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Abstract

The society of digital communication and popularity in creating a social identity in various contexts
of the fast movement news in society, created new media on the digital technology age. Daily perception
of news, methodology fo communicate in a social media world like Instagram and so on were presented.
Some became businesses in the online marketing. This article would focus on how to create "ldentity in
society”, how to create a distinctive identity to become an online identity. The author purposed an
interesting issues of communication that connected news world in 4 issues: 1) the distinguish between
person to person 2) learning about the identity in term of acceptance, relationship creation among people
all around the world with different language and culture, and the forming to become the identity in social.
3) Identity theory and 4) research that was consistent with the application of communication in daily life
frameworks.
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. a o 6 ¥ a a & J ' ' a v @ a
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f1AUYDNYAAALAASOUAGUUAINUATEAT L1 Self, Identification WA Subjectivity 1ag
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fausneoe dutiu wodnssudedvauveyaaadudsasieuliifiuieanudoanslidduisutviiondu
Feuanafifinnnunagilaluauewofianuideiluaueegs dmdugifduddunisineslsls
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