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Abstract

The performance of the media industry in Thailand from January to September, 2016 was not
good. The negative growth of 4% or income decreased to 3,700 million baht, compared with the same
period of year 2015. And to explain more clearly the article has written form the Secondary Source in
fabular form and the author received from AC Nielsen (Thailand) Ltd., a market research company that
made for the company as the Media Agency only and presented in description. The data obtained in three
quarter of 2016 compared with the same period in the year 2015. To see more clearly the fransformation
of the media industry to buy particularly. “TV” as a representative of whole media because it is a
medium that is highly valued and market share, making it the most “media” that can obviously measure
the growth of the advertising industry.
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2015 (Jan - Sep) 2016 (Jan - Sep) 15VS16

BtM % BtM % Change
v 57,412 a1 43499 | 42 38,951 39 - 10%
(DigitalTv | 20831 | 15 15,788 15 | 16677 | 17 + 6%
Cab/Sat 6,055 a 4,542 P 2,855 3 -37%
| Truevisions 4,377 3 3,373 3 3,366 a +29%
v 88,775 64 67,202 64 62,850 62 - 6%
| Radio 6,417 5 4,600 a 4,662 5 +1%
| Newspapers | 17,493 | 13 12,905 12 | 10738 11 -17%
 Magazines 4,552 3 3,395 3 2,473 2 -27%
Cinema 5,133 4 3,615 3 4,231 a +17%
| Outdoor 4,190 3 3,123 3 4,190 4 +34%
[Transit | aas6 | 3 3,317 3 | 3906 a +18%
[ In-Store | &5 | o 545 1 | 550 | 1 + 1%
Internet 8,084 6 5,981 |6 7.327 7 +23%

139,775 100 104,683 100 100,927 100

17;11’1 - TUsunsu AQX, Infensive Watch, Arianna : AC Nielsen (Thailand)
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Total TV Spending

2015 (Jan - Sep) 2016 (Jan - Sep) 15V516

BtM I % ‘ Bt M % | %change
Analog TV 57,412 a1 43,499 a2 38,951 39 - 10%
' Digital TV | 20831 | 1s 15,788 } 15 16,677 [ 17 | +e%
' Caby/sat | 6,055 | a4 4,542 4 2,855 | 3 | -3m
Truevisions | 4,377 B 3,373 ] 3 4,366 | a1 ea2e%
v 88,775 64 67,202 &4 62,850 62 6%

‘171I3J’l - TUsunsu AQX, Intensive Watch, Arianna : AC Nielsen (Thailand)
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Analog TV Spending
. Top 10 Categories

Jan-5ep 2015 VS Jan - Sep 2014
[

LI [T

m2015 m2016
WWuAf 110 nqugsiai lsulszanninsiodesumdoniiigeiigassuinadeunnsian-fusnsy
W.A. 2558 uaz w.A. 2559

ﬁlm - TUsunsu AQX, Infensive Watch, Arianna : AC Nielsen (Thailand)
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- Top 10 Cafegones spending in Media Industry
Jan —-S%ep 2015VS Jan - 3ep 2016
mi0ls
I I 4984 2016

Jource : A

WWUQAN 2 10 nguesh wﬁlﬂf\‘mﬂaummms%ﬁaﬁ,mwm’lmmamumwLmauuﬂmﬂu Augu
W.A. 2558 uag w.A. 2559
A Tsunsy AQX, Intensive Watch, Arianna : AC Nielsen (Thailand)
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