daduluaiy
YJovsnvuninedomaluladsvuinanszuns TAeNITRERAANEILEaEN1THNWITITN N.A. 2553 HIoNAVDI
ANENTIINSETURAveUNanans idenamsideusedvn MC2013303 msinUssaunsalividnnienislayaiuas
Uszduius andeneniildameadouls

MC2013303  N1sHNUsEaunsane@nmenislawauwazlssundunus 3(0-40-0)

Practice for Advertising and Public Relations

dwiuiitamedouin MC2013303 msiinuszaunsalinwmenslavanuazUssnduiug asfeaden
amzJouneiv MC2003304 Tandtmilunudeansinany wiadenseinanngyinindeniiduseinugioad
WeAn 3(0-6-3) weAn Tasdaslidfuneiniasamadewiound weldmhedslusednuidias 36
nigfAn mund uae.1 a1vmalulad 1nTedvr MC2012221 sudrfuAadluaulawan vie MC2012223
wadan1s.duiitng

MC2003304  Tansimilusudeansinavy 3(0-6-3)
Mass Media Worldview

MC2012221  umfuAadlusulavan 3(0-6-3)
Art Directing for Advertising

MC2012223  wiadansduiisns 3(0-6-3)

Master of Ceremony Technigue
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MC2023402  awRafnwmaneluladnisuande 6(0-40-0)

Cooperative Education for Media Production Technology

Tunsdildannnsaameidousedun MC2023402 anfindnwimanalulainisudnde sudulunudadeiu
uIngrdomaluladsnvuinanssuas 1100n159naniaAneILasn1SENIUIvI TN WA, 2553 WIouRUDS
AnznssUNsHIURnvaUndnans Trdanameidousein MC2023303 msinUszaunsaliniwmaeiunsuande
s nenildamadouly
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MC2023303  nsinUszaumsaivdnmanelulainisuanie 3(0-40-0)

Practice for Media Production Technology

dwmvgilameifowivn MC2023303 nsHnUszaunisaliviinmanaluladnisndnde dsdouden
amzideuseiv MC2003304 lanfirillunudoasinasu viadensginnnnguinindenidumeivuiin
s o - w Y = - = = v oA g o = = s
fvefin 3(0-6-3) mihefin lnedetidrfuneiniiavamezideuisunm elimheinluselvnu]idasu 36
miwfin AN uAs.1 a1vwnalulad 5183w MC2022219 MISHARTIENTYNU Y30 MC2022224 N1y

NNLATLEDAANIZN

MC2003304 Iaﬂﬁﬂﬂumuﬁ;aaﬁmaw 3(0-6-3)
Mass Media Worldview
MC2022219 m‘smémmam‘zg‘mﬂu 3(0-6-3)

YouTube Production
MC2022224 A58 UATNLAZLALILQNIZNI 3(0-6-3)
Visual and Audio Specialty Editing
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SWEIY P23 28RN

MC2033402 annadnwimanalulagianiiie 6(0-40-0)

Cooperative Education for Multimedia Technology

Tunsaldanunseamanidouseinn MC2033402 anfindnsmanaluladfadiiie Saduluaudetdu
uIngdomaluladsnvuinanssuns 1100n1590aniaAneILasn1SENIUIvI TN WA, 2553 WIouRUDS
AMENITUNMSESURnYvaUNAngans IWdenamsilousegivn MC2033303 nsdnUssaunisalininmanalulad
Saafenuivionildamadouly

o e e

MC2033303 n1senuszaunisanvdnwmianaluladdanime 3(0-40-0)

Practice for Multimedia Technology

= £

dmfugfiameidouivn MC2033303 n1sinUszaunisalivinmanaluladdadiide asdeaien

=

amzideuseiv MC2003304 lanfirllunudoasinasu viadanseinannnguinindenidumeivuion

Imhein 3(0-6-3) wiiwin leedsslidrduneininegamsidouiounas Welimbeinlusieinuiisasu 36
wefin manuel uae.1 @vmalulad laud 5193971 MC2032222 dadsiinididnvseiing

MC2003304 Iaﬂﬁﬂﬂumuﬁ;aaﬁmaw 3(0-6-3)
Mass Media Worldview
MC2032222 dedsfiusididnnseding 3(0-6-3)

Electronic Publications
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MC2043402 a@vnafnwmaasernimewmalulad 6(0-40-0)

Cooperative Education for Creative Media Technology

Tunsdilianunsoamadoussian MC2043402 aniadnwmnsefinidomalulad Fadulumudatdu
uInedamaluladsnvuinanssuas 1100n1590aniaAneILarn1SENIUIvI TN WA, 2553 WIouRUDe
AMENITUNIHTURAYRUNANEnSs IAldenameilousiedv MC2043303 Hnuszaunsalinn@nniensiefiniiie
wialulad audweniildamedouls

MC2043303 n1sanUszaunisalnvdnmieasieiniivemealulad 3(0-40-0)

Practice for Creative Media Technology

dwiugiiameidouizn MC2043303 n1sinUszaunsalivdnnasiedindidomalulad azdeaden
amzideuseiv MC2003304 lanfrlluanudoasinasu viadanseinannnguinindenidumeivuion
s o - w Y = - = = v oA g o = = s
fviefin 3(0-6-3) mihefin lnededidrfuneiniiavamezideuisuum elimheinluselvnu]idasu 36
i N ure.1 arvumalulad laun 519991 MC2042221 mylnsigideyatiianudeasuiavy

MC2003304 Iaﬂﬁﬂﬂumuﬁaaﬁmaw 3(0-6-3)
Mass Media Worldview
MC2042221 mﬁm'ﬁ:ﬁ%’agmﬁ 99UADANTLNAYY 3(0-6-3)

Data Analytic for Mass Communication
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U9 1 /mansAnendl 1 wiein | vged | UJUA | Anerdasauias
GE210010X | Anngumwilne 3 3 0 6
GE22001XX | Awnguarwsinaszina 3 3 0 6
GE250010X | Awngunadnwidasiunuinig 1 0 2 1
MC2001101 | ndnmslawanuazUssanduius 3 2 2 5
MC2001102 | wanmisdeansmanmuazides 3 2 2 5
MC2001105 | wanmisuaznguideasinayu 3 3 0 6
MC2001106 | wilulaBnissnenwiiemsioans 3 1 4 4
MC2001108 | wilulaBasaumenazaoufiameslunudeans 3 2 2 5
374 22 16 12 38
alus /Ao = 28
Ui 1 /mansAnedl 2 wiein | nged | YJUR | Anwrdasauias
GE22001XX | Awmnguarwsinaseina 3 3 0 6
GE2XXXXXX | Inngudteumaniiazuyvemans 3 3 0 6
GE250010X | Awngunadnwidasiunuinig 1 0 2 1
GE28XXXXX | Amnguysanms 2 2 0 i
GE28XXXXX 3?.1'1ﬂ'§ju‘l,l“‘§m']ﬂ']‘§ 2 2 0 4
MC2001103 | walulaBiladfiide 3 2 2 5
MC2001104 | eSieiiniliiomalulad 3 2 2 5
MC2001107 | wadlansihiauslunudoasinasu 3 2 2 5
3734 20 16 8 36
alus /Ao = 24
Ui 2 /mansnendl 1 wigin | naed | UJUR | Anwdeaues
GE22001XX | Awnguatwsinalseina 3 3 0 6
GE2XXXXXX | nngudteumaniiazuyvemans 3 3 0 6
MC2012206 | nMsUiMINUgnAaElATINIgIiaNTslavMILae 3 2 5
Uszduniug
MC2012207 | nsifsudiomsieansnessuasionau 3 0 6 3
MC201XXXX | Jmiwiden 1 3 X X X
MC201XXXX | Fudiwiden 2 3 X X X
XXXXXXXXX | Auwdonias 1 3 X X X
3734 21 XX XX XX
Falug /dUaw = XX
Ui 2 /mannsAnendl 2 wiwein | vqul | U§UR | Anwndasauias
GE22001XX | Awnguatwsinauseina 3 3 0 6
GE2XXXXXX | Fwnguadnmaniwazinenmans 3 3 0 6
MC2001209 | 93usssuuaznguinedoasinasy 3 3 0 6




Ui 2 /mansfnendl 2 wiwein | vqul | U§UR | Anwndasauias
MC2012201 | M3ins1zianz8nAnunedn1srasuilag 3 2 2 5
MC2012202 ﬂﬂqwéﬂWiﬁaaﬁﬂﬁmmm%agﬁmmﬂuqﬂﬁ% ia 3 2 2 5
MC2012208 | msidsuiiesnilamanuasussndumiug 3 2 2 5
MC2012209 | wellamsvisuasnisainwyadnamiiienudioansnisnann 3 0 6 3
374 21 15 12 36
alus /Ao = 27
Ui 3 /mansAnendl 1 wigin | nged | YJUR | Anwdeaues
MC2001310 medsdearsinavy 3 2 2 5
MC2012303 | msdanistayauaznisiesesifiossianulawanuas 3 0 6 3
Uszduiug
MC2012304 | msa¥umsiaudiiionudsdu 3 3 0 6
MC2012311 | msmausudalssan 2 5
MC2012313 | Nagnsn1sainNassALasN1TNanIUU sz mauuS 0
374 15 9 12 24
alus /Ao = 21
Ui 3 /manisnendl 2 wiein | naul | U§UR | Anerdteaues
MC2012310 | msnaAdieianssuwasn1snaIadaiuayu 3 0 6 3
MC2012312 | nagnsn1iainassAkasn1suandulavan 3 6 3
MC2012325 | mswssdlasanuiiiawnanislavanuas Ussanduiud 1 0 2 1
MC2003301 | MIw3aumIUnSouaniafne 1 0 2 1
MC201XXXX | Fwdiwiden 3 3 X X X
MC201XXXX | Fwdwiden 4 3 X X X
XXXXXXXXX | Avudenias 2 3 X X X
3734 17 XX XX XX
Falug /dUaw = XX
Ui 4 /mansAnendl 1 wiein | el | URUA | Anwidieauies
MC2012405 | vinwzmisifiudfussnauntsdeansmsmann 3 3 0 6
MC2012426 | lassnufiasnenislasaiasyszyduiug 3 0 6 3
MC2012XXX | Fwdwiden 5 3 X X X
334 9 XX XX XX
Falug /FUaw = XX
Ui 4 /mansfnedl 2 Wil ngud | V§UR | Anedieaues
MC2013402 | awfadnwvnamslavanuasUszanduiug 6 0 40 0
3734 6 0 40 0

F1lue /AUa = 40
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Ui 1 /mansfnendl 1 wiein | waed | U§UR | Anwrdasauias
GE210010X Annguawing 3 3 0 6
GE22001XX FNNFUNM AU TEINF 3 3 0 6
GE250010X Fngunaineiaziunuinms 1 0 2 1
MC2001101 nannslawanuazUszuduniug 3 2 2 5
MC2001102 wann1sdeansmeninuazides 3 2 2 5
MC2001105 wannsuaznquiideomsuany 3 3 0 6
MC2001106 weluladnissgniienmsdoans 3 1 4 4
MC2001108 wilulafmsaumeuazaoufiameslunudeans 3 2 2 5
334 22 16 12 38
alus /Ao = 28
Ui 1 /mansAnendl 2 wigin | waed | U4UR | Anendduauies
GE22001XX Fngunewnsene 3 0 6
GE2XXXXXX Fringudipuaniuasuyvemans 3 3 0 6
GE250010X Fngunadnwinasiunuing 1 0 2 1
GE28XXXXX %mt‘jwﬁmm'ﬁ 2 2 0 4
GE28XXXXX %mt‘jwﬁmm'ﬁ 2 2 0 4
MC2001103 wiAluladilafilife 3 2 2 5
MC2001104 pstofivififowalulad 3 2 2 5
MC2001107 wedlamsihiauslunudeansinasy 3 2 2 5
37U 20 16 8 36
alus /Ao = 24
Ui 2 /mansAnendl 1 wigin | waef | UJUR | Anwrdasauies
GE22001XX NG BIANUITEINA 3 3 0 6
GE2XXXXXX Fringudirueaniuazuyveaans 3 3 0 6
MC2022201 NMadeuuyIngnseneides 3 2 2 5
MC2022202 N dEuuNIIBN13T9a319a3IA 3 2 2 5
MC2022203 wiatian1sdAuN LA dsITET9aTIA 3 0 6 3
MC2022204 nuaussuazudsaiiansuanda 3 2 2 5
MC202XXXX Tandwiden 1 3 X X X
37U 21 XX XX XX
Falug /FUaw = XX
Ui 2 /manisfnenil 2 wiigin | wged | URUR | Anwidasauies
GE22001XX FNFUNMINNIUTTNA 3 3 0 6
GE2XXXXXX Fnguedinanansuazineimans 3 3 0 6
MC2022205 NMINERTIINITINYNTEES 3 0 6 3
MC2022206 N1skAnTIeN1TINGInsvial 3 0 6 3
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MC2022207 nafinuwazwaiialunsnande 3 0 6 3
MC2022208 | auviseanilumsuande 3 2 2 5
MC202XXXX J@wdan 2 3 X X X
374 21 XX XX XX
Falaa /AUei = XX
Ui 3 /mannsfAnendl 1 wiwin | wqu] | UJUR | Anwidneauies
MC2001209 WusTIULATNMINyAeaTInaTY 3 3 0 6
MC2022309 wailan1slgidomaznisiugusznie 3 0 6 3
MC2022310 Ynuazaniunsaiiagiu 3 2 2 5
MC2022311 nManAnuaznsaantsdelal 3 0 6 3
MC202XXXX Jwidan 3 3 X X X
XOOXKXXKX Jyndanias 1 3 X X X
374 18 KK KK XX
Falaa /AUei = XX
Ui 3 /mansAnendl 2 wiigin | vgel | UAUR | Anwidasauies
MC2001310 mﬁﬁ'&ﬁaaﬁmaw 3 2 2 5
MC2022325 mawealassnufivemediunisudede 1 0 2 1
MC2003301 MMIMIBUANUNSBNANN AN 1 0 2 1
MC202XXXX JTwiden 4 3 X X X
MC202XXXX J@wden 5 3 X X X
XOOOKXXXX Jyudanias 2 3 X X X
974 14 XX XX XX
Falag /dUad = XX
Ui 4 /mansAnendl 1 wiwein|  nged | UHUR | Anwrdasauies
MC2022412 Q’stﬂaumsmuéamimaw 3 2 2 5
MC2022413 wiafiansdunuimIndunsndede 3 2 2 5
MC2022426 Tassnuiiawnadunsuande 3 0 6 3
974 9 q 10 13
7l /dUaii = 14
Ui 4 /mansnendl 2 wiaein| wged | UJUR | Anwrdasauies
MC2023402 avfaAinwmamalulagnisndnde 6 0 a0 0
974 6 0 40 0
7l /&Uai = 40
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Ui 1 /mansAnendl 1 wihgin | waed | UJUA | Anwdeauies
GE210010X | Fwnguamwilve 3 0 6
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GE22001XX | Awnguanwinauseina 3 3 0 6
GE2XXXXXX | Fwnguadnmaniwazineimans 3 3 0 6
MC2001209 | 93usssuuaznginedoasinasy 3 3 0 6
MC2032206 | M30NUUUGIEITNETIA 3 2 2 5
MC2032207 | n13anwuunw 3 4 3 2 2 5




MC2032209 wotiwdu 2 46 3 0 6 3
MC2032210 AN389NLUULAZHERNLNL 2 7 3 0 6 3
374 21 XX XX XX
Falaa /AUei = XX
Ui 3 /mansAnendl 1 wiein | naud] | URUR | Anerdasauias
MC2001310 mﬁﬁ'&ﬁaaﬁmaw 3 2 2 5
MC2032308 | nmseenuuuiiuled 3 2 5
MC2032311 nToBNLULLAazAINieaIY 3 TR 3 0 6 3
MC2032312 | msdmselununweuns 3 0 6 3
MC203XXXX | Fur@wden 1 3 X X X
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Falaa /AUei = XX
Ui 3 /mansfnedl 2 wigin | nged | UJUR | Anwideautes
MC2032313 nseanuuumaluladmuniussuaiiou 3 I 3 6 3
MC2032325 | mawssulasanufiimwmanaluladiafiiife 1 2 1
MC2003301 NIW3BUANUNIBUANNIANEN 1 0 2 1
MC203XXXX | Fadividan 2 3 X X X
MC203XXXX | Fadividan 3 3 X X X
MC203XXXX | Fwdwdan 4 3 X X X
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Falaa /AUei = XX
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MC2001209 WusTIULATNMINyAeaTInaTY 3 3 0 6
MC2042306 | muaFedludefivainnane 3 2 2 5
MC2042313 N1398NLULLATTIALILNaAND I 3 0 6 3
MC204XXXX | Jwidiwidan 2 3 X X X
MC204XXXX | Jwidiwidan 3 3 X X X
MC204XXXX | Jwdiwdan 4 3 X X X
374 18 XX XX XX
a1 /AUA
Ui 3 /manisnendl 2 wiein | nged | U§UR | Anerdasauias
MC2001310 mﬁ%’mé"am'ﬁma@uu 3 2 2 5
MC2042307 mMsdamsanudsaaznisdemslunngingd 3 3 0 6
MC2042312 wailan1s Jufisnsuazeiiiaus 3 0 6 3
MC2042325 mawIvulassnuiilenasefiviidomealulad 1 0 2 1
MC2003301 NIMIBUANUNTBNANNIANY 1 0 2 1
XXXKXXKXX | Fdeanias 1 3 X X X
374 14 XX XX XX
a1 /AUA
Ui 4 /mansfnendl 1 wiein | nged | UUR| Anwrdasauias
MC2042426 Tassnuiiiawmamslefiviifomealulad 3 0 6 3
MC204XXXX | vudoniad 5 3 X X X
XXXXXXXXX | Fyndonia’ 2 3 X X X
374 9 XX XX XX
a1 /AUA
Ui 4 /manisnendl 2 wiein | nged | UUR| Anwrdasauias
MC2043402 anfadnwmeAsediviidumalulad 6 0 a0 0
374 6 0 40 0

lus /dUai




3.1.6 AN23UNYIIEIV

< nguIvInlng

GE2100101

GE2100102

GE2100103

GE2100106

mwlveiienisdoans 3(3-0-6)
Thai for Communication

aslnwilneg arwfunisdeans finvensils NINA N5DULAENITITEUYTZLAN
AN 9

Thai language usage; language and communication; listening; speaking, reading,
and writing skills

nﬁwﬂlﬂatﬁanﬂiﬁaaﬂﬁqiﬁa 3(3-0-6)
Thai for Business Communication

nsldarwlne mnuvhluuazuundnieaiunisdearsssia msdeuaamnegsia
Uselning 9 mMalguadnsany NMsileutuiiniagsngnunessng Madsulasenis
N95519

Thai language usage; general knowledge and concept of business communication;
writing business letters; application writing; memo and business report writing;
project proposal writing

mwlvefienisiuaue 3(3-0-6)
Thai for Presentation

‘ﬁugmm'ﬁﬁ%aua nsldarwlunisiiaue sYwvukazidnisinaue wmedans
dianeiid nadenlfinsosdiolunisinaus

Basic of presentation; language usage for presentation; presentation formats and
methods; effective presentation techniques; choosing presentation tools
mMyasIRai s EIReNAuITin 3(3-0-6)
Language Creativity for Life Development

nsilses ATz MsdenassuaziSoulSsstoum iz Ay MsTuUssnudfny
Sviviunsenu msdeusjsassraisnulnivazmsuiuliuianssuiiedaus
Analytical listening; word selection and sorting words; reading comprehension and

discretion; writing to create new work, and applying innovation to present




< NAUIYVINIIANUTZINA

GE2200101

GE2200102

GE2200103

GE2200104

NI wNALiA 3(3-0-6)
Technical English

mslinmdsnguiiAsudosiuivdn fdwiuazduruissuivin Tannuddy
wazswandaainilaiios n1slilenuuaznissuundseiny {?umaum'aﬂﬁﬂ'ﬁ
N1FUTILILNTEUIUMS ANUFURUSVRIMALAZHA

English usage for careers in technical fields; technical terms and work-related
expressions; main ideas and supporting details; definitions and classification;

instructions; process description; cause and effect relationship

AMusengeiioaTn 3(3-0-6)
English for Careers

nsdearsnwdanguiiiednluldlue@weng q mswuvzdauluaniulsznaunis
nsAaNeNIeEIna Nsdtawenalsznouns nsvenamanUAvesdumuaruInig
nsseaznsundymvesemnd nsseuANNNTIIiIveINIANELY

English communication in various careers; meeting people in the workplace;
making an appointment in business; giving presentations about company
performance; describing products and services; making and dealing with
complaints; reporting progress on work

A1591UNT1DING Y 3(3-0-6)
English Reading

nslinauynsuesulald msianumnereIddmiainuiun lassasnsveslselen
psrUsznouitiluniseu walaniseiu Wnweniserudulamnunazasulanny
dfgy

Using online dictionaries; guessing meaning from context; sentence structures;
components of reading comprehension; reading techniques; reading for main
ideas and summarizing

A1sNNIEI9Ng Y 3(3-0-6)
English Listening

nsilsnwdinguluaniunisaleng q ludidauszantu msilsunaunun msilassdugs
Wi Msilsunausazaufan invensilufiedulannuuazmaianisia

English listening skills in various situations in daily life; listening to dialogues,
paragraphs, articles and answering; listening comprehension for main ideas and

listening technigues




GE2200105 ANSAUNUINIEIDINGY 3(3-0-6)
English Conversation
nsaunuINISInguaaaIunsalag o gndeduazmanzay n15vAu3In
uarmsassanudue n1sdendedudn nsveniifauaziienns nislinwdngulu
Frupwns nslinmndsngululsausy msidumvisadien
Conversation in various situations; getting acquainted; going shopping; asking for

locations and directions; eating out; staying in a hotel; traveling

GE2200106 mwﬁuﬁuﬁm 3(3-0-6)
Fundamental Chinese
STUURUDU NISHNTIBLAZAITUUEUNG? m‘ﬂﬁ%’a;&alﬁmﬁ’uyﬂﬂaLLagam%rﬂ.u
ASEUATY MsUBNARINsUsERITY MsTeURILarMSAIeINS ASANEIS
Pinyin system; greetings and introductions; talking about personal information
and family members; talking about daily routines; shopping and ordering food,;

asking for directions

GE2200107 arwr3uiiiannsdedns 3(3-0-6)
Chinese for Communication
nseanidiss mdnTLazduum e Iuililuiinusesniu msaunuldneu nsideu
anvnelaneyu Mseuannunediannseiing
Phonetic; vocabulary; and expression used in daily life; dialogue,

correspondence; writing e-mail

GE2200108 nﬁwﬂﬁanqwtﬁan1ﬁL§ﬂu§ 3(3-0-6)
English for Learning
nmslfduiunazlasiaiunwidinguitensdoasluiiavszdriu léun mainme
LaznNIsLUzUI6I N13UIT818YAAGT ?"iﬂ"ﬂﬁ]\'j amu‘ﬁ m'ﬁmwwmam‘mﬂuaﬁm
ﬂ']‘ﬁ‘U'i'ﬁEJ'WEJLWF’!ﬂTﬁﬂi LLa%ﬂ']'iﬂ']ﬂﬂ'ﬁﬂﬂuE]uWﬂﬁ
English usage of expressions and structures for daily communication; greetings
and introductions; describing people; describing things; describing places;

describing past events; describing future plans and predictions




GE2200109

GE2200110

GE2200111

GE2200112

Winyzn1sapaNsAIEnTwSINgY 3(3-0-6)
English Communication Skills

MsaUinEeA1sile n1sne ﬂﬁa"]uua:mm%uﬂmwé’aﬂqmﬁam‘aﬁaaﬁlﬁgﬂéfaq
AUFAIUNITAIAN 9 NSUTBULTIBU %umaum‘aﬂﬁﬁ’ﬁamﬁ"ﬂﬂ nsfmuaiiauly
ﬂﬂﬁwwﬁagaluﬁaaaulaﬂ m‘mamﬂﬁaummﬁ@LﬁuLLaz{l’agaﬁmaﬁ nMslwALuzn
Development of basic skills for listening, speaking, reading, and writing in various
situations; comparison; general instructions; conditions; searching for online

information; exchanging opinions and information; giving advice

mtnET&nqmﬁan'n:wuﬂ“luﬁmfmim:uaxn*rﬂﬁ'nﬁ 3(3-0-6)
English for Public Speaking and Debate
m‘mé’aﬂqwﬁm%’umﬁﬁﬂlu'ﬁ'mmﬁm:LLa:m'ﬂé”nﬁ Uﬁ:i’ﬁmmﬂumﬂmmmﬂuﬁ
ansnsaiy dudszneudidguenisne msUsvendldvedanisyn uwardndnusaina
mquIaﬁﬁLﬁ'mﬁ’ummﬂiuﬁmﬁﬁmmazmiﬁnaualuﬁ'mﬁﬁmz

English for public speaking and debate; history of public speaking; essential
components of speech; application of speaking technigues and the International

Phonetic Alphabets (IPA); technology for public speaking and public presentation

nﬁwﬂﬁanqwtﬁaqﬁﬁaaaulaﬁ 3(3-0-6)
English for Online Business
awdsnguidulvigusznougsiaaunsadeaisuarsingsivriuszuusaulall
lngnznmsindenugnA1w i@ legldfmdni duiu lassasehensallusnuy
nsuausduaAl n1slavuiduni nsinnaniwdinguriusruudinuesulall
nsvigsnssuesulall nsvevesesulall nagninisvisveseeuladl

English for entrepreneurs in communicating and running online business,
especially in contacting foreigners using vocabulary, expressions, and
grammatical structures in these aspects; product presentation; product
advertisement; social network communication; online banking; strategies in

online sales

mmé’anqwhmiimnﬁﬂuﬁa 3(3-0-6)
English via Media Literature

mslénrwsanguluassanssudesie o ludiauszdiu masaznmeund azes
ﬁaﬁﬂmmaaulaﬂLLa:%auuamwmm:uaﬁ’amm m‘amzwﬁnfwwé’mﬂunwﬁ%é’mu
ooulau




GE2200113

GE2200114

English usage for media literature in daily life; songs and movies; soap opera;

social media and current social trends; social awareness

AMHIDINHIINANEUAT 3(3-0-6)
English from Movies

dIUNIULAZALAINIYISINBIINAMEUNT N159BNLEEY FIuNTWILazaiaun1w Usum
meTausssuang 9 msihlulgluaarunisalang q luiadszaniu

English idioms and slangs from movies; pronunciation; verbal and nonverbal

communications; various culture contexts; applying for daily life

ANWIATINUTTIY 3(3-0-6)
Language and Culture

vannslinmdngulumseanslususifuntwaina msdeanslasnisléiaunim
LazDTIuNTY] TAUSITUAINAUNAINTAITDYR N1sheasszninaTaus I
Ademdetunaruanaety dnsemannalunisieans ndnnisdeansluudunsng 1
nsUszenAlinI¥dIng wuar TausssuaeaNuAnTEIassd

Principles in using English in communication as an international language; verbal
and nonverbal communication; culture from people in different countries and
nationalities; intercultural communication in similarities and differences; principles
in intercultural manners in communication; principles in communication in different

contexts; applying English language and culture with creative thinking

< NAUIYIFIRUAIFATUAZUY BEANENS

GE2300101

NAIANSAIAURAZAUNUALY 3(3-0-6)
Social Dynamics and Modernity

wuAnuazvgensdnuatelnd lnssassdinuuazandu anuviuadouaznszua
Tan1ATaid Arunainraten1aTmusssy Wauin1snianisiiies ninfinaddies
UszrdUlasuaznsiidiusiunienisdles Jymdsautaznisunily

Modern sociological concepts and theories; social structure and institutions;
modernity and globalization trends; cultural diversity; political development;

civics; democracy and participation in politics; social problems and solutions




GE2300102

GE2300103

GE2300107

GE2300108

uyweFUNUS 3(3-0-6)
Human Relations

ﬁmLLagmmﬁWﬁmﬂmwwa”uﬁu% NOANTTULALEITUTIAVBINYRE ws3gslady
uyweduusluasAnis nnsdearsivuyveduius uyveduiusluiausssulneg
VANSITUMAAU UL B FURUS

Background and Significance of human relations; human behavior and nature;
motivation and human relations in organizations; communication and human
relations; human relations in Thai culture; religious principles and human

relations

52 08U 3(3-0-6)
Research Methodology

fuuazaiudifyroanisive TagusrasAnazyszlnnveInisive Fumouuaz
n1seanuuuide IBnsdudiegisuarnisiiusiusiudeya n1siasizRdeya
115398 MsArUwaznIsiLauedauanisITe Madeusenumside

Background and significance of the study; objectives and types of research;
research process and design; sampling and data collection; data analysis; data

interpretation and presentation; research report writing

nvaneEuazasessINluIYIIn 3(3-0-6)
Law and Professional Ethics

ngminefiAadostunisusenauindn asserussadndn AvduuveTY 23U5TTULAY
AU URATOUADHIAN

Professional laws; professional ethics; human rights; ethics and social

responsibility

e ufnyl 3(3-0-6)
ASEAN Studies

AudaaanauUszyviiuisedions Jueanidedld (endeu) Yjyyinsuszyuansen
wazngUnsendeu arusiusloluniswaunaivdnendeu Sgau1inadeunay
UszmArasa anudAyransegauiulugiinipendeu

Founded of the Association of Southeast Asian Nations (ASEAN); declaration of
the Summit and the ASEAN Charter; development of ASEAN pillars; member

states and dialogue countries; importance of coexistence in the ASEAN region




GE2300110

GE2300111

GE2300112

GE2300113

NINAIUIANNINTIALAZANBLR gy 3(3-0-6)
Quality of Life and Well-Being Development

AIUNUNYYBIAMUNINTIN LunAauazngufiiisades ﬁa%ﬂiﬂlum'ﬁ@ammw%ﬁm
AUANTINAUNTTINNULATALEY Fnweiaiiannudisaluaidn nsasEntng
LLagLﬁuﬂmﬁﬂumummazﬁgu A159ANNSAUD1SUALATAMULASEA NISAATILATIEN
snaulanazundgymniegiaineasse

Quality of life definition; concepts and theories; indicators for measuring quality
of life; work and happiness; life skills for career success; self-esteem and other-
esteem; dealing with emotions and stress; critical thinking and creative problem

solving

FANARTNEIIGnIsHAILNTIES ST 3(3-0-6)
The King’s Philosophy to Sustainable Development

NISHRAIUINILATEEAD ENNITHATLUIAAUSYYILATEENINBLNEY NANSTTUIAUIA
mMsvimsdanisaudss nsiaunfidsdu Jym wansznunazinginiswaunlu
denulnouazdinulan ﬂ'1'aﬂ'agE;ﬂ(ﬁ‘wé’ﬂﬂ%"ﬁgyjL@i'i‘ls}gﬁﬁ]waLﬁmLﬁamﬁﬁwmﬁﬁﬁu
Economic development; philosophy and concepts of sufficiency economy; good
governance; risk management; sustainable development; problems, impact and
development crisis in Thai and global societies; application of the sufficiency

economy philosophy for sustainable development

YUBUANE 3(3-0-6)
Community Studies

N15ANHIYUIULUVYTAING LATEEAD deau Useifarans nisillas Tausssy
Qﬁﬂmvgyjﬁaaa'u nssansauwmananelulad A mTinludieudes uasfian1anis
Wauwnog1adadiu

Integrated community study; economy, society, history, politics, culture, and
wisdom; information technology literacy; life quality in urban society; and

sustainable development direction

qela Taazen 3(3-0-6)
Youngster with Good heart

USusnumnuAndunaadiuauiardiusy  afedsauiilinudonisnain  ensysu
Autiasmadedludiny Usunasamedaneiies




GE2400102

GE2400103

GE2400104

GE2400105

Creating ideas for personal and public anti-corruption; creating an honest society;
enhancing the index by creating good citizens for society; corruption adjustments

with sufficient minds

Inanenaly 3(3-0-6)
General Psychology

funuazauddyredainen WusNIU ﬁ::1LLamﬁauLLazﬁ'ﬁumm‘waaw‘wé d359M87
fiBviswarenginssuveanysd M3iu maFeuiwazmsgdla wnidiygwaza
2a1AN901sHal YAdNAIWM N1sUSUMLazaunIndn ngAnssunedeay

Background and significance of psychology; heredity; environment and human
development; influence of physiology on human behaviors; perception, learning
and motivation; intelligence and emotional quotient; personality adjustment

and mental health; social behavior

Inefinyn 3(3-0-6)
Thai Studies

anudusnvesrurdlne Snvaurdeu iwswgia nsunasesvedive anude maun
Uszindl ausssudn giitygviosiiu

Background of native Thai; Thai social, economic, and government; beliefs;

religion; tradition; rice culture; local wisdom

NINAUIYARNAN 3(3-0-6)
Personality Development

ANUNINYUATANUEAYVBIUAGNMN NUIUAGNNN ﬁaﬁaﬁﬁ%w%waﬁayﬂéﬂmw
n1sUTudseumannn m’ﬁ’uﬁﬁmﬁummm gunndnuarmsUiuda uyweduiusiv
YNNI ﬂﬁ'ﬁﬁwumﬂﬁﬂmwﬁamyiﬁi

Definition and importance of personality; theory of personality; factors affecting
personality; personality improvement; self-perception, mental health and self-

adjustment; human relation and personality; perfect personality development

WHANTTUNYBIAUNITHAUINY 3(3-0-6)
Human Behavior and Self-Development
wARLaYeIAUTENIUNGANTTHLLWE N1sHRLIAY m’a:@ﬁﬂm'ﬁmﬁ'auwaa A3
BSeus MsiwLINITNe n1sUsui ww&5’11ﬁuél,l,amw%mﬂuaaﬁmﬁaﬁﬂm
guaminuarnisiasuas e iinliduge




Human behavior concepts; elements of human behaviors; self-development;
transformational leadership; learning; work development; self-adjustment;
human relations in modern organization and communication; mental health

and happy life enhancement

GE2400109  vinwzn133anvaume 3(3-0-6)
Information Literacy Skills
ﬂ']'i%ﬂ']‘ﬁﬁi‘ll,‘ﬂﬂ W‘%’WHﬂﬂiﬂq‘ﬁaULWﬂLLaﬁﬂ'ﬁ"ﬁ)ﬂlﬁU ﬂq‘ﬁﬁUﬁuﬁ'ﬁauLWﬁ A5UsEIU
LLaﬁﬂTﬁﬁ@La@ﬂﬂWﬁaULﬂﬂ ANTUIAUDESAUNA ﬂ7557ﬂ§~‘1 ‘U'ﬁm']‘léﬂ'ﬁiﬂ,laag‘ﬂ%ﬂﬁﬁﬁil
NSLUENSAUNA
Information literacy; information resources and collection; searching;
evaluation and selection; presentation; citation; bibliography and ethics of

information usage

GE2400110 Iadyaynianiswaunnu 3(3-0-6)

Mental Wisdom for Self-Development

AMUNINERaTANUdAYvaIIaLaz Uy m‘aﬁ'@um%mﬁiaﬂmmw%ﬁm AT
Heyayraenisiinauns m‘aﬁwmmmmLLagmiLUﬁ'&Juu,ﬂaﬂL%awqﬁﬂimﬁ’mmiﬁﬂ
auns nsUsrgndldaunsludinusydniu

Definition and importance of mind and wisdom; mental development for
guality of life; mental development for wisdom; wisdom development through
meditation, self-development and behavior adaptation through meditation;

application of meditation for daily life

< nguivinadneuazdunuINTg
GE2500101  wafinw 1(0-2-1)

Physical Education

NANNITNINARNY NINAFBUANTTANINNNGY AvTlNIanIy JULUUTBINITIANTS
wisdunardszianuesiing nsuialduainnsiauiuiuaznsUguneIuia n1seen
ﬁ?é'ammﬁaqmmw

Principles of physical education; physical fitness testing; body mass index;
forms of sports competition and types of sports; injury and first-aid; forms of

exercises for health




GE2500102

GE2500103

GE2500104

GE2500105

anne 1(0-2-1)
Social Dance

Useifmnauduan ng sueu wazansemussdana suuuuresdas Anvinueiiugiu
nnsaanFludamizeangg

History; etiquettes of social dance; types of social dance; practice of social dance

nwUszIANdIY 1(0-2-1)
Team Sports

nannsnsiuUsEanin Hnvinwemsiauinnussnniin MsaiaasuaussnnInmig
Ny ng sEleu NANIN1SWIsTuURWIUSEIANTN MsudaduinIazn1sInnN1suUadu
Auszaniin MsuialduanmsauinuaznsUguneiua

Principles of team sports; training team sports; building physical fitness; rules;
regulations and etiquettes of team sports; competition management of team

sports; sports injuries and first- aid

nUszINyYAna 1(0-2-1)
Individual Sports

nann1sn1siwIUsanyana Bndinvenisiauimilszianyana n1sadiaasy
auUIIANMNNTY ng) sEley nAnNsudITuimuszianuana Msudiduiuiuas
Msdansutaduinivszanyaea Msuinlduanmsauiinisaznsusuneuia
Principles of individual sports; training individual sports; building physical fitness;
rules; regulations and etiquettes of individual sports; competition and

competition management of individual sports; sports injuries and first-aid

TUNUINT 1(0-2-1)
Recreation

AUNELATANUFIAYIDITUNUINTT Uszianvasdunuinis Aanssudunuinis dn
UfURnsludihdununns nMsdnRanssuiununmadienstinousy inuddunuinis
N1308AMENNLIUNUNTIERNAINTTUTUNUINTAUANUAINZAL

Definition and importance of recreation; types of recreation; recreational
activities; training in recreational leadership; recreational activities for training

courses; recreational games; camping with appropriate recreational activities




GE2500106

GE2500107

GE2500108

Aavznmislasiudiuaznissegeeuleing 1(0-2-1)
Martial Art with Thai Boxing
AuAkazUsylevivesdalrnistesduduaznisdedaisunelng vinveuazaiius

2
=

fugrumelve nsdszandfalznistesdudiuaznisdedaisunglngludgnisesn
Mdsneiedaasuguamludinusydniu
Values and benefits of Thai boxing martial arts; fundamental Thai boxing skills

and knowledge; applying Thai boxing martial arts to exercise for health in daily
life

nﬁ?dnﬁ‘a&nf'mﬁ'mﬁaq%mw 1(0-2-1)
Weight Training for Health

n1seanfidiniedisianssunisiingrodindn Fnvzuazarmdiugiu nsiindae
Yhuitn ﬂﬁ'ﬁﬂ'ﬁzqﬂﬂ%ﬁaﬂﬁmﬂ']'ﬁ?]ﬂﬁ%ﬁ?ﬂﬁ’ﬂlﬂgiﬂﬁ@@ﬂﬁwé’ammﬁadaLa'%:uqﬂlmw
Tudinusedntu

Exercise with weight training activity; fundamental weight training skills and

knowledge; applying weight training activity to exercise for health in daily life

mﬁammxtﬁiaqﬂmw 1(0-2-1)

Jogging for Health

n1seaniidiniedisAanssunisiuneny ﬁﬂmLLagmmi’ﬁugmm'ﬁammz
m‘aﬂ'ﬁ:&;ﬂﬁﬁﬁm'ﬁ'ﬁmm'ﬁammglﬂqjmiaanﬁwé’amEJLﬁadaLa%uqmmmwiazyﬂﬂalu
FInUszTunazgunndany

Exercise with jogging activity; fundamental jogging skills and knowledge; applying
jogging activity to promote personal and social health with exercise lifestyle in
daily life

& = = 4 = 4
e* nf:l‘a-l AYIAUAAIEAILLASINYIAIERAT

GE2600101

ﬂcﬁﬂmaﬂ%ﬁug'm 3(3-0-6)
Fundamental Mathematics

ATINANENS LUNING NN m‘n’%‘mﬁ’uLﬂgauLLazﬂﬁﬁ’ﬂmﬂJ aruinandudosdu
NOBUNNIUN SULATDUNTH

Logic; matrices; counting rules, permutation, and combination; introduction to

probability; binomial theorem; sequences and series




GE2600102

GE2600103

GE2600104

GE2700101

aRRLD Ry 3(3-0-6)
Introduction to Statistics

AOATANTTUU MLUTEN MSdUMe1e MIUTEINAA NSAFBUANNRTIULAENS
LLUaNaQWﬂiﬂiLLﬂimﬁﬂL%gU

Descriptive statistics; random variables; sampling; estimation; hypothesis testing

and the interpretation and results from the statistics package

AlAFAEAS lUTINU 219U 3(3-0-6)
Mathematics in Daily Life

nsFaneuazn1ste snsdiu dndau Segaruarn1sUszand fufinazU3unns
panbouaziurautnsy mﬁuﬂaﬁi%ﬁmazm@ﬁum syl nssneandiiesduuas
nslvivang mmélﬁmé’mﬁ'mﬁuaﬁﬁ

Weights and measurement; ratio, proportion, percentage and applications; area
and volume; interest and installment payment; value-added tax and income tax;

index; introduction to logic and reasoning; introduction to statistics

mMsanszideyadielusunsudniagunsana 3(3-0-6)
Data Analysis Using Statistical Package Program

n1sdansendaya mﬂﬂﬂmm‘mﬁwL%‘ﬁ]gﬂmaaaﬁ ANALTINTIUUY ADALTIEULNU
NFIATIERANULUTUTIUTMUNIGAEY MTAAsIzitayaduunysznm

Data preparation; use of statistical package program; descriptive statistics;

inferential statistics; one-way analysis of variance; categorical data analysis

InerA1ans ludindizandu 3(3-0-6)
Science in Daily Life

Inemansuazinalulad memansiuusngmsalsssuya wasu wazns
Foanslvsauwimy  Seduarduiunnmdsd  arseillu@iavszinfu auwinisway
WUGNTTUVDINY B

Science and technology; science and natural phenomenon; energy; electricity
and telecommunication; radiation and radioactivity; chemical substances in

everyday life; evolution and human genome




GE2700102

GE2700103

GE2700104

GE2700105

Aaaadauuaznisdanismineans 3(3-0-6)
Environment and Resource Management
mm;’g’mﬁaLL’Jﬂé’amLa:m'ﬁ{fmmw%'wmﬂ'ﬁ NANULIAINYILATAUAATITUYIR
NINYINTETTUYIARAENITOUSNE yafiwdawndey n1sUsufiunansEnuiuinday
AsdanIsAannnde

Knowledge of environment and resource management; ecological principles and
natural balance; natural resources and conservation; environmental pollution;

environmental impact assessment; environment management

Fannumalulag 3(3-0-6)

Life and Technology

Ingnsiumsiauaun o walulagnisunnduazansisagy walulagdnm
walulagnasny wluweluladuazian waluladansaumeuazaeuiiunes

Science and life quality; Medical technology and public health; biotechnology;
energy technology; nanotechnology and materials; information technology and

computer

nermaniuazmalulagiuasulan 3(3-0-6)
Science and Disruptive Technology
wwrAnafelninisinermansuazmalulad weluladuazuianssuiianisiau
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A modern concept in science and technology; technology and innovation for life
guality development; disruptive technology and human revolution; the impact

of disruptive technology; and digital technology transformation
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Green Living
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Environment and human living; sustainable development and green city;

environmental problem in daily life; green business and circular economy; eco-




friendly consumption and environmental-friendly products selection; application
of 7TRs in daily life and work; ecotourism and natural endemic identity

conservation; case study
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GE2810101

GE2810102

GE2810103

GE2810104
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World in 21% Century
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Globalization and modernity; digital transformation economical and political;
crises in development; global citizenship; creative society, Al in daily life;
sustainable development; learning society and 21° century skills

MINALIAUR TN 2(2-0-4)
Self-Development for Careers

nMsianauionadutudfindnu oR ﬁﬂw:umqmé’ﬂwm:ﬁ{hLﬁuﬁm%'m'ﬁﬁwm
m’;ggﬁﬂﬂﬁmé"&muﬂaa ymdnnm mMsvieuduiin msluduszneunisuazaude
afeassadmiunsingenTn

Self-development to be hands-on graduates; necessary skills and characteristics
to work; transformational leadership; personality; teamwork; entrepreneurship

and creative thinking to careers

FIuazn1IAALTIUIN 2(2-0-4)
Life and Positive Thinking
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Life skill development; transformative learning; positive thinking; critical
reflection; consciousness development; life-long learning; life and problem

solving
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Exercise and Sports for Health
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GE2810105

GE2810106

GE2810107

GE2810108

N15UslaADI1NS m‘zmuqmﬁmﬁﬂ nsnHauseAanssudunuINIg n1sUszynd
":‘mmmam%miﬁmﬁ'Uﬂﬁaaﬂﬁ']é'aﬂwLﬁaqsuﬂ']w

The principle of sports science and fitness; knowledge of physical activities;
enhancing physical fithess for health; Self-physical fitness test; food
consumption; weight control; leisure and recreation activities; the application of
sport science and exercises for health

ﬁﬁmﬁmﬁaqmmw 2(2-0-4)
Activities for Health
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Meaning and importance of health and health care practices; self-care for good
health practices; external organ health care; recreational activities for health;
healthy food; mental health promotion

IneramaznisUasnuansisuny 2(2-0-4)
Volunteer Spirit and Disaster Prevention
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Volunteering; Monarchy; the King’s philosophy; basic information about disaster;
volunteer and disaster prevention activities
N13AAKAZNITRRNIUULIANTSUATISATIAYaIUY Y 2(2-0-4)
Human Innovative and Creative Design Thinking
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Definition value and the importance of creativity; types of innovations, creativity;

technigues of thinking methods; creative innovation design; benefits from works
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| Love RMUTP
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The establishment of Rajamangala University of Technology Phra Nakhon
(RMUTP); the study on the pride and prestige of RMUTP alumni; student life and
the university identity's responsibility; student's acceptance and adjustment in
global society; self-awareness; social contribution; the moral life based on the

philosophy of sufficiency economy, and university project development
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GE2820102

GE2820103
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Miscellaneous Mathematics
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Technical and conceptual mathematics; mathematical tricks; mathematical art;
mathematics for forecasting; mathematics and investment; mathematics and
health

ANBIFEAINUNIIATITIN 2(2-0-4)
Science for Living
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Food and nutritional science; medicine and herbs; textile materials and clothing;
residence innovation; health and emerging diseases
Taquazn1suszenaldludinuszandy 2(2-0-4)
Material and Application in Daily Life
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Food packaging materials; automotive materials; medical materials; materials for

clothing; construction materials; material for electric appliance

n1sAn nsaaaulakaznisundenn 2(2-0-4)
Thinking Decision Making and Problem Solving
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Nature and systems of thinking; analytical thinking and systematic thinking; critical
thinking and creative thinking; logical thinking and system problem solving; judgment
and decision making; negotiation and complex problem solving
nsiasurugmalulagfideuiiannudsdy 4(4-0-8)
The Transition to Green Technology for Sustainability

FunvuiAsssAuiion ALy ndadusigiuTinim msdanisvey uianssu
Finm Tandmsuasugianyuieu nainasuau

Economic model for sustainable development; biobased products; waste
management; bioinnovation; material for a circular economy; carbon markets
n3udaumsdeyguiiognavnssudiden 4(4-0-8)
Intellectual Property for Green Industry
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Green industry; green industry and green networks for eco-society and eco-
efficiency; driving green industry to international standards; intellectual property
(IP) and green industry and eco-green networks; IP registration and IP search
strategies and techniques; introduction to intellectual property law; IP planning

and valuation; case studies
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Principles of Advertising and Public Relations
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Principles of advertising and public relations; history and development of
advertising and public relations; elements and processes; advertising industry and
costing; public relations processes; public relations media and cost calculation;

ethics for advertising and public relations
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MC2001103

MC2001104

wannsdeaIsmenmuazdes 3(2-2-5)
Principles of Audio and Visual Communication
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Principles of audio and visual communications; visual program production
processes; audio program production processes; publishing and broadcast
technologies; production cost calculation; evaluation of program content

production; ethics and morals in the program production
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Multimedia Technology
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Development of multimedia technology; principles of multimedia technology;
multimedia design and production; multimedia production cost calculation;
universal design; principle of augmented reality and virtual technology; media

ethics and morals

asiiniinumalulag 3(2-2-5)
Creative Media Technology
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Concepts of content creation in media convergence; audience analysis; creative
content creation techniques; production and budget calculation in media
convergence; engagement and participation; conducting media business; ethics

and laws related to content creation in media convergence
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Principles and Theories of Mass Communication
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Concepts and principles of communication; elements of communication; types
of communication; communication psychology; theories of mass communication;
innovation and communication technology; freedom and responsibility of the

press

waluladnsareniwiiiannsdedns 3(1-4-4)
Photography Technology for Coommunication
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Concepts of photography; visual communication; components and operation of
film-based and digital cameras; light and composition; converting an image from

analog to digital; photo creativity

wadanisinauelusnudessuiavy 3(2-2-5)
Techniques and Creativity in Mass Media Presentation
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Principles of presentation; audience analysis; psychology of presentation; creativity
for presentation; written presentation; oral presentation; media selection for

presentation; evaluation of presentation

waluladasaumasazasuiinneilusudesas 3(2-2-5)
Information Technology and Computer in Communication
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Development of computer technology and communication; computer network
technology for communication; development of information technology for
communication; ethics, crime, computer act and digital literacy; application of

computers in mass communication
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Ethics and Law in Mass Communication
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Morals, ethics and code of conduct; good governance of journalists; self-
governance in journalism profession; media landscapes and virtual phenomena;

certify of rights and freedoms of the press; laws related to mass communication
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Mass Communication Research
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Knowledge on research and mass communication research; research process and
methodology; research design; research tools; data collection; data analysis;

research paper writing
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Consumer Insight Analysis
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Characteristics of consumer behavior; factors and purchasing decision-making

methods of consumers; roles of consumers to marketing communications;
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consumer demand analysis; consumer demand insight techniques; processes of

consumer behavior changing method
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Integrated Marketing Communications Strategies in Digital Era
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Concepts of integrated marketing communication; marketing problems and
marketing communication analysis; strategic planning for integrated marketing
communications; selecting of online and offline marketing communication tools;
marketing communication problems solving; creating touch points with

consumers; evaluation of marketing communications

msdan1sdeyanaznisitasiziiiassnasulavanuasszunduiug 3(0-6-3)
Data Analyzing and Management for Business Advertising and

Public Relations
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Introduction to information and databases; using the database; data processing
and analysis; algorithmic data selection techniques; big data and artificial

intelligence; applications in the advertising and public relations business

nsadensndudiaaudsdy 3(3-0-6)
Sustainable Brand Branding
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Concepts of branding; roles of brand in business; concepts of sustainable

development for business; creating brand image and corporate brand for
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sustainability; Marketing communication tools for brand branding; maintaining

brand reputation; brand equity evaluation
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Marketing Commmunication Entrepreneurial Skills
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Concepts of business; characteristics and skills of marketing communication
entrepreneurs; business enterprise analysis tools; opportunity exploration;
problems and obstacles in business investment; business management; writing

and presenting a business plan; capital management
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Client Service and Project Management in Advertising and
Public Relations Business
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Principles of client service and project management; using technologies for client
service and project management; client service and project management skills;
problem analysis and technigues for client service and project management; morals
for client service management person
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Writing for Public and Private Sector Communication
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Selecting sources for writing; writing technigues for public sector communication;
writing techniques for private communication; interviewing and identifying issues;
thinking and defining news issues; news writing and news reporting; articles

writing and documentaries; media responsibility
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Writing for Advertising and Public Relations
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Principles of writing for advertising and public relations; technigues of writing for
advertising in traditional media and new media; types of writing for advertising; types
of writing for public relations; strategies for attracting attention to the attractiveness

of public relations; evaluation of advertising and public relations writing
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Sales Techniques and Personality Building for Marketing

Communication

wadanisuenudearsnisnain nsinausiianisdeansituinale naidnisasa
feseauarnisuiluaniunisal nsaisyadnamiionudeaisnisnain asiseus
UNTYIMNIAIANLAETIND N152198 AU UM fivesiindeaisnisnana
AMTIATIZRNSAANEN

Marketing communication sales techniques; presentation for persuasive
communication; negotiation strategies and situation resolution; personality
creation for marketing communication; learning social and business etiquette;
roles and duty of marketing communicators; case studies analysis
N1INANALTININTIULAZNINAALTIFUUAYY 3(0-6-3)
Event and Sponsorship Marketing

NNFAATILNNITAAIATIAINTTU NTIATIEANITAAIATIATVAUY N152UHUNTAR
a¥sassA maUszanunugnAarmhenuiiietes msdansnsaanadsianssy
wazn1saatalisaduaynesulaiuazeanlayl nisuinisdanisaudssuna
N1TUTEIHUNANINTIY

Event marketing analysis; sponsorship marketing analysis; creative thinking planning;
clients and agencies coordinating; online and offline event marketing and

sponsorship marketing management; budget management; evaluation of activities
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Advertising Media Planning
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Concepts of advertising media; types of advertising media; advertising media
planning processes; advertising media planning techniques; online advertising
media planning; advertising budget allocation; buying advertising media;

effectiveness measurement of advertising media
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Creative Strategies and Advertising Production
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Principles of creativity and advertising production; format and structure of the
advertising production company; creative advertising strategies; online and
offline advertising media production tactics; advertising production processes;
evaluation of advertising production
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Creative Strategies and Public Relations Production
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Principles of creativity and public relations production; analysis of mass
communication and stakeholder demands; public relations strategies; online and
offline public relations media production tactics; public relations production

processes; an evaluation
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Creativity and Design Thinking
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Principles of creativity and design thinking; creating creativity and design thinking
processes; innovative thinking; aesthetics for the development of creative
thinking and design thinking; creativity and design thinking presenting methods in

mass communication

posmasnsfinuazlaffifmovulavanuasUssvndunug 3(0-6-3)
Computer Graphics and Multimedia for Advertising and

Public Relations
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Graphic design technigues; user experience design and user interface design;
using computer programs to create advertising media; using computer programs
to create public relations media; multimedia production for advertising and
public relations; presenting of advertising and public relations media production
through online and offline media

ASUSMINIZINgALazU IR 3(3-0-6)
Crisis and Issue Management
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Ingilaglinisdoarsiavarte nsuinsUseiduing nagndnnsuinisUssiduing
N1SNUAHUNSIANSAUUTEAUTT

Concepts, theories of crisis; contemporary crisis management strategies; crisis
management using contemporary communications; news issues management;

news issues management strategies; news issues management planning




MC2012217 nisangatwiiissulesanuasusesnaunus 3(0-6-3)

MC2012218

MC2012219

Photography for Advertising and Public Relations

Asaren e ulavan nsdieaimiienulszvduiud wadanisauas
ﬂ'ﬁﬂl']EJﬂ'WWLﬁiE]ﬂ']‘ﬁa;aa']‘ﬂiﬂqiﬂﬂﬁf}ﬂﬂ m‘admmmﬁaﬂﬂ‘ﬁﬁam'ﬂumuﬂﬁwﬁmﬁuﬁ
L‘V]ﬂ‘aﬂﬂ']ﬁﬂ"]EJﬂ'W‘JL‘ﬁ@ﬂquisﬂ‘lﬂmqLLagﬂﬁgsﬁWﬁMﬁUIjs ﬂ']'ﬁﬂﬁgﬁqmm‘gﬂ']ﬁﬁi']EJﬂ']WLﬁIENWU
Tawanuazyszndunus

Photography for advertising; photography for public relations; lighting techniques;
photography for communication in advertisement; photography for communication
in public relations; photography techniques for advertising and public relations;

application of photography for advertising and public relations

NNSHANNTNEUAS LAY 3(0-6-3)
Advertising Film Production

N15I MR UNBUNITANBYIINMBURSLavaT N1sUfURIUALAIuLrUluUSSNEs
mw&mmﬁmwmw %!;umaumﬁ?juuwmwaumﬁmwmm‘ﬁ’mﬁﬁmmﬁ ﬂWﬁLﬁ%EJiJiJiJﬂ']‘WﬂIQU
a9 wAlAn15IANIsNesa e INBUASIaYMT ATANISHANNTNEUAS LAY
Fumeundinisuannmeunslavan

Pre-production for advertising filming; operation by position in an advertising film
production company; processes of screenplay submission for an advertisement
review; angle preparation before shooting; advertising film production
management technigues; advertising film production techniques; post-

production processes

e TeIwn LAz UsIIUsIUETY 3(2-2-5)
Gender, Advertising, and Contemporary Culture

wnAnfsfumasazlavan wdnierfusadnual nsUsznevadisnnuaTeinu
??‘[;E] LL‘LJ']ﬁ@ﬂ'ﬁﬁ%’]\‘iﬂﬂw[ﬁf'ﬂLLWHELUQ']UI‘EJ‘MEM'] g@LLaﬁ’TﬁNu‘ﬁﬁﬁM'ﬁl'ﬂMaﬁﬂ N17anLuUULLas
nsuBnaulavaiisatudndnvalniane nsdiaussardnaiun Ao
W']QLW?IELH\?WUI‘JJEN']

Concepts of Sex and advertising; concept of identity; social construction of reality
through media; concept of representations in advertising; media and
contemporary cultures; gender identity advertising desien and production;

presentation and promotion for empowering gender equality through advertising




MC2012220

MC2012221

MC2012222

MC2012223

nsAemsiianisivisunyasdsn 3(3-0-6)
Communication for Social Change

nauidunsdeansiiensidsunvasdiay anuduiusseninanisdearsiudsay
{]ﬁ]"ﬁlﬁlﬁdﬂﬂaﬁiﬂﬂqﬁl,ﬂgEJULL‘U@Q‘EJE]\?E%[’\?@M ﬂ']ﬁ'J'NLLE\IUf]'ﬁ?‘I[E]ﬂTﬁ NN1I98ALLUUEANT
nsidenlddeifiensudsuuasdany

Theories of communication for social change; relationship between communication and
society; factors affecting change of society; communication planning; message design;
media selection for social change

umnuRadlunulaven 3(0-6-3)
Art Directing for Advertising

=

uann1satnudal Aavzlusiuniduial unuinnirsaidudadiiieanulayan

= e

dalifiadadns

@

n1sadrsassaiinruiidudad walanisiidudad n1siafu
Tusulawvan

Principles of art direction; art of art direction; role of art direction for advertising;
creation for art direction; art direction techniques; art directing to communicate

in advertising

Aouazimusssufne 3(3-0-6)
Media and Cultural Studies

LurfAndeuazausssufne nquidouaztausssudnu tandnuaivesdouas
fausssudnw Waunsdeuasiuussaudne m‘aﬂﬁxqﬂﬂ%ﬂg@ﬁﬁ@@aﬁ@%ﬁy
Anw wunliudouas Tausssufnw

Concepts of media and cultural studies; theories of media and cultural studies;
unigueness of media and cultural studies; development of media and cultural
studies; applications of media theories and cultural studies; trends in media and
cultural studies

watlansJunsny 3(0-6-3)
Master of Ceremony Technique

pdnmsrmime madsuuniensnaliuinle wadenslidides medansld
anuauazeUAsEvine yadnamlunisya wmadansldnwriiude

Principles of speech communication; scripts writing for persuasive speech;
intonation techniques; visual and gesture techniques; personality for speech;

technigues of using language through media




MC2012224

MC2012325

MC2012426

Tanvimilusudeaisnisnaia 3(3-0-6)
Integrated Marketing Communications Worldview
gRavNITUSINAMUADaIsNNIRaa asrauSuazmaluladlvadudeasnisnas
{]ﬁ]%’aﬁﬁwaﬁiawqﬁﬂﬁumﬂ%%’uﬁasmaa@:'%’Um'ﬁ UsngnisaiuazUseiiudiudeans
ﬂ?'ﬁﬁ]ﬁ?@ﬁﬁu‘ﬁ]‘aLﬁﬁlﬂTﬁfﬂ LLU?IﬁMQWH?‘%BﬂTﬁﬂTﬁﬁﬁWﬂ ﬂ?'ﬁL%E]iJIEJﬂﬂ'ﬁ%Lﬂduﬁﬁﬁ?\]LLag
weluladdudeasnisnaiadifumans

Marketing communication business industry; knowledge and new technology in
marketing communication; factors affecting media exposure behavior of the
audience; phenomena and issues in up-to-date marketing communications;
marketing communication trends; business issues and marketing communication

technologies connecting with the science

® nguIvIlATIIU

N5LATENLATIUALABNIINIS lavakazUsTYaUNUS 1(0-2-1)
Preparation for Special Project of Advertising and Public Relations
n1sAndszsiiudgminidlavanuazysyyduius nsimuidiaitelassauiivay
msdeulassdlasanuiivey nslidefivunzanlunmsinauslassslasanufivey
nsiauslasesilpssnuitesnslavauazyszrduius

Thinking of advertising and public relations issues; development of a special
project topic; writing a special project outline; using appropriate media for special
project outline presentation; presentation of special project outline in advertising

and public relations

TassnuditaenienslasanuazUssvaunus 3(0-6-3)
Special Project of Advertising and Public Relations

eIUIRUNDY : MC2012325 N15LeseulASIUNLAYNIaNISlawILay
Uszandunus

ASTUIUAITNTAS MLATIUNLAY N1TAINUATITELATITIATINURLAY N1SIEURRIVE
Tassufitay nsidsulasesrdlassaufitas nslddedimunzanlunisiiaus
Taserslasenuiiay mMsdauslasssulasufiAwmadavanuwarUsendunus
Processes of creating a special project; defining a special project outline topic;
proposal of a special project topic; writing a special project outline; using
appropriate media for special project outline presentation; presentation of

special project outline in advertising and public relations




O

MC2022201

MC2022202

MC2022203

MC2022204

firelusandumalulad
® NEUIVTNUIAY

" nguAuMuNNsEEsIALAZNNIHERAD
NSIYUUNINYNITABLTES 3(2-2-5)
Radio Script Writing
wwrAauazndnn1sdeuvnluionszatoides N153ATERETS wallan1silsuun
FULUUNSIREUUNTIENTINGNTEBLELS ﬂ’]‘iﬂ'ﬁ:&;ﬂﬁﬂ’]‘iﬁﬂuuwﬁ’mﬁa msUszLilu
UNTIUNTINYNTEN LS
Concepts and principles of script writing in broadcast media; audience analysis;
scripts writing techniques, formats scripts writing for radio broadcast; application

of crossmedia script writing; evaluation of radio broadcast program scripts

NSBUUNIIBAITIAI 19859 3(2-2-5)
Creative Script Writing

E“LJLL‘U‘ULLﬁ%“lJﬁSLﬂ‘W‘EJEN‘UW'ﬁ']EJﬂ']'i ﬂ']'i?‘%ﬁ]ﬂ'ﬁﬁUﬂﬁji]LﬁWﬂi]']EJ ﬂ‘iﬁU’JUﬂTﬁa@ﬂ%Wﬂa'ﬁﬁ
Asdeuunsensatsai nmsideuunsienisarseiudiis n1sdeuunazasay
ﬂ']'ﬁL%EJuU‘V]ﬂ']WEJUG]%gu ANSUTEEHUUNTIENIS

Formats and types of script; target audience communication; creative thinking
processes; documentary script writing; fiction program script writing; short drama
script writing; short film script writing; evaluation of program script
madanTaIAUANHAZIHY L TIEI 198558 3(0-6-3)
Creative and Technical Visual and Audio Editing

walan1sindeldes weilan1sindenin n1sddunnuazides n15denumIIede
amuazidss msaianmiedeulmmemeadafiay msuszgndltlsunsudmivau
AU NLAZIENITIAT19ETSA

Audio editing techniques; visual editing technigues; visual and audio editing;
visual and audio interpretation; animation creating with special effects;

application programs for creative visual and audio editing

nuaupdsazeudsaiianisnande 3(2-2-5)
Music and Audio for Media Production

WAIUINTVDIAUASLAZIULADY UTELANVDIAUAS UNUINLATZDNSNAVDIAUMS LI
AMuazIFes wallAnsHARUAUASLAZ UL AuATuaTIFBNTindoA uMLNY
Tunsudnsienis mﬁﬂﬁgqﬂﬁmu@um%amﬁmLﬁﬂﬂum‘mﬁmﬁa




MC2022205

MC2022206

MC2022207

Development of music and audio; types of music; role and influence of music in
visual and audio; music and audio production technigues; music and audio for
communication in program production; application of music and audio for media
production

N1IHAAIIENITINYNITTABLFES 3(0-6-3)
Radio Broadcasting Program Production

m'ﬁmﬁ:ﬁﬂ&jmL‘fflmmml,azm'mmﬂ ﬂ']'i']']\‘iLLNuﬂ']'ﬁNaﬁﬁ']EJﬂTﬁa‘ﬂE!ﬂ‘ﬁg‘ﬂ']EJLaEJﬂ 13
lgunsaln1sndnsien1singnszatedes weldansuansen1singnszatedes
wialulagn1sHgunsuarn1509n81NA NTUTHNUTIINITINGNTEINUIFYY I38555Y
"ﬂﬁ‘ﬁEJ']U'ﬁ'imﬁLUQ']ueJWEiﬂ'ig"ﬂ']EJL?‘[EN

Audience and marketing analysis; radio broadcasting programs production
planning; equipment for radio broadcasting production; radio broadcasting
production technigues; publishing and broadcasting technologies; evaluation of
radio broadcasting program; ethics and morals in radio broadcasting
nsRanTIEn1sINgInsviadl 3(0-6-3)
Television Program Production

m'ﬁm‘swﬁm—jmLﬂmmaua:mwa’]ﬂ ﬂ'ﬁ'ﬂ\‘iLLNUﬂTﬁNaﬁﬁWEJﬂ'ﬁa‘VlEﬂ'ﬂTﬁﬂﬂ ﬂ'T{L?!J)
gunsallunisndnsiemsinglnsied matlanisudasiensinglnsiad malulagnns
ELNSULaEN15RaNINA MsUsulliusemsinglnsyial aSesssuassenussaluanuing
s

Audience and marketing analysis; television programs production planning;
equipment for television production; television production technigues;
publishing and broadcasting technologies; evaluation of television program;
ethics and morals in television

nsfnuazmadalunisudade 3(0-6-3)
Graphics and Technical for Media Production

walAn1sHAnuNTTin MsdnasdUsznauntmadenly wasdlefildifienunsidin
nsadansfindionsndade nsvviunisadansfindienisudnde nslémedafivae
dmsunmadenlm

Graphics production techniques; animation compositions; graphic tools; graphics
creation for media production; graphic creation processes for media production;

special effects for animation




MC2022208

MC2022309

MC2022310

MC2022311

quvsEAanslunsHEnde 3(2-2-5)
Aesthetics for Media Production

wnfaLaznquiauvsemans wAnnNLLasAaUs wnAnnsARansHIudenm
uaztdss n1sdnesAUsENaUNIN UssLavuazasAlsznauvoudes ﬁ’ﬁuﬁm%ﬁaaﬁu
ATSHANIUNNTNLEZLEES

Concepts and theories of aesthetic; concepts of beauty and arts; concepts of
visual and audio communication; image compositions; types and elements of
audio; introduction to semiology; visual and audio production
wadlansldidesaznisiludussnia 3(0-6-3)
Audio Presentation and Announcer Techniques

msldgunsalifenduides inweansliides maiaueidsauaznisaiisyadnaimdes
wallan1sldides wellanisusznia yadnainvesusenia nsusadiu nslides
waznsugusznie

Audio equipment usage; voice skills; audio presentation and voice personality
creation; voice techniques; announcement technigues; announcer personality;
evaluation of voice presentation and announcer

Pruazanrun1sailagiy 3(2-2-5)
News and Current Affairs

AudAgyvestanazaniunisalilagiu n15ins1gRUseiaugn n1sesea

@

anun1saitlagdu n1sdudunazsiusiudeya Usuifuwaraniunisailagdu
mMs3winviude

Importance of news and current affairs; analysis of news issues; analysis of
current affairs; searching and gathering information; current issues and current
affairs; media literacy

MInAnLazN1IANsAe 3(0-6-3)
New Media Production and Management

dolual Uuvuwazmsnandelni mslduwazinaenveya nagnsnisasiuilonn ms

afsassadlomaunguidng waznisaiiadesmaiemsameunsdal

New media; new media format and production model; data usage and analysis;
content creation strategies; content creation by target group; new media

distribution channel creation.




" nauauinumalulaguazanaivinssude

MC2022412 ﬁﬂiznaumwmﬁaaﬁmaw 3(2-2-5)

MC2022413

MC2022214

MC2022215

Entrepreneurship in Mass Communication

LLU’Ja@ﬁ"'ﬁﬁ"ﬂLLagﬂﬂﬁLﬁ‘juﬁiﬂ‘igﬂ@UﬂTﬁ ﬂ'ﬁLﬂu@ﬂ'ﬁﬁﬂE]Uﬂ'TN']u?‘I[E’JﬁTﬁJ’Ja“UH Lﬂ%iaﬂﬁ@
N153ATIERgsaraInisiduduszneunts nsdisislenia Jyniuazeuassaly
N1389UFINR N153ANT553MR NslukaREUBUNUESAY N15as1INIARTaYY
Concepts of business and entrepreneurship; entrepreneurship in mass communication;
business analysis tool of entrepreneurship; opportunity exploration; problems and
obstacles in business investment; business administration; writing and presenting

business plan; establishing network partners

wadansdunuIvITndiunisuandes 3(2-2-5)
Seminar in Media Production

NANAITFNLUT JULUY 29AUTENDU NTEUIUNITIATULU nsidenUsEifunas
A13IANITAUNUY NNTUTTEIUNANITAULUN

Principles of seminars; formats; compositions; seminar processes; selection of

issues and seminar organization; evaluation of seminar

® nguIvITNIAN

wiadan1sarennaaoulng 3(0-6-3)
Motion Picture Photography Techniques
nsldgunsaiuazialesiienisatsnimadoulnd naianisateninadeulna
mMsadsassAkarmseenuuUEAmaaouln MsmeamuUUANeURS MsUsEEnd
nsaenmadoulin

Motion picture equipment and tools; motion picture shooting technigues;
creativity and design of motion picture angles; cinematic shooting; pplication of
motion picture photography

wadAn1sIauALian1TRANED 3(0-6-3)
Lighting Techniques for Media Production

wuaAAAEfULad 5ITUVALATANAUTAVDILES m’ﬂ%’qﬂnmﬁua:m%ﬂﬁamﬁmm
wanN1sTaLanfionIsdnde N15PONLULLATNITTALES nsuszgnaldmalulad
PULES

Concepts of light; nature and characteristics of light; lighting equipment and
tools; principles of lighting for media production; lighting design and lighting;
applications of light technology




MC2022216

MC2022217

MC2022218

MC2022219

MC2022220

NSHANNTNEUAS 3(1-4-4)
Film Production

n1sIwunnauveInImeuns yaainslunisuda gunsallun1sndn nszuIunIsuas
ﬂ']‘WEJ“L!G]‘% Lﬂﬂﬁﬂﬂqﬁﬁdaﬁﬂ'}‘ﬂﬂu‘ﬂ% m':fwn,ma'mu

Film classification; production crew; production equipment; film production
processes; film production technigues; sources funding

N1SNANFIIAR 3(0-6-3)
Documentary Production

MsadEssAiion nsTuIUNSRARENSAR NInana1sARFULULTEN MIHERENTAR
wuTInase myezutymsazuuimanisualadguiluniswdeaisad nsdnm
unaImnu

Content creation; documentary production processes; popular format
documentary production; reality documentary production; problem analysis and

problem-solving guidelines in documentary production; sources funding

NsUITIMSNUFANINIAT 3(2-2-5)
Mass Communication Administration

MMsUIMIianIsesAnsieansuiay ‘UWUmﬁﬁmiaaﬁmﬁﬁaaﬁmaﬂu MTIATIZN
NeRANITUHSUANS nsudmsdanisduiomsients msuimsenandes anwnsel
L.LagLLU’JI“L’I;Jq‘aﬁa?ﬁlaaﬁmawqmﬁ%ﬁa

Mass communication organization administration and management; role of mass
communication organization executive; audience analysis; program content
administration and management; risk management; digital mass commmunication
business circumstances and trends

NIHAAIIBNIYNU 3(0-6-3)
YouTube Production

mMsasassAiomsens nslimudnadrsassAnisudnsents wedamsiasz
AYNTI8NIT NMSHAATIENSULENU MIdamunasu msasesele

Program content creation; creativity and program production; audience analysis
technigues; Youtube program production; sources funding; revenue generation
WALANITRUARAZNITII89UYIIUIZNA 3(2-2-5)
International News Translation and Reporting

NM51A9NUATILATIZIULNAIT? naNN1SHUa Wallan1suUad1a 1ann1sII89uUeN2
WATANITIIBIUTIIANUTLNG A585TTUITIONUTTU




MC2022221

MC2022222

MC2022223

MC2022224

Selection and analysis of news sources; principles of translation; news translation
technigues; principles of news reporting; international news reporting technigues;
ethics and morals

NINAATIUNITITIAIAUBAZINUSTTY 3(0-6-3)
Social and Culture Program Production
A5asgiUstifusarnisiUasunlamiadenunaz Tausssy inadanisdeans
LB IANLaE TAIUGTSY NNSAT9ATIALAZODNLUUITIBNIS m‘aﬁuﬁu%’auﬂaummﬁmﬁuﬁ
NINANTIENTTITIAULAT TAIUSTIN N1SUTTIIUTIENNS

Analysis of issues and social changes and culture; social and cultural
communication techniques; program creation and design; data searching and

fielding; social and cultural programs production; program evaluation

NINAATIBNITVIIALAITANLTIUD 3(0-6-3)
News Program and News Documentary Production
ﬂﬁa%’wa‘ﬁﬁtﬁ’amﬁamﬂn ﬂWﬁﬂWLLwﬁiﬂ‘dﬂﬁLLagﬂqﬁaﬂﬁuﬁ A1SHARSIENITVI
MsaisassAiomansamiwn msnanasanidan msusadusens

News program content creation; news sources and fielding; news program
production; news documentary content creation; news documentary production;
program evaluation

N13E319E5IALAZNISRANTIENITIANIZNEY 3(0-6-3)
Program Creation and Production for Specific Audiences
ﬂWﬁaLﬂ'ﬁ']gﬁﬂfjiJLﬂqwil']EJ ﬂﬂ‘ﬁﬂ%’]ﬂﬁ‘ﬁ'ﬁﬁ'ﬂEJﬂTﬁLQ‘W’WﬁﬂE]:iJ WMANANIINENIIENIT
Lﬁwqﬁﬂa:il ﬂ']'iNaﬁ]'ﬁ']EJﬂ']'ﬁLﬂW']%ﬂEjiJ ﬂ']'ia‘ﬂ']'ﬁﬁj‘ﬁqﬂﬂ']‘ﬂQW']gﬂﬁjil n1sUszdiung
FIIMTANITNGY

Audience analysis; program creation for specific audiences; program production
for specific audiences’ techniques; production for specific audiences; criticism of
program for specific audiences; evaluation of program for specific audiences
NITANNUNTNLAZLAEIRNITNS 3(0-6-3)

Visual and Audio Specialty Editing

LW@ﬁﬂﬂWTﬂ\ﬂﬂ‘Nﬁlﬂﬂ ﬂq‘ﬁﬂqﬂLLNusLuﬂqﬁﬁﬂﬁia ﬂ‘ﬁﬁU?UﬂTﬁﬁWéﬂﬂﬂ?UﬁﬂﬁlE]ﬂ'ﬁﬂ%’]ﬂa‘ﬁ'ﬁﬁ
LAZOONLUUAURAS ﬂTﬁLaE]ﬂLLagﬂWﬁﬂaﬂLL‘U‘U{I}@ﬂﬁnﬂJ WANANITAIAUATNLAY
LAEUANIZINY

Plotting techniques; editing planning; color grading in editing; music creation and

design; text selection and design; visual and audio specialty editing techniques




MC2022325

MC2022426

O

MC2032201

MC2032202

® nguIvIlATIIU

mMswTenlassuRlAENISduNSHEAED 1(0-2-1)
Preparation for Special Project of Media Production
NIEUIUNNTANTASNIATINURLAY N1SATMUATITELATITNIASIURNLAY N1SIELDTITD
Tassufivey nsdeulpsesdlasanuiiay nslédefimunranlunisitauelasess
Tassnuiay nsiniauslaseselasanuieenadunsnands

Processes of creating a special project; defining a special project outline topic;
proposal of a special project topic; writing a special project outline; using
appropriate media for special project outline presentation; presentation of

special project outline in media production

TassuAiAENISdIUNSHEnED 3(0-6-3)
Special Project of Media Production
sedvdsfuneu :  MC2022325 nsiasunlassnufitdenaeunisnanie
AMFUNEUDANUNINUNVDILATINURLAY NTTUIUATHAALATINURALAY ASTUIUAIT
fTIFDUAINYNADIVILATINUTLAY N5 T8UTIBIU N1sUSTEUNALATIUTILAY
AstEueranulAsIURABINIAIUNSHARED
Presentation of the advancement of special project; special project production
processes; special project validation processes; report writing; project evaluation;
presentation of special project in media production
Avennaluladdafiife
® AuTnveAu
" nguAuIfIURaNUUULATN1TEINETIANIUTaALAY
NN NLazasAUsTnaURal 3(2-2-5)
Drawing and Art Composition
UseSamansdals asdUsenaudad wannisuazmailansnnnImn Meina nsiy
Tuwwa nslalusunsuasufinmeslunisnnnIn
Art history; elements of art; principles and techniques in drawing; anatomy;
modeling; using computer program in drawing
nsWauunianusianiiie 3(2-2-5)
Script Writing for Multimedia
nann1sleuundadiliag earUszneuveuniafiiing N1sIATIERTUANS Asdeans
HIUAUALINISIE S0 N5 TBundanuasnIsWRUIUN N1580NLUUSIaZAS NS
anasuoasna




MC2032203

MC2032204

MC2032205

MC2032206

Principles of multimedia script writing; elements of multimedia script; audience
analysis; communicating through imagination telling; plot writing and script

development; character design; storyboard development

N1999NLUUNIINN 3(2-2-5)
Graphic Design

NANN1TRDNUUUNSTITN BIAUSTNBUAITEDNLUUATIN NSTUIUAITODNUUY ATEDNLUY
A msldiniinludeseulatuazeenlay SesssuiuarmsiunnuAnadiaassd
Principles of graphic design; elements of graphic design; design processes; graphic

design; use of graphic in online and offline media; ethics for creativity

danasfiuuazn1silsulisunsy 3(2-2-5)
Algorithm and Programming

nann1sleulusunsy Awiasuiines vliavesteya MIAwINNIALAAIARS
NMSIWBURIIULAE§aNes Y NMSsuLasimulUsuLnsy

Principles of programming; computer languages; types of data; mathematic

calculations; flowcharts writing and algorithms; writing and developing programs

N1599NLUULEYY 3(0-6-3)
Audio Design

sULuunseanuuULdss asdUsznavaades nsldiadesilegunsal Tusunsulu
n1stufinides nstuiinides n1sfndawaznIsnauNaIuaInkazidss n1suszend
Undssluleau

Patterns of audio design; elements of audio; using of tools and equipment; audio
recording programs; audio recording; visual and audio editing and mixing;

applications of audio

N1990NLUULTIAI19855A 3(2-2-5)
Creative Design

LUIAALTIAS19ATIA NANAITODNLUULTIATINETIA NTTUIUNNTAS1NATIANY ATA
ANSEDALUULTSES19ES5A TaLauslun150enwUU MIUIEUDNNSEBNLUULTNES 19855A
Concepts of creativity; principles of creative design; processes of creativity;

creative design techniques; design brief; creative design presentation




MC2032207

MC2032308

MC2032209

MC2032210

NN322NLUUNN 3 1A 3(2-2-5)
Three-dimensional Image Design

ATTUIUNTHEMUY 3 1R m'iE)aﬂu:uUIﬂ'N'ﬁ'Nﬁm%’Uﬂ'ﬁ%ugﬂma 3 1 Asaselaea
ﬁuﬂﬁmq LAl N15INLUNABIUAZRIN nstvuanisiadeulng nsuszananann
3 45

Three-dimensional production processes; layout design for three-dimensional
modeling; modeling; object textures; lighting; camera angles and scenes;
determination of movement; three-dimensional image processing
nMseanuuutiulys 3(2-2-5)
Website Design

wennsuaznszuunseanuwuuiuled nsdindwmsuiules nisesnuuulszaunisal
voaflfsunazdudszauanudmivdsesulay waianiseenuuuiivled nsld
Tusunsuluniseanuuudiuled msafaduledsmesruuuimsdanisiivleadisosy
mstusunsiules

Principles and processes of website design; graphics for website; user experience
design and user interface for online media; website design techniques; using
programs in website design; creating website with a ready-made website

management system; website publishing

" AgNAINIAUNSHARIUTARLRE
wotudy 2 Ua 3(0-6-3)
Two-dimensional Animation
nseenuuuweiidu 2 46 nszuiunsmsunsassweiutu 2 97 a1seanuuy
fhazas anesvasiauazueiiudn nmsldidsslununetiudu 2 37 nsasrsuediudu
2 15
Two-dimensional animation design; two-dimensional animation preparation
processes; character design; storyboard and animatic; audio usage in two-
dimensional animation; creating two-dimensional animation
NN592NLUULATHAALNY 2 1A 3(0-6-3)
Two-dimensional Game Design and Production
N1FIATIZANGANTTUAITEUNY NIFEBNRUURINIUNL NMTDBNKUUFIY NITOBNLUY
FBNITIEUNY NFINURURRIUILAN Lazn1sHaanu 2 316
Game behavior analysis; game scene design; level design; game playing design;

game development planning; two-dimensional game production




MC2032311

MC2032312

MC2032313

MC2032214

AsaNKUULAIKAzAINBIY 3 TR 3(0-6-3)
Three-dimensional Light and Scene Design
WALANITIRLAT N1TDDNLUURINAIULR m'ia'%’wﬁuﬂ’a%guqa NSOONLUUANNLINA DY
msa¥aan mslindeaiiodnasdusznou mavszgndldannlunusiaiiie
Lighting technigues; three-dimensional scenes design; advanced texture creation;
environment design; scenes creation; camera using for compositions; application
of scene in multimedia
NIAARD LUUATNEUAS 3(0-6-3)
Editing in Films
weallasinannuazidss msldwalulagnsdasen muazides matlaiiAwn1sastanIn
wiadafitawnsasiudes nslalusunsulusnudaneninuazidss Msuszananaluau
AINEURT
Visual and audio editing techniques; use of visual and audio editing technology;
visual special effects techniques; audio special effects technigues; using
programs in visual and audio editing; processing in films
nseanuuumaluladanuduaseailou 3 i 3(0-6-3)
Three-dimensional Virtual Reality Technology Design
mseanwuumalulag auussaasuwazmaluladanuduasailou nszuiunis
afsassdanImuIndenuaresAUszney 3 A sUuvuresiadiifeiinismaulfaiiou
353 waluladiaiiouassvugunsalwivaiufsue m‘sﬁauﬂ@%ﬂﬁﬁamuwqﬂm?ai
weluladuvunaunay msUszenaltinaluladanuiusiaaiioulunugnamnssy
Augmented reality technology and virtual reality design; environment creation
processes and three-dimensional compositions; models of virtual interactive
multimedia; virtual technology on headset; script writing to control devices;
mixed reality; application of virtual technology in industrial applications

® nguIvITNIAN
ANFUIHITNITHANI UL AALIAY 3(2-2-5)
Multimedia Production Management
nsusMslasenslunsuanaulaaiife ﬂﬁﬁﬂmamwﬂ@,w%ﬁaaﬁu N1FNLHY
A15HARU NMsUTsAadss n1sUsadiuna n1sdnviienats nslauardsueu
1A53N13
Project management in multimedia production; preliminary problems studies;
production planning; risk management; evaluation; documentation; closing and

delivering projects




MC2032215

MC2032216

MC2032217

MC2032218

nsaenndeulniuasludunalined 3(0-6-3)
Animation and Motion Capture

ﬂﬂﬁL%BMﬂﬁﬁaﬂﬁUIﬂLﬂa ﬂ?‘ﬁﬂ%’]ﬂﬂ?WLﬂg@u‘Lﬂ'ﬂ mﬁwaaam‘ﬁmgaulm m'ﬁﬁ@ﬁmaz
USuusisgunsal Assunisedsulmdelutunauians nsadeninedeulninig
wﬁﬂﬂq'ﬁLﬂgEJUIw?‘U@Q‘ﬁlqﬂﬂqﬂ

Bones and model rigging; animation creation; movement simulation; equipment
installation and configuration; motion capture; animation creation based on the

principles of body movement

A1399NLUULAZHAIUILDUNALAYY 3(0-6-3)
Application Design and Development

nseenuuuLeUnalATy Mmsdenldnviiowauiueundiaty nswauweUnaedy
wqﬂnmﬁwqumgauﬁ msasedulszanuyly msAeansiuszuuneuan msideules
fuszuupaLIwas Msshassmsyhauiienaasuuazudluvussuunouimes
Application design; language selection for application development; application
development on mobile devices; creating user interfaces; computer systems

linkage; simulation for testing and editing on computer systems

walulaganudusieaiioudszand 3(0-6-3)
Application of Virtual Reality Technology
n1seonuwuukarndmnudsvszamaiiousds nsldmaluladaruduaiaaiion
Lﬂ%aaaﬁaL.Lagqﬂmm‘lumﬁaamwu ﬂ’W‘i‘lJ‘i%EJﬂGﬂ‘ga’]‘%@LL?%LLa:“ﬁQﬂﬁLL’J%%‘UQQ
nmsuszgnalilganusravitumalulaganudusdwaiiou weluladiafiousislunu
QRANNTINAS9ATIA

Design and production of virtual multimedia games; using of virtual reality
technology; tools and equipment in design; application of advanced hardware
and software; application of artificial intelligence to virtual reality technology;

virtual reality technology in creative industries

nMsENEANLD AR RYIA 3(0-6-3)
Photography for Digital Media

'
2 aa w @ 3

NsIATIERRMANvazTRIN B ADAIA N15dnasAUsENeUn nsidenldaunsal
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MC2032219

MC2032220

MC2032221

Analysis of digital image characteristics; image composition; selection of
equipment for photography; digital photography techniques; digital image
retouching techniques; application of ethics for photography and image

retouching in digital media

dolul 3(2-2-5)
New Media

Wauanasdeluyd niswaunaiudeifudvdelnd fiantsniswauidelusuian
AszUIUNIITANSARLTadsassAdeln n1seenuuuLulAaLiion sWRIuNdeln
AsUsyiiunadeln

Development of new media; integration of traditional media and new media;
future media development trends; new media creative thinking processes;

concepts design for new media development; evaluations of new media

nsadsassRidemasulay 3(2-2-5)
Online Content Creation

14é'fﬂm‘ﬁﬁ@a%’naﬁﬁlﬁamaaﬂaﬁ EULLUUﬂTﬁﬂWLau@ 33T U m‘mamﬁammu
fanuszasd mslnsziwasnmsdsniudomesulad wuilfuaudesnisvesnans
poulayl

Principles of online content creativity; presentation formats; planning; content
creation by purposes; analysis and evaluation of online content; demand trends

of online market

myeenuuUdalsldnay 3(2-2-5)
Interactive Media Design

Wé’ﬂﬂq'ﬁ@@ﬂLLUUa‘BL%ﬂIﬁﬁ]E}U ﬂ']'iE]E]ﬂLL‘U‘ULLa%ﬂTﬁLEi']L%;EN?’%E]L%QI[;{G]E]U ﬂ']‘ﬁa‘%}']ﬂ
AMD3UDTA N1TATINAAZATAEADUNILADS NISATNAINNAINILADUNILADS
nsaduassAnanulusiuuudedsliney

Principles of interactive media design; interactive media design and storytelling;
storyboard creation; character creation by computer; background creation by

computer; creation of interactive media




MC2032222

MC2032223

MC2032224

MC2032325

AodsRundidnnsoding 3(0-6-3)
Electronic Publications

nsadrsassdienn msesnuuvesdUsEnau nsdensUuuudnaue nMsuszynaly
aaufimasifiontsnandedefiunididnnsednd nswewnsdsiundidnnsaiingd
nsnandedsiunddnnseind

Content creation; composition design; presentation formats selection; application of
computer for electronic publications production; electronic publishing;

electronic publications marketing

nseanwuULiensuanUad 3(2-2-5)
Universal Design

Waun1sn1sesnuuullienseanttng assaanidadlusisUszina orseanntdadlu
ﬂﬁgLWﬂlﬂU ﬂﬂia@ﬂuUU@WﬁBaﬂWﬁﬂgfTﬁ@aﬂuUUgﬂﬁﬂaﬂiﬂaﬂﬂﬂﬁg QUaﬁﬁﬂﬂ@Q
p1swanad ngmneiiisadestuersvaniiing

Development of universal design; universal design in foreign countries; universal
design in Thailand; universal design; media design and universal design; barriers

of universal design; laws relating to universal design

Jaygyuszhng 3(2-2-5)
Artificial Intelligence

wurdadyruseivg Auduarnisununiiud nsunuarasuvinazidy
madansrumismsuiiym ssuuiiforny msuszgadlddygrvuseivilu
QﬁﬁWWﬂﬁﬁM§B

Concepts of artificial intelligence; knowledge and knowledge representation;
probability rationalization; techniques for finding solutions; expert system;

application of artificial intelligence in media industry

® ngulrlaseeu
nsssulassnuitaewmeanalulagdaniie 1(0-2-1)
Preparation for Multimedia Technology Special Project
ATEUIUNTTIINSASLASIUNLAY ASAINUARITELATISNIASINURLAY ATiT8u
Tassfalassnufitay nsiauemdslassrufivey mslddefiumunzanlunmsitaue
lasssslassnuiiay n1siauslassselassnuirvmanaluladdaniie
Processes of creating a special project; defining a special project outline topic;

writing a special project outline; proposal of a special project topic; using




MC2032426

O

MC2042201

MC2042202

appropriate media for special project outline presentation; presentation of

special project outline in multimedia technology

Tassnuitawmanalulagianiife 3(0-6-3)
Special Project of Multimedia Technology

TwAnvsRuney ;- MC2032325 msiessulassnuiitaenanaluladiamnilife
A1sULENAMUNINEITBdlATI U AYanalulagdafiiie nsruIUnTHER
lASINUiiLAY NTEUIUNITATIIADUANYNADITRIlATINUTIAY NSIT8UTI891Y
A15USZIUNALATINY AMSIHBLNSNAUADEGTIUY

Presentation of the advancement of special project in multimedia technology;
special project production processes; special project validation processes; report

writing; project evaluation; public publication of the project

Aynenasennivemnalulad

® NEUIVTNUIAY
. n@:uﬁmmﬂaJiﬁugmﬂ%mﬁwﬂtﬁﬂmﬂiﬂaﬁ

nstanzangiuanslugavasusaude 3(3-0-6)
Audience Insight in Media Convergence

ANEVINELazANNEAY VeI SUAIS anA wazduslaa wAnssuuslaa woRnssy
ﬂ’]‘i%ﬂ‘il}aiqllaLﬁ@ﬂi%ﬂ@UﬂWﬁﬁ@ﬁUlﬁ]%@ Sw%waﬂ&jméjﬂwmmﬁmﬁum‘aﬁ'@ﬁula%@
LnAsuazngquinisiessidiuas msnizdnnginssunisdaiulatovesiuilaa
msizdnmadaiudeveyiuas msuszgndnaainnisianzandsuansiialilunns
TNHUNNTERENS

Meaning and importance of the audience, customers and consumers; consumer
behavior; behavior of searching for information to support purchasing decisions;
concepts and theories of audience analysis; insights into consumer purchasing
behavior; in-depth audience exposure; applications of the results of audience

insights to use in communication planning

nsAnEseEssAdaLATUI AN Y 3(2-2-5)
Media Creativity and Innovation

ANUARASI9ATIA WATANITAREINETIA N15IRTELIUEUANUARNES19ETIA N1SARLTS
POALUU NTTUAUNSAALTIDDALUY ﬂﬁﬂﬁzqﬂsﬂ%lﬁamﬁa"a’waaﬁﬁﬁﬁal,l,a:ui'mﬂﬁﬁm
Creativity; creative technigues; creative organization; design thinking; design

thinking processes; applications for media creativity and innovation




MC2042203

MC2042204

MC2042205

MC2042306

quw’%’ﬂmaﬂﬂquaamwﬁa 3(2-2-5)
Aesthetics in Media Convergence

nangunsveans asrUszneudall A1sdemunuiesiedes n1sdennunuiy
frenm LurAaReadudyinet qunieaianinisiufiude nisUsvyndld
'wé'ﬂquw%amamﬂquaammﬁa

Principles of aesthetics; element of arts; sound representation; visual
representation; concepts of semiology; transmedia aesthetics; aesthetics

application in media convergence

n'n‘r-laﬂmwLLa:LEﬂﬂquaauﬁ:'auﬁa 3(2-2-5)
Visual and Audio Production in Media Convergence

wannsKARN LA dwnisazvihiilunsuannmuasides gunsalnIsHERNI
LAZLEE NSZTUIUNISHARATNULAZLEYS ﬂaEJ‘lflﬁfﬂ'ﬁﬁﬂlU']LLagdﬂLﬂ%i]ﬁdaﬁ']uﬂ']'ﬁmaﬁﬂ']ﬂ
uazLdsg ﬂ']‘ﬁ“lj‘ﬁgLﬁ'Hﬂ']'il’-»la[ﬂﬂ']WLLa%LﬁEJQﬁLUE‘J'ﬂﬁaE]M'i']M?‘I[E]

Principles of visual and audio production; positions and roles in visual and audio
production; visual and audio production equipment; visual and audio production
processes; strategies for developing and promoting visual and audio production;

evaluation of visual and audio production in media convergence

n'n:a%'ﬁaassﬁtﬁawﬂuqﬂwaamwﬁa 3(2-2-5)
Content Creation in Media Convergence

ﬂmé’ﬂwmwm% i’mqﬂﬁzaaﬁmﬁa%’wlﬁam UszLanuazndnnisadiationn
nsadrsassdenfionudoansinary nsadiassddonnfionudoarsnisnan
EULLUUﬂTﬁﬁ']LﬂUE]LﬁE]‘HW ﬂ'ﬁﬁ%ﬁﬂa'ﬁ'ﬁﬁLﬁBﬁWIUQﬂﬂﬁ@ﬂ‘ﬁ?Mﬁ@

Characteristics of media; content creation purposes; types and principles of
content creation; content creation in mass communication; content creation in
marketing communication; content presentation formats; content creation in

media convergence

nsiaBesludedivainvians 3(2-2-5)
Transmedia Storytelling

wunfAnuaznguinisiandes ssdusznoumsianiedludedivainuats M
B Suans wallansadraienludeiinainnans nsiandesludefinarnvane
Wenudeasinaru msededudefinainnanaiienudeasasidud




MC2042307

MC2042208

MC2042209

Concepts and theories of storytelling; concepts and composition of transmedia
storytelling; transmedia audience analysis; transmedia content creation
technigues; transmedia storytelling for mass communication; transmedia

storytelling for brand communication

mﬁﬂm%‘m'mLﬁﬂma:msﬁamﬂumaﬁnqﬁ 3(3-0-6)
Risk Management and Crisis Communication
wunAnnsuimsaudsuazaningd msdanisnisdeanslunnyingd nagns
ﬂ?ﬁﬁ@ﬂ'ﬁ ﬂaﬁ%'mﬁaaﬁ ﬂ']'iﬂ']‘UﬂiJﬂ’ﬂiJLﬁlEN ﬂ‘ﬁfﬁﬁm&ﬂﬂ']'i"ﬁ)ﬁ]ﬂ'ﬁﬂ']'lilLﬁENLLag
msdeanslunnzingd

Concepts of risk and crisis; crisis communication management; communication
strategies; communication tactics; risk control; risk management and crisis

communication case studies

" pguIvIAnEinIsRanasefindiiemalulad
mseanuuunsinludefivainuaiy 3(0-6-3)
Graphic Design in Transmedia
nmsdneshvsznevAadiiiontsdeans mslilusunsumeufiumeslununiin msdenld
ﬂ']WLLa%ﬂ']'ﬁE]E]ﬂLLUUﬂ']WLﬁE]ﬂ']'ﬁ?’%E]@’J']iJ‘HiJ']EJ ﬂ']‘ﬁLaE]ﬂI‘i’!.i)[;f’J5ﬂ1ﬂ'§IUﬂ7‘§E]EJﬂLLUU ﬂ'ﬁa%’]ﬂ
NAITUADIR ﬂTﬁLﬁ%EJiN']UﬁE]UL‘EI}WEjﬂ‘igU’JunTﬁﬁﬂﬁLﬁl@ﬂTﬁLNEJLLW{LuEJ'ﬂVTaEm‘ﬂiJﬁE]

Art composition for communication; using of computer programs in graphics;
visual selection and visual design for descriptive purposes; typeface selection in
design; two-dimensional graphic; prepress processes for publication in media

convergence

NSANEATNALNADINANIVUIALAN 3(0-6-3)
Small Compact Cameras Photography
N59RBIAUSENOUNNEIENABINAN VAN NS s Msaneatadaulng
nsdauas nmsldueundinduiionisarenin nsldusundiatutiionisanussnin
ﬂTaﬂ'szqnﬂ%’nwdmmwﬁ’mﬂé’mwﬂwwmmﬁﬂluqﬂﬂaammﬁa

Small compact cameras composition; photography; cinematography; lighting;
photography application; image retouching application; small compact cameras

photography application in media convergence




MC2042210

MC2042211

MC2042312

nsadsnnniinadeulung 3(0-6-3)
Animation Graphic

nsvwauMsaenuuuniineasuln wadansairenmnsiinedeulm nsldiusunsy
pavfameslununsiinedeubn nslideafionunsiinedeulm msadienmnsfin
waeulmassdfiieudearsunary nmsadenmnfinedeulmassifiiionu
doansnandud msUszgndnunilniedeulmluganasusiude

Motion graphic design processes; motion graphic creation techniques; computer
programs usage in motion graphic; audio usages for motion graphic; two-
dimensional motion graphics creation for mass communication; two-dimensional
motion graphic creation for brand communication; motion graphic application in

media convergence

mﬂﬁﬂnﬁﬁﬁﬁumml,a:l,ﬁaﬂuqﬂwaaamuﬁa 3(0-6-3)
Visual and Audio Editing Techniques in Media Convergence
N3ZUIUNTIAMSBNANLAzLEDS nATlAnTsaduNNLazLdes n15ITlUsuATUa6Y
ANLazides nszuIuNsaIsuAIW MstdEsdlunsardunn MsaRuNNLazLEDS
Beadaassd msvszgndlinanunisadunmuasidedluganasusiude

Visual and audio preparation processes; visual and audio editing techniques;
visual and audio editing program usage; visual editing processes; audio usage in
visual editing; creative visual and audio editing; visual and audio editing media

application in media convergence

wasiansiduiisnsuazduneaus 3(0-6-3)
Master of Ceremony and Presenter Technique

wedanslinim madeuunienisyaliutnla wadansldindes weadanisld
aenLazeiUATevimie yadnamlunisye mslifuiivaznsiedoulmuuni
mmﬁmnmgmi’m%

Language techniques; persuasive speech scripts writing; intonation techniques;
visual and gesture techniques; personality for speech; space and stage

movement; speaking through the media technique




MC2042313

MC2042214

MC2042215

MC2042216

A1SPaNLUULAZHAILIULNAAW DI 3(0-6-3)
Platforms Design and Development

aseanuuuiules nmswaundules nmssenuuudediaussulay nmsWaudeday
aaulail n1seenuuuweUndledy meiawueundindu nsuszandldlugarasusiy
de

Website design; website development; social media design; social media
development; application design; application development; application in media

convergence

® nguIvITNIAN
m‘iﬂmﬂﬁ%ﬁﬂquaammﬁa 3(2-2-5)

Digital Marketing in Media Convergence

=

18 HUANTNaNIIAIUAR
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fa Msvszendlinisnain

LUIAANITABIALATAISAAIARNDNA LASDINBNITAATR
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NSEALETUYTDININTRAINANE N1SUTEEIUNANTIIRATA
LLa:m'i?faaﬁﬂﬁmmmﬁﬁﬁaiuqmwaam’mﬁa

Concepts of marketing and digital marketing; digital marketing tools; key opinion
leader; promoting of digital marketing channel; digital marketing evaluation;
application of marketing and digital marketing communication in in media

convergence

NNSHANITIINITHUUATUINDY 3(0-6-3)
Omni-media Program Production

nslsudeiaussionts nsadansiidiusiy nsuansIenIsiBNISLNSAINLEY
nszaneLdes nMsuansienisesulall ﬁﬁmﬁmﬁuaymﬁamﬁﬁaaﬁ NTTUIUNITHER
FIUNMTUUUATUNAT

Program proposals writing; engagement; program production for broadcasting;
online program production; promotional activities for communication; omni-

media program production

mi‘:ﬂalmmh‘ul,l,a:mﬁ‘Namiﬂﬁluaqlﬂwaamauﬁa 3(2-2-5)
News Reporting and Production in Media Convergence

wwAALAEIIUT ﬁﬁa‘ejnua:;:iﬁﬂl,ﬁuﬁwm'ﬁsam LNA9T1? NSAUATWEl N1SITBUY
’Luqﬂfwaammﬁa m‘s‘mm'1uua:wﬁmﬂwﬂuqﬂwaammﬁa WALANSITBULAL 189U
F1dnude




MC2042217

MC2042218

MC2042219

Concepts of news; reporters and anchors; news sources; interview; news writing
in media convergence; news reporting and news production in media

convergence; news writing and news reporting technigues in crossmedia

nsaiannduduaznisdeasnisnannluganasusiude 3(0-6-3)
Brand Building and Marketing Communication in Media

Convergence
mMsizdnanudesnsiuilaatumsaiismsduiuaznisdoaisnsaaia msais
AugnRUAUA1saF1ansIAuAILaTATEeaIsnIsAaIn N1sadansIdudiuaz
ﬂ']'ﬁﬁﬁ]ﬂ']'ﬁﬂ']'ﬁ‘ﬁ]a']@ﬁUaﬂ'WUﬂ']'3@1:!‘1’1']\'15“35'% ﬂ']‘3?1%’1ﬂ‘ﬁ]'3'1aua’]LLaﬁﬂTﬁﬁ@aTﬁﬂWﬁﬁ]aﬂﬂﬁU
aﬂquﬂ'ﬁﬂj'ﬂ']ﬂﬂ']'iﬁa']ﬂ ﬂ']ﬁﬂ%)'N‘5]‘3']?‘11.4?:])'1LLagﬂ']'ia;E]a']'iﬂTﬁﬁa']ﬂ ﬁUq‘iﬁﬂﬁ@
ns¥anisRanssufunsasmsduduaznisieaisnisnan

Consumer insights versus branding and marketing communications; building
engagement with branding and marketing commmunications; branding and marketing
communications with business situations; branding and marketing communications
versus market situations; branding and marketing communications versus media

business; event management versus branding and marketing communications

‘Ll'?ﬂﬂiiﬁJLLﬁzﬂ']‘ﬁ"l.]ﬁzﬂﬂﬂqﬁﬁﬁ]ﬂﬂﬁ%ﬂﬁﬂiuﬂﬁuﬁhﬁﬂiu‘!ﬁ‘ﬁu 3(2-2-5)
Innovation and Start-up Business in Mass Communication

msdanisutanssude nsrurunisinnisuianssude ﬂaqwémﬁmm'ﬁu%ﬂﬁu%
ﬂ']'ﬁ’.l']ﬂLLNuLﬁE]ﬂ']ﬁNaﬁm'ﬁ’[ﬂﬂ‘ﬁilﬁE] ﬂWﬁL‘TJugﬂ‘igﬂ@UﬂWﬁ mﬁ,ﬂ‘mgﬁmiamﬂuqﬁﬁa
ANSNON mﬁmm'ﬁqiﬁaamw%mﬁwluanuﬁaawwaaw NMITEULATILAUDUNUGSAT
Media innovation management; media innovation management processes;
media innovation management strategies; planning for media innovation
production; entrepreneurship; investment analysis in start-up business; start-up
business management in mass communication; writing and presenting a business

plan

NISHNANNEAAER 3(0-6-3)
Podcast Production

WATANISHAATOAAIEA NISAINUALLIAATIEAAIER N1SILNUNEATEAATER
nseanuuUdsaiannian Mstuiindusionnas msudnienaan wuazn1sussenaly
WonAEn




MC2042220

MC2042221

MC2042222

Podcast production techniques; podcast concepts defining; podcast production
planning; podcast sounds design; podcast sounds recording; podcast production;

podcast application

msuImsanuiuasludvIndeaisuray 3(2-2-5)
Integrity Management in Mass Communication Profession
anumsaluarunlouludndndewravu nsUsznavenTndasy NITAINUVDIYAAS
mwmﬁlmluﬂ'ﬁamu uleuien1sasmuLasMsIanauauning msnunulsziuey
INBYDNY NTINUNUAANEDUMNE NIMUNAINY

Situations and trends in the media profession; self-employment; personal
investments; investment risks; investment policy and asset portfolio; insurance

planning and retirement; tax strategies; financial capital

ndemsunavuiinaialuganasusiude 3(2-2-5)
Solo Content Creator in Media Convergence

AsARLarnITaS1EssAlonn a3usssuntsnamilent nsndaninuazides
AN39BALUUNTINA ﬂ']‘ﬁ“lJ‘%I“ULﬁﬁ]ﬁ%l@%LNEJLLW'ﬁI‘ﬁ]'lil'?ﬁ]q‘U‘igﬂﬂﬁ?Jaﬂﬂqﬁﬁaaq'ﬁluq@ﬁaaﬂ
‘37]3]58 ﬂﬁﬁmumﬁuwum‘mﬁm ﬂ'1TU%‘HWiﬂﬂigaﬂWﬁLLUUyﬁmqﬂﬂi

Creative thinking and content creation; content production ethics; visual and
audio production; graphic design; content repurposing and publishing in media
convergence; determination of production costs; integration of communication

management

nsAszsideyaiia udeasutayy 3(0-6-3)
Data Analytic for Mass Communication
NszUIUMTIRTzitoyauazUsTinanatoya MILUINquLarnsIANguTayaTLIalng
msrumngAudutusvasiaya nsliieiesiolumsvhadsioua msUszgndlideya
Wanudeansinavu maUszgndlideyaiionudeasnisaans

Data analysis and processing processes; classification and grouping of big data;
guerying relational data; data warehouse tools; data analysis and data processing
processes; application of data in mass communications; application of data in

marketing communications




MC2042223

MC2042224

MC2042325

Usziumanstediniiifemalulad 3(3-0-6)
Issues in Creative Media Technology

LLU?ﬁ@ﬂW‘ﬁ%WWﬂT&ﬂUQWUﬁQﬂWﬁi]?]ﬁ‘i’]u ﬂ'ﬁ“UEJ']EJLLa3‘?]']Uﬁ?i]ﬁﬁ]ﬂq‘ﬂu‘ﬁ'iﬁﬂ“ﬂu']ﬂlﬂﬂj
‘Vii]‘U']‘LlIaﬂ E]G]ﬂ']‘lﬁﬂ'i‘ﬁ]’.lﬂluﬁ‘ﬁﬁil ANTATOUIINIITAIUSTTU ATURAINUAIENIILNA
L‘ﬁ@‘i’]']‘ﬁ] LLawﬂﬁﬁﬂﬂﬂ'ﬂ,uﬂ@ nsusy EJﬂGTL‘i’JLLU']ﬂ@ﬂﬂ‘ﬁ’JWWﬂEﬁLUQWUﬂ@aﬂiﬂfJa‘ﬁu
Concepts of criticism in mass communication; integration and merging of large
enterprises; global village; cultural industry; cultural domination; diversity of
gender, race, and women's study in the media; application of criticism concepts

in mass communication

nsnaunanuluasuasunazauduasadiiou 3(0-6-3)
Augmented Reality and Virtual Reality Development
m'ia%’wﬁmqua:mﬂdﬁuﬁﬂumuamﬁﬁ msUszananfiensdauansuaufia
nsraurauanudualaaduiuaundiualuation nseenuuunaradanmadeuln
walulaganuduasaailou wallnisaisasrsnmmdtassanuuasaailou
msvUszgnalinunediuduluganasusiude msdnausamiaazamadeulnd
Tudulaniatiouaisiuusundintu

Three-dimensional object creation and texturing; image processing for three-
dimensional exhibitions; integrated of augmented reality and virtual reality;
animation design and creation; virtual reality technologies; techniques for
creating of virtual reality simulation; image and animation presentation with

virtual world through applications

® ngulrlaseeu
nnssulassunAgnsasteiniifemalulag 1(0-2-1)
Preparation for Creative Media Technology Special Project
N3ZUIUNTIUNTESLATINURLAY N1SMRUATelATIselAsInuiilAY n5ilou
Tasssnlassnufiay nmsauemdelassnufivay nslédefimunzanlunisinave
Tassrslassnuiiay n1siauslaseslassuiitasneasennlineomealulad
Processes of creating a special project; defining a special project outline topic;
writing a special project outline; proposal of a special project topic; using
appropriate media for special project outline presentation; presentation of

special project outline in creative media technology




MC2042426 lassauiiaenieastanivimemalulag 3(0-6-3)

Special Project of Creative Media Technology

edmdiAuneu 1 MC2042325 nisessulasssuiilasnisasieniiinemalulad
nstEueANNMUINTIlATIUAENIAseAindiRsmalulad nszuIuNISHER
TATI9UdLAY ﬂi:mum‘ﬁm’aﬁlaEmmmgﬂﬁawaﬂmw’mﬁmw N5 UEUTIBUY
N1TUIZIEUNALATINUY NMILHBLNTHAUADAISI T

Presentation of the advancement of special project in creative media technology;
special project production processes; special project validation processes; report

writing; project evaluation; public publication of the project

& nawivinsinUszaunisalivndn

MC2003301  NISLATEUAILUNTOUAUNVANYA 1(0-2-1)
Preparation for Cooperative Education
ASZUIUNTENNIANET NSIENEUYTENDUNNTUAENNTANATINUY ﬂWiﬁMﬂ']‘lElﬂjﬂ']u
1N m'ﬁﬁwmqﬂaﬂmw ﬂ{]‘lﬂiﬂﬁlLL'NQ'TL!LLaﬁ'ﬂi‘ﬁﬂWU‘ﬁﬁma‘UW%W ITUUALUNTINLAS
AMNUaDANY NSIWBUTIBIULAZNTULEURNU
Cooperative education processes; selecting establishments and job applications; job
interviews; personality developments; labor law and professional ethics; guality
system and safety; report writing and presentation

MC2003304 Tanviadlusudessuiavu 3(0-6-3)

Mass Media Worldview

gavnssudeansinary ssvmuiuazmeluladlnidudearsinavy dadeiidnase
wqﬁmmmmﬂm%’uﬁamaaﬁ%’um'ﬁ UsngnisainazUssidudunisdearsiiviuse
wannsal wnltunudeasinary madeulesszfiudifumansuazinaluladiny
ﬂﬂﬁgaﬁWﬁM'ﬂaﬂu ﬂ']'ﬁLLaﬂLUgBUL%BU§ﬁUﬁ§ﬂﬁﬁﬂmq@

Business industry in marketing communication; knowledge and new technology
in marketing communication; factors affecting audience's media exposure
behavior; phenomenon and issues of up-to-date marketing communication;
marketing communication trends; linkage between issues and science and

technology in integrated marketing; knowledge exchange with experts




O Avnenwmalulagnislavanazyszyaunus

MC2013402

MC2013303

avnaAnyImMIInslavaInazUszvIaunus 6(0-40-0)
Cooperative Education for Advertising and Public Relations

57839103AUNBY : MC2003301 N1stw3uAUNSauannadne
UuRnuasimumslavanuasyseyduiius @lounitinaursaniieaumudnyue
ulusunisnuildsunisdndondunailidesnit 16 &Uaw daviseanunis
'1Jﬁﬁa~‘l’1u%ﬁ%@ﬁ’]EN’mﬂ’]‘i‘ﬁ’ﬂﬂ‘ﬁﬂﬂ’1‘is’ﬂﬂlﬁﬂ1§ﬂLLa%adwﬁﬂﬂ1uﬁL§ﬂﬂLLaga’l’-ﬂ’]‘iéﬁmﬁ
Practice working in advertising and public relations as an actual employee
according to the position being appointed for not less than 16 weeks;
accomplishing the work report or project report under the supervision of the

supervisor and teacher

nMsHNUsZaUNSAII T TNNINslavanaz Uy aunus 3(0-40-0)
Practice for Advertising and Public Relations

57839103AUNBY : MC2003301 N1ste3uANNSauannadne
AnufvAnulussAnsinlavanuarUsvrduiud vieaoulsznoumsiisndasiu
a1umin leefiszeznanUjinnuliteenia 8 &am nsdnvisenumsuiuRau
Apprenticeship to advertising and public relations companies or other relevant
organizations relating to advertising and public relations technology for a

minimum of 8 weeks including completion of report process

O Avneniwelusantuwmalulag

MC2023402

avnadnsmanaluladnisuanie 6(0-40-0)
Cooperative Education for Media Production Technology

57839103AUNBY : MC2003301 NStH3uANNSauanAaANY
UfURnuadsiumsnande waflouninauvesminsnumudnuarauludumisn
flgsunsdadendunaihidosndn 16 &Uav wazdaisesnunisufifaunie
‘i’]EJx‘l’]‘LJﬂ’]‘i‘VTWIﬂ'Nﬂ’l‘ﬁﬂ’]HiﬁﬂﬁﬁﬂLLaﬂaﬂwﬁﬂﬂﬁuﬁLgﬂﬂLLa:Eﬂﬁ]’]‘ﬁﬂﬁmﬂ

Practice working in media production as an actual employee according to the
position being appointed for not less than 16 weeks; and accomplishing the work

report or project report under the supervision of the supervisor and teacher




MC2023303

msfinUszaunisaiivndnmediunisudade 3(0-40-0)
Practice for Media Production Technology

57839103AUNBY : MC2003301 NStH3uANNSauanAaANY
AnuftRnulussinsfunsnande wieanuusznaunsiiadostuaivin Tned
srpznanUfuinulitesnii 8 dUam msdniseaunisufinau
Apprenticeship to media production companies or other relevant organizations
relating to media production for a minimum of 8 weeks including completion of

report process

Aynenwmalulagianiife

MC2033402

MC2033303

avnafnemamalulagiafniiie 6(0-40-0)
Cooperative Education for Multimedia Technology

$7839103AUARY : MC2003301 NISATENAIUNIONAUAIANEN
UfURNuIisiuadiiie wadeuntniuremhsnunudnvasaludiumisnui
lasunisdadanidunarlidesnid 16 &av uazdaviisnsaunisufdfunie
'31&mumiﬁﬂmaﬂ1‘§msﬂﬁmﬁﬂuuammwﬂ’ﬂmuﬁl,gmL.La:mﬁméﬁmm

Practice working in multimedia as an actual employee according to the position
being appointed for not less than 16 weeks; and accomplishing the work report or

project report under the supervision of the supervisor and teacher

nsenUszaunsalimInnnanalulagdaniise 3(0-40-0)
Practice for Multimedia Technology

$7839103AUARY : MC2003301 NISATENAIUNIONAUAIANE
Ujsanuluasinsiutadfiiie wieaniulszneunisiiisadesivarviiv neidl
srpznanUfuinulitesnii 8 dUam msdniseaunisufinau
Apprenticeship to multimedia technology companies or other relevant
organizations relating to multimedia technology for a minimum of 8 weeks

including completion of report process




O Avnenastenvimemalulag

MC2043402

MC2043303

dunaAnemeaseiindinemalulag 6(0-40-0)
Cooperative Education for Creative Media Technology

$7830sAUARY : MC2003301 NISLASENAUNSONAUAIANEN
UuRnuassmuasiediniiie w@louninauvemulsauaudnvarauludiunus
nuiildumsdadonidunailidosnit 16 &Uawi Savhsenunsuiofnunie
‘i’]EJx‘l’mﬂ’l‘iﬁ’WIﬂﬁ\‘iﬂ’l‘ﬁﬂ’]EJIﬁﬂﬁﬂULLa‘UE]ﬂWﬁﬂﬂuﬁLgﬁNLLa:Eﬂﬁ]’l‘ﬁgﬁmﬂ

Practice working in creative media as an actual employee according to the
position being appointed for not less than 16 weeks; accomplishing the work

report or project report under the supervision of the supervisor and teacher

nsHnUszaunsalimInnnsasiedinivemalulag 3(0-40-0)
Practice for Creative Media Technology

$7830sAUARY : MC2003301 NISLASENAMUNSONAUAIANEN
Anufthnulussdnsiudn nsudailen wieanuuszneunisiiisatesivarnnin
Tnsflszoznaiujinnuliusenit 8 4 n1sdaisenumsujinnu
Apprenticeship to journalism companies, content creation or other relevant
organizations relating to creative media technology for a minimum of 8 weeks

including completion of report process




