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GE2100101 awilveifienisdeans 3(3-0-6)
Thai for Communication

GE2100102 nﬂmlwatﬁaﬂwﬁaaﬁqﬁﬁa 3(3-0-6)
Thai for Business Communication

GE2100103 awilneifisnisinaus 3(3-0-6)
Thai for Presentation

GE2100106 A1sassAadIanwILiieRmuTin 3(3-0-6)

Language Creativity for Life Development
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GE2200101 nwpanquinaila 3(3-0-6)
Technical English

GE2200102 mmé’aﬂqmﬁam%w 3(3-0-6)
English for Careers

GE2200103 N1391UN¥IBINGY 3(3-0-6)
English Reading

GE2200104 n1sian1wdangw 3(3-0-6)
English Listening

GE2200105 ASAUNUIAIIDINGY 3(3-0-6)
English Conversation

GE2200106 mwﬁuﬁugm 3(3-0-6)
Fundamental Chinese

GE2200107 awidudionisdeans 3(3-0-6)
Chinese for Communication

GE2200108 mmé’aﬂqmﬁamiﬁauf 3(3-0-6)
English for Learning

GE2200109  vinwznmsdeansfmeniwndangy 3(3-0-6)
English Communication Skills

GE2200110 mmé’aﬂquﬁaﬂﬁwﬁIuﬁmﬁTﬁmxLLaxmﬂﬁmﬁ 3(3-0-6)
English for Public Speaking and Debate

GE2200111 nwdsnguiitegsivssulat] 3(3-0-6)
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English for Online Business
GE2200112 mmé’aﬂqwmmﬁmmaﬂu% 3(3-0-6)
English via Media Literature
GE2200113  Aw183NguaINAINeuns 3(3-0-6)
English from Movies
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Language and Culture
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GE2300101 walanedsauLazAUviualey 3(3-0-6)
Social Dynamics and Modernity

GE2300102  uyweduius 3(3-0-6)
Human Relations

GE2300103  sztiauis3de 3(3-0-6)
Research Methodology

GE2300107 N uuBLazasesssuluIvTn 3(3-0-6)
Law and Professional Ethics

GE2300108 @ LEaufn® 3(3-0-6)
ASEAN Studies

GE2300110 msfamAMANEInLazAUBYn dgY 3(3-0-6)
Quality of Life and Well-Being Development

GE2300111 ?1Wam‘wagiwngﬂﬁﬁwmﬁé’aﬁu 3(3-0-6)
The King’s Philosophy to Sustainable Development

GE2300112 wuwuAnw 3(3-0-6)
Community Studies

GE2300113 vl laazein 3(3-0-6)
Youngster with Good heart

GE2400102  3n3nenviily 3(3-0-6)
General Psychology

GE2400103  lne@nw 3(3-0-6)
Thai Studies

GE2400104 n1SWRILNUAGNAIN 3(3-0-6)
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Personality Development

GE2400105 wfinssuauudiunsiauImu 3(3-0-6)
Human Behavior and Self-Development

GE2400109  ¥inwemsiansaume 3(3-0-6)
Information Literacy Skills

GE2400110  3adayeyfioniswaiunm 3(3-0-6)
Mental Wisdom for Self-Development
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GE2500101 wafinw 1(0-2-1)
Physical Education
GE2500102 &anm 1(0-2-1)
Social Dance
GE2500103 AwUszLnniiuy 1(0-2-1)
Team Sports
sy Foswi vitehna
GE2500104 ﬁmﬂixquﬂﬂa 1(0-2-1)
Individual Sports
GE2500105 HunuIn1g 1(0-2-1)
Recreation
GE2500106 @aUznisdesiusuaznissadmenylng 1(0-2-1)
Martial Art with Thai Boxing
GE2500107 ﬂﬁ?lﬂﬁmﬂ;mﬁmﬁaqsumw 1(0-2-1)
Weight Training for Health
GE2500108 ﬂ’]‘ﬁﬂmiﬂmﬁﬁ]&ﬁlﬂ’lw 1(0-2-1)
Jogging for Health
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Activities for Health
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GE2600101 Agiapnansiiugiu 3(3-0-6)
Fundamental Mathematics
GE2600102 admilodiu 3(3-0-6)
Introduction to Statistics
GE2600103 maamanslutinuszdniu 3(3-0-6)
Mathematics in Daily Life
GE2600104 n1smsizidayasislusunsudnuiasunisadn 3(3-0-6)
Data Analysis Using Statistical Package Program
GE2700101 Aneeansludiinusediu 3(3-0-6)
Science in Daily Life
GE2700102 &swindeuuasnssnnisnineans 3(3-0-6)
Environment and Resource Management
GE2700103 Fndumelulad 3(3-0-6)
Life and Technology
GE2700104 Avenmaniuavinaluladwdsulan 3(3-0-6)
Science and Disruptive Technology
GE2700105 n1slifindiduinsiudsuande 3(3-0-6)
Green Living
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AU Faseivn vitehna
GE2810101 Tlanlusmisswd 21 2(2-0-4)
World in 21* Century
GE2810102  A1sWawnuLiioanTn 2(2-0-4)
Self-Development for Careers
GE2810103 ¥Inuazrn1sAALaUIN 2(2-0-4)
Life and Positive Thinking
GE2810104 m‘zaﬁmﬁﬂé’ﬂmml,a:ﬁml,ﬁaqsumw 2(2-0-4)
Exercise and Sports for Health
GE2810105 ﬁaﬂi'ﬁmﬁaqsmmw 2(2-0-4)
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GE2810106 3Imeauarn1sUesnuaIsnsaie 2(2-0-4)
Volunteer Spirit and Disaster Prevention
GE2810107 N15AALAZNITEBNLUUNIANTTUATINATIAYRINYYE 2(2-0-0)
Human Innovative and Creative Design Thinking
GE2810108 13151 UNT.WIZUAT 2(2-0-4)
| Love RMUTP
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AV Fase3 w28
GE2820101 UAmnadinm1ans 2(2-0-4)
Miscellaneous Mathematics
GE2820102 Aneneansiunisamsetin 2(2-0-4)
Science for Living
GE2820103 JaguaznisUszanaltludisusydniu 2(2-0-4)
Material and Application in Daily Life
GE2820104 n1sAa nisenaulanaznsuadym 2(2-0-4)
Thinking Decision Making and Problem Solving
GE2820105 m'mJ5'EJur.imgjmmiuiaﬁﬁl,%uﬁaﬂmE“J"aﬁu 4(4-0-8)
The Transition to Green Technology for Sustainability
GE2820106 w%’w&?ﬁumaﬁm@WLﬁaqmaﬂﬂﬂﬁimﬁL%’a 4(4-0-8)
Intellectual Property for Green Industry
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na;uﬁugmmaﬂcﬁﬂmaﬂ%uaﬁmﬂmaﬂ%
MC2001111 ﬂ’1‘iL’a]’]3ﬁﬂﬂ’ﬂ’mG:TENﬂ’]‘iLﬁ@ﬂ%’]ﬁﬂ?ﬁﬂ@ﬂﬁw}iamﬁﬁuﬁ’l 3(2-2-5)
Consumer Insight for Brand Engagement Building
MC2001112 N1598ALUUNTINN 3(2-2-5)
Graphic Design
na;uﬁugmmamﬂiulaﬁi
MC2001105 wé’nmmm:wqwﬁﬁaaﬁmaw 3(3-0-6)

Principles and Theories of Mass Communication

MC2001107 wadanisuaualuiudasasiiasu

3(2-2-5)




RV R Fo3un W8N
Technigues in Mass Media Presentation
MC2001209 ﬁﬁaﬁ‘ﬁimLLagﬂgwmwﬁamimaw 3(3-0-6)
Ethics and Laws in Mass Communication
MC2032206 N1500NLUULTIASI9ESSA 3(2-2-5)
Creative Design
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RV R Fo3un W8N
MC2052101 m55aaﬁmmﬁuﬁwL%ayimﬂﬂ15luqﬂﬁﬁﬁa 3(2-2-5)
Integrated Brand Communications in Digital Era
MC2052102  nswaundulvduardedsruesulatifion1sdoansnsdud 3(0-6-3)
Website and Social Media Development for Brand Communication
MC2052203  niseenuuusndnuaiesdnsifionsdoansnsndud 3(0-6-3)
Corporate Identity Design for Brand Communication
MC2052204 m‘saaﬂLLUUUﬁ‘ﬁ@ﬁmﬁLﬁam‘aﬁamimﬁuﬁw 3(0-6-3)
Packaging Design for Brand Communication
MC2052205  HUsznaunisgsnanaTia 3(2-2-5)
Digital Startup Entrepreneur
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WA Fodvn wUenn
MC2052106  nrseenuuunsfinifiansdeasnsndud 3(0-6-3)
Graphic Design for Brand Communication
MC2042307 misdanisanuidssuaznsdeansluniiyingd 3(3-0-6)
Risk Management and Crisis Communication
MC2052107  misasiassAgilganlvelumsiauasugiania 3(2-2-5)
Thai Wisdom Creation in Digital Economy Development
MC2052108 n1sdmn1snanssunenisaatneenlalgeaulal 3(2-2-5)
Offline to Online Event Management
MC2052109 mmﬁ@m‘mﬁL‘%‘aﬂum'i?[am‘ﬁmmﬁuﬁ%%yﬁmmﬁ 3(2-2-5)

Storytelling Techniqgues in Integrated Brand Communications
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MC2052110 n1sPaIARIYa 3(2-2-5)
Digital Marketing
MC2052111  n153aNT58LIUN 3(2-2-5)
Event Management
MC2052112  Aeunsninuaznszneidsaiionisdoansnsdud 3(3-0-6)
Broadcasting Media for Brand Communication
MC2052113 E‘!“L!‘l‘ﬁEJF'i']ﬂﬁ]'ﬂi‘lﬂWﬁﬁaﬁqﬁﬁﬁWEUﬁﬂL%ﬂgﬁNTﬂ'ﬁ 3(2-2-5)
Aesthetics for in Integrated Brand Communications
MC2052114 L%@ﬂﬁ@LﬂW']S‘W'Nﬂ'ﬁE]E]ﬂLLUUﬂWﬁ%@aWﬁﬁﬁWau%’]L%Quu'ﬁﬁﬂﬂ']‘ﬁ 3(3-0-6)
Selected Topics in Integrated Brand Communications Design
® ngudvlaseany 4 wileia
SHEIYN Fo3w wuawhin
MC2052215 ﬂTﬁLﬁ%EJJJIﬂ'ﬁ\‘N']u‘ﬁL?I“lfm'Nﬂ']ﬁ?’%ﬁ]ﬁ'}‘ﬁﬁﬁqaugfﬂ%ﬂuﬁmqﬂ'ﬁ 1(0-2-1)
Preparation for Integrated Brand Communications Special Project
MC2052216 Iﬂ'ﬁwuﬁmwwﬂﬁﬁ'aaﬁmﬁuﬁﬂL%auumwm‘a 3(0-6-3)
Integrated Brand Communications Special Project
® ngunsEnUszauNITAlIvITN 3 waeia
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MC2053117  nsilndszaunisallundnmienisdeansnandudn 3(0-40-0)
Brand Communication Practice for Professional
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MC2062101  nspenuuUgaasondfiseud wazyawasdunasing 3(2-2-5)
User Experience and User Interface Design
MC2062102 Mskankaluduy 2 da 3(0-6-3)
Two-dimensional Animation Production
MC2062203 N1580ALUUAINLATRIN 3 4R 3(0-6-3)
Three-dimensional Image and Scene Design
MC2062204 N1SARABAINLALLES 3(0-6-3)

Audio and Visual Editing
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MC2062205  Husznaunisgsiadandivies el 3(2-2-5)
Multimedia Design Startup Entrepreneur
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MC2032106 N1599NLUULASHARLNY 3(0-6-3)
Game Design and Production
MC2032216 N1599NLUULATHAUILIUNGATY 3(0-6-3)
Application Design and Development
MC2032217  wialulagaudussaiioulszynd 3(0-6-3)
Applied of Virtual Reality Technology
MC2032220 nnsadeassAiiamoslay 3(2-2-5)
Online Content Creation
MC2032224  Jgayusshvg 3(2-2-5)
Artificial Intelligence
MC2062107 A1599ALUUNNTYIAABINSATTALaZIaRTIAY 3(0-6-3)
Digital and Multimedia Experiment Design
MC2062108  nseonuuuwaluladanudussaasunazanuduasuaiiou 3(0-6-3)
Augmented Reality and Virtual Reality Design
MC2062109 A1508NLUULATARABLAEY 3(0-6-3)
Audio Design and Editing
MC2062110  faafifeflodifioadremsdud 3(2-2-5)
Multimedia Design for Brand Building
MC2062111  3asdmanzniadadiiiedled 3(3-0-6)
Selected Topics in Multimedia Design
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MC2062212 mswsealassnufivdvmelafiifedlo 1(0-2-1)
Preparation for Multimedia Design Special Project
MC2062213  lassnuiiewnslafiimedley 3(0-6-3)

Multimedia Design Special Project
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Practice for Multimedia Design Professional
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GE2100101

GE2100102

GE2100103

GE2100106

mwlveiienisdoans 3(3-0-6)
Thai for Communication

nsléniwilne arwdunisdeans fnvenisils NSNA N30 ULATNSIWEUYTELAN
AN 9

Thai language usage; language and communication; listening; speaking, reading, and
writing skills

nﬁwﬂlwatﬁanﬂiﬁaaﬂﬁqiﬁa 3(3-0-6)
Thai for Business Communication

nsléalng anudinluazuuaniieitunisdoarsssia nsideuanmnessia
Uszning 9 mMsfiguainsanu nsieuduiniazsngaunessng madsulasins
N95519

Thai language usage; general knowledge and concept of business communication;
writing business letters; application writing; memo and business report writing;
project proposal writing

mwlvefienisiuaue 3(3-0-6)
Thai for Presentation

ﬁyugmm'aﬂuaua n1stinrwlunisdiaue sUuvukaziSnisinaue waila
msdnauedia nsdenldiadasdiolunisiuaue

Basic of presentation; language usage for presentation; presentation formats and
methods; effective presentation techniqgues; choosing presentation tools
mMyasIRai s EIReNAuITin 3(3-0-6)
Language Creativity for Life Development

nsflsegeiiATIET MsidenassuazisouSsados linzany msdudseiiudney
Sviviunsenu msideusjsassraisnulmivazmsusuliuinnssuiiotiaue
Analytical listening; word selection and sorting words; reading comprehension and

discretion; writing to create new work, and applying innovation to present
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% nqm?ﬂmmmqﬂﬁsmﬂ

GE2200101

NI wNALiA 3(3-0-6)
Technical English

msldnwsinguiiontiesiuivi@n ddwvnazdruiuiferiuivdn laany
ﬁ’]??fEUvLLaz‘ﬁ’lEJangﬁlﬂ‘mﬂL‘ﬁ’aL‘%aﬂ mslilonuarnissiuunUszian Suneuns
UAUR N15UTI8NTEUIUNT ANNFUTUSVRIMALAZHS




GE2200102

GE2200103

GE2200104

GE2200105

English usage for careers in technical fields; technical terms and work-
related expressions; main ideas and supporting details; definitions and
classification; instructions; process description; cause and effect relationship
AMusengeiioaTn 3(3-0-6)
English for Careers

n1sdearsniwisanguiioluldluedwene 9 arswuvesdauluaniy
U52nauns Mstanuen1egsna Msdlauenalsznauns nsvenAuauUaves
AuA1uazuInIg NMsiaTuasn suAtymITe3ewnd N15IBIUANUAIMTUITDS
ASANLHUY

English communication in various careers; meeting people in the workplace;
making an appointment in business; giving presentations about company
performance; describing products and services; making and dealing with
complaints; reporting progress on work

A1591UNT1DING Y 3(3-0-6)
English Reading

nslinautunsuesulal NswIAUnINEYRIAIANTIINUIUN lATIaT1Ives
Ustlon asdUsznauiitisluniseu wellanisetu vinwzniserudulanunazagy
Taaudnfty

Using online dictionaries; guessing meaning from context; sentence structures;
components of reading comprehension; reading technigues; reading for main
ideas and summarizing

A1sNNIEI9Ng Y 3(3-0-6)
English Listening

nsilaniwdanguluaaiunisalang q luddadsezdriu nsilaunaunun nasils
szdugent nisilsunanunazaeudniu finvensitafiedulaauuazinaia
n15la

English listening skills in various situations in daily life; listening to dialogues,
paragraphs, articles and answering; listening comprehension for main ideas and

listening technigues

ANSAUNUINTEDING Y 3(3-0-6)
English Conversation

NSAUNUINTSINQUINADIUNITAlANS 9 TrgnFeduazmunzan n1svAusdn
uazmsassaudues Madondadud nsueniifauaziiama nisliinwdingu
TuFwemns mslénmndngululsausy msdumisadien




GE2200106

GE2200107

GE2200108

GE2200109

Conversation in various situations; getting acquainted; going shopping; asking
for locations and directions; eating out; staying in a hotel; traveling
mwﬁuﬁuﬁm 3(3-0-6)
Fundamental Chinese

ssuufiudu asinmenaznisuuzihda mslideyaiisafuyaranazaundnly
AsauRty msvendetrsuszdntu mstereswarnisdiems wazn1sanumng
Pinyin system; greetings and introductions; talking about personal information
and family members; talking about daily routines; shopping and ordering food;
asking for directions

Muduiiansdeans 3(3-0-6)
Chinese for Communication

Aseenides MdmsiwarduiunwInildluiinUses T nsaunuildneu n1s
Wouaanunelaneu Nslsuanmnediannseiing

Phonetic; vocabulary; and expression used in daily life; dialogue,
correspondence; writing e-mail

nﬁwﬂﬁanqwtﬁan1ﬁL§ﬂu§ 3(3-0-6)
English for Learning
n1sldduiunazlasiadeniwsinguiiienisdeansludinuszsriu laua
ASTANMIELAZNITLUZUIA ﬂ']‘ﬁ‘U‘ﬁ‘ﬁEJ']EJ‘Uqﬂﬂa ?Iwaa amuﬁ ﬂ']‘ﬁU‘ﬁ‘ﬁEJ']EJL‘VIG!ﬂ']‘ﬁﬁj
Tuefin Msusserewanisal waznisaanisallusuiag

English usage of expressions and structures for daily communication; greetings
and introductions; describing people; describing things; describing places;
describing past events; describing future plans and predictions
Winyzn1sapaNsAIEnTwSINgY 3(3-0-6)
English Communication Skills

AMIRAUITNYEA15TE N1SHA m‘aa"mLLa:m‘ﬁL%ummﬁaﬂqmﬁam‘aﬁaaﬁ
Iégndasmuaniunisaling q nsSsuidioy duneunisufohnuily nstmun
Fouly msmdeyaludossulayl nisuandsuanudaiusazdeyatnans sl
AUz

Development of basic skills for listening, speaking, reading, and writing in various
situations; comparison; general instructions; conditions; searching for online

information; exchanging opinions and information; giving advice




GE2200110

GE2200111

GE2200112

GE2200113

mtnET&nqmﬁan'n:wuﬂ“luﬁmfmim:uaxn*rﬂﬁ'nﬁ 3(3-0-6)
English for Public Speaking and Debate
mmé’aﬂqwﬁm%’umﬁﬁ@luﬁm'ﬁﬁmmaxmﬂtﬁf’nﬁ UseiRanudusinvasnisyaly
flansnsoe drulsznoudidgyvesnsne  nMsUssendltvelinnisne wavdndnys
ana mquIaﬁﬁLﬁ'mﬁ’ummﬂiuﬁmﬁﬁmmazmiﬁnaualuﬁ'mﬁﬁm:

English for public speaking and debate; history of public speaking; essential
components of speech; application of speaking technigques and the
International Phonetic Alphabets (IPA); technology for public speaking and
public presentation

nﬁwﬂﬁanqwtﬁaqﬁﬁaaaulaﬁ 3(3-0-6)
English for Online Business

o =

awdanguiliiuliigusznougsisanuisadeansuavingsfariuszuuoeulay
lagamznisindaiugnA1v12a19wid tngldmdnd duu Tassasebieinsal
Tusrunisidnauedual nslavandudl n1sinnen1w18engurIussuUdIay
saulail mvhgsnssuesulal msvigvesseulatinaznagnsnisvievesesulall
English for entrepreneurs in communicating and running online business, especially
in contacting foreigners using vocabulary, expressions, and grammatical
structures in these aspects; product presentation; product advertisement;
social network communication; online banking; and strategies in online sales
mmé’anqwhmiimnﬁﬂuﬁa 3(3-0-6)
English via Media Literature

msl¥ndngulurssanssudesns q luddnuszdriu mamaznmeuns azas
dodsnueaulatl wazdeyanunsruadsay msaszuinimsdanulunislidedsay
saulau

English usage for media literature in daily life; songs and movies; soap
opera; social media and current social trends; social awareness
AMHIDINHIINANEUAT 3(3-0-6)
English from Movies

E‘?’]M’JULLagﬂLLaﬂﬂW‘Hqgﬂﬂﬂ‘HﬁﬂﬂﬂWWEJ'Ll‘ﬁ]% ASDONLELY TAUNWILAZDTIUATIN
U3unmmeTaiusssuan o sademsthldleluaanunmsalans o ludiauszdriu
English idioms and slangs from movies; pronunciation; verbal and nonverbal

communications; various culture contexts; and applying for daily life




GE2200114 AMWIHAZIAIUSIIY 3(3-0-6)

Language and Culture
nann15ldnrudangulunisdearslugiuzifuniviana nisdeansinenis
léaunwuazefauniy Sausssuanaunanmaisitemi nsdeanssewing
Yausssufindendeiunazuaninaiu ndnunsemanalunisdeans ndnmsdeanslu
UTUnAN 9 MmsUszgnaldnmdanguuas Tausssumenuandasnassa
Principles in using English in communication as an international language; verbal
and nonverbal communication; culture from people in different countries and
nationalities; intercultural communication in  similarities and differences;
principles in intercultural manners in communication; principles in
communication in different contexts; applying English language and culture

with creative thinking
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GE2300101

GE2300102

WAINNIIFIAUUAZ AU UEIY 3(3-0-6)
Social Dynamics and Modernity

wulAnuaznguindiauaislng lassasisdauuazanntu anuiuadouas
ﬂﬁ%LLaIﬁﬂ']ﬁ’Tﬁ]ﬂ AMUNAINTANENITIRIUTTTY WAILIN1TNI9A5LIDY ﬂﬁ’rﬁ'wal,ﬁaa
UszrdUlasuaznsiidiusiunienisdles Jymdsautaznisunily

Modern sociological concepts and theories; social structure and institutions;
modernity and globalization trends; cultural diversity; political development;
civics; democracy and participation in politics; social problems and solutions
uyweFUNUS 3(3-0-6)
Human Relations

ﬁmLLa:mmﬁﬂﬁ’mﬂamywﬁ’uﬁué NOANTTULALEITUYIAVRILYLE 1533dla
funyweduiusluesdnns msdeansiunyvedunius uyseduiusluiausssulne
VANSITUMAAU UL B FURUS

Background and Significance of human relations; human behavior and nature;
motivation and human relations in organizations; communication and human
relations; human relations in Thai culture; religious principles and human

relations




GE2300103

GE2300107

GE2300108

GE2300110

52 08U 3(3-0-6)
Research Methodology

fuwazanuddyveinisise TrgUszasAuazUszinneIniside Funeuuaz
n1seonwuUide IBn1sgudingrauaznisiiusiusntaya n1siaszideya
115398 MshruLaznsiLauedauan1sITe NMTBuTIBUNTIdY
Background and Significance of the Study; objectives and types of research;
research process and design; sampling and data collection; data analysis; data
interpretation and presentation; research report writing
nvaneEuazasessINluIYIIn 3(3-0-6)
Law and Professional Ethics

nqvianefiiieateastumsusenovindn asseussadnin AvDUUYYTU 38555
LATAINTURATOURDFIAL

Professional laws; professional ethics; human rights; ethics and social
responsibility

TpuAnEn 3(3-0-6)
ASEAN Studies

AlleauneuUszavifuineleaziusondedls (e1@su) Yygyinisuszyy
aneaawazn)Unsondeu anusiudelunisiauavdnondeu Sgaundnondeu
wazUszwARITAT Anuddguesnseginiuluginirendeu

Founded of the Association of Southeast Asian Nations (ASEAN); declaration
of the Summit and the ASEAN Charter; development of ASEAN pillars;
member states and dialogue countries; importance of coexistence in the
ASEAN region

NIRAIUIANNINTIAUAZANDLR gy 3(3-0-6)
Quality of Life and Well-Being Development

ANUNINEVBIAUNINTIN wnAALaENguiiiates ﬁ’ﬁ?ﬁ'ﬂiumﬁmﬂmmw%%
ANANTINNUNTTINNULASANEY Vnwrdiadiennudndaluandn nsasEming
waziunuAlunueaLazyay nMsdanisiuensualuazanueion nsAniAszi
snaulanazundgymniegiaineasse

Quality of life definition; concepts and theories; indicators for measuring guality of
life; work and happiness; life skills for career success; self-esteemn and other-
esteemn; dealing with emotions and stress; critical thinking and creative

problem solving




GE2300111

GE2300112

GE2300113

GE2400102

ANEATNIZIIVIGNITWAILITIEEY 3(3-0-6)
The King’s Philosophy to Sustainable Development
NSWAIUIMILATEEND viannsazLAnUsvgILATYIAaNeLiiss nansssUNAUIa

o
= g

MIvimsdanisaudes maauissdu Jgm wansznunazingAniswan
ludsaulnsuazdsaulan ﬂ1'§U'§:qﬂﬁwé’ﬂU%’ﬂmnﬂwgﬁwmﬁauﬁamﬁﬁwmﬁ
fadu

Economic development; philosophy and concepts of sufficiency economy; good
governance; risk management; sustainable development; problems, impact
and development crisis in Thai and global societies; application of the
sufficiency economy philosophy for sustainable development

YUBUANE 3(3-0-6)
Community Studies

N1SANMIYUIULUVUYTAUINTT 1Asugha deay Useifmans n1adles Tausssy
@Jﬁﬂmvcy?ﬁmﬁu nsiasawnenianalulad auandialudiaudes uaziia
NINIWALNEE1as Ty

Integrated community study; economy, society, history, politics, culture, and
wisdom; information technology literacy; life quality in urban society; and
sustainable development direction

qela Taazen 3(3-0-6)
Youngster with Good heart

USusnumnuAndunaadiununazduny aiedinudilinudenismain onsedu
Autiasmadesdludsay Uunasamedanaiie

Creating ideas for personal and public anti- corruption; creating an honest
society; enhancing the index by creating good citizens for society; corruption
adjustments with sufficient minds

Inanenaly 3(3-0-6)
General Psychology

fiinuazauddnwesdninen WusnIsu ?ﬁLL’m5auLLa:ﬁwmmwmwwé a353n8en
fiisnSnadonginssuvesuued M3 msFeuiuaznisesle witlyguay
ANRAIANINRISHEL YAFNATN N1SUSUMLAZaUN TR NRAnTIUMNIdsay
Background and significance of psychology; heredity; environment and human
development; influence of physiology on human behaviors; perception,
learning and motivation; intelligence and emotional quotient; personality

adjustment and mental health; social behavior




GE2400103

GE2400104

GE2400105

GE2400109

Inednu 3(3-0-6)
Thai Studies

aanduinvesrunidlng Snuuzday tasvgia nsUnasesveslne mnude
maun Uszindl Yausssudn giidygviesiy

Background of native Thai; Thai social, economic, and government; beliefs;
religion; tradition; rice culture; local wisdom

NINAUIYARNAIN 3(3-0-6)
Personality Development

AUNINBUATAUAAYVBIUARNAIN NQUHUARNAIN faduiiidninase
yAanNM N15UTUUTIUAANA N ﬂﬁ‘%’U:’q’Lﬁmﬁ’UﬁuLm N nInuazn1sUTUm
uuweduiusiuyaanam ﬂﬁﬁ'ﬂlmqﬂéﬂmwﬁaugmﬁ

Definition and importance of personality; theory of personality; factors affecting
personality; personality improvement; self- perception, mental health and
self- adjustment; human relations and personality; perfect personality
development

WHANTTUNYBIAUNITNAUINY 3(3-0-6)
Human Behavior and Self-Development
wIAALaTaIRUTENRUNANTIULYEE NSHTRLIAY ma:@’ﬂﬂm'ﬁmﬁ gunUasnisiieus
AMIRAUINITYINIIU A15USUM muwaﬁmﬁuéua:mﬁﬁamﬂuaaﬁm’:ﬁaﬁﬁﬂwﬁ
guaminuarnisiasuas e iinliduge

Human behavior concepts; elements of human behaviors; self-development;
transformational leadership; learning; work development; self- adjustment;
human relations in modern organization and communication; mental health
and happy life enhancement

MinweN1S3asauma 3(3-0-6)
Information Literacy Skills

ﬂ']'ﬁ'éjﬂq‘ﬁﬂUL'ﬂﬂ 'ﬂ‘%IWEJ']ﬂ'iﬂTﬁﬂuLWﬂLLaﬁﬂ'ﬁﬁ]v@Lﬁ‘U ﬂqiﬁUﬁUﬂﬂﬁﬁUL'ﬂﬁ
nsUszdiuuaznsAndonansawma NsaueaNsaumA 11591989 UTITIUNTY
waza3esTIU MIlvarsauma

Information literacy; information resources and collection; searching; evaluation
and selection; presentation; citation; bibliography and ethics of information

usage




GE2400110

Indyayianiswaunnu 3(3-0-6)
Mental Wisdom for Self-Development
AUNNIELaTAIILdIAYYeIdRLas U m'iw”wmﬁmﬁ'aﬂmmw%’?m
s tlynen1syinauns mﬁﬁﬁummul,aaLLagmﬁLﬂﬁﬁJuLLUaaﬁawqﬁﬂ'ﬁ‘m
Men1Tvauns nsuszandldaunsluiidauszdty

Definition and importance of mind and wisdom; mental development for guality
of life; mental development for wisdom; wisdom development through
meditation, self-development and behavior adaptation through meditation;

application of meditation for daily life

’0. o= v ar <
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GE2810101

GE2810102

GE2810103

TanluAnassuil 21 2(2-0-4)
World in 21% Century

TanmATmiuazanuiuais msidsuinugdgarsugiandvarssgiauas n1siiles
Tudseulan Anganmisiaun ammdunadioslan dpuadieassa ssuullyguszhvg
TuFnvsediu mswauiissdu ﬁaﬂmwiaﬂm‘%aufua:ﬁﬂmLLﬁmmﬁwﬁ 21
Globalization and modernity; digital transformation and political; crises in
development; global citizenship; creative society, Al in daily life; sustainable
development; learning society and 21*" century skills

MIRALALI DTN 2(2-0-4)
Self-Development for Careers

maaeuionadudadiatnuiod ﬁ'ﬂwmgﬂmé’ﬂwm:ﬁﬁﬁLfJuaTm%'Uﬂ'ﬁﬁ'm'm
ﬂqﬁgﬁgﬂ'}ﬂ']'il,ﬂgﬂuuﬂaﬂ uﬂaﬂﬂ'ﬂ"l m'ﬁﬁ’mmﬂuﬁu ﬂ'ﬁLﬂu@ﬂ'ﬁ%ﬂ@UﬂTﬁLLaﬁ
AUARAINATIAdIMSUNTIUNG TN

Self-development to be hands-on graduates; necessary skills and characteristics
to work; transformational leadership; personality; teamwork; entrepreneurship

and creative thinking to careers

FIuazn1IAALTIUIN 2(2-0-4)
Life and Positive Thinking

NSHAUIINWETIR ﬂ’]'ﬁL%EJu%LﬁEm’l‘ﬁL‘ngEJULL‘lJaW]uLaﬂ n5AALTILIN NslATATIY
AEIATUYIU NITHANER NMsSeusnaendin Tauaznsundym

Life skill development; transformative learning; positive thinking; critical
reflection; consciousness development; life-long learning; life and problem

solving




GE2810104

GE2810105

GE2810106

GE2810107

m%‘aanﬁﬂﬁan1ﬂLLaxﬁW1Lﬁaqmnﬂw 2(2-0-4)
Exercise and Sports for Health
NANNISVDINYIFNENTASAWINAZNNTOINARINY mmé’lﬁ'mﬁ’uﬁﬁmimmama
ﬂ’]'ﬁLﬂ"%ma‘%’Nau'ﬁ‘mmwmﬂmEJﬁLﬁ'mﬁ'UEﬂmW NSNAADUANIIONINNNINBAY
AULBY N1TUTLNADINNS m‘amuqm%mﬂ’n NSWNRBUAEANTIUTUNUINTT AT
Uszgniinendans m‘zﬁmﬁ'umiaaﬂﬁﬂé’ﬂm&JLﬁaqsumw

The principle of sports science and fitness; knowledge of physical activities;
enhancing physical fitness for health; Self- physical fitness test; food
consumption; weight control; leisure and recreation activities; the application
of sport science and exercises for health

ﬁﬁmﬁmﬁaqmmw 2(2-0-4)
Activities for Health

AUMINBULATANUE A Y VOIFVNINLATAYUL U m‘a@JLLamuLaﬂﬁﬁqwgﬁﬁﬁﬁ
NNSALAAUTNINDTLITABUBN ﬁaﬂﬁﬁmﬂ’uwmmﬂﬁaqmmw msoanmdinieie
aUNIN mm‘nﬁaqmmw NIAREUFUNNIR

Meaning and importance of health and health care practices; self-care for
good health practices; external organ health care; recreational activities for
health; healthy food; mental health promotion
IneramaznisUasnuansisuny 2(2-0-4)
Volunteer Spirit and Disaster Prevention

A a0 TUNTEUMINEASH AERTNIZIIVN {l’auuaLﬁaaﬁuﬁmﬁ’umﬁﬁmﬁaum
Aanssudnenaniunistesiuansisuds

Volunteering; Monarchy; the King’s philosophy; basic information about disaster;
volunteer and disaster prevention activities
N13AAKAZNITRRNIUULIANTSUATISATIAYaU YWY 2(2-0-4)
Human Innovative and Creative Design Thinking

81y AauAarANEIAYYRINSARaTETIA UssnnvesuinnssunsAnasaassd
wallalon1sAnLazn1seanLuULIRnsINas19assA Msiwanululguszlevil
Definition value and the importance of creativity; types of innovations,

creativity; technigues of thinking methods; creative innovation design; benefits

from works




GE2810108

15190 UNT.WIZUAT 2(2-0-4)
| Love RMUTP

UseiRanuduinvssminerdomaluladsvusnansruns yanadidguazAviin
ﬁa%’wa%aLﬁmﬁmmﬂ'ﬁﬂwﬂﬁﬁuwﬁwmé‘fa n1suuitinnisidudndnwiniy
Sadnualvasumine ds nisususilimiufuntswisuwdaswesdaulan nsads
Indniln msulstuuaztaemdediny massiiinuuiugiuuiguaseghanesiios
wazaunlassnsfiinUsslovdoumineide

The establishment of Rajamangala University of Technology Phra Nakhon
(RMUTP); the study on the pride and prestige of RMUTP alumni; student life
and the university identity’s responsibility; student's acceptance and adjustment
in global society; self-awareness; social contribution; the moral life based on

the philosophy of sufficiency economy, and university project development

’0. 1o L = g
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GE2820101

GE2820102

GE2820103

Ununamindans 2(2-0-4)
Miscellaneous Mathematics

wallAuazlAnNRdnmans AdlnAns) Adndad Adlanensal AUANUMTATY
AMANUEYNIN

Technical and conceptual mathematics; mathematical tricks; mathematical art;
mathematics for forecasting; mathematics and investrment; mathematics and
health

ANBIFEAINUNIIATITIN 2(2-0-4)
Science for Living

amsuarlaruinis endnwlsauazayulng iaﬂé’iwauamﬂ%uéaﬁu UInnNITU
ﬁagjmﬁfa aunmuazlsnaUflu

Food and nutritional science; medicine and herbs; textile materials and
clothing; residence innovation; health and emerging diseases
Taquazn1suszenaldludinuszandy 2(2-0-4)
Material and Application in Daily Life

Tanauussadudiomis Janeueud Taan1e nsunnd Tagdmiy Lﬂ%ami,‘iwim
Tanluauneasn i’aaﬁw%’um’%‘laﬂ%‘wﬁﬂ

Food packaging materials; automotive materials; medical materials; materials for

clothing; construction materials; material for electric appliance




GE2820104

GE2820105

GE2820106

n1sAn nsaaaulakaznisundenn 2(2-0-4)
Thinking Decision Making and Problem Solving

SITUVIAUATITUUNSAA MIAMLATIZRLATANSAATITZUY NSANDE RIS
LaTMIANESISETIA MsAnlaRsInzuarMsUATYMITesTUY MIasAnuLiuLey
nssndula msresesuarnisuwAtamiiduden

Nature and systems of thinking; analytical thinking and systematic thinking;
critical thinking and creative thinking; logical thinking and system problem
solving; judgment and decision making; negotiation and complex problem
solving

nsiasurugmalulagfideuiiannudsdy 4(4-0-8)
The Transition to Green Technology for Sustainability
fuluuiAsygaianswuisdu ndndusigutinim msdanisvey uinnssy
Fanm Tandmsuiasugianyuiey nainasuau

Economic model for sustainable development; biobased products; waste
management; bioinnovation; material for a circular economy; carbon markets
n3ndaumsdeyguilogaavnssudiden 4(4-0-8)
Intellectual Property for Green Industry

gaavnssudLden duasvgianarinaAsvsiavesgaamnisudiden mstuiedey
gnamnssudiderguinsgiuaina nindaunielyyrdvanamnssudideavay
w3eUNedTen N1SANATEILAENAENSNTATIIERUNINEGUMe Ty nguane
w%’wéﬁuwwaﬁmﬂmuﬁmﬁu MIINURY N13UTTIANTLATNITUTELEULAAING
nindaunaiga nsaldnw

Green industry; green industry and green networks for eco-society and eco-
efficiency; driving green industry to international standards; intellectual
property (IP) and green industry and eco- green networks; IP registration and
IP search strategies and techniques; introduction to intellectual property law;

IP planning and valuation; case studies
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MC2001111

MC2001112

ns1TANANABINSBEY19ANNKNWURDASIALAN 3(2-2-5)
Consumer Insight for Brand Engagement Building

Snuagnghnssuduilag 3nsdadulatovesiuilan mslesizsaudesnis
2935 UTIAA NATANITIATIEMAIEENANADINTITVDIFUSLAA LWIAANISIANTS
anugniulunsdun wadansaisenugniuasiduaiuguilan nsdnants
Aengianzdnanudeinsvesgniiloainsnugnitusensdud
Characteristics of consumer behavior; consumer purchasing decisions
approaches; consumer demand analysis; consumer insight analysis
technigues; concepts of brand engagement management; brand engagement
with consumer techniques; application of consumer insight analysis for brand

engagement building

N1389NLUUNTIN 3(2-2-5)
Graphic Design

WANNISOONLUUAIIAN B9AUIZNDUNNTEDNLUUNSITIN ASTUIUANTEDNWUY ASATLIE
Wienseenuuunsiinaesdifuaranuild nsadmanuassiiiuazanudia nslénsiin
Tudeesulaviuazesnla BesssuivnuiumnuAnaiassd

Principles of graphic design; elements of graphic design; design processes;
calculations for two-dimensional and three-dimensional graphic design; creating
two-dimensional and three-dimensional graphics; use of graphic in online and

offline media; ethics for creativity

® ngunuzIunIunalulag

MC2001105

wé’nmma:quﬁﬁaaﬁmaw 3(3-0-6)
Principles and Theories of Mass Communication

LIRALaENENN1sA0ans BeRUsEnoUNISAeals Ussianveinisieans 3ninen
nsdeans nuidearsutavu ufanssuuavaluladnisdeans winiwuay
AusuRnveuvpsAeiIaty

Concepts and principles of communication; elements of communication;
types of communication; communication psychology; theories of mass
communication; innovation and communication technology; freedom and

responsibility of the press




MC2001107

MC2001209

MC2032206

wadansinauelusnudesisuiavy 3(2-2-5)
Techniques in Mass Media Presentation

nann1snsdEue sUkuukasmallamsdnauesualy Indnensiiausuas
MARTERLTUMS pnuAnadsassAtitensiiaue msidonldderiiatausny
demsnarusiuaiy nsUsadunanisiianenuieasiarusiuate

Principles of presentation; contemporary presentation formats and technigues;
presentation psychology and audience analysis; creativity for presentation;
media selection for contemporary mass communication presenting; evaluation
of contemporary mass communication presentations
ﬂ'%ﬂﬁ‘iﬁajua:nﬂwu'lﬂﬁaaﬁmmju 3(3-0-6)
Ethics and Law in Mass Communication
AETTUITYTTTULATITIOIUTIUIVITN 595U AUIavesTndnansiiary sy
QLLaﬁuLaﬂu%m%wﬁaaﬁmaﬁu ﬂuﬁﬁmﬂﬁE}LLagﬂﬁﬂQm'ﬁaiquaﬂLaﬁau n13
fusesdvduaziainmuasdemiaty nganefiieadesiunudoasinary

Morals, ethics and code of conduct; good governance of journalists; self-
governance in journalism profession; media landscapes and virtual
phenomena; certify of rights and freedoms of the press; laws related to mass
communication

A50BNKUULTIAIIGETIA 3(2-2-5)
Creative Design

LUIAALTIASINATIA NANNITODNLUULTIATINATIA NITUIUNITATINATIAIIY
WATANMIDONLUULTIAS19855A ToLaUlUMI0DNLUY MTUNIEUBNIT9DNLUULTS
a5 9asIA

Concepts of creativity; principles of creative design; processes of creativity;

creative design techniques; design brief; creative design presentation

+, =Y =
% nquwwwmm:ﬁw
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MC2052101

msﬁama‘m‘qﬁuﬁﬁl,%wusmﬁmﬂuqﬂﬁ%ﬁa 3(2-2-5)
Integrated Brand Communications in Digital Era

LuAnnsAeansasIdusuaznsieansnisnana UNUIMASIAUAIRBTIAT N3
Innsaurnsdui e lagiauladudeiunsdum MsadeassALiem
Lﬁ'aa%'wamﬁuﬁ%%agimﬂmﬂuqmﬁﬁﬁa AsIANSTeMNINSEeaNsLIieasIns
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AuAdeysannislugafdia nsUszliunansidua




MC2052102

MC2052203

MC2052204

MC2052205

Concepts of brand communication and marketing communication; roles of
brands to business; brand value management; brand stakeholder insight;
content creation for integrated brand communications in digital era;
communication channel management for integrated brand communications

in digital era; brand evaluation

nswauiuleduazdedsausaulatifionisdeansnsdudn 3(0-6-3)
Website and Social Media Development for Brand

Communication

mswawdulgaiienisdeansasidud TWsunsureufiumesiiien1seanuuy wada
nsoanuuuivled suuuumswmeunstoyaludsnguitimang Bnsduasuivled

Website development for brand communication; computer programs for
design; web design techniques; models of disseminating information to target

audience; methods of promoting website

n1seanuUUSnanuniasAnsiDN1sA0a1sATIALA 3(0-6-3)
Corporate Identity Design for Brand Communication
nsepnuuURsEEneal Ustinn nmsesnuuunsdadnuallunisdeatsasndud
ASYUIUNTOONLUUATIAANwAl NSHAILIASIAUAT N15asdndnwallazns)
BIANT NAYNSNTATATIAUA

Logo design; types; logo design for brand communication; logo design processes;
brand development; creating corporate identity and branding; branding
strategies

M3RNLUVUTIRAMIEN1TARAN A FUA 3(0-6-3)
Packaging Design for Brand Communication

N5ONLUULATAITNATIAUTTY N NM539AIINNLNY NTODNLUULETNITANKAS
ussafast madenlifan nmsléamulusunsunnilnitensdoasnsdud

Design and creative packaging; meaning; decorating and packaging design;

material selecting; use of graphic program for band communication

HUsZNaUN153INaATVa 3(2-2-5)
Digital Startup Entrepreneur

LLmﬁ@LLawé'ﬂmﬁﬁiﬂ'ﬁ:ﬂaumiﬁaﬁ%ﬁ’a ﬂé’ﬂm'ﬁLLagLLu’mwmiﬁmqﬁﬁwm@Eiaa
YUIANAN LAZUUIALNEY m‘m‘%am%@mﬁm%’ummeuQ’Uixﬂaumﬁ AAANILAL
A1TINUNUNINITRY UAAIRUNULATHIINAIYUNGIAA ﬂgwmaﬁlﬁmﬁ'umi




Hudusznounis mstiengianaudulldvesssiswaznisuimsaudss ans
WEULHUGIND

Concepts and principles of digital media entrepreneurship; principles and
guidelines for starting small enterprise, medium enterprise, and large
enterprise; competency preparation for being an entrepreneur; procurement
and financial planning; funding and business invertors; laws related to
entrepreneurship; business feasibility analysis and risk management; business

plan writing

* nguivnTwiden

MC2052106 nseenuuunIInian1sdoansnsnaudn 3(0-6-3)
Graphic Design for Brand Communication
N1509NLUUNITARA19ASIAUAT ANARNAS19EI5A nENN1sPDALUUNSITN
E]Qﬁﬂ‘ﬁﬁﬂ@Uﬂ']'ﬁE]aﬂLLUUﬂﬁW‘Wﬂ A1598NALUUASIAN ﬂ']'ﬂ%ﬂﬁ'WWﬂLﬁE]ﬂTﬁa:@aTﬁ
ATIAUAT
Brand communication; creative thinking; principles of graphic design;
elements of graphic design; graphic design; use of graphic for brand
communication

MC2042307  a1sdansannuidssuaznisdoansiunniyingd 3(3-0-6)
Risk Management and Crisis Communication
wnAANTUITIAUEsazngingd nsdanisnisdeanslunniyingd nagns
ﬂqﬁéai‘ﬂ'ﬁ ﬂaa%ﬂﬂiaaaqﬁ m‘zmuqmmmﬁm ﬂﬁﬂﬁﬂ?ﬂﬂﬂqﬁ{]’@ﬂﬂiﬂﬁﬂﬂLalENLLag
nsdeanslunnigingd
Concepts of risk and crisis; crisis communication management; communication
strategies; cormmunication tactics; risk control; risk management and crisis

communication case studies

MC2052107 nsasnassagiidyalneluniswauiasesnaniva 3(2-2-5)
Thai Wisdom Creation in Digital Economy Development
anudidyvesgidyyilng anudunn wwida 3Fnsldgidygyilunisiuun
\sugnaRdva nsiiuniusmdeyaniyailve msduasizd nmsimuauwifn
\fian1509nuUY m‘zaamm‘uL.Laza'%"]aa'ﬁ@ﬁ@ai%’ﬁugquqﬁﬁmmwlwﬂumuﬁ%ﬁa
Importance of Thai wisdom; background, concept, how to use wisdom to

digital economic development; collection of Thai wisdom information;




MC2052108

MC2052109

MC2052110

synthesis; conceptualization for design; design and creativity based on Thai
wisdom in digital

n1sIan1snanssanensaatneailatgesulal 3(2-2-5)
Offline to Online Event Management

LUIAANITAANITAINTTU UTTLANNINTTUNIINITABIA ANUFIAYVDINITIA
AANTIUNNITAAIA NAENSN15IANITAINTIUNIINITAAIA WAlANISTTARINTTY
n1In1sraIneanlal iallan1sdafanssunianisnaineeulal n1syYsINTg
Aanssunseatneenlalgesulal

Concepts of event management; types of event marketing; importance of
event marketing; event marketing management strategies; offline event
marketing technigues; online event marketing techniques; integrated offline

to online event marketing

mﬂﬂﬂmsl@hL'%i'axﬂunﬁﬁiaaﬁmﬁﬁuﬁwﬁayimmﬁ 3(2-2-5)
Storytelling Techniques in Integrated Brand Communications
LnAKasNgEinsEEes asdUsEnoUMTALTee MIUATIETUENS WedanIs
a¥aifemn maaBeslunsdemsandudideysanns msuszgndmaianisian
L.'%"aﬂ,mmﬂﬁﬁaaﬁmﬁuﬁWL%mMWm‘ﬁ

Concepts and theories of storytelling; elements of storytelling; audience
analysis; content creation techniques; storytelling in integrated brand
Communications; application of storytelling techniques in integrated brand

Communications

ANINANAAINA 3(2-2-5)
Digital Marketing

LWIRANISAAIALAZNSAANARATE Sesilan1snatnRITa H8NENaN1IALAR
N15duasutRImMIeINIsAaInfAda n1sUszliunanisnainidva nsuszandly
ﬂ’1'iﬁ]a’lﬂLLa3ﬂ’1ﬁﬁﬁ]a’1‘iﬂ’1‘3?1a’1ﬁ]a%ﬁasLUQ’mﬂ’l‘igE)a’ﬁﬁ]‘i’]auﬁﬂL%ﬂy‘im’m’l‘i
Concepts of marketing and digital marketing; digital marketing tools; key
opinion leader; promoting of digital marketing channel; digital marketing
evaluation; application of marketing and digital marketing communication in

in integrated brand Communications




MC2052111

MC2052112

MC2052113

MC2052114

A139ANTDLIUN 3(2-2-5)
Event Management

NANAISIANTTOLIUN q‘zﬁmﬁ'ml,ﬁmﬁ'uu'%mﬁm%ﬁuﬁ A0UTTRIULAZANS
PONUUURUT TumBURaUNNTIABLIUY TunounssnBIiuY Tuneundadndius
ﬂﬁﬂ'ﬁxqﬂtﬂﬁwé’ﬂm‘z?i']’@5Lﬁuwﬂlumuﬂﬁﬁaaﬁmﬁuﬁw

Principles of event management; business related to event management
services; event venue and space design; pre-event management processes;
event management processes; post-event management processes;

application of event management principles in brand communication

Founsninnaznszaneideaiion1saeansnsnaud 3(3-0-6)
Broadcasting Media for Brand Communication

AsdnnrUsznaunn nisidenlfides nsarduninuasiduaiianisinaus
wadanisdasanimuazdss n1sldlusunsuroufinnes nswandounsninuay
Aszanedsaiiedeansnsdud

Image composition; voice selection; video and audio sequencing for
presentation; visual and audio editing techniques; use of editing software;

broadcasting media production for brand communication

guvseeanilunsieansnsaudndaysanns 3(2-2-5)
Aesthetics for in Integrated Brand Communications
wnAnLanguiaunIemans LuAnAuLLazAas LulAaMsAeansHUTes
N1aNsEeans n1sdnesdUszneunin UssinnuazesdUsznauvandes Sine
\Desdu msUszgndldqunssmanslununisdeasasdudidsysanms
Concepts and theories of aesthetic; concepts of beauty and arts; concepts of
communication through communication channels; image compositions;
types and elements of audio; introduction to semiology; application of

aesthetic in integrated brand communications

L%ﬁmamzmamﬁaanl,mumfa'ﬁamsﬂ'a"lﬁuﬁ'n%wuﬁm'lnﬁ 3(3-0-6)
Selected Topics in Integrated Brand Communications Design

AseRnLUUSAdnvalLaznIsAansas AU TRIUsSSH NseanuUUSnanyal
LaznSAeaIsASIAUAIBIANS m‘aaaﬂLLUUé’ﬁé’ﬂﬂﬁiLLa:mﬁﬁamimﬁuﬁwmu
JasefiAerdesfunisennuuusndnvaluaznisdearsnisnatn wualdunis




ganuUUSnanvaluaznsioasnsdudi uasidefiaunnanisesnuuudndnual
L.Lagm‘aﬁlaa'ﬁm']ﬁuﬁwL.%wuﬁm']mi

Identity design and cross-cultural brand communication; identity design and
corporate brand communication; identity design and community brand
communication; factors related to identity design and marketing
communication; trends in identity design and brand communication; special

topics in identity design and integrated brand communications design

. 1 =
** nauIvIlasauy

MC2052215

MC2052216

msm'%"amimamuﬁLﬂwmamﬁ:ﬁaaﬁmwﬁuﬁ"n,%wuﬁ:mﬁmi 1(0-2-1)
Preparation for Integrated Brand Communications Special

Project

NSEUAUNNTNNSEIWATINUNLAY A5ATMUARITElATITNLATINURLAY NSLEUD
Wdalassruiiay n1sdeulassalassauiivey n1slddedimunzanlunis
auslassnlasanuitey nsidiauslaseslasanuiey

Special project creating processes; special project topic outline; special
project proposal; use of appropriate media in special project proposal
presentation; special project proposal presentation
Tassauditasn1an1saoasasduddeysannis 3(0-6-3)
Integrated Brand Communications Special Project
Tedvfideniouninou : MC2052215 mawieulasuiidunienisdoaisns
AuABeysanns

A15UNAUDAINN1INENIV09LATINIUNLAY NTEUVAUNTTHAALATIUNLAY
ﬂ'ﬁzmum'ﬁm’aﬁ]aaummgﬂﬁawaﬂmwmﬁmw NS UTIBU NTUsTIEURE
TAssudiLey m‘z‘ﬁhLauawaamIﬂ'sa:1'1uﬁmwNmﬁﬁaaﬁmﬁuﬁ%%gﬁmmﬁ
Presentation of special project progresses; special project production
processes; special project correction processes; report writing; special project
evaluation; presentation of special project of intergrated brand

communications




 nguivinsilindszaunsalivndin
MC2053117 msEnUszaunmsaiivndunisnisdeansnsidudn 3(0-40-0)
Brand Communication Practice for Professional
AnuivAsnuininluaniudsznaunisiisrteanisnisdearsnsdudi lned
szpznajuinulitsend 8 &ai msdniseaunsufinau
Apprenticeship companies or other relevant organizations relating to brand
communication for a minimum of 8 weeks including completion of report

process

2) Avnendaniifenlyl
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MC2062101 n1sepnuuugaasdndRiseud uazyavasdumasivy 3(2-2-5)
User Experience and User Interface Design
NseBnuUULAYDIONTiSsuduaryawesBumasNg NTEUIUNTTYINIUYEY
yalgasandiiisoud nszuIunIsoRNLUULAIwRsBumDIINY N15a319assAsULUY
nsfnsededns n1998NLUVYANTY) dydnwel fds wazadasile nsldau
IU'ﬁLm'ﬁmamﬁ’Jma%LﬁaﬂﬁaaﬂLLUUgaL%@%Lﬁﬂsﬁﬁﬁau%LLaggaLSﬁaﬁﬁuLmaiwsﬁ
User experience and user interface design; user experience processes; user
interface design processes; creating a form of communication; language pack
design, symbols, command, and tools; use of computer programs for
designing user experience and user interface

MC2062102 ANSHAALDULUTY 2 3R 3(0-6-3)
Two-dimensional Animation Production
AMseanwUULetWdY 2 4R nszulunswssunsasiaweiwdu 2 47 nsdeuun
N1590NLUUAINLAEAIaTAT dnpsuasalasLaliuin aunsuazidsslsenou
msaseiwdy 2 06
Two-dimensional animation design; two-dimensional animation preparation
processes; story writing; visual and character design; storyboard and animatic;
music and sound effects; creating two-dimensional animation

MC2062203 N1592ALUUATWLAZRIN 3 3R 3(0-6-3)
Three-dimensional Image and Scene Design
ATZUIUNTHANIUY 3 1R ﬂﬁaamwulﬂwﬁwﬁm%’um‘ﬁﬁugﬂmﬂ 3 1R n5asns
luiaa ﬁuﬁﬁmq KA N1IIAYUNGDILAERIN MsPanLUURINLAYSAS 19T uAN
msfmvuanisideulns nsUssananann 3 I9




MC2062204

MC2062205

Three-dimensional production processes; layout design for three-dimensional
modeling; modeling; object textures; lighting; camera angles and scenes;
scene design and texture creation; determination of movement; three-
dimensional image processing

N13AAABAINLAZLHYS 3(0-6-3)
Audio and Visual Editing

walladanonnuazides nisltmalulagnisdndaninuazides wailafiveay
N1385°190 0 wiatlafitaynsas1ades nsltlusunsulurudasoninuazides
NSUTEUIANaNINLAZLEYS ﬂ’]‘iﬁwmua‘ﬂ’auﬂammmxlﬁm

Visual and audio editing; application of visual and audio editing technology;
special visualization technigues; sound production special technigues; using
programs in visual and audio editing; visual and audio processing; presentation
of visual and audio files

HUsznaun1sgsnasiandifen e 3(2-2-5)
Multimedia Design Startups Entrepreneur
wnAnuazndnnsUsznaunsgsiatafiiiesled MANNITULATUUINIINTLTY
gsfiavurnton vuInnats uazauialng nisimssunioudmiunisidu
E;Ij“l.]'igﬂaUﬂ']'i A1FIANILATATTINURUNIINTEY LL'VTaIﬂL?u?lULLagﬁ:\JI;ﬁl'ﬂJaﬂquW'N
§3Aa ngrmaneiiisatunsifugusznauns msienzienudullldvesssia
LLE\%ﬂTﬁU%‘Wﬁ@TﬂJLﬁﬁN ﬂ']'ﬁL%EJULLN‘Hﬁ"ﬁﬁ‘i]

Concepts and principles of multimedia design entrepreneurship; principles and
guidelines for starting small enterprise, medium enterprise, and large enterprise;
competency preparation for being an entrepreneur; procurement and financial
planning; funding and business invertors; laws related to entrepreneurship;

business feasibility analysis and risk management; business plan writing

*, = = =
% NANIVIYNLADN

MC2032106

MC2032216

N19NLUULAZHAALNY 3(0-6-3)
Game Design and Production

ﬂ']'i?.ll,ﬂ'ﬁgﬁwqaﬂ'ﬁ‘ﬁ]ﬂ']ﬂﬁumi] ﬂ']'if’]ﬁ]ﬂLLUUﬂ'mIULﬂil NTOBNLUUAY N1TDDNLU
FBMIAUNY NMFINUNURRIUILNY NITNEALNY

Game behavior analysis; game scene design; level design; same playing
design; game development planning; two-dimensional game production
N1992NUUULAZWAILILIUNALATY 3(0-6-3)

Application Design and Development




MC2032217

MC2032220

MC2032224

A1senuuuLaUndlAty nrsidenldarviiiewauiusUnaiady nswaun
LL@‘LJ‘W%m‘?j’uuuqﬂnmﬁmnmmﬁ'auﬁ n1saseduyszaugly Asdeansiusyuy
Aeuan Msdeulusiuszuuasuiinnes nssiassmsianuiionageurazuile
VUSTUUABLNILADS

Application design; language selection for application development;
application development on mobile devices; creating user interfaces;
computer systems linkage; simulation for testing and editing on computer

systems

walulagaudusiuaiiouuszynd 3(0-6-3)
Application of Virtual Reality Technology
nspenuuuLarNAmnudeUsramaionads nsldmaluladanudusduaiiou
\n3esilanazgunsailunisosnuuy ﬂﬁﬁﬂ‘ﬁ%&gﬂﬁﬂ%ﬂ’l%ﬂLL’J%LLa:“UE]ﬂﬁLL’]%%uQQ
msUszenalilygusraviiumalulaganuiusiaaiiow weluladialiousisly
NUYRAMNTTUATIETIA

Design and production of virtual multimedia games; using of virtual reality
technology; tools and equipment in design; application of advanced
hardware and software; application of artificial intelligence to virtual reality
technology; virtual reality technology in creative industries
nsafeassAiiemeaulan 3(2-2-5)
Online Content Creation

ndnmsAnaseassaiemoalal SULUUMTUNAUD N15IUNY MsnAAen
auinguszasd msiasviuaznsUssfiuiemesulay wunliuawdenis
yaInainaaulayl

Principles of online content creativity; presentation formats; planning;
content creation by purposes; analysis and evaluation of online content;
demand trends of online market

Jyayrussing 3(2-2-5)
Artificial Intelligence

wurAadgiuseivg anusuarnisunuaiiud nsnuvanasuuinaziy
wmadansAumisnisudtlym ssuudidenngy msuszgnalityguseivilu
q@aTﬂﬂiﬁﬂga

Concepts of artificial intelligence; knowledge and knowledge representation;
probability rationalization; techniques for finding solutions; expert system;

application of artificial intelligence in media industry




MC2062107

MC2062108

MC2062109

MC2062110

N1599NLUUNITNAABININAINaLAZIARNIAY 3(0-6-3)
Digital and Multimedia Experiment Design
A1590NLUULTINAADINIIRIauazdafify dyaians n1sitAsIzhans
Tun1seenuuunuiadiitie AMsWauILLAAlUNNSDALUU NATIAADNALADS LU
NSNARIUDRNLUY NMIHARUAIaLasTaRTiAe

Digital and multimedia experimental design; semantics message analysis in
multimedia design; concepts development in design; computer technical in

digital and multimedia production; digital and multimedia production

nseanuuumalulaganuduasaasunazanuduasuailou 3(0-6-3)
Augmented Reality and Virtual Reality Design
nseenuuuwmaluladmnudusiaasuuazimalulad anauduasaailou nsyuiunis
afeasIRanINIIRdLLazasrUsTnay sULUTesTaRiifeTidnsnoulfiadousds
weluladiadeuaisvugunsaliumudsve madouarsvdiiionuquansal
walulauuunaunaiu n1sUszynalimaluladmnudusiaasuwazanuiuai
Laﬁauludﬂuqmaﬂwﬂiﬁm

Augmented reality technology and virtual reality design; environment
creation processes and three-dimensional compositions; models of virtual
interactive multimedia; virtual technology on headset; script writing to
control devices; mixed reality; application of augmented reality and virtual
reality technology in industrial production

N1s9RNLUUHATAAABIAYY 3(0-6-3)
Audio Design and Editing

sunuunseenuuUIdel eadUsnauteadss nisldiasestioaunsal Tusunsutiudin
wazfindaldss n1stunndes nsdnsaNauNa N MLaTLEEY NMSUsSEIUAMAINLEES
nsuszenddndedlulgau

Patterns of audio design; elements of audio; using of tools and equipment;
audio recording and audio editing programs; audio recording; visual and audio
editing and mixing; audio quality evaluation; applications of audio in production
faffmedlediioadransdud 3(2-2-5)
Multimedia Design for Brand Building
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MC2062111

Data searching and analyzing for image and identity design; meaning and
evolution of pictograph and symbol images; logo design, single features and
system kits; terms and considerations in logo design; corporate identity
design; corporate branding draft development
Sosdaanizmeianiiiedlvd 3(3-0-6)
Selected Topics in Multimedia Design
nseanuuuiafiidelunisdearsdiuSausssy nseenuuutandifislunisdoas
yuyy Jadoilierdesiuniseenuuulunudadivie wwaldunsesnuuulusu
SaRilify warmveiiawnienseonuuulunudafiifiesled

Multimedia design in cross-cultural communications; multimedia design in
community communications; factors related to multimedia design; design

trends in multimedia; special topics in multimedia design

. 1 =
** nauIvIlasauy

MC2062212

MC2062213

mMsnssulassaunAeslansfef gl 1(0-2-1)
Preparation for Multimedia Design Special Project
ATEUIUNTITANTAS19ATINUALAY N1SATrUARITelATITI9lATIURLAY
nsLaueIvelasIuiAy nslsulasesnlassauiiay szidsuisidouas
Wawn nslddefivnranlunisinauslassslasanufivee nsiiauelasesi
TAssudiLey

Special project creating process; special project topic outline; special project
proposal; special project proposal writing; research and development
method; use of appropriate media in special project proposal presentation;

special project proposal presentation

lassnuiitasnesianiifeflay 3(0-6-3)
Multimedia Design Special Project

winTidesSeuniney : MC2062212 mswdeulassuiavmataniiion Lo
N15UNEUBANUNIINL1V0ILATIIUNLAY NTEUIUNTHANLATIURLAY
NSTUIUNITATINADUAINYNABIVBILATINUTLAY N15IT8UTIBNU NTUsElUNE
Tassnuiitey Msdauenaulassufitdunstaninen ol

Presentation of special project progress; special project production process;
special project correction process; report writing; special project evaluation;

presentation of special project of multimedia design




 nguivinsiindszaunsalivndin
MC2063114 nsEnUszaunNIsallivITnmiesiandineflal 3(0-40-0)
Practice for Multimedia Design Professional
Anujvauividnluaniuusznaunisiiisatesnistadiiifedlyd Tas
fiszpznarufunnulitesnii 8 a1 uaznisdavisenunsujinnu
Apprenticeship companies or other relevant organizations relating to multimedia

design for a minimum of 8 weeks including completion of report process




